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10c.  Per  Copy 


Early  Housing  Improvement  Programs 
Develop  Newspaper  Linage 

In  Many  Areas,  Organization  and  Investigation  Details  Have  Prevented 
Start  of  Actual  Work — Publishers  Expect  Revenue  and  Progress 

XTEWSPAPERS  in  many  parts  of  By  ROBERT  S.  MANN  From  Portland,  Me  W.  H.  Bruce, 

IN  the  country  have  struck  pay  dirt  general  manager  of  the  Portia^ 

for  instance,  wired  that  it  had  earned  uing  reported  that  60,000  lines 


TEWSPAPERS  in  many  parts  of  By  ROBERT  S.  MANN  From  Portland,  Me  W.  H.  Bruce, 

the  country  have  struck  pay  dirt  _  general  manager  of  the  Portia^ 

the  modernization,  repair  and  build-  many  cases  its  appearance  reflects  the  for  instance,  wired  that  it  had  earned  uing  reported  that  60,000  lines 

ing  program  of  the  Federal  Housing  activity  of  local  newspapers.  Some  only  about  2000  lines  <  f  building  mate-  of  advertising  had  been  sold  for  four 

Administration,  according  to  reports  newspapers,  in  fact,  began  promoting  rial  copy  thus  far,  but  added  that  a  weekly  special  editions  ^  embraong 


nthered  by  Editor  &  Pcblisher  by  renovation  programs  so  h  iig  ago  that  local  canvass  made  by  the  Association  home  improvements  through  the  Fed- 

tdegraph  this  week.  the  present  offers  little  opportunity  for  of  Commerce  through  the  Emergency  eral  Housing  Administration.  The  first 

Advertising  linage  is  not  flowing  free-  increases.  Relief  Administration,  beginning  June  4,  of  these  appeared  Aug.  31  The  adver- 

ly,  nor  in  large  quantities,  according  to  Indicative  of  the  interest  of  news-  had  developed  pledges  of  home  repairs  tising  included  that  of  building  con- 
the  report,  and  from  many  cities  comes  papers  generally  is  the  Washington  re-  totaling  $5,000,000  and  developed  pros-  tractors,  plumbers,  masons,  roofers. 


papers  generally  is  the  Washington  re-  totaling  $5,000,000  and  developed  pros 
port,  described  elsewhere  on  this  page,  pects  for  an  additional  $5,000,000. 


American  Raoutor  Company 

"“’“"“UNCLE  SAM 

MONEY  TO  LEND 


taling  ^,060,660  and  developed  pros-  tractors,  plumbers,  masons,  roofers, 
cts  for  an  additional  $5,000,000.  glaziers,  painters,  paperhangers,  elec- 

“First  loan  in  New  Orleans  under  tricians,  plasterers,  supply  houses  deal- 


Amkican  Raouio*  Hiaiino 


rPOt  THtX 
PIRST  TIME 


that  60  per  cent  of  the  newspapers  “First  loan  in  New  Orleans  under  tncians,  plasterers,  supply  houses  deal- 
reached  had  responded  to  to  an  offer  of  Housing  Act  was  made  just  two  weeks  ing  in  such  products  .as  lumber,  cement, 
•government  booklets  for  distribution  to  ago,”  the  Times-Picayune  wiied.  “It  concrete  blocks,  crushed  stone,  sand 
their  readers,  and  that  these  booklets  is  expected  that  considerable  advertising  and  gravel :  also  oil  burners,  home  m- 
are  going  out  at  the  rate  of  30,000  daily,  volume  will  develop  within  30  to  60  sulation,  and  general  tie-up  advertising 
Another  possibility  in  the  program  is  days  from  local  building  trades  and  such  as  banks,  insurance,  finance  con- 
seen  in  the  interest  of  large  department  materials  accounts.  Thus  far  no  na-  cerns,  etc. 

stores,  stimulated  by  the  prospect  of  tional  advertising  resulting  from  hous-  The  Louisville  Courier- Journal  and 
selling  home  furnishings  for  renovated  ing  program  but  our  expectation  is  that  T/wicj  has  sold  a  full  page  cooperative 
homes.  In  New  York,  R.  H.  Macy  &  national  advertisers  will  become  active  advertisement  to  run  13  times,  and  ex- 
Co.,  has  already  published  full-page  copy  generally  after  program  is  well  under  pects  approximately  a  page  of  tie-up 
explaining  “Hrw  Uncle  Sam  can  help  way  locally.  advertisements  each  week  additional, 

you  modernize  your  home,”  and  offer-  “.Association  of  Commerce  reports  according  to  Emanuel  Levi,  vice-presi- 
ing  the  services  of  a  Better  Housing  home  repair  program  greatly  stimulated  dent  and  general  manager.  _  “Only 
Bureau  in  the  Macy  store,  where  an  by  Housing  .Act  and  they  are  receiving  slight  increase  so  far  in  building  in- 
FH.A  representative  might  be  consulted,  calls  from  property  owners  at  rate  of  dustry,”  he  reported.  “Banks  have 
This  copy,  incidentally,  suggested  hun-  100  daily  to  get  definite  information  just  started  advertising  loans  and  ap- 
dreds  of  improvements  which  might  be  about  housing  act  and  financing.  The  parently  will  use  considerable  space, 
made,  despite  the  fact  that  many  of  the  Association  assisted  more  than  200  prop-  They  report  large  number  of  loan  ap- 
operations  listed  held  little  likelihood  of  erty  owners  in  making  applications  for  plications  from  their  recent  ads.  Na- 
direct  business  for  Macy’s.  In  Chicago  loans  last  week.  .Association  states  the  tional  copy  hard  to  estimate,  but  shows 
G.  R.  Schaeffer,  advertising  director  of  housing  act  is  really  just  beginning  to  indications  of  activity.” 

Marshall  Field  &  Co.,  announced  his  function  smoothly  and  they  expect  ap-  W.  L.  Fanning,  business  manager  of 
store  was  establishing  an  FHA  informa-  plication  of  loans  to  increase  greatly  the  Westchester  County  (N.  Y.)  Pub- 


tion  bureau  and  would  promote  it  with  from  now  on.” 


Ushers,  Inc.,  reported  a  slight  increase 


First  of  the  major  national  newspaper 
Wrertising  copy  lied  in  with  FHA  plan 
hr  revival  of  construction  industries 

the  statement  that  organization  work  is 
proceeding  slowly,  that  applications  for 
loRijs  are  still  in  the  investigation 
•tlge,  and  that  little  or  no  advertising 
w  yet  being  placed  as  a  definite  part 
oi  the  campaign.  But  on  the  other 
hand  there  are  reports  of  full  pages  sold 
for  13  weekly  insertions ;  of  better-hous- 


newspaper  advertisements.  Other  large  No  quick  survey  like  the  present,  of  in  advertising,  more  particularly  in  ad- 
stores  are  expected  to  take  similar  ac-  course,  can  be  all-inclusive,  and  it  is  ditional  space  used  by  regular  advertis- 
tion.  likely  that  many  newspapers  not  men-  ers  to  offer  services  under  the  Federal 

Few  of  the  newspapers  queried  in  this  tioned  here  have  obtained  results  Housing  Act. 
necessarily  scattered  survey  were  de-  equalling  or  exceeding  those  described  “Special  eight-page  modernization 

finitely  pessimistic  about  the  program  in  this  article.  The  following  in-  sections  built  around  the  housing  pro- 
even  where  no  linage  has  been  produced  stances,  however,  give  an  indication  of  gram,”  Mr.  Fanning  reported,  “were 
yet.  Uht  New  Orlcaris  Times-Picayune,  the  activity  going  on.  published  by  the  Mount  Vernon  Daily 

_  Argus,  New  Rochelle  Standard-Star, 

86%  OF  NEWSPAPERS  AID  FHA  PROGRAM  Chester  Daily  Item,  and  by  the  White 

-  Plains  Daily  Reporter,  an  affiliated 

By  GEORGE  H.  MANNING  newspaper.  Strong  local  advertising 

Washington  Correspondent,  Editor  &  Publisher  support,  based  on  the  new  deal  in  hous- 

T  T  T  AcuTXTr''rrvxT  1  e-  •  mg.  was  evident  in  these  sections.” 

ABHliMjlUN,  U.  L. — No  analy-  Computed  on  the  basis  of  approxi-  Fanning,  however,  said  the  con- 


^  T^ASHINGTON,  D.  C.—No  analy-  Computed  on  the  basis  of  approxi-  ^r.  Fanning,  however,  said  the  con- 

"  k  advertising  of  banks,  »  V  sis  of  newspaper  advertising  Im-  mately  300  newspapers  m  representative  ggnsus  of  builders  and  real  estate  opera- 
i^ers  plumbers,  real  estate  operators,  age  directly  traceable  to  the  Federal  cities,  editorial  cooperation  is  being  had  tors  was  that  the  movement  “is  some- 

itanber  firms,  roofing  companies,  paint-  Housing  program  will  be  attempted  to  the  extent  of  86  per  cent.  Edito-  ^viiat  premature.”  While  several  meet- 

«  and  paper  hangers,  etc.;  even  of  by  FHA,  but  a  clipping  department  will  rial  observations  in  62  per  cent  of  the  jngs  have  been  held  in  the  county  to 

being  raised  for  cooperative  local  be  maintained  which,  among  other  papers  are  favorable  to  the  housing  pro-  explain  the  campaign  home  owners 

campaigns.  things,  is  expected  to  prove  an  accurate  gram ;  in  24  per  cent  they  are  neutral,  have  not  availed  themselves  to  any  ex- 

«ationai  advertising  IS  still  scanty,  as  indicator  to  show  what  fields  respond  consisting  of  explanatory  articles  and  tent  of  Federal  aid.  The  only  increase 
nanufacturers  continue  to  wait  for  con-  best  to  building  modernization  advertis-  general  statements ;  while  in  14  per  cent  in  building  nermits  was  the  usual  fall 
vwing  evidence  tliat  the  “long  dry  in^  c  ,  .  •  .  •  ,  “  papers,  outright  opposition  is  rise,  but  increased  purchases  of  property 

m  tne  building  held  has  been  The  first  day  s  receipts  this  week  manifested  m  varying  degrees  of  force,  were  reported, 

woken  .A  few  firms  have  placed  copy  brought  547  clippings  from  83  centers.  Ward  M.  Canaday,  director  of  the  From  Virginia,  L.  A.  Gaines,  Jr., 

iwrally.  American  Radiator  Com-  No  attempt  will  be  made  to  go  further  publicity  staff,  has  sent  5,000  letters  to  business  manager  of  the  Richmond 
Pany  m  cooperation  with  Uncle  Sam,”  than  to  cover  representative  cities  and  newspapers  offering  to  send  booklets  News-Leader,  wired :  “Federal  housing 
as  Its  c(  py  said,  announced  in  1000-line  newspapers,  therefore  the  results  must  for  distribution  to  their  readers  and  the  program,  through  modernization  sec- 
^  in  a  score  of  cities,  a  plan  for  be  indicative  rather  than  complete.  response  has  been  so  active  that  30,000  tion,  has  thus  far  brought  approximately 

^cing  improvements  through  one  of  Generally  speaking,  the  Southern  and  booklets  are  being  sent  daily  to  pub-  500  inches  of  miscellaneous  advertising 


“py  m  a  score  of  cities,  a  plan  for  be  indicative  rather  than  complete.  _  . ^ _ _ _ _ ^ _ . . . ^ 

^cing  improvements  through  one  of  Generally  speaking,  the  Southern  and  booklets  are  being  sent  daily  to  pub-  SOO’iiicheT  of  miscellaneous  *^advertising 
rts  affiliates.  Devoe  &  Reynolds  Com-  Gulf  states  and  the  Middle  Western  lications.  Already  there  has  been  a  60  in  News  Leader.  Chamber  of  Com¬ 
pany  Inc.,  paint  firm,  has  begun  a  cam-  states  have  been  most  active,  both  in  per  cent  response  from  the  newspapers,  merce  is  now  raising  ^,500  for  central 
P^  of  weekly  insertion  in  selected  paid  advertising  space  and  in  news  Letters  were  sent  also  to  2,000  larger  advertising  campaign  for  six-week 
aues  to  run  until  November.  Makers  stories  and  editorial  comment.  The  newspapers  offering  a  better-housing  period,  which  is  expected  to  produce  ad- 
furnaces  have  likewise  begun  new  AVest  Coast,  on  the  basis  of  early  clip-  section,  combining  housing  and  real  es-  ditional  revenue  from  tieups.  Building 
eriisii^  activi^,  and  at  least  one,  ping  returns,  is  chai acterized  as  “rea-  tate  news  items  and  layouts  for  com-  permits  show  no  appreciable  increase 
general  Electric  Company,  through  its  sonably  good,”  while  the  New  England  plete  sections,  and  a  favorable  response  yet  but  banks  report  approximately 
"^nditirnmg  department,  tied  its  and  Atlantic  states  appear  to  show  is  reported.  §50,000  in  applicants  for  such  loans.” 

^y  directly  to  the  National  Housing  either  the  effects  of  less  aggressiveness  With  the  dailies  displaying  a  most  1.  J.  Reimers,  of  the  Perth  Amboy 
P  ,  on  the  part  of  the  advertising  depart-  satisfactory  degree  of  cooperation,  FHA  (N.  J.)  News  wired:  “Federal  Hous- 


iir-conditirning  department,  tied  its  and  Atlantic  states  appear  to  show  is  reported. 

^y  directly  to  the  National  Housing  either  the  effects  of  less  aggressiveness  With  the  dailies  displaying  a  most 
P  on  the  part  of  the  advertising  depart-  satisfactory  degree  of  cooperation,  FHA 


out  most  of  the  copy  now  appearing  ments  or  more  apathy  on  the  part  of  the  is  now  turning  its  attention  more  to  the  ing  program  indicates  successful  adver- 
*■  m  sight  is  local  advertising,  and  in  newspapers’  clientele.  rural  papers  and  the  weeklies.  {Continued  on  page  46) 
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Editor  &  Publisher  for  September  8,  1934 


FORKER  AND  COBLENTZ  PROMOTED 
TO  IMPORTANT  HEARST  POSTS 


cated  and  their  application  “has  resulted 
in  much  controversy.” 

“The  failure  to  establish  an  industrial 
relations  committee  to  exercise  juris¬ 
diction  and  interpret  the  labor  pro¬ 
visions  of  the  code  has  made  success¬ 
ful  administration  almost  impossible," 
he  continued. 

Col.  R.  R.  McCormick.  Chicago 
Tribune  publisher,  will  be  one  of  the 
principal  speakers  on  the_  I-  U. 
Sunday  program  at  the  World's  Fair. 
S.  E.  Thomason.  Chicago  Daily  Times 
publisher,  will  welcome  the  delegates 
fere  Saturday  morning. 


ADVANCED 


Former  Becomes  Assistant  to  General  Manager  of  Hearst  News¬ 
papers — Coblentz  Appointed  New  York  American  Publisher, 
Retaining  Editorship  of  Paper 

'T'WO  major  promotions  in  the  Xncs,  in  Decemlier,  1930.  Mr.  White 
A  Hearst  organization  were  an-  had  formerly  been  an  official  with 
nounced  this  week.  Hearst  magazines. 

Eugene  Forker,  for  the  past  three  Mr.  Carvalho  returned  to  the  Hearst 
and  a  half  years  publisher  of  the  New  organization  in  January  of  this  year. 

He  had  retired  in  1927,  after  having 
I  ^  I  served  the  organization  since  18^0. 


DILL  ASKS  FREEDOM 
FOR  PRESS,  RADIO 


HOWARD  FAVORS  40- 
HR.  WEEK  FOR  UNION 


Says  It  Is  So  Vital  to  Democracy 
Some  Abuses  Can  Be  Endured 
— Sees  Radio  Influencing 
World  Opinion 

(Special  to  Editor  &  Pcrmsiier) 
Chic'.\c.o.  Sept.  4 — -A.  plea  for  free- 
of  speech,  untrammeled  by  govern- 
ment  regulation,  both  in  the  press  and 
Eugene  Forker,  who  becomes  assistant  radio,  was  voiced  by  Senator  Clarence 
to  the  general  manager  of  the  Hearst  Dill  of  Washington  here  yesterday  in  a 
Newspapers  after  three  years  as  New  Labor  Day  address  at  A  Century  of 
York  American  publisher.  Progress.  Senator  Dill,  who  recently 

- suggested  the  formation  of  radio  news 

, ,  ,,  f  .  service  “similar  to  the  -Associated 

would  allow  an  aggregate  of  1,MX)  days  press,”  was  a  headline  speaker  along 
in  which  to  master  the  trade.  L  nder  Mayor  LaGuardia  of  New  York 

the  new  condition  it  is  assumed  that  City. 

under  union  contracts  apprentices  will  Senator  Dill  declared  that  much  as 
be  limited  to  five  days,  which  by  the  disliked  certain  “reactionary  news- 
same  computation  will  allow  them  250  papers”  in  the  United  States,  he  would 
days  per  year,  an  aggregate  of  1.250  oppose  any  attempt  to  abridge  the  free- 
days  in  which  to  acquire  a  sufficient  de-  dom  of  expression  of  any  newspaper, 
gree  of  competency  for  journeyman  jjg  also  opposed  federal  ownership  of 
membership.  radio,  declaring: 

“The  new  condition  indicates  the  “jf  the  government  owned  the  radio 
apprenticeship  should  be  increased  to  this  country  we  would  not  have  free 
six  years  for  all  apprentices  indentured  speech  over  that  radio.  They  don’t  have 
after  January,  1935."  free  speech  over  the  government-owned 

President  Howard  reports  in  his  in-  radio  systems  in  France,  Sweden,  Ger- 
troductory  remarks  that  work  of  the  many,  Italy,  Russia,  England  and  Den- 
union  this  past  year  has  been  devoted  mark.  The  governments  use  their  ra- 
krgely  to  reconstruction.  He  further  jios  for  government  propaganda.” 
contends  the  newspaper  NR.A  Code  has  The  senator  termed  freedom  of  ex- 
not  generally  increased  wages  or  re-  pression  so  important  to  a  democracy 
duced  hours  in  the  printing  trade.  He  “that  we  can  better  endure  our  objec- 
adds,  however,  that  wage  rates  have  tions  to  present  abuses  than  to  let  the 
been  maintained  under  the  code.  On  government  take  control.” 
this  point  he  states :  Senator  Dill  evidenced  his  interest  in 

“The  wage  provision  of  the  daily  the  development  of  radio  by  predicting 
newspaper  code  fixes  the  minimum  at  that  radio  would  soon  become  an  agency 
40  cents  per  hour  for  mechanical  work-  of  world  interchange  of  opinions,  with 
ers  and  provides  for  maintaining  exist-  the  perfection  of  short  wave  transmis- 
ing  rates  above  that  figure.  Under  this  sion.  He  looked  upon  radio  as  a  means 
provision  we  have  been  able  to  prevent  of  developing  a  universal  opinion  which 
reductions  and  through  the  negotiation  would  blcKk  any  attempt  to  start  an- 
of  new  contracts  have  been  able  to  se-  other  war. 

. .  _ ^  cure  material  increases  in  hourly  rates  He  said : 

term.  Based  upon  a  six-day  week  the  above  the  low  levels  which  existed  in  “I  see  the  radio  preventing  interna- 
term  was  fixed  at  five  years.  Assum-  1933.”  tional  misunderstanding  of  the  future 

mg  that  the  apprentice  would  work  ap-  Mr.  Howard  remarks  the  graphic  and  the  uniting  of  opinions  to  better  the 
proximately  lOO  days  per  year  this  arts  code  wage  provisions  are  compli-  conditions  of  the  wage  earners  of  the 
[ - - -  I  world.” 


Say*  International  Law  Should  Be 
Amended  in  Annual  Report — 
Group’s  Convention 
September  8-15 

(By  telegraph  to  Editor  &  Publisher) 
Chicato,  Sept.  5. — -An  indication  that 
International  Typographical  Union  may 
seek  to  establish  40  hours  as  the  maxi¬ 
mum  work  week  when  delegates  assem¬ 
ble  here  Sept.  8  to  15,  for  the  78th  con¬ 
vention  of  I.  T.  U.  at  the  Palmer  House, 
became  apparent  this  week  with  issu¬ 
ance  of  the  annual  report  of  President 
Charles  P.  Howard.  In  his  report,  Mr. 
Howard  states  “we  believe  international 
union  law  should  be  amended  to  estab¬ 
lish  40  hours  as  the  maximum  work 
week  in  both  branches  of  the  indus¬ 
try.” 

Mr.  Howard  further  points  out,  “in 
smaller  places  where  the  hourly  and 
daily  wage  rates  are  low  as  compared 
with  the  scales  of  large  unions,  it  has 
J  or^  American,  has  been  appointed  as  required  a  real  sacrifice  upon  the  part 
assistant  to  the  general  manager  of  the  of  the  members  to  observe  the  five-day 
Hearst  Newspapers.  law  in  its  present  form.  On  the  other 

Succeeding  him  on  the  -American  is  hand  the  benefits  derived  from  the  ap- 
E.  D.  Coblentz,  who  has  been  the  pa-  plication  of  the  five-day  law  under  this 
per’s  editor  for  some  time.  Mr.  Cob-  condition  have  not  been  of  any  consid- 
lentz  will  retain  the  editorship.  erable  advantage  in  assisting  to  solve 

-Announcement  of  the  changes  were  the  unemplovment  problem.” 
made  by  S.  S.  Carvalho,  chairman  of  Referring  to  some  agitation  for  adop- 


Edmond  D.  Coblentz 


CORRECnON 

In  last  week’s  Editor  &  Pcblishh 
it  was  stated  in  error  that  Robert  ]■ 
Corrigan  has  been  appointed  circula¬ 
tion  director  of  the  Chicago  Herald  and 
Examiner.  Mr.  Corrigan  has  joined 
the  circulation  staff  of  the  Chicago 
Herald  and  Examiner  as  assistant  to 
Mr.  W.  J.  Parker,  circulation  director 
of  the  Herald  and  Examiner  and  the 
Chicago  American.  Mr.  Corrigan  _  will 
handle  the  morning  and  Sunday  circu¬ 
lation  in  that  capacity. 

HAS  NEW  TYPE  DRESS 

The  Columbus  (O.)  Citizen  appeared 
Sept.  3  in  a  new  dress.  Ideal  8-pouit 
being  substituted  for  the  7-point  type 
which  has  been  used  for  years  by  the 
Citizen.  The  new  Ideal  also  is  to  b* 
used  in  10,  12  and  14-point  for  the  larger 
liqps. 

NO  “FAMINE ’’  COPY 

Eight  thousand  grocers,  members  of 
the  Missouri  Retail  Grocers’  Assoca- 
tion,  pledged  at  their  annual  convention 
at  Joplin,  Mo.,  Aug.  30  not  to  make 
any  reference  in  advertising  to  a  pos¬ 
sible  food  famine  in  order  to  create 
immediate  trade  benefits. 
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KINGFISH  BARS  PRESS,  TURNS  TO  RADIO 

New  Orleans  Investigation  Story  Broadcast  by  Long  in  Question-Answer  Form — Guards  Assail 
Cameraman — Daily  Recalls  City’s  Revolt  on  Sept.  14,  1874 


(.special  to  Editor  &  Publisher) 

N^EW  ORLEAXS,  La.,  Sept.  3— 
The  “gag  rule"’  invoked  so  suc¬ 
cessfully  during  the  recent  special  ses¬ 
sion  of  Louisiana’s  legislature  was 
again  clamped  on  the  press  Sept.  1 
when  U.  S.  Senator  Huey  P.  Long 


Edward  E.  Agiielly,  Times-Picayune 
photographer,  who  was  assaulted  by 
Huey  Long's  soldiers,  is  the  inventor 
of  a  camera  embodying  flash  bulbs, 
discharged  by  shutter  action.  He  is 
shown  above  with  his  device. 

barred  newspapermen  from  sessions  of 
the  legislative  committee  created  to  in¬ 
vestigate  the  city  government  of  New 
Orleans. 

By  broadcasting  over  station  WDSL' 
his  questions  and  the  answers  of  the 
witnesses.  Long  managed  to  get  pub¬ 
licity  and  yet  retained  an  effective  con¬ 
trol  over  what  part  of  the  proceedings 
was  to  reach  the  public.  The  same 
policy  will  prevail,  it  was  understood, 
throughout  the  investigation. 

Saturday’s  session  was  preceded  by 
an  assault  Friday  night  on  a  photo¬ 
grapher  and  threats  upon  a  reporter, 
an  occurrence  that  has  grown  common 
in  Louisiana,  but  ever  suggests  the  pos¬ 
sibility  of  serious  results.  Hot-headed 
youngsters,  heavily  armed,  who  form 
the  Louisiana  National  Guard,  seem¬ 
ingly  grasp  at  the  opportunity  to  show 
their  authority  when  newsmen  and 
photographers,  bent  on  covering  the 
story,  dare  not  to  be  intimidated. 

The  guard  now  “protects”  not  only 
the  office  of  the  Registrar  of  Voters, 
but  Long,  members  of  the  legislative 
committee  and  witnesses,  under  Gov¬ 
ernor  O.  K.  Allen’s  “partial  martial 
law.” 

The  troops  tore  the  coat  and  seized 
the  camera  of  F'dward  E.  .Agnelly,  pho¬ 
tographer  for  the  Times-Picayune,  who 
tried  to  photograph  Long  and  members 
of  the  committee  as  they  entered  the 
senator’s  expensive  Audubon  boulevard 
home  for  a  secret  session  Friday  night 
immediately  upon  arriving  from  Baton 
Rouge.  Frank  C.  Allen,  night  city- 
editor  of  the  Times-Picayune,  was 
seized  and  held  when  he  protested. 

The  newspapermen  reached  the  scene 
1  few  moments  after  automobiles  and 
trucks  bearing  Long,  committeemen  and 
troops  arrived  in  front  of  Long’s  home. 
As  .Agnelly  stepped  out  of  his  auto¬ 
mobile  and  started  to  focus  his  camera 
ttpon  State  Senator  James  Noe,  chair¬ 
man  of  the  committee.  Assistant  Attor- 
•tey-General  George  M.  Wallace  and 
several  others  who  were  walking  across 
the  lawn,  a  dozen  or  more  guardsmen 
leaped  off  the  truck  with  drawn  guns 
and  advanced  upon  the  photographer. 

“Drop  it!  Drop  it,”  the  guardsman 
shouted  to  .Agnelly.  Continuing  to  ad¬ 


vance  ui)on  the  newspapermen,  they 
waved  their  guns  menacingly.  Several 
guardsmen  seized  the  photographer. 
One  snatched  the  camera  from  his  hand 
and  a  half  dozen  others  held  him,  some 
with  their  weapons  still  aimed  at  him. 

.Agnelly  attempted  to  break  away  and 
in  the  struggle  a  sleeve  of  his  coat  was 
torn  off.  He  a.sked  that  his  camera  be 
returned,  but  instead  the  guardsmen 
pushed  and  dragged  him  a  short  dis¬ 
tance  down  the  street  to  the  truck.  A 
rip  was  torn  on  the  back  of  his  coat. 
The  photographer  continued  to  plead 
for  his  release.  An  officer,  apparently 
in  command,  snarled  orders  that  he  was 
to  be  held. 

A  half  dozen  or  more  troops  picked 
up  .'\gnelly  bodily  and  held  him,  appa¬ 
rently  awaiting  orders.  Senator  Noe 
stood  by  and  watched. 

“W’e  did  not  hit  you.  We  did  not  hit 
you.”  several  of  the  uniformed  men  said 
to  .Agnelly. 

No  attempt  was  made  up  to  this  time 
to  molest  Frank  .Allen,  who  was  driv¬ 
ing  .Agnelly’s  automobile,  but  when  he 
approached  Senator  Noe  and  suggested 
that  .Agnelly  be  released  on  condition 
that  he  leave  the  scene,  Noe  turned  to 
the  guardsmen  holding  the  photog¬ 
rapher  and  cried: 

“Take  him  on.  Take  him  on.” 

Agnelly  was  placed  in  the  guards¬ 
men’s  truck  and  several  of  the  soldiers 
then  turned  upon  .Allen  and  ordered  him 
to  “get  on  away  from  here.”  .Allen 
hesitated.  One  of  the  guardsmen  seized 
him  by  the  shoulder,  spun  him  around, 
pressed  the  muzzle  of  a  gun  to  his  back 
and  said: 

“Get  in  that  automobile  and  get  on 


away  from  here.  We  don’t  want  you 
around.” 

.Allen  stopped  to  light  a  cigarette. 
The  guardsman  prodded  him  in  the 
back  with  a  gun. 

“I  said  for  you  to  get  on  away  from 
here.  Get  in  that  automobile  and  get 
off  the  street,”  he  ordered. 

Presently  .Allen  was  surrounded  by 
a  number  of  other  guardsmen,  all  youth¬ 
ful  in  appearance  and  excited.  .All  had 
guns  trained  upon  him.  When  he 
showed  further  inclination  to  linger, 
he  was  seized  by  both  shoulders,  pushed 
along  to  the  parked  automobile,  and 
then  shoved  into  his  car,  with  a  final 
order  to  “get  going.” 

.Agnelly  was  held  for  about  15  min¬ 
utes  by  the  troops  and  then  released. 
His  camera  was  returned  to  him  sev¬ 
eral  hours  later  but  the  plates  had  all 
been  exposed. 

In  the  meantime,  Leon  Trice,  photog¬ 
rapher  for  the  Neti’  Orleans  States,  de¬ 
cided  that  discretion  was  the  better  part 
of  valor,  and,  mounting  to  the  top  of 
the  150-foot  Tulane  University  foot¬ 
ball  stadium  a  half  block  away,  took  his 
picture  with  a  long-distance  lens.  The 
picture  he  obtained  was  published  the 
following  morning  in  the  Times-Pica¬ 
yune. 

Senator  Long’s  announcement  that 
the  press  would  be  barred  from  the 
proceedings  resulted  in  the  Morning 
Tribune  printing  on  Page  One,  in  ad¬ 
vance  of  the  session,  the  following 
boxed  statement : 

“Senator  Long  has  excluded  both 
press  and  public  from  the  investigation 
into  the  affairs  of  the  city  of  New  Or¬ 
leans,  which  is  to  open  today. 


RACING  NEWS  BANNED  IN  LOUISIANA 
PAPERS  BY  NEW  HUEY  LONG  LAW 

Statute  Passed  at  Special  Legislative  Session  Forbids  Spreading 
Information  in  Any  Form  Under  Penalty  of  Heavy  Fine 
and  Up  to  3  Years  in  Prison 

to  the  bookmakers,  has  announced  no 
plan. 

The  announcement  that  racing  news 
was  to  be  discontinued,  identical  in  text 
in  the  Times-Picayune,  the  New  Orleans 
States,  the  Morning  Tribune  and  the 
Item,  follows : 

“No  Race  News. 

“.At  its  extra  session  which  adjourned 
on  Aug.  18,  1934,  the  Legislature  of 
Louisiana  passed  Act  No.  26  which 
provides : 

“  ‘Section  1.  Be  it  enacted  by  the 
Legislature  of  Louisiana,  That  from  and 
after  the  passage  of  this  Act  it  shall  be 
unlawful  for  any  person  or  persons,  firm 
or  corporation  whatsoever  to  distribute, 
disseminate,  make  known,  advise,  or 
spread,  or  otherwise,  by  means  of  tele¬ 
phone,  telegraph,  radio,  or  in  any  other 
manner  make  known  to  pool  rooms,  bar 
rooms,  saloons,  restaurants,  gambling 
houses,  or  any  other  place  outside  the 
enclosure  of  a  licensed  race-track,  any 
information  of  whatever  kind,  pertaining 
to  any  race,  race-track,  race  horse,  bet¬ 
ting  or  betting  odds,  form  charts,  or 
any  information  relative  or  incidental 
thereto. 

“  ‘Section  2.  Be  it  further  enacted 
that  whoever  shall  violate  any  of  the 
provisions  hereof  shall  be  deemed  guilty 
of  a  misdemeanor  and  subject  to  a  fine 
not  less  than  One  Thousand  (SLOOO.OO) 
Dollars,  nrr  more  than  Three  Thousand 
($3,000.00)  Dollars,  or  imprisonment  of 
not  less  than  one  (1)  year  or  more  than 
three  (3)  years,  or  both,  at  the  discre¬ 
tion  of  the  Court.’ 

“This  Act  becomes  effective  tomorrow 
Sept.  7,  1934.  In  the  belief  that  the 
Act  might  be  construed  as  applying  to 
newspapers,  no  racing  news  or  racing 
advertising  will  be  published  in  the  col¬ 
umns  of  this  newspaper  on  and  after 
Sept.  7  until  further  notice.” 


(Special  to  Editor  &  Publisher) 

New  ORLEANS,  LA.,  Sept.  4— 
Newspapers  here  and  elsewhere  in 
Louisiana  will  discontinue  racing  news 
in  all  its  forms  Sept.  7.  Page  One  an¬ 
nouncements  telling  of  the  deletion  will 
be  published  in  all  editions  of  New 
Orleans  dailies,  Thursday,  Sept.  6.  The 
action  is  due  to  legislation  passed  at  the 
special  session  of  the  Louisiana  legisla¬ 
ture  directed  against  the  dissemination 
of  such  news. 

The  act  was  promulgated  as  a  part 
of  United  States  Senator  Huey  P. 
Long’s  campaign  against  vice  and  gam¬ 
bling  in  New  Orleans,  and  was  gen¬ 
erally  believed  not  to  have  been  directed 
against  newspapers.  No  indication  was 
given  that  the  New  Orleans  newspapers 
would  contest  the  legality  of  the  act, 
which,  it  is  believed,  may  prove  a  boom¬ 
erang  for  Long. 

Racing  news  in  New  Orleans  has  long 
been  of  great  public  interest,  the  city 
maintaining  two  race  tracks  during  the 
season.  Several  years  ago  a  survey 
revealed  approximately  1800  handbook 
operators  in  the  city,  employing  from 
three  to  10  persons,  who  in  turn  served 
the  thousands  interested  in  racing. 

Racing  news  has  been  carried  in  New 
Orleans  newspapers  “from  time  im¬ 
memorial,”  according  to  Fred  Digby, 
sports  editor  of  the  Item.  The  first 
printed  announcement  of  a  horse  race 
was  in  La  Gazette  in  1803.  There  was 
no  racing  at  the  New  Orleans  tracks, 
Jefferson  Park  and  the  Fairgrounds, 
from  1908  to  1915,  but  since  the  latter 
date,  racing  has  been  no  small  industry 
for  New  Orleans,  bringing  thousands 
to  the  city  for  the  season. 

The  Daily  Racing  Form,  professional 
tally  sheet,  will  move  its  office  from 
New  Orleans  to  Houston.  The  General 
News  Bureau,  which  disseminated  news 


"His  pretext  is  lack  of  space  in  the 
office  to  be  used. 

"The  Item  and  the  Morning  Tribune 
will  make  every  effort  to  report  the 
proceedings  of  the  committee.  Their 
reporters  will  interview  witnesses  after 
they  have  testified  and  endeavor  in  all 
proper  ways  to  present  a  comprehensive 
report  of  what  transpires. 

“But,  under  the  circumstances,  a  full 
report  may  be  impossible  unless  wit¬ 
nesses  co-operate,  and  therefore,  any 
person  who  is  summoned  as  a  witness 
is  invited  to  come  to  the  offices  of  the 
Item  and  the  Morning  Tribune  and 
make  a  statement  of  his  testimony  for 
publication.” 

The  star  chamber  proceedings  were 
also  scored  by  1.  1.  Femrite,  Louisiana 
manager  of  the  United  Press. 

“Such  a  hearing  is  unfair,”  Mr.  Fern- 
rite.  whose  headquarters  are  in  New 
Orleans,  declared.  "The  public  should 
be  permitted  to  be  present  and  since 
everyone  interested  could  not  attend 
even  the  most  public  of  hearings  it  is 
als('  obvious  that  the  press  should  be 
there  to  represent  the  absent  ones.  No 
one  will  be  able  to  tell  whether  the 
witnesses  are  what  they  say  they  are 
or  if  the  testimony  given  is  the  whole 
testimony  if  no  one”  is  there  to  hear 
them.” 

No  small  amount  of  public  comment 
was  aroused  by  the  I  tern- Tribune’s 
adoption  of  a  sardonic  treatment  of  the 
entire  affair.  Concerning  Long’s  ar¬ 
rival  Friday  in  a  screaming  cavalcade 
of  National  Guardsmen,  highway  pa¬ 
trolmen,  committeemen,  the  Morning 
Tribune  said  in  the  lead  on  the  story: 
“In  the  manner  of  one  of  the  more 
comic  autocrats  of  the  Age  of  Chivalry 
and  Tyrants  entering  a  rebellious 
duchy.  Senator  Huey  Pierce  Long  made 
entry  into  New  Orleans  yesterday  in 
the  afternoon.” 

The  remainder  of  the  story  was  in 
the  same  tone,  and  in  Sunday’s  issue  of 
the  Item-Tribune  the  caption  on  a  Page 
One  picture  of  Senator  Long  sur¬ 
rounded  by  his  guardsmen,  read:  “Der 
‘Furore’  of  Military  District  No.  1.” 
In  earlier  editions  he  was  called  “Der 
Fuehrer,”  in  the  manner  of  Germany’s 
Hitler.  The  city  of  New  Orleans  has 
been  designated  Military  District  No.  1 
by  the  Commander  of  the  Louisiana 
National  Guard. 

The  Sunday  Times-Picayune-New 
Orleans  States  of  Sept.  2  carried  more 
than  two  pages  of  pictures  and  copy 
devoted  to  the  60th  anniversary  of  the 
battle  in  New  Orleans  on  Sept.  14, 
1874,  when  citizens,  organized  as  the 
White  League,  fought  the  old  Metro¬ 
politan  Police  to  end  the  rule  of  carpet¬ 
baggers  and  “scalawags.” 

The  line  across  the  lead  page  read: 
“15-Minute  Battle  Restored  City’s  Lib¬ 
erty  60  Years  Ago,”  while  the  caption 
over  the  layout  read,  “When  Oppres¬ 
sion-Infuriated  New  Orleans  Citizens 
Struck  for  Their  Freedom  and  Van¬ 
quished  Scalawag  Rule.” 

The  story,  written  by  Meigs  O. 
Frost,  staff  writer  for  the  New  Orleans 
States,  ended: 

“When  citizens,  oppressed  beyond  all 
bearing,  rise  in  their  might,  the  back¬ 
bone  of  any  crooked,  grafting  regime 
is  broken. 

“That’s  whv,  yearly.  New  Orleans 
observes  Sept.  14,  1874.  That  day  will 
be  observed  with  especial  ceremony  in 
1934.  It’s  the  60th  anniversary  of  New 
Orleans’s  freedom. 

“It’s  a  good  date  to  observe,  lest  we 
forget.” 

The  primary  election,  so  important  to 
Huey  P.  Long’s  regime,  occurs  Sept.  11. 


SCRIPPS  HEADS  EAST 

Robert  P.  Scripps,  president  of 
Scripps-Howard  Newspapers,  was  to 
leave  San  Diego,  Cal.,  Sept.  6  or  7  on 
a  motor  trip  to  New  York. 
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CASE  FOR  DAILIES  ARTFULLY  MADE 
IN  THOMSON  BOOK,  SAYS  DURSTINE 

Agency  Leader  Sees  “Making  Millions  Read  and  Buy”  as  Effec* 
tive  Argument  for  Newspapers — Discussion  of 
Cost  to  Public  a  “Genuine  Service” 

By  ROY  S.  DURSTINE 

Vice-President  and  General  Manager  Batten,  Barton,  Durstine 
&  Osborn,  Inc. 


WHEN  anybody  knows  as  much 
about  a  subject  as  William  A. 
Thomson  knows  about  newspapers  he 
can  write  about  it 
with  interest  and 
enthusiasm — pro¬ 
vided  he  is  both 
articulate  and  vo¬ 
ciferous.  In  his 
years  as  director 
of  the  Bureau  of 
Advertising  o  f 
the  American 
Newspaper  Pub¬ 
lishers  Associa¬ 
tion,  Mr.  Thom¬ 
son  has  acquired 
such  a  wealth  oi 
information  and 
has  used  it  to 
such  good  and  frequent  effect  that  he 
has  certainly  become  articulate  and  no 
one  could  accuse  him  of  not  being  voci¬ 
ferous  in  advocating  the  use  of  his  fa¬ 
vorite  medium. 

Those  who  have  heard  his  eloquence 
in  either  public  speeches  or  at  private 
conversation  across  the  luncheon  table 
will  be  prepared  for  the  case  which  he 
presents  for  the  daily  and  weekly  press. 
He  is  in  favor  of  it.  In  fact,  he  is 
decidedly  in  favor  of  it.  And  he  doesn’t 
mind  expressing,  with  a  very  consider¬ 
able  gift  for  satire,  his  amus^  contempt 
for  those  who  are  either  so  arrogant  or 
so  stupid  or  so  lacking  in  balance  as 
to  fail  to  appreciate  what  newspapers 
and  newspapers  alone  can  accomplish 
for  the  advertiser. 

In  his  forword,  he  summarizes  the 
intention  of  “Making  Millions  Read  and 
Buy”  (Walter  Drey— $3.00)  as  an  at¬ 
tempt  “to  show  the  motive  power  of 
newspaper  advertising — the  forces  that 
underlie  its  achievements  which  are 
fully  as  interesting  as  the  achievements 
themselves.” 

Getting  his  statistics  out  of  the  way 
very  quickly,  Mr.  Thomson  character¬ 
izes  the  Universal  Habit  of  reading 
newspapers  in  these  words: 

“A  man  may  button  his  collar  at 
8  o’clock  every  morning  without  stop¬ 
ping  to  think  that  millicms  of  other  men 
are  doing  the  same  thing  at  the  precise 
moment.  Do  we  read  our  favorite 
newspapers  with  the  companionable 
feeling  that  other  millions  beside  our¬ 
selves  are  similarly  engaged  in  catching 
up  with  the  news  of  the  day?  Prob¬ 
ably  not.  But  most  of  us  must  be  im¬ 
pressed  with  the  fact  that  the  conver¬ 
sation  which  goes  on  in  our  social  life 
and  in  many  phases  of  our  business  or 
professional  day  centers  chiefly  around 
things^  we  have  read  in  the  newspapers. 

“VV'^ill  Rogers,  comedian  and  philo¬ 
sopher,  finds  it  easy  to  make  the  world 
laugh  in  chorus,  and  confesses,  ‘Well, 
all  I  know  is  what  I  see  in  the  papers.’ 
He  shares  the  popularity  of  another 
philosopher  of  an  earlier  generation— 
Mr.  Dooley — who  constantly  prefaced 
his  remarks  with,  ‘I  see  by  the  p-a-a- 
pers.’  Both  these  men  threw  their 
genius  against  a  background  of  popular 
interest  and  knowledge — what  every¬ 
body  knows  and  talks  about — at  the 
very  moment  when  the  event  in  ques¬ 
tion  was  ‘in  the  news.’  ” 

The  “localness”  of  the  average  news¬ 
paper,  Mr.  Thomson  feels,  accounts  for 
one  of  its  chief  strengths  as  a  weapon 
in  the  hands  of  the  national  advertiser. 
To  quote  again : 

“The  manufacturer  from  afar  may 
have  a  plant  that  covers  20  acres  and  a 
payroll  amounting  to  some  million  dol¬ 
lar  a  week,  but  when  he  approaches  the 
average  city  he  realizes  his  merchandise 
must  first  pass  through  the  hands  of 
distributors  and  retailers  whose  names 
mean  a  great  deal  more  to  the  popula¬ 


tion  than  his  own  name,  however  well  it 
may  be  known  nationally.  His  news¬ 
paper  advertisement  appears  in  an  at¬ 
mosphere  familiar  to  the  average  reader. 
His  product  is  often  sold  by  a  merchant 
in  whom  that  reader  has  faith — a 
trusted  retailer  who  can  build  up  or 
tear  down  the  customer’s  opinion  of  a 
product.” 

The  definite  response  to  newspaper 
advertising  he  attributes  to  the  “live¬ 
ness”  pervading  the  news  which  he 
feels  animates  the  advertising  columns 
as  well. 

“The  whole  atmosphere  of  the  news¬ 
paper,”  says  Mr.  Thomson,  “is  one  of 
speed  and  action,  dealing  as  it  does  with 
news  of  the  moment — things  that  have 
just  happened,  or  are  about  to  happen.” 
In  his  definition  of  local  and  national 
advertising  Mr.  Thomson  contents  him¬ 
self  with  quoting  from  the  committee 
reports  of  the  Newspaper  .Advertising 
Executives  .Association  and  of  the 
American  Newspaper  Publishers  .Asso¬ 
ciation.  He  describes  the  variation  in 
rates  but  offers  neither  an  opinion  nor 
a  solution. 


(.Special  to  Editor  &  Pcblisher) 

PHILADELPHIA,  Sept.  4— .An  ad¬ 
venturesome  reporter-photographer 
team  of  the  Philadelphia  Evening  Bul¬ 
letin  journeyed  some  200  miles  to  Bed¬ 
ford,  Pa.,  recently,  explored  a  newly- 
found  cave  at  the  possible  cost  of  life 
or  limb  to  a  depth  of  160  feet  under¬ 
ground  and  exploded  a  local  legend  that 
a  great  subterranean  lake  existed  under 
a  small  mountain  near  New  Paris, 
Bedford  County. 

Learning  of  the  cave’s  discovery  by 
a  limestone  quarry  owner,  W'ilmcr  H. 
Taylor,  the  Bulletin  sent  out  an  “ex¬ 
pedition”  composed  of  Henry  Pleas¬ 
ants,  feature  writer.  Newt  Hartman, 
staff  photographer,  and  Samuel  G. 
Gordon,  Academy  of  Natural  Sciences 
geologist. 

Several  serious  accidents  were  averted 
during  the  perilous  trip  underground. 
The  three  were  accompanied  by  William 
Taylor,  son  of  the  quarry  owner,  who 
led  the  way  when  he  slid  30  feet  down 
a  rope  secured  around  a  tree  stump 
near  the  mouth  of  the  cave.  Hartman, 
hampered  by  his  photographer’s  flash 


.A  genuine  servic  eto  advertising  is 
the  discussion  of  what  advertising  costs 
the  public.  His  quotation  from  J.  C. 
McQuiston's  figures  on  this  point  and 
his  comment  on  the  benefits  _  derived 
from  advertising  are  illuminating. 

National  advertising  is  credited  with 
only  20  per  cent  to  25  per  cent  of  the 
volume  of  advertisements  printed  by 
the  average  newspaper.  But  Mr.  Thom¬ 
son’s  eight  reasons  for  the  use  of  this 
medium  by  the  national  advertiser  are 
convincing.  Here  they  are : 

1.  Newspaper  reading  is  a  universal  daily 
habit;  newspaper  advertising  therefore  reaches 
each  day  virtually  all  who  buy, 

2.  Newspaper  advertising  is  the  life-blood 
of  local  trade  because  it  touches  all  consumer 
sources  in  every  community.  It  gives  the  na¬ 
tional  advertiser  the  same  opportunity  for 
complete  consumer  appeal  in  any  locality. 

3.  Newspaper  advertising  cuts  selling  costs 
because  it  entails  no  waste  in  locality  of  cir¬ 
culation.  Manufacturers  use  it  to  cover  mar¬ 
kets  where  it  is  profitable  to  do  business. 

4.  Newspaper  advertising  insures  quick, 

thorough  and  economical  dealer  distribution 
and  dealer  good  will,  because  retailers  are 
willing  to  sell  products  advertised  direct  to 
their  own  customers. 

5.  Newspaper  advertising  enables  manu¬ 

facturers  to  tell  where  their  products  may  be 
bought. 

6.  Newspaper  advertising  can  be  started 

or  stopped  overnight,  can  be  prepared  between 
days  to  meet  sudden  developments  and  to 
obtain  immediate  results. 

7.  Newspaper  advertising  enables  manu¬ 

facturers  to  check  advertising  results  and 
costs  in  every  market  which  they  enter. 

8.  Newspaper  advertising  costs  less  than 
any  other  kind. 

Somewhere  about  the  middle  of  the 
book  is  a  chapter  called,  “How  the 


and  camera  and  to  some  extent  by  his 
weight  of  204  pounds,  had  difficulty 
it:  squeezing  through  several  narrow 
places  in  the  tunnel  after  negotiating 
the  small  opening  by  sheer  force.  On 
the  way  out  he  became  stuck  in  the 
cave’s  mouth  and  gave  Pleasants  a  bad 
half  hour  in  which  he  despaired  of  pry- 
ii.g  his  plump  photographer  loose. 

Constantly  in  danger  of  slipping  on 
the  wet  clay  lining  the  cavern  and  drop¬ 
ping  more  than  30  feet  into  a  fissure, 
tl.ey  made  their  way  along  an  eighteen- 
inch  wide  ledge,  lighting  the  way  with 
carbide  lamps.  This  passageway,  less 
than  five  feet  high,  extended  100  feet 
on  a  slight  downward  grade.  In  the  45 
■  ‘nutes  required  to  negotiate  it  they 
became  covered  with  yellow  clay. 

“It  was  a  pretty  dangerous  business, 
we  realized  after  nearly  slipping  off  that 
Idge  a  couple  of  time,”  Pleasants  told 
Editor  &  Publisher’s  correspondent  in 
commenting  on  his  unusual  assignment.” 
“Hartman  showed  he  has  nerve  in  mak¬ 
ing  some  of  the  shots  he  did,  but  said 
he  wouldn’t  go  through  it  again  if  he 
got  a  couple  of  raises.” 


Medium  Grew”  which  will  be  of  ser¬ 
vice  to  students  and  research  librarians 
for  years  to  come. 

Other  chapters  are  devoted  to  an  in¬ 
telligent  appraisal  of  newspaper  copy, 
to  the  art  of  newspaper  illustration  with 
a  considerable  amount  of  sound  advice 
and  to  what  Mr.  Thomson  calls,  “News- 
vertising”  which  he  defines  as  “writing 
an  advertisement  about  and  around  a 
news  event  of  the  moment.” 

There  are  discussions  of  the  frequency 
and  persistency  of  newspaper  advertis¬ 
ing,  of  the  cooperation  that  newspapers 
can  legitimately  give  to  advertisers  and 
their  agencies  and  finally  “A  Look 
Ahead.” 

This  last  includes  a  rather  careful  ap¬ 
praisal  of  broadcasting  which  contains 
the  following  paragraph: 

“The  amount  invested  by  national  ad¬ 
vertisers  in  broadcast  time  on  the 
‘chains’  during  1933  is  a  fairly  good  in¬ 
dex  to  its  present  relative  position.  In 
that  year  about  $31,500,000  was  sq 
appropriated,  (compared  with  $39,000, 
in  1932).  In  1933  broadcast  expendi¬ 
ture,  as  noted  before,  represented  about 
10.7  cents  out  of  the  average  dollar 
spent  by  national  advertisers,  compared 
with  31.5  cents  spent  in  magazine  space 
and  48.6  cents  spent  for  newspaper 
space  used  nationally.” 

The  element  of  romance,  Mr.  Thom¬ 
son  believes,  has  been  a  great  help  to 
broadcasting  as  a  medium  because  he 
feels  that  many  advertisers  like  to  feel 
romantic  about  their  advertising.  And, 
just  to  be  on  the  safe  side,  he  takes  a 
little  advance  poke  at  television,  be¬ 
lieving  that  it  too,  “will  be  tried  by 
large  numbers  who  will  discover  anew 
that  advertising  miracles  are  rare  and 
that  there  is  no  magic  road  to  sales 
objectives.” 

“Making  Millions  Read  and  Buy,”  of 
course,  is  special  pleading.  But  it  is 
artfully  done.  Mr.  Thomson  pricks  the 
armor  of  his  antagonists  with  a  rapier. 
He  would  scorn  using  a  bludgeon  or  a 
battle-axe.  After  all,  fencing  is  an  art 
and  Mr.  Thomson’s  technique  is  inter¬ 
esting  to  watch,  whether  he  is  merely 
parrying  or  whether,  as  frequently  hap¬ 
pens,  he  pierces  his  mark. 

ANTI  -  CIRCULAR  LAW 
IS  SET  ASIDE 

Nutley,  N.  J.,  Statute  Requirinf 
License  Fee  and  Finger¬ 
printing  Is  Held  Dis¬ 
criminatory 

The  ordinance  of  Nutley,  N.  J.,  re¬ 
quiring  out-of-town  persons  to  provide 
fingerprints,  photographs  and  $1  license 
fee  before  distributing  circulars  was  set 
aside  by  the  New  Jersey  Supreme 
Court  Aug.  30  as  discriminatory. 

The  ruling  resulted  from  a  test  case 
brought  by  eight  persons  arrested  by 
Nutley  police  while  distributing  re¬ 
ligious  circulars. 

City  officials  contended  validity  of 
the  ordinance  should  be  upheld  and  that, 
if  it  were  not,  the  way  would  be  open 
for  “sneak  thieves  and  second-story  men 
who  are  unknown  to  Nutley  police  to 
obtain  the  very  knowledge  requisite  to 
ply  their  nefarious  trade.” 

Justice  Case  pointed  out  no  com¬ 
munity  has  the  right  to  foist  restric¬ 
tion  upon  non-residents  that  it  does  not 
impose  upon  its  citizens. 

"The  decision  resulted  in  dismissals 
for  eight  members  of  the  Watch  Tower 
Bible  and  Tract  Society  waiting  ar¬ 
raignment  in  Nutley  Police  Court. 

The  decision  ends  a  protracted  legal 
battle  between  Nutley  officials  and  the 
society. 

Edwin  J.  C.  Joerg,  Nutley  town  at¬ 
torney,  said  the  ordinance  could  be 
amended  to  remove  the  discriminatory 
feature. 


OZARKS  GROUP  TO  MEET 

Fall  meeting  of  the  Ozarks  Press 
Association  will  be  held  Sept.  21  at 
Bolivar,  Mo.  Entertainment  for  the 
editors  will  be  ^.rovided  bv  the  Bolivar 
Chamber  of  Commerce  and  the  South¬ 
west  Baptist  College. 


NEWS  MEN  EXPLORED  CAVE 


Photo  shows  Newt  Hartman.  204-pound  staff  photographer  of  the  Philadelphia 
Evening  Bulletin,  stuck  in  the  narrow  cave  opening.  Henry  Pleasants,  Bulletin 
feature  writer,  is  shown  pulling  on  the  rope. 


CAN  INDUSTRY  REGULATE  ADVERTISING? 


5  ripe  for  vigorous  The  luncheon  at  which  Mr.  Gardner  merchandising  counsel  to  the  members  stand  it  up  on  your  dinner  table,  and 
^  in  regard  to  ad-  spoke  was  sponsored  by  the  Drug  and  of  our  association.  We  may  not  be  as  there  is  any  poison  in  your  food,  the 

the  public  has  not  Toilet  Goods  Group  of  the  Advertising  smart  as  Queen  Victoria’s  cook,  because  unicorn’s  horn  will  sweat, 

lost  faith  in  ad-  Club  of  New  York,  but  on  account  of  we  may  not  be  able  to  keep  them  un-  “At  least,  all  these  beliefs  were  held 

vertising,  Edward  general  interest  in  his  work  many  per-  conscious  while  we’re  working  on  them,  a  few  hundred  years  ago.  Every  Pope, 

H.  Gardner,  ex-  sons  outside  that  field  attended.  His  but  we  shall  try  to  make  them  like  it.  Emperor,  King  and  prince  had  a  uni- 
ecutive  secretary  topic  was  “Can  Industry  Regulate  Ad-  We  shall  try  to  take  our  activities  as  corn  horn  if  he  could  afford  it.  Lor- 
of  the  Proprie-  vertising?”  He  answered  the  question  much  as  possible  off  the  moral  plane  enzo  de  Medici  owned  one,  and  valued 
tary  Association’s  with  an  emphatic  “Yes.”  and  put  them  on  the  merchandising  it  above  almost  everything  else  he  pos- 

advisory  commit-  “I  believe  that  American  industry  is  plane.  sessed.  In  1550,  a  horn  as  big  as  this 

tee  on  advertis-  wholly  competent  to  regulate  advertis-  “As  a  matter  of  fact,  ethical  stand-  one  would  have  been  worth  a  million 
ing,  declared  ing,”  he  said.  “I  don’t  believe  that  it  dards  undergo  enormous  change  from  dollars  in  our  money. 

Sept.  6  at  a  requires  a  moral  censor,  appointed  from  generation  to  generation.  That  is  the  “Today  we  don’t  drink  powdered  uni¬ 
luncheon  meeting  without,  to  crack  down  on  undesirable  reason  we  distrust  judgments  sup-  there’s  no  market  for  it. 

at  the  Advertis-  practices.  I  know  too  many  right-  posedly  based  on  moral  principles,  be-  likewise  the  soundest  makers  of 

ing  Club  of  New  thinking  men  among  the  leaders  of  ad-  cause  we  know  how  difficult  it  is  to  proprietarv  remedies  keep  abreast  of 

York.  vertising  for  me  to  believe  that  such  decide  what  is  moral.  The  morals  of  a  current  scientific  knowledge.  In  some 

The  issue  of  a  step  is  necessary.  The  American  community  are  its  ‘mores,’  the  customs  instances,  formulas  have  been  changed, 
advertising  re-  character  is  not  so  bankrupt  that  it  sanctioned  by  general  consent.  In  other  other’  instances,  products  have  been 
form  is  confused  needs  a  receiver,  words,  what  does  our  part  of  the  world,  discontinued  and  new  products  have 

h  from  government  “As  a  matter  of  fact,  the  crusade  of  in  the  year  1934,  expect  us  to  do?  added.  This  is  good  business,  and 

thers,  he  said,  ven-  a  moral  reformer,  or  the  excited  talk  “When  I  was  attending  Commence-  incidentally,  good  ethics. 

‘that  many  of  the  of  a  consumer,  or  the  activities  of  a  ment  last  June  at  my  Alma  Mater.  Kph’pv#.  that  a  marmfartnrpr  in 

eclare  they  do  not  bureaucracy,  or  the  ethical  program  of  Amherst  College,  I  heard  about  a  girl  .u;  ^  i  j  ^  -Ho  ui-  practices  to 
claims  are  buying  the  Advisory  Committee  on  Adver  is-  of  fine  Southern  family,  a  student  at  a  become  absolete  will  ultimately  lose  his 
)ds  today  than  they  mg,  or  even  a  talk  before  the  Advertis-  neighboring  college,  whose  parents  got  „arbpt  in  th^  cam#*  wav  as  Hn  mann 
mg  Club,  are  simply  wavelets  on  the  a  telegram  from  the  college  authorities  facturers  in  other  fields  who  cet  behind 
ded  basing  the  work  surfaceof  a  great  ground  swell.  telling  them  that  they  could  pick  up  the  times.  But  because  m5cers  of  prod- 

moral  grounds,  ex-  It  is  our  opportunity,  as  well  as  our  their  daughter  at  a  New  York  hotel—  ts  relating  to  the  nublir  health  must 
al  standoffs  duty,  to  keep  ahead  of  public  opinion,  they  were  shipping  her  om  of  town,  accept  Ureat  ethical  responibilit^  ^ 

spoke  of  changing  to  form  it  and  to  prevent  it  from  being  Her  offense  was  not  that  she  had  been  ^,thers,  because  out-of-date  practices 

improved  scientific  misled.  By  cooperative  action,  mdus-  drunk  and  disorderly,  or  had  cheated  ^he  drug  field  carry  sharper  conse- 

?  made  some  adver-  try  can  regulate  advertising.  If  it  does  in  examinations— it  was  simply  that  she  qyences  to  the  public  welfare  than  do 
K)lete,  and  said  his  not  take  this  position  ot  leadership,  the  had  smoked  a  cigarette.  That  was  m  out-of-date  practices  in  the  hosiery  field 
)  aid  manufacturers  least  it  may  expect  is  a  decline  in  the  for  example,  we  wish  to  put  a  speedy 

usinesses  on  sound  value  of  its  advertising  dollar  through  ‘Fifty  years  ago  if  a  son  got  into  ^o  practices  that  may  reflect  upon 

f  current  conditions,  the  loss  of  public  confidence.”  certain  bad  habits,  his  father,  as  a  stern  j^e  whole  industry  and  cause  the  loss 

limination  of  adver-  Mr.  Gardner  began  his  talk  by  citing  moralist,  might  shut  him  out  of  the  of  public  confidence  We  wish  to  pro- 
ler  fields  as  well  as  Queen  Victoria,  who,  he  said,  “used  house,  and  the  moral  sense  of  the  com-  t^ot  the  public  and  in  so  doing  we  shall 
s  audience  that  the  occasionally  to  eat  a  whole  jar  of  munity  would  approve  him.  Today,  likewise  protect  our  industry, 
responsibility”  of  orange  marmalade  at  4  o’clock  in  the  with  our  increased  knowledge  of  child  ^  *1,.. 

lealth  produrts  was  morning.”  psychology,  we  should  inquire  whether  .  The  Committee  has  sent  to^the  mem- 

r  speedy  action.  “If  she  had  been  a  little  girl,”  he  the  father  was  the  criminal  and  not  the  ^  A  association  an  Outline  oi 

[vertising  media  and  went  on,  “she  would  have  been  spanked,  son.  The  bathing  suits  you  and  I  wear  v.- ^  ^ 

give  their  coopera-  But,  since  she  was  a  queen  and  an  em-  today  would  have  caused  police  inter-  t  ey  wi  1  operate,  since  1  hac 

vertisers  in  general,  press,  she  had  to  be  lured  from  this  ar-  ference  15  years  ago  if  they  had  been  mJ^at'^Wst ’  i 

airVrkVefiSS  tTM:  S,”  ^  .„d  s|„c„=  a  ring  .ha,  1 

ered  by  certain  ad-  ’’“T'  This  has  be°en  Sly  rTprfated’Srf”' 

incidentally  so  non-fattening,  that  the  obsolete.  I  hold  in  my  hand  a  fine  t  .v  ,,  .  i,o-„  t. 

)  not  want  the  buck  Queen  took  ten  inches  off  her  waist-  specimen  of  an  obsolete  drug.  This  Is  .  .  Kfoadest  nossible  view  oi 

every  occasion,”  he  fine  without  even  knowing  that  she  was  the  horn  of  a  unicorn.  If  you  will  *  -  gHvertisinc  The  advertisemen 

have  no  better  ar-  on  a  diet.  scrape  off  a  little  powder  from  it  and  a  .  honest  as  3  whole  not  mereh 

bats  than  anybody  “Now  this  committee,  like  Queen  drink  it,  it  will  serve  as  an  antidote  for  •  ..  separate  words  and  sentences  It' 
ted  that  “in  the  final  Victoria’s  cook,  does  not  want  to  em-  poisons,  increase  your  virility,  and  make  .  ^  a  must  con 

ittee  might  welcome  bark  on  a  moral  crusade.  We  do  not  a  new  man  out  of  you.  You  can  stick  v?v  TtruthfuTiWessi^^^^^^ 
and  of  government  want  to  tell  people  how  to  behave.  We  the  butt  end  in  a  tub  of  water  and  sell  j?.  .  .Uev  must  not  run  con 

g  objectionable  ad-  are,  however,  trying  to  give  sound  the  water  for  a  high  price.  If  you  what  maT  reaSnX  h 


Edward  H.  Gardner 
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ADDITIONAL  FIGURES  CONFIRM  GAINS 
IN  EMPLOYMENT  DURING  LAST  YEAR 

N.  Y.  Herald  Tribune  Up  in  Number  of  Employes  and  in  Pa3rrolls 
— Two-Thirds  of  Newspaper  Stereotypers  Working 
Full  Time,  Union  Reports 


NEWSPRINT  CASE  APPEALED 


p'URTHER  data  on  employment  con- 
ditions  in  newspaper  offices,  obtained 
by  Editor  &  Publisher  too  late  for 
publication  as  part  of  last  week’s  re¬ 
sume,  confirm  the  indication  of  im¬ 
provement  in  both  number  of  persons 
employed  and  in  total  payrolls. 

Figures  for  the  New  York  Herald 
Tribune  show  increases  of  6  per  cent 
to  21  per  cent  in  number  employed  for 
all  departments  except  mechanical, 
where  there  was  a  decrease  of  2  per 
cent.  In  payrolls,  all  departments,  in¬ 
cluding  mechanical,  showed  increases. 
Following  are  the  figures: 


Personnel 

Increase 

17% 

6% 

13% 

21% 

6% 


Payroll 

Increase 

19.63% 

26.64% 

16.44% 

11.06% 

11.73% 

13.72% 


Administrative  . . 

Advertising  . 

Building  . 

Circulation  . 

Editorial  . 

Mechanical  . 

“Decrease. 

_  Statistics  furnished  by  the  Interna¬ 
tional  Stereotypers’  and  Electrotypers’ 
Union,  through  Mrs.  Qara  Rol^rts, 
statistician,  show  that  from  July  1, 
1933,  to  July  1,  1934,  the  percentage  of 
members  working  full  time  advanced 
from  41.91  to  48.23,  and  the  percentage 
working  three  days  or  more  a  week. 


but  not  full  time,  went  from  25.13  to 
26.53.  The  percentage  working  less 
than  three  days  dropped  from  10.94  to 
9.07.  Total  percentage  working  was 
77.^  on  July  1,  1933,  and  83.83  on 
July  1,  1934. 

At  the  same  time  the  percentage 
wanting  work  dropped  from  15.95  to 
11.78.  Others  were  inactive,  retired  or 
not  reported. 

Newspaper  stereotypers  maintained  a 
higher  level  of  employment  than  did 
commercial  stereotypers,  especially  in 
number  of  men  working  full  time,  and 
both  were  far  ahead  of  electrotypers. 
Figures  of  the  I.  S.  &  E.  U.  did  not 
distinguish  between  newspaper  stereo¬ 
typers  and  commercial  stereotypers  un¬ 
til  last  October,  so  no  comparison  can 
be  made  between  last  summer  and  this 
summer.  However  on  July  1,  67.97 
per  cent  of  the  newspaper  stereotypers 
were  working  full  time,  against  66.36 
per  cent  of  commercial  stereotypers, 
and  24.81  per  cent  of  electrotypers.  The 
commercial  stereotypers  and  the  elec¬ 
trotypers,  however,  had  gained  much 
faster  in  percentage  of  full-time  jobs 
than  had  the  newspaper  stereotypers. 

The  following  table  gives  details.  All 
figures  except  those  for  total  member¬ 
ship  are  in  percentages. 


U.  S.  Court  Will  Decide  if  15^  Inch 
Rolls  Are  Duty  Free 

(Special  to  Eoitoi  &  Publishes) 

Washington,  D.  C.,  Sept.  4— The 
U.  S.  Court  of  Customs  and  Patent 
Appeals  has  been  called  upon  to  de¬ 
termine  whether  newsprint  15^  inches 
wide  is  “standard  newsprint”  and  on 
the  free  list  for  importation. 

The  District  Court  of  Customs  at 
New  York  so  held  after  considering 
a  specific  importation  of  that  size  for 
use  in  publishing  the  Cincinnati  En¬ 
quirer.  Appeal  was  taken  by  the  Treas¬ 
ury  Department,  based  on  its  definition 
of  standard  newsprint,  which  fixes  its 
size  at  not  less  than  16  inches  in  width. 
No  question  was  raised  as  to  the  use 
to  which  the  Enquirer  put  the  paper, 
in  production  of  its  regular  editions. 

Several  witnesses  were  produced  at 
the  hearing  to  sustain  the  claim  that 
newspapers  generally  are  narrowing  the 
size  of  their  publications  and  that  news¬ 
print  of  15^  inch  width,  or  less,  is 
used  by  many  concerns.  The  govern¬ 
ment's  attorneys  relied  solely  upon  the 
Treasury  ruling. 

The  U.  S.  Court  of  Customs  and 
Patent  Appeals  is  not  now  in  session, 
but  will  resume  sittings  in  the  fall. 

Elisha  Hanson  represented  the  Cin¬ 
cinnati  Enquirer  in  the  New  York 
hearings  and  is  the  attorney  of  record 
in  the  appellate  proceedings. 

PLAN  TO  COUNTERACT 
DROUGHT  REPORTS 


VINING  IS  PRESIDENT 
OF  NEWSPRINT  BODY 


Employed 


Under  3  Days 

Total 

3  Days , 

^ - A - 

- ,, 

Inactive 

Member- 

Full 

and 

From 

Sub- 

Want 

or 

Xot 

I.  S.  &  E.  U. 

ship 

Time 

Over 

Employer 

bing 

Work 

Retired 

Reported 

Membership  As 

a  ll'hole 

Total  I.  S.  & 

E.  U.  membership  representing 

100%. 

1933  July 

1 .  8.058 

41.91 

25.13 

5.66 

5.28 

15.95 

2.91 

3.16 

1933  July 

1 .  8.058 

41.91 

25.13 

5.66 

5.28 

15.95 

2.91 

3.16 

1933  Aug. 

1 .  8,036 

40.90 

25.77 

4.77 

6.14 

16.20 

2.88 

3.34 

1934  July 

1 .  8,196 

48.23 

26.53 

4.53 

4.54 

11.78 

3.12 

1.27 

Stereotypers 

Total  Stereotype  members  representing 

100% 

1933  July 

1 .  4,386 

63.89 

11.13 

4.72 

9.37 

7.59 

2.96 

.34 

1933  Aug. 

1 .  4,387 

62.27 

11.85 

4.47 

10.39 

7.55 

2.99 

.48 

1933  Oct. 

1 .  4,394 

64.90 

10.22 

5.30 

9.00 

6.48 

3.30 

.80 

1934  July 

1 .  4,463 

67.86 

10.45 

4.08 

7.28 

6.14 

3.16 

1.03 

Electrotxpers 

Total  Electrotype  members  representing 

100% 

1933  July 

1 .  3,672 

15.66 

41.86 

6.78 

.38 

25.92 

2.86 

6.54 

1933  Aug. 

1 .  3,649 

15.21 

42.51 

5.15 

1.01 

26.61 

2.74 

6.77 

1934  Tulv 

1 .  3.733 

24.81 

45.76 

5.06 

1.26 

18.49 

3.09 

1.53 

Newspaper  Stereotypers 

Total  number 

representing  100% 

1933  Oct. 

1 .  “3,949 

66.80 

9.29 

5.25 

9.57 

6.30 

3.53 

.90 

1934  Tuly 

1 .  53.915 

67.97 

9.47 

4.47 

7.54 

5.93 

3.45 

1.17 

1933  Dec. 

1 .  ““3.893 

67.01 

9.70 

4.66 

9.53 

5.08 

3.50 

.82 

CommercxQl  Stereotypers 

’I'otal  number 

representing  100% 

1933  Oct. 

1 .  509 

50.49 

17.29 

5.70 

4.52 

7.86 

1.57 

“12.57 

1934  Tuly 

1 .  553 

66.36 

17.18 

1.26 

5.42 

7.78 

1.09 

5.91 

1933  Dec. 

1 .  526 

57.61 

18.44 

5.70 

5.70 

8.18 

2.09 

**2.28 

“Includes  64  commercial  stereotypers  not  reported  on  separately. 
^Includes  5  commercial  stereotypers  not  reported  on  separately. 
““Includes  12  commercial  stereotypers  not  reported  on  separately. 


COL.  CARL  ESTES  RESIGNS 


Leaves  Position  as  Editor-Manager 
of  Tyler,  Tex.,  Dailies 

Col.  Carl  L.  Estes,  East  Texas  pub¬ 
lisher  and  editor-manager  of  the  Tyler 
Courier-Times  and  Morning  Telegraph, 
owned  by  the  T.  B.  Butler  estate,  has 
announc^  his  resignation  from  these 
publications,  effective  Sept.  1. 

Mr.  Estes  established  the  Telegraph 
for  the  Butler  interests  four  years  ago. 
He  went  to  Tyler  11  years  ago  as  ad¬ 
vertising  manager  of  the  Tyler  Courier- 
Times.  and  advanced  rapidly  until  he 
became  editor  five  years  ago  and  editor- 
manager  three  years  later. 

Commenting  on  his  resignation  Mr. 
Estes  said :  “I  will  now  devote  my 
full  time  to  my  own  publications  and 
will  continue  my  residence  and  head¬ 
quarters  in  Tyler.”  Colonel  Estes  pub¬ 
lishes  an  oil  magazine  and  is  interested 
in  a  number  of  East  Texas  newspapers. 


Chas.  a.  M.  Vining 


MisBouri  Dailies  Vote  to  Buy  Space 
in  Eastern  Papers  to  Show 
Advertisers  Farm  Income 
Has  Increased 


More  than  20  members  of  the  Mis¬ 
souri  .Associated  Dailies,  in  a  meeting 
Aug.  31  at  Jefferson  City,  voted  to  con¬ 
duct  a  campaign  to  counteract  mislead¬ 
ing  drought  reports  in  eastern  news¬ 
papers. 

R.  C.  Goshorn,  president  of  the  or¬ 
ganization,  said  the  group  will  cooper¬ 
ate  with  Kansas,  Nebraska  and  possibly 
Iowa  newspapers  in  an  eastern  drive 
aimed  at  offsetting  drought  publicity 
unfavorable  to  the  Middle  West  from 
the  standpoint  of  national  advertising. 

The  papers  tentatively  appropriated 
S2,000  for  the  work,  to  buy  advertising 
space  in  New  York  newspapers  and 
trade  journals,  and  to  finance  a  pub¬ 
licity  campaign. 

Goshorn  pointed  out  that,  despite  the 
seriousness  of  the  drought,  “federal  sta¬ 
tistics  show,  for  example,  that  Mis¬ 
souri’s  rural  purchasing  power  this  year 
is  $5,000,000  more  than  last  year.” 


pied  by  KGW  its  other  radio  unit,  and 
the  construction  of  a  new  type  vertical 
antenna.  Dedicatory  speeches  were 
made  by  Mayor  Joseph  K.  Carson: 
George  L.  Baker,  mayor -emeritus  in 
Portland,  and  Don  E.  Gilman,  vice- 
president  of  N.B.C.  in  San  Francisco. 
The  responses  were  made  by  Paul  R. 
Kelty  editor  of  the  Oregonian,  and  Paul 
R.  Heitmeyer,  manager  of  the  two  ra¬ 
dio  units. 


OREGONIAN  DEDICATES  KEX 

The  Portland  (Ore.)  Morning  Ore¬ 
gonian  in  an  elaborate  program  extend¬ 
ing  from  8  p.  m.,  Aug.  29.  to  1  a.  m., 
Aug.  30  dedicated  its  new  broadcasting 
unit.  KEX.  The  program  marked  the  end 
of  a  reconstruction  program  which  in¬ 
cluded  moving  the  transmitter  from  its 
old  site  to  the  transmitter  station  occu- 


SAN  DIEGO  CHANGES 

Arthur  Moore,  formerly  news  editor, 
has  been  made  managing  editor  of  the 
San  Diego  (Cal.)  Sun.  replacing  G.  A. 
Martin,  who  resigned.  Frank  W.  Hilton 
has  been  named  news  editor.  Hilton  in 
addition  to  his  newspaper  work,  is  a 
well  known  pulp  fiction  writer.  Jo 
Grossman,  for  17  years  sports  editor  of 
the  Sun,  recently  resigned  to  join  the 
New  York  State  Racing  Commission. 
He  is  succeeded  by  Nelson  Fisher. 


DAILY  80  YEARS  OLD 

The  Harrisburg  (Pa.)  Patriot  has 
just  completed  the  celebration  of  its 
80th  birthday.  The  celebration  ran  three 
days  known  as  “Jubilee  Days.”  Local 
merchants  carried  special  advertising 
and  co-operated  in  holding  free  movies, 
stage  shows  and  dances  for  the  shop¬ 
pers.  On  the  closing  night  of  the 
celebration,  $1,500  in  prizes  was  dis¬ 
tributed.  The  Patriot  was  founded 
as  the  Pennsylvania  Intelligencer  in  1820 
as  a  weekly  and  following  a  series  of 
mergers  and  consolidations,  became  the 
Daily  Patriot,  the  Morning  Patriot  and 
in  1890  the  Patriot.  It  is  now  in  its 
32nd  year  under  the  present  manage¬ 
ment.  Dean  Hoffman  is  editor  of  the 
daily. 


Heads  Export  Manufacturers  Asso¬ 
ciation  of  Canada  Succeeding 
L.  J.  Belnap  —  Former 
Newspaperman 

The  Newsprint  Export  Manufacturers 
Association  of  Canada  (Nenuic)  has 
appointed  Charles  A.  M.  Vining  of 
Montreal  as  presi¬ 
dent.  L.  J.  Bel¬ 
nap,  president  of 
Consolidated  Pa¬ 
per  Corporation, 
who  has  been 
president  of  the 
association  since 
its  inception  last 
spring,  will  con¬ 
tinue  to  act  on 
the  executive 
committee,  th  e 
other  members  of 
which  are :  F. 
W.  Clarke,  .An¬ 
glo  -  Canadian 
Pulp  &  Paper  Mills;  G.  T.  Clarkson, 
.Abitibi  Power  &  Paper  Co. ;  .A.  R. 
Graustein,  Canadian  International  Pa¬ 
per  Company ;  .A.  E.  McMaster,  Powell 
River  Company,  Ltd.;  and  F.  J.  Sensen- 
brenner.  Spruce  Falls  Power  &  Paper 
Company. 

The  association,  is  comprised  of  vir¬ 
tually  all  the  newsprint  producing  com¬ 
panies  in  Canada.  It  was  organized  last 
spring,  partly  to  cooperate  with  an  as¬ 
sociation  of  the  industry  in  the  United 
States  under  NR  A  and,  more  specifi¬ 
cally,  to  deal  with  the  particular  prob¬ 
lems  of  the  Canadian  industry. 

Charles  Vining,  whose  appointment 
as  president  of  Nemac  is  effective  im¬ 
mediately,  is  a  director  of  the  advertis¬ 
ing  firm  of  Cockfield,  Brown  &  Co., 
and  has  been  engaged  for  the  past  six 
years  in  industrial  planning  and  public 
relations  work.  Prior  to  this  he  was 
connected  with  the  Toronto  Star  as 
associate  editor  of  the  Star  Weekly  and 
also  as  managing  editor  of  the  London 
Advertiser,  when  the  latter  paper  was 
under  Toronto  Star  ownership.  He  is 
well-known  in  Canada  as  a  magazine 
and  newspaper  writer  and  has  con¬ 
ducted  a  number  of  industrial  investiga¬ 
tions  including  a  study  of  the  St.  Law¬ 
rence  Waterway  plan  and  a  report  of 
the  newsprint  industry  published  in 
1930.  He  has  also  been  connected  with 
the  publicity  campaigns  of  the  last  three 
Dominion  of  Canada  Loans. 

Mr.  Vining  is  the  son  of  Rev.  Dr. 
A.  J.  Vining  of  Toronto,  served  in 
France  with  Princess  Patricia’s  Cana¬ 
dian  Light  Infantry,  and  was  graduated 
from  University  of  Toronto  in  Political 
Science  in  1921. 

He  was  born  in  Winnipeg  and  is  36 
years  old. 


N.  Y.  PUBUSHERS  TO  MEET 


DEEMS  TO  VISIT  COAST 

Richard  E.  Deems,  formerly  with  the 
New  York  Times  and  the  New  Yorker 
and  recently  appointed  circulation  man¬ 
ager  of  Esquire,  is  leaving  New  York 
this  week  on  an  extended  trip  to  the 
west  coast. 


ANNOUNCES  COMIC  CHANGE 

The  Express  Publishing  Company, 
publishers  of  the  San  Antonio  Express 
and  the  Evening  News,  has  announced 
a  change  from  full  newspaper  page 
colored  comics  on  Sunday  to  tabloid 
size,  increasing  comic  feature  from  12 
to  16  page$.  The  change  becomes  ef- 
fectiye  Sunday,  Sept.  30.  The  rate  and 
page  sizes  are  being  announced  to  manu¬ 
facturers  through  the  papers’  national 
advertising  representative,  the  John 
Budd  Company.  W.  W.  Watson  is  ad¬ 
vertising  director. 


State  Assoociation  Will  Confer  in 
Buffalo  Sept.  9-10 

The  New  York  State  Publishers’  As¬ 
sociation  will  hold  its  fall  meeting  in 
Buffalo  with  headquarters  at  the  Staffer 
hotel  Sunday  and  Monday,  Sept.  9  and 
10. 

Activities  begin  Sunday  at  2  p.  m. 
with  a  cruise  of  eight  hours  with 
W.  J.  Conners,  Jr.,  as  host.  Din¬ 
ner  will  be  served  on  the  boat  Sun¬ 
day  evening.  A  business  session  will 
be  held  Monday  morning  at  the  Staffer, 
lasting  until  one  o’clock,  followed  by  a 
sight-seeing  tour  of  Niagara  Falls  and 
vicinity  for  members  and  friends 
through  the  courtesy  of  E.  H.  Butler 
and  S.  S.  Wallace,  Jr.  Those  who  pre¬ 
fer  to  play  golf  may  enter  the  tourna¬ 
ment  at  Niagara  Falls  country  club  at 
2:30,  entries  being  made  with  A.  C. 
Duell,  Niagara  Falls  Gasette,  and  Henri 
Hall,  Jamestown  Journal.  All  will  be 
guests  of  Mr.  Duell  at  the  country  club 
Monday  evening  for  dinner. 

Members  of  the  Advertising  Depart¬ 
ment  of  the  publishers  will  meet  at  the 
same  time,  joining  with  the  publishers 
in  the  recreation  events. 
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A.  P.  INSTALLING  5-DAY  WEEK  IN  N.  Y. 

Is  Step  in  General  Program,  Elliott  Says — Guild  Victory,  Says  the  Guild — N,  Y.  Group 

Makes  Agreement  with  Typographical  Union 


PRKPAKATIONS  for  the  installa¬ 
tion  of  a  five-day  week  by  the  Asso¬ 
ciated  Press  in  New  York  were  begun 
this  week. 

Jackson  Elliott,  A. P.  assistant  general 
manager,  told  Editor  &  Publisher  that 
the  A.P.  for  some  time  has  been  en¬ 
deavoring  to  install  the  five-day  week 
in  cities  where  it  is  in  force  on  mem- 
l)er  newspapers,  and  that  the  action  in 
New  York  is  a  step  in  the  furtherance 
of  that  program.  “There  has  been  no 
change  in  policy,”  he  said. 

The  move  was  interpreted  by  The 
Guild  Reporter,  organ  of  The  American 
Newspaper  Guild,  as  a  result  of  re¬ 
cent  guild  activity  with  the  A.P. 

In  its  September  issue  the  Reporter 
describes  the  negotiations  between  the 
A.P.  and  the  guild,  accusing  the  A.P. 
of  attempting  to  intimidate  guild  mem¬ 
bers  and  of  attempting  to  set  up  a 
company  union. 

Mr.  Elliott  said  the  “company  union” 
report  had  no  foundation  in  fact. 

Foster  Hailey,  A.P.  unit  chairman, 
in  talking  to  Editor  &  Publisher,  said 
he  felt  that  The  Guild  Reporter  has 
misinterpreted  the  A.P.  action  in  in¬ 
stalling  the  five-day  week. 

Morris  Watson,  of  the  A.P.,  chair¬ 
man  of  the  guild’s  National  Press  As¬ 
sociation  Committee,  said  he  had  no 
way  of  divining  what  motivated  the 
A.P.  in  starting  the  shorter  work  week. 
‘T  only  know  the  externals,”  he  said. 
“We  made  a  move  toward  collective 
bargaining,  and  then  came  the  five-day 
week.” 

The  Reporter  says  that  the  five-day 
week  announcement  came  after  the 
A.P.  unit  voted  to  suspend  collective 
bargaining  activities  indefinitely. 

An  agreement  was  signed  Sept.  5 
by  L.  H.  Rouse,  president  of  the  New 
York  Typographical  Union  6,  and  Hey- 
wpod  Broun,  president  of  the  American 
Newspaper  Guild,  in  which  the  union 
joined  the  New  York  guild’s  campaign 
against  the  Staten  Island  Advance.  An 
announcement  by  the  guild  said  the 
guild  and  the  union  would  continue  the 
campaign  against  the  paper,  which 
started  two  weeks  aP‘~'  when  the 
Advance  discharged  Alexander  Crosby, 
a  guild  member. 

In  commenting  on  the  agreement  Mr. 
Rouse  said  that  the  door  was  also  open 
to  other  unions  such  as  the  Web  Press¬ 
men’s  Union,  the  Stereotypers  and 
New'spaper  and  Mail  Deliverers  Union 
to  sign  a  similar  agreement. 

“The  Advance,”  Mr.  Rouse  asserted, 
“is  the  last  of  the  100  per  cent,  open 
shop  papers  in  the  city.” 

The  text  of  the  agreement  follows: 
“No  settlement  shall  be  signed  with 
the  Staten  Island  .Advance  by  any  single 
organization  unless  it  is  satisfactory  to 
signatories  to  this  agreement,  nor  shall 
the  efforts  of  any  of  the  organizations 
involved  be  relaxed  until  that  time.” 

This  action  was  hailed  by  Jonathan 
Eddy,  executive  secretary  of  the  Na¬ 
tional  Guild,  as  “one  of  the  most  signifi¬ 
cant  developments  since  the  inception 
of  the  guild.” 

“This  act,”  he  said,  “approved  by  an 
overwhelming  majority  of  those  attend¬ 
ing  the  last  general  meeting  of  the  "New 
York  Guild,  means  that  the  newspaper 
men  and  women,  of  New  York  City  at 
least,  realize  that  their  interests  are 
largely  the  same  as  those  of  all  other 
wage  earners,  and  they  can  be  pro¬ 
tected  and  advanced  mainly  by  co-opera¬ 
tion  with  wage  earners,  not  only  in  their 
own  industry  but  elsewhere. 

“In  its  early  days  the  Newspaper 
Guild  attempted  to  co-operate  with  pub¬ 
lishers.  A  few  publishers  have  met  our 
advances  in  the  same  friendly  spirit  in 
which  we  went  to  them.  The  majority 
have  either  openly  refused  to  co-operate, 
or  pretended  to  co-operate  with  no  sin¬ 
cere  intention  of  arriving  at  the  one  real 


basis  for  such  co-operation,  a  collective 
agreement.  In  order  to  stall  such 
co-operation,  publishers  threatened  the 
economic  existence  of  our  members ; 
others  have  rewarded  our  attempts  to 
exercise  our  rights  as  .American  citizens 
by  firing  us  out  into  the  streets. 

“Now  we  have  gone  to  the  unions. 
We  expect  and  have  already  received  a 
different  kind  of  cooperation  from  them.” 

The  dispute  between  the  Jewish  Daily 
Bulletin  and  the  New  York  guild  was 
terminated  this  week  with  the  signing 
of  the  following  agreement : 

I,  Ida  Landau,  on  behalf  of  the 
Jewish  Daily  Bulletin,  do  hereby  agree 
on  this,  the  30th  day  of  .August,  1934. 
to  the  following : 

“1.  I  recognize  the  right  of  the  em¬ 
ployes  of  the  Jewish  Daily  Bulletin  to 
comprise  a  unit  of  the  Newspaper  Guild 
of  New  York,  and  I  agree  to  refrain 
from  influencing  directly  or  indirectly 
the  personnel  or  policies  of  the  unit. 

“2.  I  agree  to  reinstate  as  the  first 
additional  editorial  employes  on  the 
Jewish  Daily  Bulletin,  Harrv  Salpeter, 
J.  Perlzweig  and  Pat  McGrady,  and 
agree  to  make  no  further  discharges, 
pending  possible  reorganization  on  or 
alxiut  October  15  (dependent  on  Mr. 
Landau's  return,  but  not  later  than  No¬ 
vember  15)  when  I  agree  to  begin 
with  the  Executive  Committee  of  the 
Newspaper  Guild  of  New  York  negotia¬ 


tions  looking  toward  a  more  detailed 
contract. 

"3.  I  agree  to  establish  the  Guild 
Preferential  Shop,  the  Jewish  Daily 
Bulletin,  in  hiring  men  employes  agree¬ 
ing  to  seek  first  to  employ  persons  re¬ 
ferred  to  the  publisher  by  the  Guild, 
and  failing  thus  to  otitain  the  desired 
employes,  to  obtain  help  elsewhere,  but 
with  the  proviso  that  the  employes  join 
the  guild  within  thirty  days,  and  that 
they  remain  members  of  the  guild.  I 
also  agree  that  no  member  of  the  edi¬ 
torial  staff  shall  be  employed  without 
compensation. 

“4.  -All  members  of  the  editorial 
staff  shall  become  members  of  the 
Newspaper  Guild  of  New  A'ork  on  the 
effective  date  of  this  agreement. 

“5.  Establishment  of  a  five-day,  40- 
hour  week  as  of  October  15,  1934,  over¬ 
time  to  be  allowed  within  two  weeks 
or  paid  at  the  rate  of  time  and  a  half ; 
a  40-hour,  5-day  week  to  obtain  to  Oc¬ 
tober  15. 

“6.  I  agree  to  the  establishment  of 
a  grievance  committee  to  operate  thus, 
pending  a  contract:  Individual  griev¬ 
ances  involving  charges  of  reprisals  to 
be  taken  up  by  the  chairman  of  the 
guild  unit  of  the  Jewish  Daily  Bulle¬ 
tin,  two  other  members  of  the  unit  and 
the  publisher  or  his  representative  or 
representatives,  with  the  consent  of  the 
executive  committee  of  the  Newspaper 


Guild  of  New  York.  .Appeals  to  be 
taken  first  to  the  executive  committee 
of  the  guild  and  then  finally  to  the 
guild’s  representative  assembly.  W  hen 
a  contract  is  signed,  the  publisher  of 
the  Jewish  Daily  Bulletin  will  accept 
any  grievance  committee  agreed  to  by 
any  other  New  York  publisher.” 

GUILD  UNIT  CONFERS 


U.  S.  EDITORS  LEAVE  FOR  JAPAN 


Toledo  Blade  Program  Is  Placed 
Before  Paul  Block 

Representatives  of  the  Toledo  Blade 
unit  of  the  Toledo  Newspaper  Guild 
held  a  third  conference  last  week  with 
Blade  executives  on  the  objectives 
■sought  by  the  unit.  R.  P.  Overmyer, 
chairman,  and  W.  E.  Hall,  recorder 
of  the  unit,  conferred  with  Grove  Pat¬ 
terson,  editor,  and  S.  C.  Speer,  business 
manager,  and  were  told  that  the  unit’s 
program  would  be  laid  before  Paul 
Block,  publisher  of  the  Blade,  in  New 
York  this  week.  Mr.  Block  returned 
from  Europe  last  week. 

Blade  guild  members  are  asking  a 
20  per  cent  increase  in  salaries,  adher¬ 
ence  to  the  40-hour  week,  a  job  security 
system  and  a  pledge  of  arbitration  in 
event  of  inabilit>:_  to  agree. 

Members  of  the  News-Bee  unit  of 
the  Toledo  Guild  in  a  meeting  last  week 
instructed  their  officers  to  write  Carlton 
K.  Matson,  News-Bee  editor  and,  re¬ 
quest  a  definite  answer  on  their  objec¬ 
tives  by  Sept.  20.  The  News-Bee  unit 
also  seeks  a  20  per  cent  salary  increase, 
the  five-day,  40-hour  week,  a  job  se¬ 
curity  plan,  adherence  to  a  two-week 
vacation  plan,  pledge  of  no  discrimina¬ 
tion  against  employes  for  guild  activity, 
and  a  written  contract. 

The  executive  board  of  the  Toledo 
Guild  voted  last  week  to  hold  the  guild's 
quarterly  meeting  Sept.  23,  at  which 
time  several  changes  in  the  local  con¬ 
stitution  to  conform  with  the  new  na¬ 
tional  constitution  will  be  up  for  rati¬ 
fication  and  several  members  of  the 
Cleveland,  Akron  and  Youngstown 
guilds  will  be  present  to  explain  the 
new  regional  organization  plan  proposed 
for  the  fourth  region. 

BOSTON  GUILD  MEE'HNG 


U.S. editors  group  photographed  before  leaving  for  Japan.  Left  to  right,  standing: 
Mrs.  J.  R.  Drummond;  Mrs.  Carroll  Binder,  Col.  James  Hammond,  Memphis 
Commercial  Appeal;  Mrs.  Hammond;  Frank  Tripp,  Gannett  Newspapers;  W. 
N.  Burkbardt,  San  Francisco  News;  Philip  Jackson,  Portland  (Ore.)  Journal; 
E.  M.  Roberts,  Jr.;  Elzy  Roberts,  St.  Louis  Star;  Mrs.  Lowell  Mellet.  Kneeling: 
J.  Roscoe  Drummond;  Carroll  Binder,  Chicago  Daily  News;  Mrs.  Burkhardt; 
Roy  W.  Howard,  chairman  of  the  Board,  Scripps-Howard  newspapers  (enroute 
to  Honolulu),  and  Lowell  Mellet,  Washington  (D.  C.)  News, 


iBy  telegraph  to  Editor  &  Publisher) 

San  Francisco,  Sept.  4. — Fifteen 
American  newspaper  editors,  publishers 
and  their  families  sailed  from  San 
Francisco  today  on  the  liner  Chichibu 
Maru  bound  for  a  good-will  tour  of 
Japan  and  Manchukuo  as  guests  of  the 
Japan  Press  Association.  .Approxi¬ 
mately  40  persons  are  in  the  party. 

.A  day  will  be  spent  enroute  at  Hono¬ 
lulu,  where  a  representative  of  the  Ja¬ 
pan  Press  Association  will  meet  them 
and  join  their  party. 

The  American  publishers  will  meet  in 
Japan  with  Japanese  publishers,  indus¬ 
trialists  and  statesmen  for  a  two-week 
round  table  discussion  of  problems  of 
mutual  interest  to  Japan  and  the  United 
States.  At  the  conclusion  of  the  dis¬ 
cussion  the  Americans  will  spend  ten 
days  in  Manchukuo  at  the  invitation  of 
the  Japanese  government.  Historic  and 
scenic  places  in  both  Japan  and  Man¬ 
chukuo  will  be  visited. 

The  party  included  Mr.  and  Mrs. 


Lowell  Mellet,  Washington  Daily  News; 
Mr.  and  Mrs.  Philip  L.  Jackson,  Port¬ 
land  (Ore.)  Journal;  Air.  and  Mrs. 
Arthur  J.  Sinnott,  Newark  Evening 
News;  Mr.  and  Mrs.  James  Hammond, 
Memphis  Commercial  Appeal;  Mr.  and 
Mrs.  Edmund  Gilligan,  Nezv  York  Sun; 
Mr.  and  Mrs.  Carroll  Binder,  Chicago 
Daily  News;  Mr.  and  Mrs.  J.  Roscoe 
Drummond,  Christian  Science  Monitor; 
Mr.  B.  Millard  and  Miss  Millard,  Los 
.dngeles  Times;  Mr.  Frank  Tripp,  Gan¬ 
nett  Newspapers:  Mr.  Elzey  Roberts 
and  son,  St.  Louis  Star;  Mr.  and  Mrs. 
George  T.  Cameron,  San  Francisco 
Chronicle;  Mr.  and  Mrs.  William  Lyd¬ 
gate,  Time,  Inc.;  James  T.  Williams, 
Jr.,  representing  the  Hearst  Newspa¬ 
pers;  Mr.  and  Mrs.  L.  P.  Thurston, 
Honolulu  Advertiser,  and  Mr.  and  Mrs. 
W.  N.  Burkhardt,  San  Francisco  News. 

Roy  W.  Howard,  chairman  of  the 
board,  Scripps-Howard  Newspapers, 
also  sailed  and  will  accompany  the 
party  as  far  as  Hawaii. 


Group  Will  Discuss  Negotiations  with 
E.  W.  Preston 

{By  telegraph  to  Editor  &  Publisher) 
Boston,  Sept.  6 — .A  meeting  of  the 
Boston  Newspaper  Guild  will  be  held 
Friday  afternoon  Sept.  7  to  hear  re¬ 
ports  of  the  negotiating  committee 
which  met  with  E.  W.  Preston,  pub¬ 
lisher  of  the  Herald-Traveler  and  R. 
B.  Choate,  managing  editor,  Wednesday 
afternoon. 

Mr.  Preston  said  he  recognized  fully 
the  right  of  the  guild  to  represent  his 
editorial  and  art  department  employes 
in  collective  bargaining  but  was  not 
prepared  to  make  his  papers  a  “pioneer” 
in  establishing  guild  reforms  in  Boston. 
He  suggested  that  the  guild  wait  until 
after  the  national  code  hearings  in  Oc¬ 
tober.  He  declined  to  institute  mini¬ 
mum  wages  or  the  five-day  week  ‘  at 
this  time.” 


WILL  RGHT  ADMlNlSTRA'nON 

{By  telegraph  to  Editor  &  Publisher) 
Washington,  Sept.  6 — Charging  the 
administration  is  attempting  to  collec¬ 
tivize  the  people  and  establish  complete 
government  ownership,  James  True,  a 
writer ;  Robert  B.  Armstrong,  well- 
known  Washington  correspondent,  and 
Walter  L.  Reynolds,  secretary  of  the 
American  Alliance,  have  organized  the 
“.America  First,  Inc.,”  whose  purpose 
is  to  “preserve  for  all  Americans  the 
protection  of  the  Constitution.”  _  'The 
organization  said  it  would  transmit  the 
“real  truth”  about  the  New  Deal  by 
press,  radio  and  public  speakers  to  all 
.American  citizens. 
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TELEPHOTO  SERVICE  IS  CHIEF  TOPIC 
OF  A.P.  EDITORS’  CONVENTION 


News  Executives  Will  Meet  in  Chicago  OcL  11>12 — Huse  Will 
Discuss  New  Picture  Setup— Free  Publicity  and 
New  Deal  Editing  on  Program 
By  GEORGE  H.  MANNING 
Washington  Correspondent,  Editor  &.  Publisher 

WASHINGTON,  D.  C.,  Sept.  5 —  Reports  to  be  submitted  by  A.P. 

Lively  discussions  of  problems  at-  heads  follow:  “When  Is  It  News  and 
tending  the  projected  Associated  Press  When  Is  It  Publicity?”  Charles  E. 

Telephoto  service  Honce,  Day  Executive  News  Editor, 
are  expected  to  "Building  a  New  Page  for  Morning 
feature  the  an-  Papers,”  J.  M.  Kendrick,  Night  Execu- 
and  meeting  of  tive  News  Editor. 

A.P.  managing  “The  Associated  Press  Foreign  Ser- 
editors,  to  be  held  vice — and  Some  Frank  Suggestions  to 
at  the  Edgewater  Managing  Editors,”  Dewitt  Mackenzie, 
Beach  Hotel,  Chi-  Executive  .\ssistant. 
cago,  Oct.  11  and  “The  Old  Order  of  News  Gathering 
12.  Changes  at  Washington,”  Byron  Price, 

This  subject.  Chief  of  Washington  Bureau, 
which  already  has  “Getting  the  Right  Story  to  the 
aroused  consider-  Right  Paper  at  the  Right  Time  Is  the 
able  debate  and  Division  Headquarters  Job,”  Milo  M. 
C(  ntroversy,  is  to  Thompson,  Division  News  Editor, 
be  given  a  promi-  Kansas  City. 

nent  position  on  “How  Decentralization  Has  Increased 


EDITOR  &  PUBLISHER 
CALENDAR 

Sept.  9-10 — New  York  State 
Publishers’  Assn.,  annual  meet¬ 
ing,  Buffalo. 

Sept.  11-12 — National  Publish¬ 
ers'  Assn.,  14th  annual  meeting, 
Buckwood  Inn.,  Shawnee-on-Dela- 
ware.  Pa. 

Sept.  13-15 — New  Y'ork  Press 
Assn.,  annual  meeting,  Syracuse 
University,  Syracuse. 

Sept.  20-21 — Associated  Court 
and  Commercial  Newspapers,  an¬ 
nual  convention,  Deshler-Wallick 
Hotel  Columbus,  O. 

Sept.  20-22 — Industrial  Adver¬ 
tisers’  Assn.,  meeting,  Netherland 
Plaza  Hotel,  Cincinnati. 

Sept.  21 — Ozarke  Press  Assn., 
fall  meeting,  Bolivar,  Mo. 

Sept.  24-23 — Sixth  annual  Bos. 
ton  Conference  on  Distribution, 
at  Hotel  Statler,  Boston. 

Sept.  30-Oct.  1 — Midwest  News¬ 
paper  Advertising  Managers’  As¬ 
sociation,  fall  meeting,  Kansas 
City,  Mo. 


‘FLAMBOYANT’  RADIO 
ADS  ARE  RESENTED 


B.  B.  B.  Speaker  Say*  There  Is 
Growing  Public  Resentment — 

U.  S.  Power  to  Censor  Sta¬ 
tions  Described 


Henry  Martin 


tained  a  fine  of  $300  assessed  against 

Robert  W.  Allen  on  a  peace  disturbance  . . 

the  meeting’s  program,  according  to  the  Associated  Press  Efficiency,”  Frank  H.  charge  on  complaint  of  Miss  Caroline  cardinal  principles :  Interstate  commerce. 


The  powers  of  the  Federal  Trade 
Commission  to  eliminate  untruth  and 
inaccuracy  in  broadcast  advertising  are 
the  same  as  in  the  case  of  false  printed 
advertisements,  Louis  Rothchild,  man¬ 
ager  of  the  Better  Business  Bureau  at 
Washington,  D.  C.,  said  in  an  address 
before  the  twentieth  annual  conference 
of  the  National  Association  of  Better 
Business  Bureaus,  held  in  Milwaukee 
recently.  In  his  address  on  “Radio  Ad¬ 
vertising  and  the  Federal  Trade  Com¬ 
mission,”  Mr.  Rothchild  pointed  out 
that  there  was  a  growing  public  resent¬ 
ment  against  flamboyant  radio  adver¬ 
tising.  If  a  station  regularly  and  con¬ 
tinually  broadcasts  untrue  advertising, 
misleading  and  unfair  to  the  public,  it 
is  not  operating  to  the  public  interest 
and  on  this  ground  its  license  can 
be  revoked  or  not  reissued,  he  ex¬ 
plained. 

‘If  the  case  involves  these  three 


Executive  Committee  of  .\.P.  Manag-  Fuller,  Strategic  Center  Bureau  Chief, 
ing  Editors’  .Association,  headed  by  Richmond,  Va. 


Oliver  Owen  Kuhn,  of  the  Washington 
Star. 

The  procedure  to  be  followed  at  the 
meeting  calls  for  comprehensive  reports 
by  the  heads  of  the  various  A.P.  divi- 


“Covering  Central  Europe,  the  Hot¬ 
bed  of  Intrigue,”  Wade  Werner,  Chief 
of  Bureau,  Vienna. 

“Sports,  Paying  Dividends  .Again 
Under  New  Deal,  Challenge  News- 


Hopkins,  who  testified  she  ran  a  classi¬ 
fied  advertisement  asking  for  a  job  as 
stenographer,  and  a  man  whom  she 
identified  as  Allen  offered  her  a  job  on 
condition  she  be  friendly  with  him. 


unfair  competition  (that  is  a  competi¬ 
tor  injured)  and  misrepresentation; 
then  it  is  a  violation  of  the  fundamental 
law,”  said  Mr.  Rothchild.  “The  com¬ 
mission  may,  under  its  present  regula- 


sions  and  departments.  Immediately  paper  Enterprise  with  Fresh  Reader  In¬ 
following  the  presentation  of  a  report  terest,”  Alan  J.  Gould,  Sports  Editor, 
the  entire  meeting  will  engage  in  a  “What  the  New  Deal  Means  for  the 

round-table  discussion  of  it  with  a  view  Market  Page,”  L.  F.  Curtis,  Superin- 
to  ironing  out  any  problems  which  have  tendent  of  Markets, 
arisen  in  the  past  year.  Norris  .A.  “Striking  Out  Along  New  Lines  for 

Huse,  executive  editor  of  the  .A.P.  Features,”  Wilson  Hicks,  Executive 


Arrested  by  detectives,  Allen  admitted  tions,  either  insist  upon  a  stipulation 
he  had  no  job  to  offer.  Allen  has  failed  not  to  repeat  the  offense,  both  on  the 


to  appear  after  he  appealed  the  case, 
and  his  bond  has  been  forfeited. 


NRA  COMMITTEE  APPROVED 

WiU 


Fair 


News  Photo  Service,  is  scheduled  to 
begin  the  telephoto  debate  with  an  ad¬ 
dress  on  “Revolutionary  Trends  in 
Newspaper  Photo  Preparation  and 
Transmission.” 

Although  this  subject  is  expected  to 


Editor,  Feature  Service. 

“Revolutionary  Trends  in  Newspaper 
Photo  Preparation  and  Transmission,” 
Norris  A.  Huse,  Executive  Editor, 
News  Photo  Service. 

“Controlled  Lightning  Flashes  or 


part  of  the  advertising  media  as  well 
as  of  the  advertiser,  or  it  may  issue 
formal  complaint  with  subsequent  pos¬ 
sible  order  to  cease  and  desist. 

“Broadcasting  stations  and  the  Na¬ 
tional  Association  of  Broadcasters,  were 
and  are  heartily  in  accord  with  the 
drive  and  have  generally  shown,  not  only 


occupy  considerable  time,  various  other  Shooting  the  News  Around  the  World,” 
phases  of  press  association  operation  VV’.  J.  McCambridge,  Traffic  Execu- 
will  be  considered  at  the  meeting.  These  tive. 

iiKlude  the  transition  of  newsgathering  “Let’s  Forget  the  Pony  Express.”  W. 
in  Washington,  and  the  effect  of  the  F.  Brooks.  Executive  .Assistant. 

New  Deal  on  other  types  of  news,  in-  - 


eluding  sjKirts  and  market  reports. 

Another  feature  of  the  forthcoming 
meeting  will  be  an  address  by  Henry- 
Martin,  editor-in-chief  of  the  Press  .As¬ 
sociation  of  Great  Britain,  which  is 
analogous  to  the  .American  .A.P.  These 
two  organizations  exchange  news,  and 
Mr.  Martin  will  discuss  with  the  man¬ 
aging  editors  many  of  the  common 
problems  which  exist  in  the  United 
States  and  Great  Britain. 

Mr.  Martin  headed  the  London  News 
Agency  during  the  World  War,  later 
serving  on  the  Daily  Sketch  and  the 
Et'cning  Standard  as  news  editor. 

Following  the  disposal  of  business, 
the  managing  editors  will  assemble  for 
a  banquet  at  8  o’clock  on  the  evening 
of  the  11th.  There  will  be  a  strict  rule 
against  speeches,  according  to  Mr. 
Kuhn.  Instead,  the  visitors  will  be 
offered  entertainment  by  stage  celebri¬ 
ties.  This  is  being  provided  through 
the  efforts  of  Henry  Smith,  and  Hal 
O’Flaherty,  managing  editor  and  assist¬ 
ant  managing  editor,  respectively,  of 
the  Chicago  Daily  News. 

.Accorumg  to  Mr.  Kuhn,  there  has 
been  a  steady  demand  for  reservations 
at  the  meeting,  and  he  estimated  this 
year’s  attendance  would  be  from  two  to 
three  times  greater  than  the  1933  meet¬ 
ing  at  French  Lick. 

Besides  Mr.  Kuhn,  the  executive 
committee  comprises  Roy  Roberts, 
Kansas  City  Star;  Paul  Bellamy, 
Cleveland  Plain  Dealer;  Marvin 
Creager,  Mikvaukce  Journal;  M.  V. 
Atwood,  Gannett  Newspapers ;  Basil 
Walters,  Des  Moines  Register  and 
Tribune;  John  Paschall,  Atlanta  Jour¬ 
nal;  Carl  E.  Brazier,  Seattle  Times; 
C.  H.  Heintzelman.  Coatesville  Record; 
M.  H.  Williams,  Worcester  Telegram 
Gazette;  J.  E.  Murphy,  Baltimore  Eve¬ 
ning  Sun.  and  M.  C.  Christianson,  Salt 
Lake  Tribune. 


Trade  Practice  Group 
Hear  Complaints 

(Stccial  to  Editor  &  Publisher)  ,  t  .  i 

Washington,  D.  C.,  .Aug.  4— The  sp*endid  cooperation,  but  have  encour- 
National  Recovery  Administration  has  afjed  the  move.  This  aid  assists  them 
announced  the  approval  of  both  the  cleaning  up  their  own  programs  and 
membership  of  the  National  Fair  Trade  f'cs  the  radio  stations  an  alibi  to 
Practice  Complaint  Committee  for  the  ipree  cooperation  among  large  adver- 
advertising  typography  industry,  and  , 

the  plan  of  procedure.  ““''se.  the  commission  «nnot 

The  members  of  the  committee  are:  specifically  ccr«^nr  advertising.  The  law 
C.  E.  Ruckstuhl,  chairman.  New  York;  particularly  and  specifically  reiterates 
P.  J.  Frost,  New  York;  E.  M.  Diamant,  that  the  right  of  free  speech  is  guar- 
New  York;  R.  T.  Thompson,  Chicago;  anteed  and  cannot  be  mterferd  with 
F.  J.  Hartman.  Los  Angeles;  and  Al-  Rothchild  said.  He  added  that  the 


FINED  FOR  FRAUD  AD 

Judge  Dickmann  in  the  St.  Louis  bert  .Abrahams,  executive  secretary  of 

the  code  authority 


Court  of  Criminal  Correction  has  sus- 


RIVAL  STAFF  MEMBER  WINS  $1,000  PRIZE 


The  winner!  Mildred  Rosebud  Charles  H.  Morrison,  business  man- 
Baturin,  associate  social  editor  of  ager  of  the  Patriot,  handed  Miss  Ba¬ 
the  Harrisburg  (Pa.)  Telegraph  (at  the  turin  the  prize  money  in  cash — five 

phone)  has  just  won  $1,0()0  in  cash.  In  $100  bills,  ten  $50’s. 

the  picture  she  is  surrounded  by  some  Besides  Miss  Baturin  those  in  the 

of  her  fellow  workers,  who  are  con-  picture  are,  left  to  right:  Wellington 
gratulating  her  and  suggesting  ways  to  G.  Jones,  sports  editor  of  the  Tele¬ 
spend  the  money.  graph;  Larry  Rebuck,  state  editor; 

They  are  wearing  extra  broad  smiles  Miss  Betty  Orr,  social  editor;  Ralph 
because  the  $1,0(X)  came  from  the  office  F.  Schraedley,  city  editor;  M.  C.  Stauf- 
of  the  Harrisburg  (Pa.)  Patriot.  fer  of  the  sports  staff;  Paul  Walker, 
The  Patriot,  celebrating  its  80th  reporter;  Miss  Alice  Jones,  librarian; 
birthday,  arranged  the  drawing  for  Joseph  Long,  reporter, 
cash  prizes  as  the  climax  to  the  event.  Miss  Baturin  is  planning  a  party  for 
Miss  Baturin’s  was  the  lUcky  number,  the  editorial  staff. 


the  station  is  proved  not  to  be  operating 
in  the  public  interest.  The  exception 
to  the  restriction  against  censorship, 
he  said,  is  Section  316  of  the  new  law, 
which  prohibits  “broadcasting  of  any 
advertisement  of  or  information  con¬ 
cerning  any  lottery  gift  enterprise  or 
similar  scheme  offering  prizes  depen¬ 
dent  in  whole  or  in  part,  upon  lot  or 
chance,  or  any  list  of  the  prizes  drawn, 
or  are  drawn  or  awarded  by  means 
of  any  such  lottery  gift  enterprise  or 
scheme,”  and  further  provides  prison 
sentence  as  penalty  as  well  as  possible 
fine  up  to  $1,000. 

“If  these  steps  for  control  and  regu¬ 
lation  of  radio  advertising  are  not  ef¬ 
fective,  there  is  little  question  that 
more  drastic  regulation  will  follow,”  he 
added. 

Karl  T.  Finn,  Cincinnati,  O.,  was  re¬ 
elected  president  of  the  National  As¬ 
sociation  of  Betw  Busine'c  Bureaus 
C.  O.  Sherrill,  Cincinnati,  was  named 
chairman  of  the  board.  F.  J.  Peal 
Oklahoma  City,  Okla.,  was  elected  first 
vice-president,  and  T.  M.  Overly.  In¬ 
dianapolis,  Ind.,  second  vice-president 
Robert  J.  Bauer,  Los  Angeles  was  re¬ 
elected  secretary  and  treasurer. 


JUNIUS  B.  WOOD  RESIGNS 

Junius  B.  Wood,  Berlin  correspond¬ 
ent  of  the  Chicago  Daily  News,  and  » 
foreign  correspondent  for  the  News 
since  1900,  has  resigned.  Walter  R 
Duell,  now  in  Rome,  succeeds  Mr. 
Wood  in  Berlin,  and  William  H.  Fort, 
recently  New  York  correspondent  for 
the  Daily  News,  goes  to  Rome.  Mr. 
Duell  has  been  with  the  News  since 
1928,  operating  the  cable  office  in  Nc* 
York,  and  covering  the  state  depart¬ 
ment  in  Washington. 
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AUGUST  PROVES  AGAIN 


Adequate  Advertising  in  New  York 
Demands  The  New  York  Times 


WHY  ADVERTISERS 


GET  SO  MUCH  FOR 
THEIR  MONEY  IN 


THE  NEW  YORK  TIMES 


To  reach  the  huge,  rich  New  York  Market 
with  his  sales  message,  an  advertiser  must  use 
newspapers.  Evidence  of  this  is  found  in  the 
number  of  families  reading  newspapers  in  their 
homes  as  shown  by  the  R.  L.  Polk  &  Company 
Consumer  Census. 


Below  are  shown  the  percen¬ 
tages  of  leadership  of  The  New 
York  Times  over  any  other  news¬ 
paper  in  reaching  the  homes  of 
New  York  City  prospects  for 
various  products  on  the  accurate 
basis  of  number  reached  per  ad¬ 
vertising  dollar.  They  were 
found  by  applying  the  minimum 
advertising  rates  to  the  figures 
revealed  by  the  impartial  Polk 
Consumer  Census. 


Of  a  total  of  1,803,300  families,  1,576,920  re¬ 
ceive  one  or  more  newspapers  in  their  homes. 


FamlllM  Buying 
and  Having 


Women's  Fur  Coats  .  .  42% 
Women’s  Hosiery  over  85c  40% 
Millinery  over  $2  .  .  .37% 

Evening  Dresses  .  .  .41% 

Checking  Accounts  .  .  35% 

Mechanical  Refrigerators.  30% 
Men's  Hats  over  $3  .  .  12% 


Advertisers  for  a  decade  and  a  half  have  de¬ 
pended  on  The  New  York  Times  for  the  greatest 
share  of  their  newspaper  selling  in  New  York — 
have  placed  more  advertising  in  The  New  York 
Times  than  in  any  other  New  York  newspaper. 
August  adds  another  month  to  this  long  consec¬ 
utive  record  of  supremacy. 


The  New  York  Times  should 
be  the  foundation-stone  of  al¬ 
most  any  advertising  campaign 
in  New  York. 


The  character  of  advertising  appearing  in 
The  Times  adds  significance  to  its  leadership. 
Hundreds  of  thousands  of  lines  of  advertising 
failing  to  meet  The  Times  standards  are  de¬ 
clined  every  year. 


fork  ©trnra 


NET  PAID  SALE  FOR  6  MONTHS  ENDED  MARCH  31  AVERAGED  473,6S2  WEEKDAYS,  743,092  SUNDAYS 
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SCHALL  SUBMITS  “PROOF”  OF  PRESS 
CENSORSHIP  TO  PRESIDENT 


Senator  Submits  Eight-Point  “Bill  of  Particulars”  to  Back  His 
Charges — Says  Government  Is  Issuing  Propaganda 
to  Support  the  New  Deal 

A.V  eight-point  "bill  of  particulars”  "All  government  departments  are 
as  alleged  proof  of  his  press  cen-  now  nuttincr  out  false  and  exagger - 


"All  government  departments  are 
now  putting  out  false  and  exagger- 


annual  meeting  of  the  American  Psy¬ 
chological  Association  at  New  York 
ending  Sept.  8. 

The  meeting  of  the  American  As¬ 
tronomical  Society  is  being  covered 
by  James  Stokley,  who  is  the  author 
of  the  monthly  star  map  issued  by 
Science  Service.  The  astronomers  are 
meeting  at  New  London,  Conn.,  the 
week  of  Sept.  9. 


sorship  accusations  against  President  ated  statistical  data  to  support  the 
Roosevelt  was  made  public  by  Senator  N.  R.  A.,  the  A.  A.  and  other  ‘bold 


Thomas  D.  Schall.  of  Minnesota,  in  St.  experiments’  upsetting  .\merican  in- 
Paul  this  week.  He  also  charged  that  dustry.  For  e.xample,  Johnson  claims 


the  government  had  l^egun  "false  and  that  the  N.  R.  A.  has  added  4,000,000 
exaggerated"  reports  as  “propaganda  to  to  the  employed,  though  President 


support  the  New  Deal.” 


Green  of  the  American  Federation  ot 


In  a  telegram  to  President  Roosevelt,  Labor,  on  August  30,  showed  that 
Senator  Schall  asserted  he  had  insuffi-  since  July,  1933,  when  the  N.  R.  A. 


cient  space  to  present  comprehensively  started,  the  unemployed  had  increased 
I)roof  of  his  earlier  charges  that  at-  hy  600,000  and  today  stands  at  10,772,- 


tempts  were  being  made  to  establish 
press  censorship  in  the  United  States. 

"Unless  public  sentiment  and  voters 
prevent,”  Senator  Schall  said,  “we  shall 
have  a  federalized  national  press  service 


000 — or,  where  it  stood  at  the  low 
month  of  the  depression. 

■‘No  daily  newspaper  or  magazine 
can  exist  without  bank  credit  to  buy 
white  paper  and  meet  its  pay  rolls. 


run  by  those  in  iwwer  to  perpetuate  'pe  government  has  tought  the  pre- 


them  in  power.” 


ferred  stocks  of  6,500  hanks  by  an 


He  alleged  that  with  the  “downfall  investment  of  S1,0W,0M,0W  of  the 
of  press  freedom  in  Italy  and  under  and  thereby  controls 


Hitler  and  Stalin,  has  gone  the  entire  American 

Legislative  power  of  the  people,’’  and  .  k  •  c 


asserted  that  the  present  press  associa-  the  moving  picture  business 


tions  “will  no  longer  be  able  to  warn  .theaters  a^re  now  under  Federal 
the  public  and  expose  the  ‘crackdown’  domination.  Every  avenue  of  com- 


follv  of  a  General  Johnson,  an  anemic  j^nnication,  every  instrument  of  pub- 
Tuiwell,  and  the  actions  of  a  Morgen-  every  agency  and  medium 

thau  who  wipes  out  a  H000,000:0(x)  for  expression  of  the  public  will,  is 

^  »  c%iriftlv  crnintr  hrfvipral  flnmina- 


Treasury  deficit  by  edict  Trid  monkey-  ‘"f- 


ing  with  artificial  gold  values.”  '  ^tates  as  in  Italy. 

The  Minnesota  Senator  has  launched  Germany  and  Russia-the  four 
mi  assault  on  the  N.  R.  A.  and  the  standing  New  Deal  dictatorships. 

President’s  administration  for  a  year  - 

and  a  half,  climaxing  recently  in  press  COVERING  SCIENCE  MEETS 

censorship  charges  which  the  President  - 

called  upon  him  to  prove.  Science  Service  Writer*  Active 

In  his  “bill  of  particulars,”  Senator  U.  S.  and  Scotland 

Schall  contended:  _ _  _ _ 


COVERING  SCIENCE  MEETS 


paper  field,  dictating  hours  of  editorial 
and  the  numerous  mechanical  labors  of 
the  newsi^per  plant,  and  regimentating 


all  conditions  of  press  publication.  The  "f  the  AmerTcan  PubFic  Heah 
American  Publishers  Association  asked  ciation  at  Pasadena,  Cal.,  this  week. 


Article  8  of  the  Bill  of  Rights,  provid-  California. 


ing  for  free  speech  and  a  free  press. 
He  refused.  He  wrote  them  a  letter 


of  refusal,  instead  of  listemng  to  their  ^‘'cotland,-  t;%<^ver  thV’rrnp^rrtamaS 
^  letter,  just  as  meeting  of  the  British  Association  for 

he  sent  me  a  telegram. 


tic  powers  of  Federal  control  over  Robert  Potter,  writer  in  chemistry 


lished  views  to  Federal  supervision. 

"But  control  of  publications  did  not 
seem  to  Federal  powers  to  lie  enough. 
-An  independent  American  citizen,  de¬ 
nied  a  free  press,  might  use  the  tele¬ 
graph,  long  distance  phone,  or  radio. 
So  now  appears  the  ‘Rayburn  com¬ 
munications  act’  providing  for  Fed¬ 
eral  government  control  of  radio,  tele¬ 
graph,  telephone,  and  cable. 

‘‘On  the  first  day  after  the  bill  was 
liassed,  the  Radio  Commission  issued 
against  the  three  radio  stations  of  the 
I-ord  Motor  Company — stations  used 
for  S.  O.  S.  signals  to  ships  on  the 
Great  Lakes  in  time  of  storm  and  as 
light  beacons  for  airships  of  the  Ford 
company  and  the  general  public — a 
report  recommending  cancellation  of 
their  charters.  This  is  in  revenge  I)e- 
caiise  Ford  refuses  to  carry  a  Blue 
Kagle  and  subject  his  business  to  the 
dictatorship  of  ‘Crackdown’  Johnson. 

‘■Recently  the  N.  R.  A.  brought  out  a 
revised  newsprint  code,  which  Bain- 
bridge  Colby,  formerly  Secretary  of 
State  under  Wilson,  denounced  in  a 
public  hearing  in  Washington  as  a 
monopoly  threatening  all  American 
newspapers. 


More  Than  a 

Quarter  Million 
Circulation 


MICHIGAN 


The  eisht  Booth  Newspaper 
Markets  with  their  concentrated 
circulation  coverage  offer  an  ex¬ 
cellent  opportunity  for  test  cam¬ 
paigns. 


Try  it  out  in  Michigan  where 
business  is  better! 


'  UMMM.Cit* 

I  JaduM  Ciyi 

Ihj  a»j  - 


BOOTH 

NEWSPAPERS 


I.  A.  Klein,  Inc 
New  York 


J.  E.  Lao 
Chiemso 


80,000  AT  FOOTBALL  GAME 


I 


400  AT  STAFF  OUTING 

Employes  of  the  Xew  Bedford 
(Mass.)  Standard  Times,  Mercury, 
their  families  and  friends,  held  their 
second  annual  clambake  and  outing 
recently.  About  400  persons  attended. 
Immediately  after  the  bake,  Joseph  A. 
Kobak,  president  of  Local  276  of  the 
International  Typographical  Union,  pre¬ 
sented  a  lamp  to  Basil  Brewer,  pub¬ 
lisher  of  the  newspapers,  on  behalf  of 
employes  in  all  departments.  A  silver 
loving  cup  was  awarded  to  the  press 
room  for  its  victory  in  a  si.x-month 
cleanup  campaign.  Prominent  citizens 
had  served  as  judges  for  regular  in¬ 
spection  of  all  departments. 


WAYCROSS  DAILY  WINS 

The  State  Bankers’  Trophy,  awarded 
to  the  ly  ay  cross  (Ga.)  Journal-Herald 
at  the  state  press  convention  held  re¬ 
cently  in  Savannah,  recognizing  the 
meritorious  service  rendered  li>’  the 
Journal- Herald  in  the  bank  crisis  and  its 
contribution  in  relieving  the  gUnmi  of 
the  depression,  will  he  presented  for¬ 
mally  to  Editor  Jack  Williams,  on  Oct. 
6,  designated  as  Georgia  Press  Day  at 
the  Southeastern  Fair  in  -Atlanta. 


Huge  Throng  Witnessed  Newspaper  j 
Sponsored  Event  in  Chicago  ' 

The  year’s  largest  sports  event  in 
Chicago  was  staged  by  Chicago  Tribune 
on  Aug.  31  when  almost  80,000  persons 
jammed  Soldiers’  Field  to  see  the  Chi¬ 
cago  Bears,  professional  football  cham¬ 
pions,  held  to  a  scoreless  tie  by  the 
All- Stars,  first  all-.American  football 
team  ever  assembled.  The  Tribune’s 
share  of  the  gate  receipts  will  go  to 
three  Chicago  charities,  the  Catholic, 
Jewish  and  United.  Arch  Ward, 
Tribune  sports  editor,  engineered  the 
affair,  which  was  broadcast  over  WGN 
as  well  as  a  national  hookup  without 
a  Chicago  outlet.  Bob  Elson  of  WGN 
described  the  game,  which  was  played 
at  night  under  powerful  lights. 

One  hundred  and  thirty-seven  news- 
jiapers.  representing  22  states  and  the 
District  of  Columbia,  received  press  ac¬ 
commodations  for  the  game,  Mr.  Ward  . 
stated.  Wilfrid  Smith,  Tribune  foot¬ 
ball  writer,  who  assisted  Mr.  Ward  in 
promotion  details,  was  field  judge  at  the 
game. 

The  collegians  were  selected  for  the 
game  by  165,000  persons  who  partici¬ 
pated  in  the  coast-to-coast  poll  con¬ 
ducted  by  the  Tribune  and  30  associated 
newspapers.  The  .All-Stars’  coaches 
earned  their  positions  in  a  nation-wide 
iwll  that  attracted  617,000  votes.  ii 


FAIRFIELD  ON  VACA’HON 

William  R.  Fairfield,  manager  of  th 
Haskin  Service,  is  spending  a  vacatio 
on  an  automobile  tour  of  New  Englam 


Science  Service  Writers  Active  in 
U.  S.  and  Scotland 


oci.a  .  coiucnucu  Imp<irtant  science  meetings  in  the  U. 

The  press  code,  which  presumes  to  and  Scotland  are  being  covered  by 
fi  entire  news-  Science  Service  staff  writers  during  the 


first  two  weeks  of  September. 

Miss  Jane  Stafford,  medical  staff 
writer,  is  reporting  the  annual  meeting 


A  A4ai*ket  fci* 

4vS3€»  cars 


""aa  Before  this  meeting.  Miss  Stafford  vis- 

tu  D°iV  u?  various  medical  research  insti- 


A  U.  S.  Department  of  Commerce  survey  made  early  in  1934 
shows  that  Worcester,  Massachusetts,  families  own  1 7,739 
garages  housing  26,718  cars  and  with  a  capacity  for  31,554. 


1 


Donald  H.  Caley,  London  corre¬ 
spondent.  is  journeying  to  -Aberdeen, 


Worcester  families,  now  driving  more  than  26,000  cars  on 
which  they  spiend  about  $19,000,000  annually,  have  room  in 
their  present  garages  for  4,836  more  cars. 


the  -Advancement  of  Science  at  which 


something  like  20  the  progress  of  science  in  the  British 
nr  ‘  appeared  and  were  ap-  jg  summarized  by  hundreds  of 

^oved  by  the  President  invoking  dras-  scientific  papers. 


_  •  J  .  ^  '  IVVJWI  I  XUllCl*  wilier  III  UIICIIIIMIY 

>  1  OS  r>  turning  out  newspaper  3,t(j  physics,  will  report  the  meeting 

equipment  and  materials.  .  .  e  j  .  _  h  _ 


In  thrifty  New  England  men  do  not  build  a  garage  for  fun 
or  to  impress  the  neighbors.  Either  they  expect  to  use  it 
themselves,  or  to  rent  it  to  a  neighbor.  In  either  case,  these 
now-idle  garages  were  put  up  with  every  expectation  of  being 
used — which  most  of  them  probably  will  be,  soon. 


of  the  American  Chemical  Societv  at 


This  was  followed  by  other  N.  R. -A.  Cleveland  the  week  of  Sept.  9.  Mr. 
cMes  iinposing  drastic  control  over  Potter,  until  a  few  months  ago  science 


magazine  publication,  all  writer  for  the  New  York  Herald  Trib- 
I«mphlets  and  printed  bulletins,  so  has  joined  the  staff  of  Science 


f  .  “  .  e  r  I  ticks  lilt  aiaii  ui 

that  even  opposing  candidates  for  of-  Service  to  give  particular  attention  to 
^  have  to  submit  their  pub-  the  physical  sciences. 


Of  particular  interest  to  automobile  advertisers  and  to  all 
others  dealing  in  major  units  is  the  fact  that  in  the  Worcester 
Market  Telegram-Gazette  coverage  is  greatest  among  those 
families  which  can  best  afford  to  buy  their  wares. 


Miss  Marjorie  Van  de  Water,  staff 
writer  in  psychology,  is  reporting  the 


Of  all  families  in  Worcester  and  the  average  1 8-mile  suburban 
trading  area  which  everyday  receive  in  their  homes  a  Worcester 
daily  paper,  the  Telegram-Gazette  maintains  daily  home- 
effective  coverage  with 


94%  of  CLASS  A  FAMILIES  85%  of  CLASS  B  FAMILIES 
(Those  of  greatest  buying  power)  (Those  of  medium  buying  power) 


80%  of  CLASS  C  FAMILIES 

(Those  of  lowest  buying  power) 


The  ENTIRE  Worcester  Market  (population  433,287  within  an 
average  18-mile  radius)  is  adequately  covered  through  these  news¬ 
papers  ALONE. 


.aVbbaob  stsT  paid  mitv 


MORE  4  |>A  AAli  FOR  OVBR 
THAH  ,  JLUVfIfUU  7 !  YEARp 


THE  TELEGRAM -GAZETTE 


Worcester,  Mass.  GEORGE  F.  BOOTH,  Publisher 

Paul  Block  and  Associates,  National  Representatives 


r  York  Boston  Chicaso  Dotrolt  Philadolphia  San  Francisco  Los  Ansel** 


Where  many 


astrTn 


•  BUBROUGHS  ADDING  MACHINE  CO. 


lok*  fr*ight*n  ibmI  ocean 
icoighton  at  Dolreit 


•  PABKE-DAVIS  &  CO 


•  DOWNTOWN  DETBOrr.  LOOKING  DIRECTLY  DOWN  ON  CAMPUS 


The  Detroit  News 


YORK:  I.  A.  KLEIN,  INC. 


THE  HOME  NEWSPAPER 

Member  Metropolitan  Sunday  Newspapers  and  Major  Market  Nesvspapers,  ime. 


CHICAGO;  J.  E.  LUTZ 


•  MICHIGAN  ALKAU 


In  any  analysis  of  the  Detroit  market  you 
not  overlook,  or  minimize,  the  fact  that 
itroit  is  a  city  of  VARIED  INDUSTRIES. 

WhQe  it  is,  beyond  comparison,  the  great  auto- 
^tive  center  of  the  world,  its  many  natural  and 
^omic  advantages  have  created  a  great  indus- 
^  dty  in  addition  to  the  ^oup  dependent  upon 
manufacture  of  automobiles. 

^ro^ts  manufactured  on  a  large  scale  in  Ds- 
4  mclude  air-conditioning  equipment,  adding 
^nes,  steel  barrels,  stoves,  electric  refrigera- 
">>  overalls,  drugs,  chemicals,  electric  irons, 
cleaners,  cigars,  oil  burners,  machinery  of 


all  kinds,  engines,  paints  and  varnishes,  wire  goods, 
brass,  copper  and  other  non-ferrous  metals,  air¬ 
planes,  tires  and  rubber  goods,  soda  ash,  leather 
belting,  toys  and  plating. 

These  are  enough  to  indicate  that  great  wealth 
in  wages  and  production  are  distributed  through¬ 
out  the  Detroit  area  all  through  the  year.  Any 
schedule  of  advertising  to  the  Detroit  market 
should  take  this  into  consideration. 

How  can  you  best  reach  into  this  market? 

The  Detroit  News  reaches  more  homes  in  De¬ 
troit  and  the  local  trading  area  than  any  other 
newspaper;  actually  27,000  more  on  week-days  than 


HOME  DELIVERED 

the  second  paper,  and  105,000  more  than  the  third 
newspaper.  It  is  the  preferred  newspaper  in  average 
and  better-than-average  income  homes. 

45,000  independent,  exclusive  Detroit  News  car¬ 
riers  actually  deliver  76%  of  the  city  circulation  to 
the  doorsteps  of  Detroit’s  better  homes. 


•  UNITED  STATES  TIBE  CO. 


•  DETROIT  MICHIGAN  STOVE  CO 


•  EUREKA  VACUUM  CLEANER  CO 


o  FREDERICK  STEARNS  &  CO 


•  KELVINATOB  CORPORATION 


^ .  ■  ■ .  \  ,  ■% 
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PUBLISHERS  RETURN  FROM  AIR  TRIP 
TO  SOUTH  AMERICAN  CITIES 


ON  PUBUCITY  COMMITTEE  tion  was  a  pointed  article  entitled  ‘Trial 


Herbert  C.  Muhlker,  of  the  New  by  Hullabaloo’,  by  H.  L.  Mencken  in  t^ 
yorife  promotion  department,  has  tf'Vemng  Stin,  Baltimore,  May  -o.  It 


Roy  Howard  Says  Relations  Are  Better  and  Urges  Junking  of 
Monroe  Doctrine — Gannett  Impressed  With  Speed  of 
Travel — ^Brooks  Sees  Kgger  Interchange  of  News 


been  appointed  to  the  National  cannot  be  claimed  that  the  style  or  coo- 

mittee  on  Publications  and  Publicity  on  duct  of  the  press  has  bed  me  ^riect, 


the  Veterans  of  Foreign  Wars  of  the  but  certainly  it  is  much  improved. 
United  States.  “A  new  demand  tor  work  between 


AMI,  Sept.  3.— South  American  dinners  and  entertainments  given  for  iV-f  01 

countries  which  have  long  been  us,  something  for  every  minute  we 

ened  bv  a  “Yankee  imoerialism”  were  on  land.  Enormous  crowds  Handling 


{Special  to  Editor  &  Publisher) 

Miami,  Sept.  3. — South  American 
countries  which  have  long  been 
frightened  by  a  “Yankee  imperialism” 
bugaboo,  are  growing  less  suspicious 
of  the  United  States  and  more  friendly, 
due  principally  to  a  wiser  foreign  pol¬ 
icy  follow^  by  the  national  administra¬ 
tion. 

This,  in  brief,  is  the  finding  of  a 
group  of  nationally  known  newspaper¬ 
men  and  press  association  representa¬ 
tives  who  completed  on  Thursday,  Aug. 
30,  a  lS,000-mile  tour  of  the  South 
American  continent  aboard  Pan-Amer- 


the  bar  and  press  has  now  developed, 
—  and  for  several  years  this  committee  has 

“Z -  PRESS  NOW  SENSITIVE  been  endeavoring  to  induce  the  execu- 

JiS’U' gwSIS  TO  STATUS  OF  COURTS  ^ 

s  something  for  every  mmu^  .  .  the  Association  concerning  the  publi 


gathered  to  greet  us.  Haitien,  Bra¬ 
zilian,  Uruguayan  and  .\rgentini^ 
presidents  received  us,  governors  of 
other  countries  met  us  and  gave  re¬ 
ceptions  for  us  in  their  homes. 

"In  time,  I  hope  to  see  great  fleets 


proved,’ 

ports- 


of  Stories  “Much  Im- 
’  Bar  Assn.  Group  Re- 
—More  Publicity  Is 
Sought 


such  as  the  four-point  program  adop 
last  year,  cannot  well  succeed  with 
popular  interest  and  political  support 
Only  with  the  aid  of  the  press  can  he 
for  such  interest  and  support  be  reali 
“It  is  the  mature  opinion  of  this  co 


ican  Airways’  32-passenger,  transocean  views  with  newspapermen  engrossed 
type  flying  boat,  Brazilian  Clipper.  The  William  F.  Brooks,  executive  assistant 


tour  was  made  as  “a  mission  on  behalf 
of  American  relations  and  trade.”  It 
was  the  maiden  flight  for  the  big,  new 
transport  plane  of  the  airways,  largest 
of  its  type  in  the  world,  which  was 
christened  enroute  at  Rio  de  Janeiro. 

The  newsmen  made  the  tour  as  guests 
of  the  airways  and  Juan  T.  Trippe, 
president,  who  accompanied  them.  Over 
all  the  route,  the  plane  shortened  fly¬ 
ing  time  between  South  American  capi¬ 
tals,  climaxing  the  record-breaking 
flight  with  a  final  one-day’s  flight  of 
1.8-10  miles  from  Port  of  Spain,  Trini¬ 
dad  by  way  of  San  Juan,  P.  R.,  to 
Miami. 

Roy  Howard,  chairman  of  the 
Scripps-Howard  Newspapers,  summed 
up  the  present  international  situation 


cepuoiib  lor  us  iii  u.cir  ..u.ucs.  {Special  to  Editor  &  Publisher)  “It  is  the  mature  opinion  of  this  CO 

nf  fhT  Nor  h  MILWAUKEE,  Wis.,  Sept.  3-At  the  mittee  that  the  American  Bar  Assoc 

Ampr  rai  rontlnent  with  ev^rv  South  annual  meeting  of  the  American  Bar  tion  should  be  kept  constantly  m  touch 
American  continent  with  every  So  th  Milwaukee  last  week,  with  the  press  of  the  country  for  tht 

A  A.v.»r.v.,.,  n,.we  fbe  convention  adopted  the  report  of  diffusion  of  expertly  prepared  newt 

and  inter  ^be  Committee  on  Cooperation  Between  articles  and  the  advancement  of  its  a] 
the  Press  and  The  Bi;  which  read  as  proved  projects,  through  a  regular, 
wfluLn  F  B^S^Shve^sTsSS  esUblishid  and  active  agency  of  its  owi 

fra  fh«  crranorai  tnanatrer  rtf  the  Asso-  “Much  ground  has  bccn  plowcd  Up  by  That  the  executive  committee  is  awi 
ciated  Press  ^  activities  of  this  committee  during  the  of  the  need  of  publicity  has  been  lat 

raf  :r,tee  r-rtn+.'rteraf 1 1  feeta.ei  ran  fcit  yeats  of  its  existence,  which  have  revealed  by  its  series  of  addresses  to 
a  sSd  basis  will  make  more  news  be-  be^n  annually  recounted  to  the  delegates  the  public  over  ‘Je 

T^ef4  ?nLcrS‘e"S’’ne^i^s  hT^^en  ^tStWot^n^d 

mean  more  interest  between  the  con-  writers  of  the  daily  newspapers,  the  through  an  organized  and  competent 
tinents  and  a  better  understanding.  teachers  and  students  m  schools  of  jour-  arm  of  the  Association. 

“<;r,iith  Ampriran  npwsnanprs  nre  nalism,  havc  been  made  conscious  of  the - 

verf  siSilar\  North  American  news-  Peculiarly  sensitive  nature  of  the  courts  GROUP  BARS  FAMINE  COPY 


r.i  ^ 

< 


ii 


arm  of  the  Association.” 


papers,  which  indicates  a  similar  trend  justice,  and 


GROUP  BARS  FAMINE  COPY 

Any  reference  to  a  possible  fa 


of  thought,”  he  said.  “South  American  convinced  (  f  the  need  of  special  care  faniine  i^n  order  to  crea^  imrne. 


newspapers  now  use  much  North  publishing  stories  concerning  them,  trade  benefits  was  barr^  Si 

American  news.  They  are  interested  ^ewspapermen  often  sp^k  and  write  in  newspaper  advertising,  of  Missoun  s  i^ 
•  »  accord  with  the  aims  of  the  committee  dependent  grocers  m  a  resolution 

Five  members  of  the  party  left  Miami  on  these  and  related  subjects;  the  latest  adopted  this  week  by  the  Missouri  Re4 
shortly  after  arrival  on  an  Eastern  instance  which  has  come  to  our  atten-  tail  Grocers  Association.  1 


.Mr  Transport  plane,  becoming  the 
first  men  ever  to  breakfast  in  Trinidad 


and  the  pur-^^^e  of  the  tour  u^Thb 

return  to  Miami,  as  follows!  northern  city.  They 


'We,  as  newspapermen,  were  invited 
to  go  down  and  get  first-hand  informa¬ 
tion  on  conditions  in  South  America. 
I  was  particularly  eager  to  accept  the 
opportunity,  since  I  had  previously  been 
there  in  1919 — when  I  went  there  to 
establish  the  United  Press  on  the  con¬ 
tinent,  and  I  wanted  to  see  the  changes 
and  to  see  how  aviation  development 
has  tied  up  with  the  situation. 

“I  have  been  in  close  contact  with 
conditions  in  South  America  for  more 
than  20  years.  I  have  been  doing  busi¬ 
ness  there  for  that  length  of  time,  but 
never  at  any  time  has  there  been  a 


York  or  other  northern  city.  They 
were  Mr.  Trippe,  Mr.  Howard  and 
James  H.  Furay,  vice-president  of  the 
United  Press,  who  left  for  New  York; 
Eugene  Vidal,  director  of  air  commerce, 
U.  S.  department  of  commerce,  who 
left  for  Washington,  and  M.  C.  Meigs, 
of  the  Chicago  American,  who  flew 
to  Washington,  Cleveland  and  Chicago. 

Other  members  of  the  partv  who 
followed  Friday  morning  on  an  Eastern 
Air  Transport  plane  were  Jerome  D. 
Barnum,  publisher,  Syracuse  Post- 
Standard  and  vice-president,  A.  N.  P. 
A.,  Mr.  Gannett;  Paul  Patterson,  pub¬ 
lisher,  Baltimore  Sun;  John  Cowles, 


REAL  ESTATE 
ACTIVITY 


more  FavnraKi.  j  ^  associate  publisher,  Des  Moines  Regis- 

Prions  ‘““Tu  for  f«->endly  re-  ur  and  Tribune,  James  G.  Stahlman, 

l»nons  Heretofore  the  Monroe  Doc-  Nashville  RannJr. 


trin«.  ■  .1-  ■  - v  Nashville  Banner. 

seemed  to  .way.  It  has  Amon  G.  Carter,  publisher.  Fort 

wel^  a  ^™«'’'oans  that  we  Worth  (Tex.)  Star-Telegram,  and  Ed- 

their  affa^c  fTy>ng  to  break  into  gar  M.  Swasey,  vice-president,  Ameri- 


their  affaire  o  —  •■■lu  gar  M.  ^wasey,  vice-presiaem,  etmerx- 

“Riit  thi'e '  afrit.  A  Weekly,  returned  from  the  tour  by 

have  «een  **  changing.  They  the  west  coast  of  South  America, 

clearing  nut  of  ^.tf>ug  out  of  Haiti,  through  Panama  and  Xlexico  to  Texas 
a^f  establishing  and  Los  Angeles. 


ai 


LEVEL 


re^l^  rt!e*Pl'att''^'*^  Colombia  and  Others  in^the  party  who  stopped  in 
tSTaJ?  lar  Y  These  Miami  were  Mr.  Brooks,  H.  V.  Jen- 

thdf  viw  of  T T  publisher.  Savannah  (Ga.)  News 

lofore  reearded  and  Press,  and  J.  N.  Wheeler,  general 

istir  natlL  ”  Tu*  ®  imperial-  manager,  North  American  Newspaper 


irtic  nation.  They  have  l^n  led  to 
Believe  we  were  only  too  anxious  to 
^ove  our  southern  boundary  line  to 
Tierra  del  Fuego. 

“Since  they  have  seen  the  policy  we 
have  been  following,  they  could  not  help 
out  see  we  are  not  imperialistic,  that 
we  were  not  trying  to  grab  them. 

I.  talked  to  many  people  down  there, 
particularly  newspapermen.  The  gen- 
eral  opinion  is  that  no  one  single  thing 
will  go  so  far  toward  perfecting  an 
entente  as  for  us  to  definitely  junk 
j  Monroe  Dcctrine  entirely  or  in¬ 
clude  all  countries  on  an  equal  basis, 
to  modernize  it  and  get  away  from  an 
antiquated  policy.” 

Particularly  impressed  by  the  vast¬ 
ness  of  the  southern  continent,  Frank 
Gannett,  chairman  of  the  Gannett 
Newspapers,  said: 

“The  big  thing  about  the  tour,  I  be- 
licvc,  is  the  cutting  down  of  flying 
time,  bringing  the  continents  closer  to¬ 
gether.  Now  thousands  of  Americans 
may  go  down  there,  safely  and  quickly. 
Relations  should  Iwome  very  friendly 
and  profitable  to  South  America 
to  the  United  States. 


The  climb  bach  to  normalcy  in  Rhode  Island  real  estate 
activity  goes  steadily  forward.  Contrasted  with  activity 
here  in  July  of  1933,  an  increase  of  nearly  54  per  cent, 
occurred  during  July  of  this  year. 


Auto  •  •  • 


Much  the  largest  auto¬ 
motive  advertising  gain 
—  among  all  nine  New 
York  newspapers,  first 
eight  months — is  regis¬ 
tered  by  the 


Widely  read,  the  Providence  Journal  and  Evening 
Bulletin  offer  a  daily  coverage  of  nearly  three-quarters  of 
the  total  buying  power  in  this  active  market.  These  two 
papers  account  for  82  per  cent,  of  the  total  daily  circu¬ 
lation  of  Providence  newspapers  and  reach  more  than  90 
per  cent,  of  ail  English-reading  families  in  the  A.  B.  C.  area. 


C  H.  EDDY  Company,  Boston,  New  York,  Chicaso 
R.  J.  BIDWELL  Company,  Seattle,  San  Francisco,  Los  Anseles 


NBW  YORK 

3HetaUi3Qdbune 


Providence  Journal  6,Builetm 


Fiirchlld  Acrl«l  Surveys,  Inc. 


MORE  THAN 


7^1,000, 


000.000  LINES  GAIN 


^OT  only  did  the  Buffalo  Times  gain 
more  than  a  million  lines  in  total  advertising  dur¬ 
ing  the  first  seven  months  of  1934,  hut  it  made  an 
equally  notable  increase  in  Retail  Display — gain¬ 
ing  966,922  lines. 

Mn  department  store  linage  the  increase 
was  262,517  lines  (upstairs'^  linage  increased 


81.8%).  The  gain  of  40,473  lines  in  retail 
grocery  advertising  and  the  19,256  line-increase  in 
drug  store  linage  also  have  interest  and  significance 
for  the  national  advertiser. 

TT HE  grotcing  circulation  of  the  TIMES 
represents  sound  Scripps-Hotcard  value  and  pro¬ 
vides  powerful  coverage  in  New  York  Statens  Second 
Largest  Market. 


WE  ARE  HAPPy  TO  SAY  THE  OTHER  BUFFALO  NEWSPAPERS  GAINED,  TOO— PROVING  BUFFALO  IS  A  PROFITABLE  MARKET  RIGHT  NOW 

The  Buffalo  Times 

A  Scripps  •  Howard  Newspaper 
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Editor  &  Publisher  for  September  8,  19  34 


REPORTING  IN  FRANCE 
TOLD  BY  TAYLOR 

Chicago  Tribune  Man  Say*  There  !• 
No  Censorship,  But  Incoming 
News  Is  Colored  to  Suit 
Government  Views 


iSpecial  to  Editor  &  Publisher) 

Chicacx),  Sept.  4 — French  attitudes 
regarding  the  “New  Deal,"  government- 
controlled  sources  of  foreign  news, 
and  the  difference 
between  French 
and  American  re¬ 
porting  methods, 
were  outlined  by 
Edmond  T  aylor, 
Chicago  Tribune 
Paris  correspond¬ 
ent,  to  Editor  & 
Plblisher  here 
today.  Mr.  Tay¬ 
lor  has  been  visit¬ 
ing  his  mother  in 
Michigan  and  is 
sailing  for  France 
Sept.  IS. 

The  general 
attitude  of  the  French  press  towards 
the  Roosevelt  New  Deal  has  been  one 
of  suspicion  and  alarm,  Mr.  Taylor 
said,  which  has  increased  during  the 
past  year.  .-Kt  the  beginning  of  the 
Roosevelt  regime,  the  French  people 
received  an  incomplete  picture  of  the 
New  Deal,  he  said. 

“French  newspapermen  are  still  pri¬ 
marily  editorial  writers,”  commented 
Mr.  Taylor.  “American  newspaper  re¬ 
porting  methods  are  gradually  being 
developed  but  are  looked  down  upon 
and  are  still  very  much  in  the 
minority.” 

Mr.  Tavdor  pointed  out  that  Paris 
is  the  heart  of  France  and  is  the  hub 
of  all  news  eminating  from  that  coun¬ 
try.  Due  to  the  highly  centralized 
condition  of  France,  there  are  prac¬ 
tically  no  important  newsi)apers  in  the 
province,  aside  from  the  Depeche  De 
Tqutousc.  There  are  five  important 
daily  paiiers  in  Paris  with  large  cir¬ 
culations  not  only  in  the  city  but  in 
surrounding  towns  and  communities. 
Practically  the  whole  of  France  reads 
the  Paris  press  for  national  and  in¬ 
ternational  news. 

The  Tribune  correspondent  referred 
to  the  parado.x  of  Paris  setting  the 
jiace  for  the  rest  of  the  nation,  but  hav¬ 
ing  its  political  policies  determined 
largely  by  the  rest  of  the  country. 
.\t  present,  he  said,  the  French  pea¬ 
sant  is  the  center  of  the  whole  eco¬ 
nomic  problem  confronting  the  nation. 
Economic  conditions  in  France  are  bad 
and  apparently  are  getting  worse,  Mr. 
Taylor  stated.  The  peasants  are  the 
largest  voting  unit  in  France  and 
would  overthrow  any  government  which 
caused  them  to  suffer.  Along  with 
the  peasant  farming  class,  who  are 
faced  with  tremendous  wheat  surpluses 
despite  government  regulations,  are  the 
French  fishermen  who  have  lost  their 
export  markets  for  cod  and  sardines 


and  the  textile  workers  in  the  north, 
whose  foreign  marKet  have  been  greatly 
reduced,  causing  serious  unemployment 
in  that  industry. 

Referring  to  press  censorship,  Mr. 
Taylor  explained  that  for  the  domestic 
press,  there  is  no  official  censorship, 
although  the  government  has  very 
strong  influence,  through  subsidies,  oyer 
the  big  papers,  especially  tregarding 
foreign  news.  As  far  as  political  com¬ 
ment  is  concerned,  however,  there  is 
no  attempt  to  censor  the  press  and 
violent  attacks  are  made  upon  political 
officials,  who  are  often  termed  crooks 
and  murderers  in  articles  that  would 
bring  criminal  libel  suits  if  they  ap¬ 
peared  in  American  newspapers,  he 
said. 

Government  control  of  French  news¬ 
papers  centers  largely  around  the  fact 
that  virtually  all  foreign  news  is  re¬ 
leased  through  government  channels 
b\  the  Havas  .\gency. 

This  condition  has  permitted  the 
French  government  to  color  foreign 
news  and  has  resulted  in  strong  pub¬ 
lic  sentiment  against  payment  of  the 
war  debt  to  the  United  States,  Mr. 
Taylor  pointed  out.  By  keeping  the 
-American  point  of  view  away  from 
French  readers,  the  government  has 
unofficially  convinced  its  citizens  they 
don’t  owe  United  States  the  money 
and,  in  turn,  convey  the  idea  .\mer- 
icans  are  unjustified  in  asking  pav- 
nient  of  the  debts.  The  same  policy 
allows  the  French  press  to  keep  up  a 
continuous  alarmist  campaign  against 
Germany,  Mr.  Taylor  said. 

“Foreign  correspondents,  however, 
are  freer  in  France  than  in  any  coun¬ 
try  in  the  world  outside  of  the  United 
States,”  continued  the  Tribune  writer. 
“They  are  left  alone  b--  the  government 
and  are  not  subject  to  continual 
propaganda  bombardment.” 

Technically  there  exists  press  cen¬ 
sorship  of  dispatches  leaving  France 
through  the  cable  office,  Mr.  Taylor 
stated.  It  is  the  duty  of  specially  dele¬ 
gated  agents  of  the  Minister  of  In¬ 
terior,  who  ar"  both  officials  of  the 
government  and  cable  companies,  to 
siKJt  anything  alarming.  This  censor¬ 
ship  seldom  functions  except  in  time 
of  confusion,  such  as  when  a  govern¬ 
ment  falls,  death  of  a  prominent  politi¬ 
cal  leader,  or  internal  violence.  Since 
the  February  riots  in  Paris,  there  has 
been  no  attempt  to  censor  foreign  cor¬ 
respondents’  dispatches. 

Mr.  Taylor  began  his  newspaper 
career  with  the  St.  Louis  Globe-Dem¬ 
ocrat  and  later  became  a  reporter  on 
the  old  St.  Louis  Times.  He  went  to 
Europe  in  1928,  where  he  was  shin 
news  reporter,  and  later  rewrite  man, 
copy  reader  and  news  editor  of  the 
Paris  edition  of  the  Chicago  Tribune. 
He  had  been  working  in  and  out  of 
the  Paris  office  of  the  Tribune  during 
the  past  four  years.  He  has  covered 
news  stories  in  France,  Spain,  Italy, 
Germany,  Austria,  the  Balkans  and 
England.  About  two  years  ago  he 
succeeded  Henry  Wales  as  chief  of  the 
Paris  bureau. 


^gku,jOewice 
tdeai*Puonsher. 

. _ Robert  V.  Peter«.n.  Publisher  (via  Western  Union). 

the  WEWOKA  (OKLA.)  daily  times  DEMOCRAT: 

«We  wUh  to  wire  congratulations  and  our 

your  Company  and  your  Mr.  Foster  jus  pu  on  pieced  stop  your  manage- 

detailed  letter  follows.” 
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NEWSPAPERMEN  WIN 


Nebraskan*  Successful  In  Election 
Primaries  Held  Recently 

Nebraska  newspapermen  fared  well 
in  the  recent  primary  election. 

Dwight  Griswold,  publisher  of  the 
Gordon  Joiirtutl  is  the  Republican  nom¬ 
inee  for  governor. 

Will  Maupin  of  Lincoln,  a  veteran 
newspaperman  won  the  Democratic 
nomination  for  state  railway  commis¬ 
sioner. 

Edgar  Howard,  third  district  Con¬ 
gressman  and  publisher  of  the  Colum¬ 
bus  Telegram,  was  renominated  on  the 
Democratic  ticket. 

J.  P.  O’Furey,  publisher  of  the  Cedar 
County  Xeies  became  the  Democratic 
nominee  again  for  state  senator  from 
Hartington. 


DAVEY  WINS  NOMINATION 

.\lthough  he  had  been  bitterly  as¬ 
sailed  by  nearly  all  the  large  newspapers 
of  the  state  as  a  result  of  his  charges 
that  his  rivals  had  won  the  support  of 
the  newspapers  through  their  large  ex¬ 
penditures  for  advertising.  Martin  L. 
Davey  of  Kent  was  nominated  for  gov¬ 
ernor  of  Ohio  on  the  Democratic  ticket 
in  the  primaries  last  week  over  Charles 
Sawyer  of  Cincinnati  and  William  G. 
Pickrel  of  Dayton.  Davey  is  the  head 
of  a  large  tree  “doctoring”  company  in 
Kent  and  has  spent  huge  sums  of  money 
in  advertising  over  the  radio,  and 
through  direct  mail.  His  opponent  in 
the  race  for  governor,  will  be  Clarence 
J.  Brown,  Republican,  former  secretary 
of  state  and  former  lieutenant  governor, 
and  publisher  of  the  Blanchester  Star- 
Republican  and  other  newspapers. 


RICHMOND  BUYS  DAILY 

Sale  of  the  Hanford  (Cal.)  Morn¬ 
ing  Journal,  reported  Aug.  24  as  having 
been  sold  by  F.  T.  Humphrey  and  W. 
E.  Tyler  to  M.  C.  Mogensen,  president 
of  M.  C.  Mogensen  &  Co.,  Inc.,  news¬ 
paper  advertising  representatives,  San 
Francisco,  has  since  resulted  in  an  an¬ 
nouncement  of  the  transfer  of  owner¬ 
ship  of  that  newspaper  from  Mr.  Mo¬ 
gensen  to  J.  E.  Richmond,  publisher  of 
the  Hanford  (Cal.)  Ez’cning  Sentinel. 
Plans  call  for  publication  of  the  two 
Hanford  papers  separately,  but  in  the 
one  plant,  and  that  surplus  equipment 
used  for  publication  of  the  Journal 
will  be  sold. 


ADDS  EXTRA  PRESS  DECK 

The  Chicago  Journal  of  Commerce 
has  added  an  extra  deck  to  its  press  to 
handle  an  increase  in  pages.  This  is 
the  second  time  in  as  many  years  that 
additional  units  have  been  added.  The 
new  equipment  is  made  by  Duplex  and 
has  been  installed  by  Taft  Contracting 
Company,  Chicago. 


LEISER  JOINS  CHRONICLE 

William  F.  Leiser,  well-known  Pa¬ 
cific  Coast  sports  writer  and  football 
authority,  has  resigned  from  the  San 
Francisco  Examiner  sports  department 
to  join  the  staff  of  the  San  Francisco 
Chronicle  as  associate  sports  editor. 


W.  N.  HARDY  MARRIES 

Miss  Mary  P.  McElaney  of  Boston 
and  William  N.  Hardy,  manager  of  the 
Pennsylvania  Newspaper  Publishers’ 
Association,  were  married  in  Jamaica 
Plain,  Boston,  Saturday  afternoon,  Sep¬ 
tember  1. 


Central  IllinoiS“1934 
Granary  of  the  World! 

Exceptional 
Corn  Crop 
Plus 
Highest 
Prices 
Since  1930, 

Brings 

McLean  County  Farmers 
$4,250,000  Over  1933 

($1,250,000  from  Com-Hog  Program) 

•  Millions  of  bushels  of  corn  already  sold  at  prices  3  and  4  times 
higher  than  in  1933. 

•  Timely  rains  assure  near-normal  corn  yield  per  acre,  while 
U.  S.  average  is  reduced  one-third  and  more,  with  total 
failures  in  many  areas. 

•  Outstanding  gains  in  income  from  hogs,  cattle,  hay  and  soy 
beans. 

McLean  County  Will  Again  Rank  as  Richest 
Agricultural  County  in  America ! 

iatlg 

BLOOM I.NGTON,  ILL. 

The  only  medium  reaching  80%  of  the  homes  of  Mc¬ 
Lean  County  and  68%  of  the  homes  of  the  parts  of 
nine  counties  making  up  the  Bloomington  trade  area. 

CHAS.  H.  EDDY  CO.,  National  Reprearnta lives 
New  York  Boston  Chicago 


Editor 
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From  The  Kansas  City  Star 
August  23,  1934 


THE  BANK  GAINS  GO  ON 


KANSAS  CITY  AGAIN  LEADS  IN 
CLEARINGS  FOR  THE  WEEK. 


Advertise 

Where  the  Money  Is! 


With  a  Percentage  Increase  of  41.4 
Over  a  Year  Ago,  Total  lor  Pe¬ 
riod  Ending  August  22  Is 
S82..^.'iR.000. 


Day  after  day,  week  after  week,  Kansas  City’s 
bank  clearings  show  consistent  gains  over 
last  year. 


Kansas  City  continued  to  show  the 
best  gain  in  bank  clearings  among 
the  leading  cities  in  the  United 
States,  the  weekly  figures  released  to¬ 
day  by  Dun  Si  Bradstreet  revealed. 

With  a  percentage  increase  oi  41.4 
over  a  year  ago,  the  largest  reported 
thus  far,  total  clearings  for  Kansas 
City  in  the  week  ended  August  22 
were  given  as  $82,358,000,  the  most 
favorable  comparison  of  the  twenty- 
two  lending  cities  in  the  country. 
Kansas  City  also  showed  the  largest 
gain  last  week. 

IN  SIXTH  PLACE  NOW. 

The  figures  revealed  that  total 
clearings  at  Kansas  City  were  the 
sixth  largest  in  the  United  States,  be¬ 
ing  exceeded  only  by  New  York,  Phil¬ 
adelphia,  Boston,  San  Francisco  and 
Chicago.  Detroit,  with  a  smaller  to¬ 
tal  thnn  Kansas  City,  showed  the 
next  largest  gain  over  a  year  ago. 

The  total  for  all  leading  cities  was 
$4,190,227,000,  a  decline  of  $51,205,000 
from  the  preceding  week,  but  a  gain 
of  Jd  per  cent  over  a  year  ago.  Last 
week  the  total  was  5.9  per  cent  under 
a  year  ago. 

The  upward  trend  in  bank  clearings 
at  City  has  been  pronounced 

and  has  covered  a  sufficient  period 
to  indicate  that  it  was  not  due  to 
nonrecurring  business  developments. 

Increases  over  a  year  ago  began  to 
appear  consistently  last  December 
and  have  been  the  rule  ever  since, 
with  the  percentage  gains  following  a 
higher  curve.  Increases  since  May 
have  been  particularly  large  and  have 
been  considered  significant  as  show¬ 
ing  that  the  drought.  Instead  of  be¬ 
ing  accompanied  by  a  smaUer  ex¬ 
change  of  funds,  actually  has  coin¬ 
cided  with  an  increased  turnover. 

RESULT  or  STEADY  GAINS. 

The  good  showing  is  not  confined 
to  percentage  figures.  For  the  week 
ending  June  9  Kansas  City  was  in 
ninth  place  on  the  basis  of  actual  to¬ 
tals  and  since  that  time  it  has  risen, 
as  result  of  fairly  steady  gains,  to 
Sixth  place. 

Clearings  at  leading  centers,  show¬ 
ing  Increases  and  decreases  from  a 
year  ago  in  per  cent,  as  reported  by 
Dun  &  Bradstreet,  are  here  shown; 

Week  Pet. 

change. 
—  6.0 
-rig.9 
-t-  6.0 
+  8.6 
--22.3 
-4-41.4 
-4-15.3 
-40.8 
-4-17.3 
-4-10.9 
—  6.6 
-4-15.3 
-4-10.8 
-4-16.4 
-34.8 
-4-23.0 
-4-31.3 
-  9.5 
-4-  9.5 
-1-27.4 
-4-15.6 
-4-21.1 

-4-  0.9 


New  Yoric  . 

Philadelphia  . 

Aug.  22.  c 

...  .$2,679,343,000 
....  265.000.000 

....  210.800.000 

....  169.391.000 

....  116.760.000 

....  82.358.000 

_  82.084.000 

....  71.006.000 

....  67.700.000 

....  59.152.000 

....  57.154.000 

a.  .  48.102.000 

....  37.540.000 

Dallas 

.  25.512.000 

.  24.300.000 

New  Orleans  .... 

.  ••  22.000.000 

Total  . 

. $4,190,227,000 

Two  weeks  ago  they  jumped  from  seventh 
place  to  sixth  place  as  compared  with  the  clearings 
of  other  American  cities.  The  percentage  of  gain 
for  the  week  ended  August  22  was  41.4%,  the 
best  showing  in  a  list  of  22  leading  cities. 

Going  back  into  June  and  extending  through 
July  and  into  August,  the  following  figures  show 
the  consistency  of  Kansas  City’s  bank  clearings 
both  in  money  volume  and  in  percentage  of  in- 


crease  over  a  year  ago. 

- 

Week  ending  June  27 — 

$74,478,000 . 

...15.2% 

increase 

Week  ending  July  4 — 

$65,237,000 . 

.16.0% 

increase 

Week  ending  July  11 — 

$86,182,000 . 

...23.4% 

increase 

Week  ending  July  18 — 

$88,561,000 . 

...17.1% 

increase 

Week  ending  July  25 — 

$82,119,000 . 

10.9% 

increase 

Week  ending  August  1 — 

$78,735,000 . 

...10.7% 

increase 

Week  ending  August  8 — 

$73,540,000 . 

...35.0% 

increase 

Week’ending  August  15 — 

$80,163,000 . 

...39.7% 

increase 

Week  ending  August  22 — 

$82,358,000 . 

.41.4% 

increase 

If  in  placing  fall  and  winter  schedules  you  fol¬ 
low  the  rule  of  advertising  ** where  the  money  is/' 
Kansas  City  and  The  Star  are  sure  of  a  high  place 
on  your  list. 

THE  KANSAS  CITY  STAR 

EVENING  300,000  MORNING  300,000  SUNDAY  310,000  WEEKLY  STAR  470,000 


L 


Editor  &  Publisher  for  September  8,  19  34 


FREE  PRESS  DEPENDS  ON  DEMOCRACY  to  Washington  post 

AND  PROSPERITY  OF  PUBLIC  I.N.S.  Man  Resigns  to  Take  Position 

_  - ; -  as  News  Editor 

ChicAgo  Daily  News  Points  Out  Tliat  Newspapers  Are  More  Announcement  was  made  this  week 

Dependent  on  Wide-Spread  Conununity  Income  Than  Luther  A.  Huston,  for  17  years 

_  a  member  of  the  staff  and  executive 

Manufacturmg  Concerns  personnel  of  In- 

'  I  'HE  newspaper  is  more  dependent  practically  unanimous  distrust  or  con-  | 
upon  the  economic  well-being  of  the  demnation  by  the;  press  is  an  enemy  of 
public  than  is  the  manufacturer  of  cars,  democracy  and  an  actual  or  potential 
radio  sets,  and  the  "other  ‘luxuries’  of  enemy  of  decent  living  standards  for 
yesterday,  fast  becoming  the  necessities  the  masses. 


of  t(xlay,”  the  Chicago  Daily  News 
stated  in^  an  editorial  recently. 


“The  motives  of  such  a  politician  may 
be  high  or  low;  he  may  be  a  ruthless 


One  of  the  reasons  the  press  instinc-  exploiter  or  a  utopian  idealist,  but  if 
lively  fights  dictatorship,  the  editorial  the  actual  effect  of  his  policies  is  to 
said,  is  becau>e  it  cannot  exist  as  a  free  lower  the  living  standards  of  a  people, 
large-scale  enterprise  “unless  industrial  or  to  concentrate  income  through  regi- 
and  economic  democracy  is  a  substantial  mentation,  monopoly  or  privilege,  the 


I'eality  in  a  nation.” 


selfish  interests  of  the  press  alone  is 


The  editorial,  headed  “W'ho  Keeps  Up  sufficient  to  turn  the  people  against 


the  Newspapers,”  follows: 

“The  first  interest  of  a  modern  news- 


“Such  are  the  facts  of  the  relation  of 


paper  is  the  prosperity  of  the  people  of  the  modern  newspaper  to  the  industrial 
the  community  in  which  it  is  published,  civilization  of  which  it  is  an  integral 


N'o  modern  mass-production  industry  part.  It  is  not  unusual  to  read  grotes- 

pn  hope  to  survive  where  community  que  perversions  or  contradictions  of 

income  is  not  widely  and  equitably  dis-  these  facts,  but  invariably  they  will  be 
tributed.  The  newspaper  is  even  more  found  in  publications  that  do  not  depend 
dependent  upon  the  prosperity  of  its  upon  the  masses  for  support.  The  kept 

readers  than  is  a  manufacturer  of  low-  organ  of  group,  clique  or  interest,  the 

priced  automobiles,  radio  sets  or  the  dilettante  press  for  limited  little  circles 
other  ‘luxuries’  of  yesterday,  fast  be-  of  the  elite,  or  the  book  which  can  be 


coming  th  enecessities  of  today. 


published  at  little  cost  for  circulation 


“The  newspaper  must  sell  its  product  over  a  long  period,  can  afford  to  sup- 
every  day.  It  must  sell  many  papers  in  port  men  and  policies  inimical  to  the 


one  locality. 


interest  of  the  majority.  But  for  a 


“Its  readers  must  be  able  to  buy  the  newspaper  to  support  exploiters  of  the 
paper  and  also  to  buy  the  goods  and  people  is  to  cut  its  own  financial  throat. 


services  advertised  in  the  paper. 


How  well  exploiters  know  that !  The 


I.N.S.  Man  Resigns  to  Take  Position 

as  News  Editor  ] 

Announcement  was  made  this  week 
that  Luther  A.  Huston,  for  17  years 
a  member  of  the  staff  and  executive 
personnel  of  In¬ 
ternational  News 
Service,  had  re¬ 
signed  to  accept 
the  position  of 
news  editor  of 
IV  ashing  ton  Post. 

Mr.  Huston  did 
his  first  news¬ 
paper  work  in 
B  e  1 1  i  n  g  h  a  m  , 
Wash.,  and  joined 
I.N.S.  in  Chicago 
in  1917.  He  l>e- 
came  manager  of 
Luther  A.  Huston  that  bureau  and 
in  jater  years 
served  in  various  executive  capacities 
in  New  York,  Washington,  London  and 
Tokio.  He  also  had  several  years’  ex- 
I)erience  in  the  business  office  of  I.N.S. 
as  sales  manager. 

On  Washington  Post  Mr.  Huston 
will  be  associated  with  William  Hag¬ 
gard.  acting  managing  editor  and  form¬ 
erly  of  the  I.N.S.  news  desk  in  New 
Y  ork. 

EXILED  REICH  EDITOR 
VISITING  IN  U.  S. 

Dr.  Erich  Moste,  Nephew  of  Rudolph 
Motse,  Say*  German  Journal- 
i>m  in  Ruins — Escaped 
Arrest 


“The  families  of  its  readers  must  be  dictator  and  the  demagogue  everyhere  ism  in  Ruins — Escaped 

literate,  they  must  enjoy  living  stan-  damn  the  newspapers.  Arrest 

(lards  high  enough  to  create  a  demand  “The  newspaper  submits  its  work  and  - - 

for  the  quality  of  goods  that  advertising  policies  every  day  to  the  free  referen-  Kxiled  German  newspapermen  see  no 
-sells,  and  they  must  have  enough  leisure  dum  of  the  newsstands,  where  the  likelihood  of  an  early  let-down  in  Nazi 
to  enable  them  to  use  and  enjoy  the  masses  cast  their  votes  in  the  form  of  .sorship  and  press  control,  in  the 
many  thousands  of  articles  and  services  pennies.  There  choice  is  unrestrained  opinion  of  Ur.  Lrich  Mosse,  journal- 


turned  out  by  modern  industry. 
“Conceding  for  the  sake  of  argument 


and  is  made  in  cool  judgment. 


ist,  novelist  and  playwright,  who  has 


that  the  Marxist  dogma  of  economic  liberty  of  the  market  place,  whether  it 
determinism  is  true,  that  the  worW  does  be  for  newspapers  or  shirts,  the  demo- 
move  on  its  belly,  and  that  all  indivi-  cracy  even  of  the  ballot  box  is  but  a 
duals  shape  their  conduct  to  fit  the  sides  feeable  thing.  The  ‘vote’  of  the  buyer 


“Compared  to  the  real  democracy  and  just  arrived  in  the  United  States, 
iberty  of  the  market  place,  whether  it  Mosse  is  a  nephew  of  Rudolf 


on  which  their  bread  is  buttered,  then  it  nietes  out  business  life  or  death  to  the 
follows  that  the  modern  newspaper  must  seller. 

A„ _ _ j-  T.  ... 


oe  lor  newspapers  or  sn  rrs,  rne  uemo-  ^  j  publishing  and 

^  international  advertising  concern  in 
leeable  thing.  The  vote  of  the  buyer  g 

metes  out  business  life  or  death  to  the  of  the 


be  democratic  or  die.  Its  essential  /‘The  demagogue  places  himself  and 
democracy  if  the  Marxist  premise  be  his  policies  in  issue  only  at  elections 


j  ,  u-  If  j  Ullstein  concern  in  Berlin.  Both  of 

The  demagogue  places  himself  and  newspaper  organizations 

policies  in  issue  only  at  electioi^  taken  over  by  the  Nazi 


granted,  is  not  a  matter  of  politics,  the-  years  apart,  and  those  tests  are  staged  regime 

<jry  or  temperament.  It  is  a  quality  ''ith  elalwrate  ballyhoo,  hysteria,  red  a  few  of  the  leading  German  journal- 
dic  ated  by  the  struggle  for  existence  tub-thumping  appeal.  by  the  Hitler  government 

and  the  law  oi  economic  survival.  The  dictator  rarely  risks  even  the  Hr 


“Of  course,  .Marxism  is  mere  meta-  artificial  and  theatrical  test  of  a  refer- 
physics,  like  the  ‘economic  man’  of 

classic  economics.  .\nd  the  newspaper  ^he  newspaiier  submits  itself  to  the 
business  is  not  all  business.  It  is  alsp  People’s  will  every  time  it  goes  to  press.’’ 
an  adventure  in  public  service.  News-  ““ 


paper  owners,  publishers  and  editors  are 


COMMITTEE 


not  merely  business  men.  They  are  also  d  -j  !  j  * 

human  beings.  But  in  the  long  run,  of  Appoint*  14  to 


are  still  living  quietly  in  Germany,  Dr. 
Mosse  told  Editor  &  Publishes,  and 
the  rest  are  in  exile  in  Switzerland, 
Prague  and  Paris. 

“I  have  no  doubt,”  Dr.  Mosse  said, 
“that  when  the  opportunity  arises  for 
them  to  return,  it  will  be  possible  to 
rebuild  German  journalism  to  its  old 
high  standing,  but  with  an  important 
basic  difference. 

“Never  again  must  democratic  jour- 


course,  they  do  not  as  a  rule  indulge  in  Editorial  Affair*  Group  dm7rtnce. . 

diversions  that  are  calculated  to  send  Membership  of  the  Editorial  .\ffairs  “Never  again  must  democratic  jour- 
them  to  bankruptcy  and  the  breadline.  Committee  of  the  Southern  Newspaper  nalism  permit  freedom  of  the  press  to  be 

“Directly  from  reader  buyers,  or  in-  Publishers  .A-ssociation  has  been  ap-  abused  by  its  enemies  to  an  e.\tent 

directly  through  advertisers,  every  cent  pointed  by  President  E.  K.  Gaylord  where  it  destroys  the  republican  forms 

of  newspaper  revenue  must  come  from  "ith  Tom  Wallace,  Louisville  (Ky.)  which  make  such  freedom  possible, 

the  voluntary  spending  of  their  own  Times  as  chairman,  as  follows :  “Right  now,  however,  it  is  prema- 


money  by  the  masses  of  the  people.  No  .Alabama— Harry  M.  Ayers,  Anniston  ture  to  speak  of  a  possible  restoration 


modem  newspaper  plant  and  staff  could  Star. 


be  supported  24  hours  on  the  money  of  .Arkansas— J.  N.  Heiskell,  Little  Rock  is  nothing  left  of  German  journalism 


the  people  who>  pay  the  higher  income  Gasette. 

Uxes.  -There  is  not  a  private  fortune  Florida — R. 

in  .America  big  enough  to  print  and  pub-  Tribune. 

Hsh  a  modern  metropolitan  newspaper  Georg 
from  its  own  income.  Telegram 

“Out  of  these  hard  dollars-and-cents  Kentu 


Georgia — W.  T.  Anderson,  Macon  jjanda  ministry.” 


Telegraph  and  News. 


facts  flow  some  inescapable  deductions.  Times. 


liberal  and  democratic  habit.  But  it  is  Raleigh  News  and  Observer. 


anonymous  telephone  calls.  This  fol- 


also  inevitable  from  economic  compul-  Oklahoma — George  H.  Evans,  Chicka-  lowed  publication  of  his  photograph. 


Unless  industrial  and  economic  sha  Express. 


democracy  is  a  substantial  reality  in  a  South  Carolina — W. 
nation,  the  press  cannot  function  as  a  Columbia  State. 
free  large-scale  enterprise.  It  must  Tennessee — Edward 
inevitably  shrink  into  a  small  or  a  ser-  Memphis  Press-Scimi 
vile  and  subsidized  institution,  supported  Texas — R.  J.  Edwa 


by  the  state  from  tax  money  taken  from  ord-Chronicle. 


Memphis  Press-Scimitar. 

Texas — R.  J.  Edwards,  Denton  Rec 


the  people. 


Virginia — William  Edward  Harris, 


“So  there  is  a  presumption  derived  Petersburg  Progress-Index, 


from  economic  facts  and  forces  that  any 


Virginia — Hugh 


where  it  destroys  the  republican  forms 
which  make  such  freedom  possible. 
“Right  now,  however,  it  is  prema- 


of  a  free  press  in  Germany,  for  there 


as  we  knew  it  except  a  field  of  ruins, 
Simpson,  Tampa  and  what  papers  are  published  now  are 
merely  branches  of  the  German  propa- 


Ur.  Mosse,  who  is  also  a  physician 


Kentucky — Tom  Wallace,  Lomsville  and  who  did  his  literary  work  under 


the  peji  name  of  Peter  Flamm,  has 


The  reason  why  an  ungagged  press  in-  Louisiana — Marshall  Ballard,  New  come  to  New  York  after  a  year’s  exile 
stinctively  fights  dictatorship  and  favors  Orleans  Item.  in  France.  He  fled  there  with  his  wife 

democracy  is  partly,  of  course,  a  reflex  Mississippi — Frederick  Sullens,  Jack-  by  way  of  Switzerland  after  his  home 
of  the  ideals  and  temperament  of  news-  son  News.  in  Berlin  was  attacked  by  Nazis  and 

paper  men,  inherited  from  centuries  of  North  Carolina — Jonathan  Daniels,  he  had  received  several  threatening 


politician  or  political  group  subject  to  Blue  field  Telegraph  and  Sunset  News. 


along  with  those  of  Max  Reinhardt, 
Gonzales,  Elizabeth  Bergner  and  other  figures  in 
literature  and  the  arts,  in  a  layout  cap- 
Meeman,  tioned  “betrayers  of  Germany,”  in  Hit¬ 
ler’s  own  newspaper,  the  Voelkischer 
don  Rec-  Beobachter. 

The  Nazis  tried  to  intercept  Dr. 

Harris,  Mosse’s  flight  with  a  telegraphic  order 
for  his  arrest,  he  related,  but  he  beat 
Short,  his  pursuers  by  two  hours  into  Basel 
>/  News,  across  the  border. 


Our  September  Serial 

THE  MAN 
WITHOUT 
NERVES 

By  £.  Phillips  Oppenlieim  I 

CHICAGO  TKIBL’.NK— 

“•In  ‘The  Man  Without  Nerves’  E.  I 
Phillips  Oppenheini  reverts  to  his  old  I 
form.  You  will  really  enjoy  it  just  as  I 
you  used  to  enjoy  his  stories  in  the  | 

good  old  days.”  I 

NEW  YORK  NEWS—  j 

“Three  rousing  cheers  say  we;  | 
Oppenheim  has  hit  his  stride  again. 

A  splendid  crime  tale  in  which  suicides 
look  like  murder  and  immense  sums 
disappear  Into  thin  air.” 

BOSTON  TRANSCRIPl  — 

“Here  in  this  Old-World  setting  of 
peaceful  village  life*  only  enlivened  by 
golf  and  tennis,  is  played  out  a  drama 
of  crime  and  violence,  with  all  the 
logi<;al  directness,  all  the  suspense, 
all  the  intricate  mystery  and  dread 
characteristic  of  Mr.  Oppenheim’s 
novels.” 

NEW  YORK  TIMES—  I 

‘’Deals  with  one  of  the  most  nearly  I 
perfect  villains  it  has  ever  been  our  | 
l>erverse  pleasure  to  encounter.  ‘The  || 
Man  W'ithout  Nerves’  is  a  good,  lively  j 
mystery  story  told  in  Mr.  Oppenheim’s 
best  manner.” 

BOSTON  SITNDAY  POST— 

“With  bis  usual  skill  Mr.  Oppenheim 
avoids  having  the  detectives  ask 
questions  and  having  routine  answers 
made  to  these*  questions,  when  the 
people  are  tryign  to  solve  the  mystery 
behind  the  murders.  But  on  the 
contrary,  for  the  most  part  he  brings 
out  the  characteristics  he  wishes  to 
have  the  reader  know  by  means  of 
the  conversation  of  the  characters  in 
the  story  itself.  This  makes  the  read¬ 
ing  more  easy  and  the  revelations  more  I 
natural.  A  very  powerful  book.” 

KANSAS  CITY  STAR— 

“Whoever  committed  the  murders 
in  this  story,  Oppenheim  has  murdered  | 
sleep  until  the  reader  has  finished.” 

BALTIMORE  SUN— 

“Compact  and  swift-running.” 

LOS  ANGELES  TIMES— 

“Oppenheim  is  the  author  of  ninety 
novels,  but  this  tale  of  the  SandywayM 
crimes.  ‘The  Man  Without  Nerves,’  is 
one  of  the  most  exciting.  If  you  want 
a  tale  that  will  enlist  your  interest  and 
sympathy  from  the  outset,  try  this 
one.’’ 

BIRMINGHAM  NEWS  and 

AGE-HERALD— 

“Perhaps  there  is  no  one  living  who 
writes  more  fascinating  mystery  stori^ 
than  E.  Phillips  Oppenheim.  And  in 
‘The  Man  Without  Nerves*  he  easily 
maintains  bis  expected  high  standard.” 

DETROIT  FREE  PRESS— 

“There  is  usually  more  body  to  E. 
Phillips  Oppenheim’s  mysteries  than 
to  those  OI  his  contemporaries,  and 
there  is  that  same  quality  to  his  latest 
pulse-jumper,  ‘The  Man  Without 
Nerves.’  ” 

ST.  LOUIS  GLOBE-DEMOCRAT— 

“A  brand-new  type  of  crook  is  intro¬ 
duced  in  E.  PhilliM  Oppenheim’s 
newest.  ‘The  Man  Without  Nerves.’ 
.After  forty-seven  years  of  steady  out¬ 
put.  Mr.  Oppenheim’s  mystery  yarns 
still  pack  a  thrill.” 

LEDGER 

SYNDICATE 

Philadelphia,  Pa. 

DitlrttnUors  of  Ovvtnheim't  prtcedtiu  seriaU: 

“GaUom  of  Chance,"  "The  Oarekoff  JetocU." 

"The  Man  from  Stne  .Sino."  "The  Underground 

Room."  ".\fUs  Broven  of  X.  Y.  O.,"  "The  Wife 

H’Ao  Fatlrd." 


INPITTSBURCH 


IN  THE  WORLD 


identification  with  the  photo_  from  the 
Ledger  morgue  and  the  magistrate  de¬ 
cided  to  hold  Phillips  and  his  com¬ 
panions  in  high  bail  as  suspicious  char¬ 
acters. 

At  a  further  hearing  Phillips  and  his 
companions  were  cleared  of  any  con¬ 
nection  with  the  Brooklyn  holdup,  but 
were  held  on  other  evidence. 


TOLEDO  CITY  LEADERS  HONOR  WRITER 
BY  NAMING  PARK  AFTER  HIM 

George  Pearson,  East  Side  Reporter  For  Toledo  Blade,  Surprised 
At  Banquet  He  Attends  As  a  Reporter — Hats  Obtained 
Many  Improvements  Ftn*  His  Sectitm 
By  R.  P.  OVERMYER 

A  CLIMAX  to  40  years  of  faithful  leave  it  out  for  a  day,”  he  assured  me. 

service  as  a  reporter  came  Aug.  31  “The  people  of  East  Toledo  watch  for 

for  George  \V.  Pearson,  veteran  East  that  column  every  night,  and  it  has  be- 
Side  reporter  for  the  Toledo  Blade,  come  as  important  a  part  of  the  paper 

when  a  320-acre  tract  of  virgin  forest  for  them  as  the  front  page.” 

near  the  city  was  dedicated  as  Pearson  But  it  was  only  recently  that  the 
Park  in  impressive  ceremonies.  rewards  of  Mr.  Pearson  s  years  of  ser¬ 

vice  began  to  come  home.  For  more 
^  ^  ~T|  two  decades  he  had  worked  tire- 

lessly  in  support  of  a  project  to  make  a 
beautiful,  serviceable  public  park  of  the 
j  tract  of  virgin  forest  known  as  the  Bank 
Lamds,  just  east  of  East  Toledo.  Fi^l- 
ly,  last  year,  the  Toledo  Metropolitan 
Park  board,  with  the  assistance  of  con- 
tributions  from  a  large  number  of  citi- 
zens,  bought  the  tract  from  the  local 
banks  which  had  taken  on  mort- 

continued  to  be  known  as 
Bank  Lands,  and  apparently  the 
new  park  was  to  be  known  as  Bank 
Lands  park.  Then  in  June  the  park 
board  held  a  dinner  meeting  with  mem- 
Bank  Lands  committee  of 
the  East  Toledo  Club  and  other  public 
officials  interested  in  the  project. 

Bear  son  was  the  guest  of  honor, 
but  he  didn’t  know  it.  After  a  number 
of  speeches  which  expressed  interest  in 
the  project  and  continued  support  for 
.  W.  W.  Knight,  president  of  the  board, 

made  an  address  whi^h  he  closed  with 
the  announcement  that  the  board  had 
decided  to  name  the  park  Pearson  park. 
Taken  completely  by  surprise  by  the 
Mr.  Pearson  was 
whelmed  by  the  tribute 
could  find  words  to  express  his  gratitude 
and  the 

After  the  board,  Mr. 

son  “The  having  this 

for  a  has  been  a  dream 
for  or  I  am  greatly 

pleased  to  see  the 

so  satisfactorily  now.  I  have  helped  in 
George  Pearson  getting  Waite  high  school  for  East 

Toledo,  in  getting  the  new  high  level 
Representatives  of  the  city,  county,  bridge,  the  widening  of  Main  street,  the 
state  and  federal  governments  were  elimination  of  the  Pennsylvania  railroad 
among  the  more  than  3,000  who  at-  crossing  and  a  lot  of  other  improve- 
tended  the  dedication  and  paid  high  ments,  but  this  is  the  best  of  all.  I  am 
tribute  to  Mr.  Pearson  as  the  original  happiest  in  this  park  work  and  I  feel 
sponsor  of  the  park  project.  A  color-  that  this  will  make  one  of  the  most 
ful  pageant  was  a  part  of  the  program,  wonderful  parks  in  Ohio.” 

Additional  honors  were  heaped  on 
Mr.  Pearson  the  night  of  Aug.  31  when 
250  of  his  personal  friends  and  asso¬ 
ciates  attended  a  testimonial  banquet  in 
the  Chamber  of  Commerce.  He  was 
presented  a  gold  badge  by  members  of 
the  East  Side  police  station  force  and 
representatives  of  the  city,  business  and 
civic  organizations  paid  further  tribute 
to  his  personality,  efficiency,  loyal  serv¬ 
ice  and  community  spirit.  Grove  Patter¬ 
son,  editor  of  the  Blade,  was  toast¬ 
master. 

George  Pearson  is  something  of  an  in¬ 
stitution  in  the  history  of  Toledo  jour¬ 
nalism.  For  nearly  four  decades  he  has 
covered  the  large  part  of  the  city  lying 
on  the  east  side  of  the  Maumee 


REPORTER  EXPLAINS  WHY 
HE  MISSED  STORY 

Reporters  who  sometimes 

resort  to  ingenious  excuses 
to  explain  to  an  irate  city  editor 
why  they  were  “scooped”  on  a 
particular  story  might  take  a  tip 
from  one  of  the  rural  correspond¬ 
ents  of  the  Houston  (Tex.)  Post. 

County  Editor  John  Y'eats  of 
the  Post’s  staff  addressed  a  repri¬ 
mand  to  the  correspondent  for 
failing  to  protect  the  newspaper 
on  the  death  of  a  local  citizen 
in  an  automobile  accident  at 
East  Columbia.  He  read  with 
interest  the  following  reply: 

“I  received  your  letter  today, 
and  was  glad  to  hear  from  yon. 
You  asked  why  I  did  not  send 
in  the  Burford  death.  I  want 
you  to  know  that  1  did  not  know 
of  the  accident  until  the  day  after 
it  happened,  and  then  I  saw  it  in 
the  paper.” 

Mr.  Yeats  said  the  explanation 
was  quite  satisfactory,  since  it 
could  not  be  questioned. 


did  work  for  a  news  service  operated 
by  the  telegraph  company.  In  this  cap¬ 
acity  he  covered  a  murder  mystery  that 
attracted  international  attention.  After 
that  he  decided  to  get  into  journalism. 
He  took  an  English  course  for  two 
years,  and  was  with  the  Laffan_  Bureau 
of  the  New  York  Sun  a  short  time.  He 
developed  recently  into  several  charges  began  his  association  with  the  A.P. 
against  the  men.  when  the  first  wire  into  Buffalo  was  in- 

Greene,  covering  a  hearing  of  suspects  stalled  and  ended  it  with  the  recent  re¬ 
picked  up  here  by  police  immediately  moval  of  the  last  Morse  line  to  make 
following  the  recent  $427,000  armored  way  for  automatic  printers, 
car  hold-up  in  Brooklyn,  recognized  During  his  A.P.  connection  he  wrote 
Phillips  and  asked  his  office  to  rush  for  the  Express,  and  became  an  execu- 
him  a  picture  of  the  “Tiger  Woman’s”  tive  on  that  paper  and  on  the  Courier- 
husband  taken  with  her  during  the  trial.  Express  when  the  papers  merged.  In 
Phillips  was  about  to  be  released  for  recent  years  he  retained  his  A.P.  con- 
lack  of  evidence  when  the  picture  ar-  nection  as  night  correspondent  for  sen- 
rived.  Detectives  verified  Greene’s  timental  reasons. 


17,918  «TIE-1N” 
Advertisements 


WRITER  IDENTIHED  SUSPECT 

LeRoy  Greene  of  Evening  Ledger  Re¬ 
membered  A.  L.  Phillip* 

(Special  to  Editor  &  Publisher) 

Philadelphia,  Sept.  3. — Identifica¬ 
tion  of  Armour  Lee  Phillips  as  the  hus¬ 
band  of  Clara  Phillips  of  hammer  mur¬ 
der  fame  by  Le  Roy  Greene,  Philadel¬ 
phia  Evening  Ledger  reporter,  who  re¬ 
membered  him  from  his  cub  days  in 
Ix)s  Angeles,  led  to  the  holding  of 
Phillips  and  two  companions  in  $10,000 
bail  each  for  police  investigation  which 


These  local  advertisements  were 
placed  in  The  Christian  Science 
Monitor  during  1933  by  retail 
merchants  —  at  their  own  ex¬ 
pense  —  and  featured  products 
also  advertised  nationally  in  the 
Monitor.  191  national  advertis¬ 
ers  thus  received  additional  pub¬ 
licity  at  no  cost  to  them.  This 
unique  merchandising  service — 
called  Dealer-izing — greatly  en¬ 
hances  the  value  of  space  in  this 
unusual  advertising  medium. 

THE 
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Published  by  The  Chriatian  Science  Publishing  Society 
Boston,  Massachusetts 
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for  the  Blade  and  his  Elast  Side  column 
which  runs  daily  has  become  an  indis¬ 
pensable  part  of  the  newspaper. 

A  dozen  or  more  newspapermen,  many 
of  whom  have  attained  higher  execu¬ 
tive  ranking  than  their  tutor,  owe  their 
early  training  in  reporting  to  Mr.  Pear¬ 
son.  Cubs  have  been  “sent  along  with 
(ieorge”  by  city  editors  on  the  Blade 
and  the  News-Bee,  its  rival  afternoon 
paper,  as  well,  for  many  years.  And 
(jcorge  would  take  them  along  his  route, 
teaching  them  the  routine  of  watching 
all  the  news  sources  and  never  being 
too  busy  to  take  a  “personal.” 

dozen  years  ago,  when  I  was  a 
Blade  correspondent  while  in  college,  I 
went  to  Toledo  one  vacation  to  go 
through  the  Blade  plant.  My  guide 
spent  two  hours  showing  me  and  telling 
me  how  the  paper  was  produced,  and 
one  of  the  features  he  stressed  was 
the  East  Side  column. 

“We  wouldn’t  dare  stop  that,  or  even 


It  just  seems  as  if  each  year  this 
School  gets  bigger  and  better  and 
we  trust  another  year  we  will  be 
able  to  report  a  still  bigger  and 
better  School. 

_^__(Froin  «  New  )^ork  newspaper) 


We  guarantee  and  deliver  a  definite 
amount  of  additional  notional  advertising 
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The  Personality  of  a 

newspaper  is  reflected  by  the 
type  of  readers  who  prefer  it 


In  SAN  FRANCISCO  72.7%  of  the  mem- 
be  rs  of  eleven  representative  social  clubs 
are  regular  readers  of  the  NEWS. 


Percentase 
of  NEWS 

reader 
members 
in  eleven 
exclusive 
clubs 


Argonaut  Club . 76.4% 

Beresford  Country  Club . 76.7% 

Bohemian  Club . 71.7% 

California  Golf  Club . 58 . 6% 

Concordia  Club . 69.1% 

The  Family  Club . 76.7% 

Lake  Merced  Golf  Club . 65 . 1% 

Pacific-Union  Club . 81 . 3% 

San  Francisco  Golf  Club . 80 . 9% 

St.  Francis  Yacht  Club . 64.6% 

University  Club . 78 . 1% 


Ask  any  NEWS  representative  to  show  you  a  copy  of  ''Circulation 
Facts  No.  3,"  which  contains  the  names  and  addresses  of  2,447  club 
members  who  are  known  NEWS  readers. 
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BOSTON  STORE  STAGING  “COMEBACK” 
WITH  NEWSPAPER  CAMPAIGN 

Leavens,  Furniture  Establishment,  Was  Faced  With  Dwindling 
Sales,  Shift  of  Business  Center — Established  ‘‘Model 
Homes”  and  Used  New  Advertising  Appeal 
By  CARROLL  E.  PELLISSIER 


This  is  a  case  history  of  a  prob¬ 
lem  is  retail  distribution  and  its 
solution.  The  problem  is  one  quite 
common  among  retail  establishments 
of  the  better  class  but  the  solution 
arrived  at  is  logical,  practical  and,  in 


Dignity  and  personality  mark  copy  of 
furniture  store  seeking  to  regain  trade 
lost  by  depression  and  ill-conceived 
sales  policy. 

the  more  important  sense,  proved  by 
that  acid  test  of  productivity  in  sales 
volume  and  profit. 

The  scene  is  Boston,  the  time  late 
spring  and  summer  of  1934,  the  sub¬ 
ject,  Leavens,  one  of  the  oldest  furni¬ 
ture  establishments  of  the  city  and  the 
main  actors,  A.  Duncan  Grant,  manag¬ 
ing  director  of  Leavens  and  Marshall 
I.  Hough,  assistant  to  the  president  of 
Badger  &  Browning,  Inc.,  advertising 
ing  agency  of  Boston  and  New  York. 

The  medium  used  in  bringing  about 
the  solution  of  the  problem  was  news¬ 
paper  advertising. 

The  problem  is  simple  and  familiar 
to  all.  It  is  the  story  of  an  old  es¬ 
tablished  firm,  in  this  case  some  60 
years  old,  faced  with  a  steady  loss  of 
sales  volume,  substantial  drop  in  profits, 
loss  of  prestige,  in  fact  the  multiple 
evils  of  a  declining  business  that  seri¬ 
ously  threatens  the  invested  capital. 

To  be  more  specific,  Leavens  had 
always  enjoyed  a  high-class  trade,  deal¬ 
ing  in  quality  merchandise  backed  liy 
confidence  building  trade  practices.  Its 
location,  during  the  early  years  of  its 
business  life,  was  exceptionally  good. 
Its  clientele  was  of  the  best,  faithful, 
substantial  buyers,  financially  sound. 

Along  came  depression.  The  store 
location  underwent  a  decline  as  the  cen¬ 
tral  shopping  district.  Sales  dropped. 
So-called  experts  in  sales  promotion 
were  imported,  price  cuts  w’ere  adopted, 
the  glaring  and  sensational  advertising 
of  the  period  installed  and  while  volume 
showed  temporary  increases,  profits  did 
not  and  the  general  class  of  clientele 
also  changed.  In  short,  it  fell  into  the 
trap  so  many  others  did  of  sacrificing 
everything  to  the  false  god  of  sales 
volume. 

When  invested  capital  is  threatened 
changes  come  rapidly.  Mr.  Grant  was 
installed  as  managing  director,  expenses 
cut  to  a  new  low,  and  a  general  weed¬ 
ing  out  process  started.  The  local  ad¬ 
vertising  agency  of  Badger  &  Brown¬ 
ing,  Inc.,  was  called  into  the  picture. 
The  type  of  advertising  was  changed 
somewhat  but  even  this  did  not  bring 
the  desired  results. 

Shortly  after  this  Marshall  Hough 
joined  the  staff  of  Badger  and  Brown¬ 


ing.  He  was  given  charge  of  this  ac¬ 
count  because  of  his  previous  experi¬ 
ence  in  furniture  advertising  and  sales 
promotion.  Mr.  Hough  and  Mr.  Grant 
then  went  to  work  in  earnest. 

They  reasoned  that  furniture  adver¬ 
tising,  as  it  appears  in  the  newspapers 
today,  was  just  furniture  advertising. 
Its  appeal  was  decidedly  restricted  and 
was  read  only  by  those  in  immediate 
need  of  furniture;  other  types  of  pros¬ 
pects  would  merely  glance  at  the  copy 
and  pass  it  by  as  something  they  were 
not  interested  in  just  then. 

Mr.  Grant  found  that  while  the  cen¬ 
tral  shopping  district  had  shifted, 
nevertheless  it  gave  one  big  advantage, 
a  lowered  overhead  cost  that  would  en¬ 
able  them  to  sell  high  quality  merchan¬ 
dise  at  a  very  reasonable  figure,  with¬ 
out  the  stigma  of  price  cutting. 

He  found  further  that  being  in  the 
same  location  for  more  than  60  years 
was  also  an  advantage. 

With  location  and  price  structure 
not  unfavorable  the  next  step  was  to 
bring  about  drastic  changes  within 
the  store  that  would  give  substantial 
and  compelling  material  for  advertising 
purposes.  This  called  for  a  complete 
reorganization  of  the  store  layout,  an 
increased  display  floor  area  and  the  in¬ 
troduction  of  features. 

Even  before  this  work  was  completed, 
and  it  is  even  now  in  progress,  the  first 
series  of  this  new  advertising  appeared. 
Money  for  advertising  purposes  was 
scarce  and  the  campaign  had  to  start 
small,  increase  gradually  as  results  ap¬ 
peared. 

The  first  advertisement  was  completed 
by  the  agency,  which  included  the  art 
work  and  all  features.  Lack  of  cash 
prohibited  this  complete  treatment  for 
all  the  copy  and  the  newspapers  were 
given  the  task  of  following  out  the 
work  done  by  the  agency’s  production 
department.  This  they  have  done  very 
creditably.  The  agency,  of  course,  han¬ 
dled  this  phase  of  the  work  in  coopera¬ 
tion  with  the  newspapers'  art  depart¬ 
ments. 

The  copy  varied  in  size,  and,  of 
course,  frequency  of  insertion.  The 
same  general  layout,  however,  prevails 
in  all.  One  of  the  main  objectives  was 
to  insert  personality  into  the  copy  to 
encourage  reading,  not  only  by  those 
actually  in  the  market  for  furniture 
also  by  those  without  an  immediate 
intention  of  making  a  furniture  pur¬ 
chase. 

In  this  respect  the  advertising  might 
well  be  termed  semi-institutional  in 
scope  for  if  it  gained  no  other  objec¬ 
tive  it  wanted  to  bring  the  name  of 
Leavens  forcefully  before  the  reading 
public.  Next  it  aimed  to  bring  the 
reader  into  the  store. 

To  accomplish  all  of  this,  and  it  is 
accomplishing  these  things,  required  a 
new  type  of  appeal. 

One  of  the  things  dtme  was  to  make 
a  survey  of  the  various  communities 
surrounding  Boston  proper  to  determine 
the  types  of  furniture  used,  and  most 
popular,  in  these  sections,  .\rmed  with 
this  information  the  store  went  to  work 
to  reproduce  in  a  typical  surroundings, 
a  series  of  rooms  in  which  these  types 
of  furniture  were  featured. 

Further,  they  could  prescribe  accur¬ 
ately,  just  what  period  designs,  color 
schemes  and  number  of  pieces  of  fur¬ 
niture  should  be  purchased  for  any  type 
of  room  or  house,  consistent  with  the 
rental  values. 

The  residential  areas  of  Newion,  Win¬ 
chester,  Wellesley.  Brookline,  .Arling¬ 
ton,  Medford  and  Melrose  are  some  of 
the  towns  covered. 

Thus  was  created  something  unusual 
about  the  store  which  gave  material 
for  advertising 

To  create  personality  in  the  advertis¬ 
ing  a  photographic  reproduction  of  a 


•! 


young  lady  is  used  most  successfully. 
Only  the  head  and  shoulders  are  shown. 
The  model  is  changed  frequently  to 
avoid  sameness. 

In  each  advertisement  the  young  lady 
pictured  is  making  a  brief  statement. 
This  is  generally  her  reactions  after 
visiting  the  “Brookline  Villa”  or  the 
“Newton  House”  or  in  connection  with 
some  feature  of  the  store  that  is  being 
featured.  Or  again,  it  may  be  just  a 
plain  statement  about  the  store  itself. 

Beneath  this  illustration,  in  white  let¬ 
ters  on  a  black  background  comes  an¬ 
other  statement,  supposedly  from  the 
store  itself,  broadening  out  the  first 
statement  in  some  form  or  other. 

The  body  of  the  copy  varies,  of 
course,  but  this  personality  touch  is 
generally  retained  in  almost  every  ad. 
Using  this  as  the  leader  other  ads  are 
introduced  from  time  to  time  where 
pieces  of  furniture  are  offered. 

The  real  point  of  interest  is  that  this 
type  of  advertising  is  bringing  e.xcel- 
lent  results,  easily  off-setting  the  harm¬ 
ful  advertising  of  previous  years. 

Almost  from  the  beginning  of  this 
campaign  sales  volume,  now  on  a  profit¬ 
able  basis,  showed  a  steady  increase. 
The  month  of  July  was  one  of  the 
best  in  the  history  of  the  store.  When 
one  considers  that  the  district  is  un¬ 
dergoing  drastic  changes,  the  streets 
are  torn  up,  buildings  being  torn  down 
and  the  store  itself  undergoing  alter¬ 
ations  and  the  only  sales  promotion 
being  used  is  this  advertising  campaign, 
the  results  are  truly  remarkable. 

CENSORSHIP  PLAN  REJECTED 


C.  of  C.  Control  of  Labor  News 
Was  Proposed  in  Lynn,  Mass. 

Proposal  for  a  censorship  of  labor 
new’s  in  Lynn.  Mass.,  by  several  busi¬ 
ness  men  actively  associated  with  the 
Chamber  of  Commerce,  has  been  defi¬ 
nitely  rejected  by  the  Lynn  district 
council  of  the  United  Shoe  and  Leather 
workers  in  the  belief  that  it  might  be 
the  means  of  placing  control  of  indus¬ 
trial  news  in  the  hands  of  Chamber  of 
Commerce  officials  and  shoe  manufac¬ 
turers  to  the  future  detriment  of  the 
union  cause. 

It  was  the  suggestion  of  the  business 
men  that  a  “Betterment  of  Lynn”  com¬ 
mittee  be  formed,  to  include  one  or  more 
paid  writers  with  authority  to  prepare 
labor  news  to  be  submitted  to  the  news¬ 
papers  in  an  effort  to  prevent  the  pub¬ 
lication  of  news  stories  harmful  to  Lynn 
as  a  shoe  center;  also  that  a  fund  of 
SI, 800  be  raised  to  try  the  plan  out  for 
24  weeks. 

CAMERAMEN  MENACED 

Newspaper  photographers  were 
threatened  in  the  wild  disorder  which 
accompanied  the  double  burial  of  father 
and  mother  whom  .Anna  Maietta,  15, 
shot  and  killed  recently  in  Chicago. 
One  cameraman  barely  saved  himself 
from  being  pushed  into  the  open  grave. 
One  camera  was  smashed  and  several 
of  the  photographers  were  targets  for 
handfuls  of  mud  thrown.  To  men  ap¬ 
proached  the  photographers  at  the  ceme¬ 
tery  where  4,000  persons  crowded  about, 
displaying  revolvers  and  they  were  re- 
IKirted  to  have  said:  “If  you  value 
your  health,  no  more  pictures.” 

WRITER  WINS  SUIT 

Publication  by  the  Eagle  Publishing 
Company.  Montreal,  in  its  weekly  Cana- 
dian-Jevnsh  Chronicle  of  portions  of 
“The  Five  Books  of  Mr.  Moses,”  writ¬ 
ten  by  Isak  Goller  of  Liverpool,  con¬ 
stituted  an  infringement  of  his  copy¬ 
right  assessable  in  damages  and  calling 
for  an  injunction  to  restrain  further 
publication  without  authorization,  Mr. 
Justice  McDougall  held  Aug.  24  in  a 
Superior  Court  judgment  in  which 
Harry  W'olofsky  and  the  publishing 
firm,  were  ordered  to  pay  the  author 
$200  damages. 

SIR  JOHN  SQUIRE  RESIGNS 

Sir  John  Squire  has  resigned  as  edi¬ 
tor  of  the  London  Mercury,  which  he 
founded  in  1919.  He  will  devote  him¬ 
self  to  creative  writing.  Rolfe  Arnold 
Scott-James,  a  journalist  and  author, 
will  be  his  successor.  There  will  be  no 
essential  change  in  the  publication. 


There  are  no  “escape-proof”  jails.  Houdini, 
master  magician,  could  get  out  of  any  prison 
cell,  release  himself  from  any  chains,  hand¬ 
cuffs,  straight  jackets.  He  always  kept  insist-  * 
ing  “there’s  a  way  outl” 

There’s  a  way  out!  Let’s  suppose  you’ve 
made  a  serious  mistake.  Others  have  made 
mistakes,  too.  Let’s  suppose  you’ve  had  bad 
breaks  in  luck.  Others  have  been  unlucky,  too. 

Let’s  suppose  that  the  worst  calamity  that  ever 
befell  a  man  has  now  become  your  lot.  Don’t 
think  you’re  alone — others,  many  others  have 
claimed  this  same  distinction. 

The  question  is  not:  How  terrible  is  the 
hole  in  which  I  now  find  myself.’  Not  at  all! 

The  question  is:  what’s  the  way  out? 

There’s  a  way  out  of  any  situation  no  mat¬ 
ter  how  dire,  no  matter  how  “hopeless.”  you 

CAN  GET  OUT  OF  ANYTHING! 

How  ? 

First,  hope!  Then,  thinly  and  try!  First,  con¬ 
vince  yourself  that  you  want  to  get  out.  If 
you’re  the  kind  of  a  person  that  enjoys  misery, 
your  crying  and  howling  at  your  own  distress 
will  be  only  cries  and  howls  of  joy.  If  your 
jail  is  so  “delightful”  to  you,go  ahead  and  stay 
in  it — but  don’t  ask  the  world  for  sympathy. 

There’s  a  way  out!  But  no  way  out  unless 
you  first  hope  to  get  out.  If  you  give  up  and 
despair  of  release  from  your  pain  and  torture 
and  loss,  you  won’t  get  out.  you’re  in  for 
GOOD.  But  if  you  hope  you  can  get  out,  please 
know  this  for  certain:  there’s  a  way  out. 

Thinly  and  try!  Any  mistake  can  be  rem¬ 
edied.  Any  situation  saved.  Any  lost  cause 
turned  into  a  great  victory.  Just  think  and  try! 

Some  of  your  attempts  will  seem  foolish, 
silly,  childish — but  try,  try,  try!  Some  of  your 
thoughts  will  be  wild,  unnatural,  ineffective, 
but  think,  think,  think!  Eventually,  as  if  from 
nowhere,  an  inspiration  will  come.  A  brilliant 
plan  will  miraculously  present  itself.  Sud¬ 
denly,  in  a  blaze  of  spirit,  you  will  have  a 
vision  of  the  way  out. 

For  there’s  surely  a  way  out.  All  great  ac¬ 
complishments  of  mankind  have  begun  with 
the  “accomplisher”  in  a  sad,  hopeless,  in¬ 
extricable  situation.  Everything  was  against 
him,  the  world’s  condemnation  was  on  him, 
every  gate  was  securely  locked.  He  was 
“through.”  But  he  was  a  man  who  believed 
“You  can  get  out  of  anything.”  .\nd  in  the 
extra  thought,  and  extra  energy  involved  in 
not  only  accomplishing  his  original  objective  i 
but  also  in  overcoming  the  mountain  of 
handicaps  just  ahead,  he  found  the  new 
way  out.  ^ 

Perhaps,  if  it  weren’t  for  the  handicaps,  the  | 
ho|x:lcssncss  and  “impossibility”  of  the  sit-  i 
uation,  none  of  us  would  find  the  way  out. 

For  these  handicaps  are  nothing  but  assets, 
nothing  but  stepping  stones,  nothing  but  keys 
that  unlock  the  door  to  our  release. 

You  can  get  out  of  anything.  You  can  save  1 
any  situation.  You  can  turn  any  handicap  I 
into  an  asset.  First,  hope!  then,  think,  and  try! 
There’s  a  way  out,  yes,  there’s  a  thousand 
WAYS  out! 

Mills  Novelty  Company 

VENDING  MACHINE  MANUFACTURERS 
4 1 00  Fullerton  .■\venuc,  Chicago 

.  .  I 

Chiclets  are  sold  in  Mills  Vending  Machines  | 
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The  Wood  Autopaster 

A  device  for  automatically  splicing 
paper  rolls  at  full  press  speed 


A  man  presses  a  button;  a  full 
paper  roll  thereupon  auto¬ 
matically  replaces  an  expiring 
one;  the  press  meanwhile  main¬ 
tains,  uninterruptedly,  its 
usual  running  speed,  while 
only  copies  which  actually 
contain  splices  are  discarded 
as  waste— here  indeed  is  some¬ 
thing  new  under  the  sun. 


The  most  revolutionary  aid  to  publication  which 
has  appeared  since 
the  invention  of  the 
Autoplate  Machine 


Already  in  use  by 

The  New  York  Times  The  Toronto  Star 

The  Chicago  Tribune 

while  a  battery  of  Autopasters  is  under  construction  for 

The  London  Daily  Mail 

Says  John  Firth,  of  The  London  Daily  Mail,  in  Printing**: 

**  American  newspapers  are  now  *  autopasting*  conscious.  The 
Wood  Autopaster  successfully  makes  a  join  at  any  speed,  its 
operation  being  the  acme  of  simplicity,** 

WOOD  NEWSPAPER  MACHINERY  CORPORATION 

MAKERS  OF  FINE  NEWSPAPER  MACHINERY 


501  Fifth  Avenue,  New  York 
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TO  THE  METROPOLITA 


IN  1928  we  put  the  Wood  Steel  Press  upon  the  market.  The  New  York  Times 
then  installed  the  first  of  its  fast  Wood  machines,  and  it  has  now  in  use  the 
equivalent  of  15  Wood  steel  sextuple  presses. 

To  these  machines  The  Times  is  attaching  Wood  Autopasters,  so  that  already 
more  than  half  of  them  are  automatically  replenished  with  paper  while  running 
at  full  speed. 

The  Philadelphia  Evening  Bulletin,  The  Chicago  Tribune,  The  Cincinnati 
Times-Star,  The  St.  Paul  Dispatch,  and  The  Boston  Record,  in  this  country. 
The  Daily  Mail  and  The  Daily  Mirror,  in  London,  and  U Intransigeant,  in  Paris, 
have  purchased  similar  presses. 

This  fundamentally  new  press— the  fruit  of  long  researches  by  the  Wood 
Laboratory— introduced  for  the  first  time  high-speed  newspaper  printing,  with 
good  typography  and  accurate  folding,  which  theretofore  had  been  thought  im¬ 
practicable.  The  Wood  steel  folder,  for  instance,  which  is  the  fastest  and  most 
accurate  folding  machine  in  existence,  has  been  run  successfully  at  81,000  prod¬ 
ucts  an  hour,  and,  like  the  rest  of  the  Wood  press,  is  unbreakable.  This  is  a  good 
measure  of  our  achievement.  While  we  have  not  yet  brought  the  speed  of  print¬ 
ing  up  to  that  of  our  folder,  we  are  nevertheless  making  rapid  strides  in  this 

direction.  Being  its  designer  and  builder  I 
can  speak  with  accuracy  of  the  capabilities 
of  the  Wood  Steel  Press. 

Having  abandoned  cast-iron  in  work¬ 
ing  parts  and  the  use  of  plain  bearings,  we 
introduced  steel  for  the  first  time  in  news¬ 
paper  printing  press  history  as  a  generally- 
employed  metal,  as  well  as  anti-friction 
bearings.  The  use  of  these  more  expensive 
materials  and  the  finer  workmanship  which 
our  construction  entailed  necessarily  in¬ 
creased  the  cost  of  press  building.  This  in 


Wood  Newspaper  M 
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t  EM  ENT 

J  NEWSPAPER  INDUSTRY 

>s  <  turn  acted  to  raise  the  sales  price  of  Wood  Steel  Presses  substantially  above 
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that  of  other  presses. 

Our  engineering  department  thereupon  set  to  work  devising  methods  and 
tools  by  means  of  which  costs  could  be  reduced  without  sacrificing  the  speed 
or  dependability  of  our  press,  or  the  quality  of  its  product.  As  this  work  has  now 
been  finished,  %ve  are  able  for  the  first  time  to  offer  Wood  Steel  Presses  at  a 
popular  price. 

This  price  has  been  made  uniform  for  all  purchasers.  It  varies  only  with 
the  numbers  of  printing  units  and  folders  selected.  Thus  for  the  first  time  a 
newspaper  press  is  put  upon  the  market  at  a  fixed  and  open  price;  we  may  be 
said  to  have  established  for  printing  presses  what  is  in  effect  a  **rate  card”. 

The  one-price  policy  which  prevails  in  all  departments  of  our  business 
enables  us  to  maintain  in  the  manufacture  of  our  machinery  a  standard  of  ex¬ 
cellence  which  cannot  be  achieved  where  prices  are  the  subject  of  negotiation. 
Machines  necessarily  vary  in  quality  as  they  vary  in  price,  despite  the  pre¬ 
vailing  belief  to  the  contrary. 

It  has  become  our  firm  conviction,  which  is  born  of  long  experience  in  the 
production  of  newspapers  wherein  the  maintenance  of  schedules  is  imperative 
and  manufacturing  costs  must  be  rigidly 
controlled,  that  the  use  of  any  but  the 
most  effective  and  dependable  machinery 
is  wholly  inadmissible.  Where  prestige 
and  profit  alike  depend  upon  certainty  of 
issue,  machine  failures  should  be  placed  be¬ 
yond  the  realm  of  possibility.  The  pains- 
takingly-made  products  of  our  shops— 
simple,  rugged,  dependable— provide  the 
best  insurance  we  know  of  against  such 
routine  catastrophies. 


HENRY  A.  WISE  WOOD 

PRESIDENT 


HiNERY  Corporation 

E  NtPAPER  MACHINERY 
rigttms  of 

t  Nfpaper  Printing  Automatic  Web  Splicing 


Ifork 

My  dear  Mr.  Wood: 

I  congratulate  you  upon  the 
continued  performance  of  the 
Wood  press,  which  has  done  even 
more  than  you  claimed  for  it 
when  it  was  installed  in  The 
New  York  Times. 

It  has  uniformly  maintained  a 
low  waste  record,  combined  with 
an  astonishingly  high  produc¬ 
tion  average.  Its  continuously 
satisfactory  performance  has  re¬ 
moved  it  from  the  experimental 
sphere,  and  it  has  successfully 
introduced  an  unusually  fast¬ 
running  printing  press  which  all 
publishers  requiring  speed  with 
first-class  production  will  doubt¬ 
less  welcome  and  encourage. 

Its  work  has  fully  justified  our 
selection  of  it. 

ADOLPH  S.  OCHS 
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The  Automatic 
Autoplate  Machine 

The  Standard  Machine  Used  by  the  World'* s  Foremost  Newspapers 


The  automatic  Autoplate  Machine 
produces  four  plates  a  minute — four 
plates  of  the  highest  quality  ever  made  in 
newspaper  stereotyping. 

It  occupies  no  more  space  than  a  Junior 
Autoplate  Machine,  and  doubles  that 
machine’s  production. 

It  produces  plates  of  lighter  weight,  and 
the  strongest  plates  ever  made. 

It  eliminates  the  plate  variation  which  is 
inseparable  from  the  most  skillful  hand 
operation.  It  therefore  standardizes  qual¬ 


ity,  in  addition  to  insuring,  automatically, 
a  fixed  and  dependable  rate  of  production. 

It  greatly  reduces  the  physical  effort  in¬ 
volved  in  making  plates,  and  thus  gives 
the  operator  more  time  and  energy  for 
other  work. 

It  insures  a  maximum  number  of  casts 
per  mat — a  practically  unlimited  number 
from  a  good  mat — because  the  mat  is  in 
contact  with  hot  metal  for  shorter  periods 
of  time. 

It  is  very  easy  to  operate.  The  operator 
simply  inserts  the  mat  and  presses  a 
button.  The  machine  does  the  rest  auto¬ 
matically,  ejecting  four  plates  a  minute. 
It  has  no  other  speed. 

It  makes  it  possible  to  schedule,  accurately 
and  dependably,  the  number  of  plates 
which  can  be  produced  in  a  given  length 
of  time. 

It  facilitates  running  late  news,  shortens 
the  time  required  to  start  a  battery  of 
presses,  and  makes  for  earlier  finishes  in 
the  pressroom. 


An  immediately 
profitable  purchase 
in  good  times 
or  bad 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

MAKERS  OF  FINE  NEWSPAPER  MACHINERY 

501  Fifth  Avenue,  New  York 
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AUTO  MAKERS  WILL  AID  PIVOTAL 
SHOWS  BUT  ON  SMALLER  SCALE 

New  York  and  Chicago  Exhibits,  Now  In  Dealers*  Hands, 
Expected  to  Receive  Assistance  to  Maintain  Former  National 
Prestige — New  Features  Will  Be  Advertised 

By  JAMES  T.  SULUVAN 
Automobile  Eclitor,  Boston  Globe 

WHAT  is  the  status  of  the  New  New  York  and  Chicago  during  the 
York  and  Chicago  Automobile  shows.  That  is  not  surprising.  So 
shows?  Are  they  going  to  be  purely  much  was  spent  last  year  and  this  year 
provincial,  or  local,  or  will  they  savor  at  the  Chicago  Fair,  and  during  Janu- 
something  of  the  regular  programs?  ary  show  season  at  the  two  big  cities. 
That  is  what  is  being  asked  by  many  that  it  was  natural  to  call  a  halt.  But 
people  today,  among  them  newspaper-  1935  may  see  large  one-week  shows  in 
men,  not  all  connected  with  automotive  big  cities  by  several  big  companies. 


departments. 


During  the  summer  there  have  been 


Having  watched  the  industry  grow  conferences  at  New  York  and  Detroit 
since  the  early  days  of  this  century,  on  the  problem.  At  a  meeting  of  the 
and  noted  how  in  recent  years  there  show  cpmmittee  of  the  N.  A.  C.  C., 
has  been  to  a  greater  degree  a  more  the  vote  was  a  tie — two  for  and  two 
stabilizing  force  in  the  background  against  N.  A.  C.  C.  holding  the  shows, 
among  the  executives,  it  does  seem  that  That  meant  two  of  the  big  group 
the  1935  motor  shows  at  New  York  against  two  of  the  smaller  independents, 
and  Chicago  will  not  be  like  dress  re-  It  was  then  proposed  to  have  the  show 
hearsals  or  trying  to  play  in  the  small  committee  discharged  from  the  job  to 
towns.  let  the  entire  membership  settle  the 

There  is  too  much  at  stake.  For  question.  Finally  a  plan  was  worked 
nearly  35  years  the  public  has  been  out  with  the  dealers  to  have  “Al” 
educated  to  look  to  New  York  and  Reeves  direct  the  management  of  shows 
Chicago  in  January  to  learn  what  is  in  both  cities. 

new  in  the  automotive  industry.  These  Of  course  he  will  have  the  sup- 
cities  have  such  large  floating  daily  port  and  advice  of  the  men,  who  in 
populations  that  news  radiates  out  from  the  past  made  the  shows  a  success  each 
both  places.  year.  And  the  big  men,  whose  names 

People  will  be  expecting  again  to  mean  much  in  the  industry,  will  be 
have  their  curiosity  satisfied.  If  all  ready  to  give  their  time  and  advice 
motor  executives  just  sent  along  their  whenever  needed, 
models  and  told  General  Manager  Al-  The  background  will  be  there.  It 
fred  Reeves  of  the  factory  group,  to  will  not  be  blazoned  out  in  all  its 
see  that  they  were  rolled  into  spaces,  panoply.  But  its  essence  and  presence 
and  then  turned  to  following  through  will  be  felt.  While  the  general  over¬ 
work  at  the  factories,  it  would  be  just  head  will  be  very  much  leveled  out 
too  bad.  there  will  he  advertising  announcements 

They  will  not  do  that.  True,  there  not  only  in  New  York  but  in  other 
will  not  be  a  flock  of  men  from  each  key  cities.  Competition  will  make  this 
company  requiring  10  to  20  connecting  necessary. 

rooms,  but  there  will  be  men  present  For  1935  there  will  be  new  features 
from  Detroit  and  other  cities  whose  introduced  just  as  there  were  in  Jan- 
names  carry  weight  in  the  industry,  uary  last.  It  was  not  possible  to  get 
They  will  see  to  it  that  distributors  cars  enough  to  cover  the  country  for 
from  outside  New  York  will  not  be  motor  shows  locally.  So  newspaper  ad- 
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allowed  to  get  homesick. 


vertising  had  to  do  the  job  of  letting 


During  1934  distributors  and  dealers  millions  know  what  features  were  en- 
generally  have  worked  hard  to  help  tirely  new  for  1934. 
roll  up  the  increased  totals  of  sales.  Present  day  executives  of  motor  com- 
Some  were  under  a  handicap  in  the  panics  are  not  so  dumb  as  to  feel  that 
early  days  when  people  were  asking  all  they  have  to  do  is  sit  at  desks  and 
for  cars  and  strikes  held  up  produc-  allot  shipments  of  vehicles  throughout 
tion.  the  country  while  factories  are  running 

Now  with  a  great  majority  of  the  full  time.  Motorists,  as  a  class,  young 
firms  working  under  an  NRA  code  and  old,  like  to  be  catered  to  today  as 
trying  to  get  somewhere  they  expect  to  in  the  past.  Catering  includes  trying 
get  cooperation  in  1935.  Under  the  sur-  to  impress  buyers  with  knowledge  about 
face  is  the  movement  putting  it  squarely  why  it  was  necessary  to  make  some 
up  to  the  makers  to  cancel  contracts  changes  in  motor  design. 


of  chiseling  dealers.  Whether  that 
would  be  legal  is  a  controversial  sub- 


Advertising,  mostly  in  the  news¬ 
papers,  carried  the  message  each  year. 


ject.  It  needs  diplomatic  handling  and  The  automotive  editors  did  their  part 
about  show  time  will  bear  watching.  in  the  news  columns.  In  recent  months 
Therefore,  if  the  New  York  and  automotive  news  has  been  going  up  and 
Chicago  shows  were  to  be  let  go  their  down  like  hills  and  valleys,  and  grow- 
own  way  as  best  they  may,  that  would  ing  somewhat  uninteresting  in  spots, 
hardly  be  cooperation  in  the  minds  of  That  is  another  reason  there  will  be 
distributors,  ^lade  purely  local  shows  need  of  the  factory  background  at  New 
the  mi  tor  editors  of  papers  in  other  York  and  Chicago, 
large  cities  would  stay  home,  possibly.  It  will  be  a  grod  plan  to  let  the 
to  try  to  prime  the  pump  of  news  for  dealers  in  the  two  big  key  cities  learn 
their  own  shows.  something  about  shows.  It  will  bring 

And  so  the  wave  of  news  regarding  them  closer  together.  They  will  find 
the  1935  models  would  not  be  swept  that  show  overhead  has  a  direct  bear- 
across  the  country  creating  minor  ed-  ing  on  the  cost  of  cars  they  sell.  In 
dies  and  currents  in  the  smaller  places.  Boston,  Philadelphia,  Baltimore,  Buf- 
It  would  put  the  automotive  industry  falo,  Detroit  and  a  lot  of  other  big 
back  a  decade.  There  would  have  to  cities  dealers  have  managed  to  run  mo- 
bc  a  rebuilding  all  over  again,  and  at  tor  shows  for  years  with  some  success. 


greater  cost. 

That  is  the  history  of  other  events 


Boston  has  done  it  more  than  30  years. 
Those  who  really  know  the  history 


in  past  years.  The  motor  industry  to-  of  the  country  agree  the  automotive 
day  could  not  announce  a  re-running  of  ii,dustry  does  more  than  any  other 
a  Glidden  Tour  in  1935  and  get  any-  one  to  break  depressions.  It  is  making 
thing  like  the  enthusiasm  which  swept  a  strong  attempt  to  do  it  now.  If  one 
through  the  country  25  years  ago.  has  doubts  about  this  all  that  is  neces- 
Those  tours  became  really  legalized  sary  is  to  digest  the  fact  that  in  the 
road  races,  with  vehicles  whose  drivers  first  six  months  of  1934  this  country, 
were  encouraged  by  police  and  other  despite  the  fact  it  is  supposed  not  to 
officials  to  break  all  state  and  local  be  liked  abroad,  sold  nearly  $110,000,000 
speed  laws.  But  it  gave  an  incentive  to  worth  of  automotive  goods,  while  for 
thousands  to  become  motorists,  at  the  the  entire  1932  year  it  was  only  $82,- 
same  time  taught  engineers  how  much  000,000  and  entire  1933  exports  were 
stress  various  materials  could  stand.  $93,000,000.  The  industry  is  going 
It  is  known  that  there  will  be  no  places.  So  newspapermen  should  not 
big  motor  exhibits  in  various  hotels  in  worry  over  1935. 


In  addition  the  POST-GAZETTE 
made  the  4th  largest  gain  among 
all  daily  morning  Newspapers  in  the 
United  States. 

For  the  first  6  months  of  1934  the 
POST-GAZETTE  published  759,714 
lines  of  National  Advertising,  a  gain 
of  more  than  300,000  over  the  same 
period  last  year,  leading  such  promi¬ 
nent  daily  morning  Newspapers  as 
the  Cleveland  Plain- Dealer,  St.  Louis 
Globe-Democrat,  Detroit  Free 
Press,  and  Memphis  Commercial 
Appeal  and  others. 


PITTSBiIRGH 

POST-GAZETTE 

Paul  Block  and  Associates 
National  Advertising  Representatives 

New  York  Boston  Philadelphia  Chicago  Detroit 

San  Francisco  Los  Angeles 
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E  D  I 

ENTERPRISE 

F  the  Federal  Government’s  plan  to  put  money 
in  circulation  through  housing  improvement  en¬ 
joys  better  success  than  most  of  the  ideas  requir¬ 
ing  public  co-operation  have  had  during  the  past  six 
years,  it  will  be  largely  due  to  valiant  newspaper 
support  of  a  sound  idea.  Without  newspaper  aid, 
the  natural  race  of  bankers  and  builders  for  the 
last  available  dollar  of  the  new  money  will  raise 
the  usual  barrier  of  buyer-indifference  and  the 
plan  will  taper  into  nothingness  like  so  many  past 
efforts  to  stimulate  recovery. 

Something  more  than  the  stereotyped  appeals  of 
the  depression  era  is  needed,  something  that  will 
arouse  home  owners  to  the  possibilities  of  what 
the  housing  loans  can  accomplish,  something  that 
will  keep  the  builders  from  trying  to  recoup  the 
losses  of  five  years  within  the  next  six  months, 
something  which  will  make  the  bankers  realize 
that  this  is  not  thq  only  channel  through  which  to 
earn  interest  on  idle  funds  that  should  have  other 
uses. 

One  dramatic  device  of  this  kind  seems  to  have 
been  found  by  Long  Beach  (Cal.)  Press-Telegram  znd 
Morning  Sun,  as  described  in  Editor  &  Publisher 
last  week.  Locating  a  derelict  bungalow  on  a 
vacant  lot  in  the  business  district,  these  newspapers 
and  co-operating  civic  organizations  propose  to  show 
what  great  improvements  can  be  made  quickly  with 
run-down  property  at  comparatively  small  expense. 
The  fact  that  the  project  will  bring  revenue  to 
the  newspapers  and  reimburse  bankers  and  builders 
for  their  contributions  is  important,  but  incidental. 

If  it  stimulates  the  desire  for  better  things  among 
those  who  need  them  and  induces  a  sense  of  public 
duty  to  supplement  the  private  gain  motive  on  the 
supply  end,  the  immediate  gains  in  business  activity 
will  be  small  compared  to  those  that  will  follow 
and  continue. 


There  nozv  seems  no  doubt  that  the  Western 
drought  situation  was  exaggerated  and  tiews- 
papers  of  Kansas,  Nebraska  and  Iowa  will 
make  no  mistake  tin  telling  the  world  in  adver¬ 
tising  that  their  people  and  farms  have  not  been 
wrecked. 


MEDICAL  CLEAN-UP 

\  ERY  responsible  newspaper  will  welcome  the 
proposed  clean-up  of  patent  medicine  adver¬ 
tising,  which  is  a  direct  result  of  the  contro¬ 
versy  stirred  in  the  last  session  of  Congress  over  the 
so-called  Tugwell  bill.  The  Proprietary  Association, 
representing  80  per  cent  of  the  country’s  package 
drug  business,  now  seems  determined  to  self-regulate 
advertising  to  overcome  governmental  attack. 

Edward  H.  Gardner,  executive  secretary  of  the 
association’s  advisory  committee,  in  a  speech  this 
week  explained  the  method.  He  did  not  believe 
that  the  reform  should  be  based  on  moral  grounds, 
but  rather  to  meet  changed  public  attitudes,  but  we 
have  the  notion  that  some  genuine  moral  issues  are 
involved.  At  any  rate,  there  have  been  and  are 
gross  abuses  of  public  confidence.  The  press  has 
been  made  party  to  these  abuses.  A  reform  is  due, 
and  we  little  care  whether  it  comes  from  the  inside 
or  the  outside,  if  it  is  effective.  For  many  years 
conscientious  newspaper  managements  have  regarded 
this  as  a  major  problem,  but  their  censorship  has 
been  doubtful  at  best. 

The  time  has  gone  by  in  this  country  when  the 
trusting  reader  of  a  newspaper  can  be  viciously  ex¬ 
ploited,  due  to  illness  or  fear,  by  false  and  mislead¬ 
ing  statements  concerning  the  curative  values  of  a 
piece  of  merchandise  in  bottle,  pill  or  powder.  There 
is  a  world  of  excellent  drug  commodities  which 
have  sound  values,  but  these  are  embarrassed  by 
other  goods  that  serve  little  purpose,  except  to  sep¬ 
arate  a  gullible  person  from  his  dollar.  The  news¬ 
paper  that  is  induced  to  carry  such  false  advertising 
is  the  worst  sufferer,  in  the  long  run.  The  patent 
medicine  charlatan  may  come  and  go,  but  the  local 
newspaper  remains  in  the  community,  subject  to  the 
indignant  reproaches  of  victims  and  their  friends. 
By  all  means,  clean  up  the  mess!  Civilization  will 
take  another  step  forward. 

Federal  Trade  Commission  issues  warning  to 
radio  stations  against  fraudulent  and  mislead¬ 
ing  advertising,  belated  but  nevertheless  grate¬ 
ful  service. 


EPORTS  that  automotive  advertisers  have  re¬ 
cently  intensified  their  long-standing  efforts 
to  have  their  copy  published  in  newspapers  at 
local  contract  rates  warrant  the  repetition  of  some 
well-established  principles. 

Advertisers  who  submit  contracts  to  publishers  on 
the  basis  of  “local  rates  or  no  schedule’’  are  engaged 
in  competition  unfair  to  other  manufacturers  who 
do  business  with  the  newspapers  according  to  the 
latters’  rules.  Publishers  who  accept  advertising  on 
such  terms  not  only  deprive  themselves  of  revenue 
that  they  need,  but  become  accessories  to  the  unfair 
treatment  of  other  advertisers.  From  the  publisher’s 
standpoint,  the  most  direct  solution  of  the  question 
is  establishment  of  an  automotive  rate,  applicable  on 
business  whether  it  originates  with  the  local  dealer 
or  the  factory.  Many  have  done  so. 

.\dvertisers  and  publishers  who  contract  for  the 
publication  of  advertising  at  a  rate  lower  than  would 
normally  apply  are  destroying  the  foundations  of  an 
effective  advertising  structure. 

.Advertising  is  not  an  exact  science,  but  rather  an 
art.  It  demands  knowledge  of  sales  psychology, 
imagination,  command  of  words,  typographical  skill, 
appreciation  of  picture  values  and  a  score  of  other 
qualities.  The  amateur  cannot  marshal  them  effec¬ 
tively.  The  expert  in  production,  raw  materials,  or 
finance  comprehends  them  only  vaguely,  if  at  all. 
A  varied 'arry  of  talent  is  retjuired  to  produce  an 
effective  advertising  campaign. 

In  the  nature  of  advertising  is  found  the  reason 
for  the  system  of  compensating  advertising  agencies 
for  their  services.  Few  manufacturers  appreciate 
their  value,  even  after  they  have  made  them  multi¬ 
millionaires,  to  the  extent  that  they  would  be  willing 
to  give  adequate  pay  to  a  man  who  must  not  only  be 
expert  in  his  own  business,  but  know  more  about 
the  affairs  and  technique  of  a  score  of  varied  clients 
than  those  clients  know  themselves.  That  is  not  an 
assertion,  but  a  fact  demonstrated  by  unhappy  ex¬ 
perience.  Over  many  years,  few  advertising  agen¬ 
cies  have  been  able  to  exist  as  servants  of  the  ad¬ 
vertiser  alone.  Illogically  or  not,  the  solid  fact  re¬ 
mains  that  they  serve  the  advertiser,  but  they  also 
serve  the  publisher  by  creation  of  new  advertising 
which  otherwise  would  be  slow  and  faltering  in  its 
development.  For  this,  they  derive  their  compensa¬ 
tion  on  the  volume  of  space  they  purchase.  If 
general  advertisers  are  able  universally  to  purchase 
space  through  local  dealers,  the  eventual  sidetrack¬ 
ing  of  the  agent  as  a  space-buyer  is  inevitable;  the 
elimination  of  most  advertising  agencies  is  inevitable. 

The  immediate  result  will  be  an  increase  in  news¬ 
papers’  cost  of  selling  their  space.  This  will  quickly 
be  reflected  in  increased  advertising  rates  and  an 
intensificatioi>  of  the  differential  between  local  and 
national  schedules.  The  manufacturer’s  cost  of 
producing  advertising  copy  will  be  higher  for  a 
product  of  equal  effect,  with  the  shift  from  agency 
mass  production  to  specialized  single  .account  oper¬ 
ation.  In  the  long  run  the  manufacturer  will  save 
no  money,  the  publisher  will  lose  volume,  and  two 
great  forces  for  the  development  of  effective  news¬ 
paper  advertising — the  advertising  agency  and  the 
newspaper  representative — will  be  deprived  of  their 
function  and  their  livelihood. 

Today’s  business  presents  no  opportunities  for  cut¬ 
throat  competition  between  two  groups  so  mutually 
dependent  as  newspapers  and  advertising  agencies. 
Their  selfish  interests  dictate  cooperation,  compre¬ 
hension  of  common  troubles,  the  protection  of  com¬ 
mon  sources  of  income  against  short-sighted  greed 
that  sacrifices  all  for  today’s  profit. 


Men  may  be  dull  in  conversation,  but  stupid 
public  writing  is  unpardonable. 


I  A  L 

LONG’S  SYSTEM 

ENATOR  (KINGFISH)  LONG  has  barred 
newspapermen  from  the  sessions  of  the  Louis- 
ana  legislative  committee  where  an  investiga- 
gation  is  being  conducted  to  determine  the  character 
of  city  government  in  New  Orleans. 

By  broadcasting  over  station  WDSU  his  questions 
and  the  replies  of  witnesses.  Long  managed  to  get 
publicity  and  yet  retained  an  effective  control  over 
what  part  of  the  proceedings  was  to  reach  the  public. 

There  you  have  the  Long  system  in  operation! 

It  accounts  for  the  power  this  political  racketeer 
has  gained  in  the  state,  and  which  he  hopes  to  ex¬ 
tend  to  the  nation. 

Radio  is  a  safe  medium  for  him  and  his  kind. 
By  means  of  its  one-way  service  Long  can  keep 
millions  of  people  under  a  cloud  of  delusion.  In 
baseball  parlance,  he  can  “bat  a  thousand,”  for  radio 
does  not  criticize,  does  not  cross-question,  does  not 
expose — it  only  dumbly  carries  the  pack  of  any  will¬ 
ing  client.  The  public  has  not  yet  learned  to  dis¬ 
trust  radio,  to  fear  misinformation  from  that  source, 
and  few  people  understand  how  a  demagogue  like 
Long  can  thus  abuse  public  confidence. 

It  seems  to  us  that  the  press  owes  it  to  itself  to 
make  clear  to  the  public  the  menacing  possibilities 
of  radio  in  wrong  hands.  In  Louisana  Senator  Long 
has  had  the  press  fairly  hamstrung  for  years.  At 
every  opportunity  he  has  vilified  the  newspapers, 
denounced  them  as  falsifiers  of  the  news,  and  has 
led  the  public,  or  a  section  of  it,  to  believe  that  no 
publisher  is  to  be  trusted.  To  give  color  to  his  re¬ 
marks,  Long  has  been  behind  all  manner  of  move¬ 
ments  to  embarrass  the  press,  such  as  the  advertis¬ 
ing  tax  and  anti-race  news  laws.  He  has  assaulted 
newspapermen  with  verbal  brickbats  on  all  occasions, 
and  sometimes  has  physically  attacked  them.  This, 
of  course,  represented  defensive  tactics  by  means  of 
a  lively  offensive.  Long  has  a  positive  genius  for 
such  trickery.  He  knows  how  to  provoke  antagonism 
and  cash  in  on  the  opposition.  If  democratic  insti¬ 
tutions  are  to  be  preserved,  some  system  must  be 
devised  whereby  demagogues  cannot  seize  radio  and 
by  reason  of  the  contact  provided  lead  the  American 
people  into  a  dictatorship,  state  or  federal.  Louis¬ 
ana  furnishes  sound  proof  that  such  peril  exists. 

Viz^d  first  pages,  always  possible  to  editors 
who  knozv  how  to  select  and  type  nezvs,  meet 
eager  eyes. 

ELECTION  REPORTING 

T  has  often  been  contended  in  the  past,  mainly 
by  persons  defending  radio,  that  air  publication 
of  news  does  not  hurt  newspaper  circulations. 
This,  of  course,  is  nonsense.  Most  people  are  satis¬ 
fied  to  know  a  given  news  fact  without  both  hear¬ 
ing  it  and  reading  it — once  is  enough!  Flashes  and 
bulletins  may  whet  the  appetite  for  more  news,  but 
when  the  facts  have  been  covered  on  the  air  the 
newspaper  has  to  all  intents  and  purposes  been 
blanketed. 

A  test  of  this  matter  was  made  in  Texas  re¬ 
cently.  The  Election  Bureau  of  that  state  prohibited 
the  use  of  returns  in  state  Democratic  primary  elec¬ 
tions  except  as  they  were  printed.  They  were  not 
made  available  to  radio.  The  result  was  increased 
circulation  of  the  local  newspapers,  both  of  extra 
and  regular  editions.  The  press  rendered  rapid  ser¬ 
vice  to  the  people. 

The  ban  on  radio  did  not  result  in  public  complaint. 
Publishers  ought  to  study  that  Texas  system.  A 
story  concerning  it  will  be  found  on  another  page  of 
this  issue. 

The  public  policy  which  is  inherent  in  this  situa¬ 
tion  is  that  radio  cannot  do  the  reporting  job  in  any 
stable  way,  cannot  permanently  record  the  facts,  is 
inclined  to  render  only  superficial  coverage,  all  of 
which  interferes  with  the  function,  vital  in  a  demo¬ 
cracy,  of  full,  independent  and  permanent  recording 
of  the  facts.  The  people  must  know,  in  definite 
terms,  about  the  public  business.  On  a  regimen  of 
partial  and  transient  information  free  institutions 
must  inevitably  crash. 


Priceless  jewel  of  the  newspaper  business, 
movies,  adzrertising  and  all  other  carriers  of 
public  information  and  entertainment — the  direc¬ 
tor  possessed  of  good  taste,  common  honesty, 
high  purpose. 
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PURELY  PERSONAL 


Dr.  JOHN  STEWART  BRYAN, 
president  and  publisher  of  the 
Richmond  News-Leader,  formally  as¬ 
sumed  his  duties  as  president  of  the 
College  of  William  and  Mary,  at  Wil¬ 
liamsburg,  Va. 

Col.  James  Hammond,  publisher, 
Memphis  (Tenn.)  Commercial  Appeal, 
and  Mrs.  Hammond,  left  Memphis 
Aug.  31  for  San  Francisco,  where  they 
will  join  a  party  of  nationally  known 
newspapermen  who  will  spend  the  next 
month  making  a  first-hand  study  of 
conditions  in  Japan  and  the  state  of 
Manchukuo. 

James  R.  Benham,  editor,  Terre 
Haute  (Ind.)  Star,  has  been  invited 
to  attend  the  demonstration  of  aircraft 
carriers’  operations  at  Old  Point,  Va., 
Sept.  6.  Mr.  Benham  has  been  asked 
to  be  aboard  the  aircraft  carrier  Sara¬ 
toga  as  a  guest  of  the  Secretary  of  the 
Navy. 

Former  Governor  James  M.  Cox, 
publisher,  Dayton  (O.)  Daily  News, 
was  a  principal  speaker  on  Sept.  5  dur¬ 
ing  the  civic  dinner  program  held  at 
the  Dayton-Biltmore  Hotel  in  connec¬ 
tion  with  the  opening  of  the  United 
Jewish  campaign.  Rabbi  Ferdinand  Is- 
serman  of  St.  Louis,  shared  the  speak¬ 
ing  honors  with  Former  Gov.  Cox. 

Charles  Hodel,  publisher  of  the  Reg¬ 
ister  and  Post  Herald,  of  Beckley,  W. 
Va.,  with  his  family,  attended  the  Na¬ 
tional  Air  Races  in  Cleveland,  also 
visited  other  points  in  Ohio. 

General  Hierome  L.  Opie,  senior  pub¬ 
lisher  of  the  Leader  Papers,  Staunton, 
Va.,  attended  the  annual  convention  of 
the  American  Legion,  department  of 
Virginia,  in  Lynchburg  this  week. 

Julian  S.  Miller,  associate  editor, 
Charlotte  (N.  C.)  Observer,  was  the 
principal  speaker  at  a  meeting  of  the 
High  Point  Rotary  Club  Aug.  30. 

A.  W.  Perrine,  editor  and  publisher 
of  the  Siloam  Springs  (Ark.)  Herald- 
Democrat,  is  undergoing  several  months 
treatment  in  a  Tulsa,  Okla.,  hospital. 
He  is  suffering  from  a  spinal  afflic¬ 
tion. 

Fred  B.  Detienne,  editor  of  the  Van- 
dalia  (Mo.)  Audrian  County  Leader; 
Paul  C.  Jones,  editor  of  the  Kennett 
(Mo.)  Democrat,  Dunklin  County; 
Everett  Pizer,  editor,  Tiplan  (Mo.) 
Times,  Moniteau  County;  T.  E.  Rob¬ 
erts,  editor,  of  the  Diamond  (Mo.) 
News,  Newton  County:  and  Leo  T. 
Daniels,  editor,  of  the  Ellington  (Mo.) 
Press,  Reynolds  County,  are  seeking 
election  to  the  Missouri  legislature  on 
the  Democratic  ticket. 


IN  THE  BUSINESS  OFFICE 

LOUIS  WILEY,  business  manager. 
New  York  Times,  will  address  the 
student  body  of  the  Harvard  Business 
School,  Cambridge,  Mass.,  Tuesday, 
evening,  Nov.  13.  Mr.  Wiley  will  dis¬ 
cuss  the  daily  newspaper. 

William  W.  Paine,  national  advertis¬ 
ing  manager,  Boston  Herald-Traveler, 
is  spending  a  vacation  in  New  Hamp¬ 
shire. 

Watson  P.  Gooch,  national  advertis¬ 
ing  manager,  Roanoke  (Va.)  Times 
and  World-News,  and  Miss  Susan 
Hunter,  of  Sterling,  Ill.,  have  an¬ 
nounced  their  engagement.  The  mar¬ 
riage  will  take  place  in  the  Fall. 

Norman  S.  Rose,  advertising  man¬ 
ager  of  the  Christian  Science  Monitor, 
who  left  Boston  Aug.  3  on  a  business 
trip  to  the  Pacific  Coast,  returned 
Sept.  4. 

William  F.  Regers,  national  adver¬ 
tising  manager,  Boston  Transcript,  is 
spending  a  two  weeks’  vacation  in 
]  Maine. 

John  Park,  production  manager,  Chi¬ 
cago  Tribune,  and  Mrs.  Park,  are  the 
parents  of  a  daughter  Nancy,  born 
Aug.  29. 

John  H.  Payne,  business  manager, 
Oklahoma  City  Oklahoma  News,  re¬ 
turned  last  week  from  a  business  and 
pleasure  trip,  accompanied  by  his 
family,  to  Dallas  and  Houston,  Tex. 


Miss  Dorothy  Gustafson,  of  the  busi¬ 
ness  office.  South  Bend  (Ind.)  News 
Times,  won  the  women’s  city  golf 
championship  of  South  Bend  for  the 
fourth  time  Aug.  31.  She  was  pre¬ 
sented  by  Mortimer  P.  Keed,  general 
manager  of  the  News  Times,  with  the 
valuable  trophy  cup  which  that  paper 
annually  awards  to  the  winner  of  the 
city  championship. 

A.  H.  V'an  Duyn,  classified  manager 
for  the  Daily  Oklahoman  and  Times, 
Oklahoma  City,  spent  his  vacation  in 
Wisconsin. 

Charles  McCool,  who  has  been  on 
the  display  advertising  detail  desk  of 
the  Dayton  (O.)  Herald,  has  been 
transferred  to  the  classified  advertising 
department  of  the  Dayton  Journal. 

Branch  Master  son,  of  the  local  dis¬ 
play  staff,  Oklahoim  News,  Oklahoma 
City,  with  Mrs.  Masterson,  are  visiting 
his  parents  in  Houston  while  on  his 
vacation. 

Phil  J.  O’Toole,  in  charge  of  the 
automotive  display  ad  department, 
Portland  (Ore.)  Morning  Oregonian, 
is  making  a  motor  tour  of  Oregon 
beaches  for  his  vacation. 

Charles  S.  Spring,  formerly  of  the 
John  L.  Lynch  Sales  Co.  of  Grand 
Rapids,  Mich.,  has  joined  the  adver¬ 
tising  staff  of  the  Dayton  (O.)  Jour- 
lUll. 

Barney  Cameron,  formerly  of  Salem, 
Ore.,  has  taken  up  his  duties  as  assist¬ 
ant  circulation  manager  of  the  Port- 
land  (Ore.)  News-Tdegratn. 

J.  S.  Ott  and  David  Y.  Arnett,  ad¬ 
vertising  manager  and  circulation  man¬ 
ager,  respectively,  of  the  Goose  Creek 
(Tex.)  Daily  Sun,  have  returned  from 
vacations,  Ott  visiting  relatives  in  El 
Paso  and  Arnett  driving  to  Yellow¬ 
stone  National  Park  with  Ray  How¬ 
ard,  Sun  composing  room  employe. 

Robert  J.  Ford,  for  the  past  10  years 
district  manager  for  the  Kemper- 
Thomas  Advertising  Company,  Cincin¬ 
nati,  has  joined  the  advertising  staff  of 
the  Springfield,  Mass.,  Newspapers. 
Prior  to  joining  the  agency  in  1924 
Mr.  Ford,  was  with  the  Springfield 
Newspapers. 

Bruce  Webb,  former  promotion  man¬ 
ager,  Asheville  (N.  C.)  Citisen  and 
Times,  son  of  Charles  A.  Webb,  presi¬ 
dent  of  the  Citizen-Times  Co.,  and 
Miss  Jane  MacRae  Goodson,  of  Ashe¬ 
ville  and  Tampa,  Fla.,  will  be  married 
in  the  early  Fall. 

Arthur  C.  Saunders,  vice-president 
and  general  manager,  Mt.  Vernon 
(N.  Y.)  Daily  Argus,  recently  trans¬ 
ferred  from  a  similar  position  with  the 
Port  Chester  (N.  Y.)  Item,  on  Aug. 
28,  was  guest  of  honor  at  a  tptimonial 
dinner  given  by  merchants,  civic  clubs, 
and  public  officials  at  the  later  city. 
He  was  presented  with  a  cigarette 
lighter  and  tray. 


FOLKS  WORTH  KNOWING 


Noble  WARRUM,  associate  ed¬ 
itor  of  the  Salt  Lake  City  Tribune, 
has  returned  to  newspaper  work  after 
activity  in  other  fields  for  20  years. 

Mr.  Warrum 
was  born  in 
Greenfield,  Ind., 
in  1864,  the  son 
of  a  farmer  and 
legislator.  H  e 
studied  law  at 
Ann  Arbor,  but 
his  career  as  an 
attorney  was  cut 
short  by  defec¬ 
tive  hearing,  (jo- 
ing  West  in  1890, 
Mr.  Warrum 
went  to  Logan, 
a  college  town  in 
northern  Utah, 
where  he  became  editor  and  publisher 
of  the  Logan  Journal.  Later  he  became 
editor  of  the  Salt  Lake  Herald,  after¬ 
wards  the  Herald-Republican,  now  out 
of  business. 

Leaving  journalism,  Mr.  Warrum  en¬ 
tered  the  industrial  field,  and  became 
identified  with  the  Mexican  Develop¬ 
ment  Company.  In  1914  he  was  ap¬ 
pointed  Salt  Lake  City’s  postmaster,  a 
position  which  he  held  for  nine  years. 
Then  came  several  years  in  Mexico  as 
secretary  of  a  special  claims’  commis¬ 
sion,  the  appointment  coming  from 
Charles  Evans  Hughes,  now  Chief  Jus¬ 
tice,  who  at  the  time  was  a  member 
of  the  Coolidge  cabinet. 

Mr.  Warrum  has  been  active  in 
Utah’s  political  life.  He  took  part  in 
the  Constitutional  Convention  in  1895 
and  was  a  member  of  the  first  state 
senate,  which  convened  in  1896. 

Noble  Warrum,  Jr.,  his  son,  is  on 
the  copy  desk  of  the  Tribune.  Another 
son  lives  in  Los  Angeles. 


IN  THE  EDITORIAL  ROOMS 

ILLIAM  S.  HOWLAND,  man¬ 
aging  editor,  Nashville  Evening 
Tennessean,  arrived  in  Calgary  recently 
after  a  three-day  trip  by  plane  to  visit 
his  aunt.  Miss  Edith  Howland,  presi¬ 
dent  of  the  Red  Deer  Valley  Coal  Com¬ 
pany  in  Calgary. 

Ben  A.  Green,  managing  editor, 
Tuscaloosa  (Ala.)  News,  since  1929, 
has  resigned  to  become  secretary-man¬ 
ager  of  the  Tuscaloosa  Chamber  of 
Commerce,  effective  Sept.  1. 

John  J.  McLaughlin,  managing  edi¬ 
tor,  Philadelphia  Ez'ening  Ledger,  re¬ 
turned  to  his  duties  this  week  after  a 
vacation  in  Ocean  City,  N.  J. 

Mr,  and  Mrs.  Howard  H.  Krueger 
are  parents  of  a  son,  Howard  Xavier, 
weighing  seven  pounds  three  ounces, 
bom  Aug.  27  at  Providence  Hospital, 
{Continued  on  next  page) 


MEET  TODDY- 

The  kid  who  wins  your  heart! 

TODDY  is  McNaught  Syndicate’s 
newest  strip. 

It’s  by  George  Marcoux,  who 
knows  boys — and  how  to  draw  them. 

Watch  for  circular  with  specimens. 


The  McNaught  Syndicate,  Inc. 


V.  V.  McNITT 
Chabm 


TIMES  BUILDING 
NEW  YORK.  N.  Y. 


CHARLES  V.  BfcADAM 
PrewdMat 


TARZAN 

CANUFT 

THEM 


JL  OPULAR  though  the 
TARZAN  daily  strip  and  the 
TARZAN  Sunday  color  page 
always  have  been,  these  out¬ 
standing  features  are  week 
after  week  drawing  larger  and 
larger  hosts  of  readers. 

Over  the  last  three-month 
period  alone  their  list  of  sub¬ 
scribers  has  risen  nearly  ten 
per  cent.  Newspapers  pub¬ 
lishing  them  now  are  271. 

The  reason  for  this  is  both 
simple  and  eloquent.  It  is 
that  publishers  know  that 
TARZAN  can  lift  the  sales  of 
newspapers,  no  matter  how 
heavy  a  problem  this  may 
appear  to  be. 

W  HAT  TARZAN  has  for  years 
been  doing  for  his  many  sub¬ 
scribers — and  what  he  is  steadily 
undertaking  to  do  for  still  more 
subscribers — he  is  ready  to  do  for 
you.  Set  him  to  work  pulling  up 
your  sales.  Write  today  for  samples 
of  the  TARZAN  daily  strip  and 
the  TARZAN  Sunday  color  page,  to 

United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 


f 
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PERSONAL 

(Continued  from  page  29) 

Oakland,  Cal.  Mr.  Krueger  is  man¬ 
aging  editor  of  the  Oakland  Post-En¬ 
quirer. 

Steven  Wykes,  sub-editor  of  the  Sin¬ 
gapore  Straits  Times,  arrived  in  San 
Francisco  Aug.  31  on  the  N.  Y.  K.  liner 
Chichibu  Maru  to  tour  the  United 
States  en  route  home  to  Great  Britain 
for  a  vacation. 

Don  Manthorne,  night  editor,  Phila¬ 
delphia  Ei'ening  Bulletin,  made  a  three- 
week  motor  tour  to  Canada  on  his  va¬ 
cation  recently. 

\V.  A.  Cable,  managing  editor,  Han¬ 
nibal  (Mo.)  Courier-Post,  has  been 
appointed  to  the  board  of  regents  of 
Northeast  Missouri  State  Teachers’ 
College,  Kirksville.  He  succeeds  J.  E. 
Wetherly,  who  died  recently. 

Roscoe  D.  Bennett,  sports  editor, 
Grand  Rapids  (.Mich.)  Press,  and  Hei- 
nie  Martin,  sports  editor.  Grand  Rapids 
(Mich.)  //croW,  have  been  named  on 
a  committee  to  arrange  details  for  a 
dedication  game  of  a  high  school  sta¬ 
dium  at  Grand  Rapids,  Mich. 

James  M.  McCook,  news  editor,  Cal¬ 
gary  (.Alta.)  .-llbertan,  has  returned 
after  a  two-week  trip  by  train  and 
aeroplane  into  far  northern  mining 
fields  of  British  Columbia,  where  he 
wrote  a  series  of  articles  for  the  daily. 

Miss  Martha  Alexander  has  been 
named  society  editor  of  the  Mexico 
(Mo.)  Intelligencer,  succeeding  Miss 
Janice  Emmons,  who  resigned  to  join 
the  Dell  Publishing  Company,  New 
York  City. 

J.  F.  Roach,  marine  editor,  New 
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York  Times,  arrived  at  San  _  Francisco  shooting  Tournament.  Robinson  wrote  L.  Gifford,  of  Cotuit;  Representative 
last  week  on  the  California  via  Panama  a  daily  article  for  the  Dayton  Dailv  Philip  A.  Goodwin,  of  Coxsackie,  N. 
Canal.  News,  while  Coleman  was  in  charge  of  Y. ;  ex- Representative  William  W. 

Miss  Frances  Westerfield,  society  ed-  magazine  which  was  printed  daily  Chalmers,  of  Toledo,  O.,  and  Mrs. 

itor,  Davenport  Democrat,  following  the  grounds  of  the  trapshooting  Blanche  Robinson,  of  Wareham. 

her  graduation  last  June  from  the  contests. 

School  of  Journalism,  University  of  Stoyan  (Thristoff,  former  correspon-  ,  T^r-v^TTr-T 


School  of  Journalism,  University  of  Stoyan  (Thristoff,  former  correspon- 
lowa,  has  been  appointed  society  editor  dent  in  the  Balkans  for  the  Chicago 
of  the  Gazette,  Cedar  Rapids,  la.  She  Daily  News,  was  the  chief  speaker  at 
succeeds  Miss  Grace  Glass  who  will  be  the  three-day  convention  of  the  Mace- 
married  Sept.  8  to  Dr.  Edward  H.  donian  Political  Organizations  of  the 
Files  of  Cedar  Rapids.  United  States,  held  at  Fort  Wayne 


Stoyan  Christoff,  former  correspon-  SCIWOI^ 

dent  in  the  Balkans  for  the  Chicago  TESUS  Z.  VALENZUEL.A,  who  re- 
Daily  News,  was  the  chief  speaker  at  ^  tired  this  surmner  as  instructor  in 
the  three-day  convention  of  the  Mace-  charge  of  journalism  classes  at  the  Uni- 
dunian  Political  Organizations  of  the  versity  of  the  Philippines,  Manila,  has 


C.  Edward  Sparrow,  for  24  years  ^ept.  24. 


with  the  Baltimore  Sun  as  sports  editor 
and  later  turf  writer,  has  resigned  to 
join  the  pari-mutuel  horse  race  betting 


Holman  Hamilton  has  resigned  from 

the  editorial  department  of  the  Fort  fnT  fir.; 

struction  in  journalism  for  the  _ first 


opened  a  school  of  journalism  under  his 
own  name  in  the  Paterno  Building, 
Alanila.  The  change  leaves  the  Uni¬ 


join  the  pari-mutuel  horse  race  betting  lYayne  (Ind.)  Journal-Gazette  to  dc-  fFUCiion  in  J«urnansi..  *or 
staff  of  Mortimer  Mahoney,  now  oper-  vote  a  year  to  the  completion  of  a  Ton^iusm 

ating  at  Rockingham  Park,  Salem,  biographv  of  President  Zachary  Taylor,  MUcinri  a.  i« 

Masl  Don  Rad.  It  the  city  desk,  will  w.  S.  Haxton.  of  the  news  staff,  '(jo^fre  SIS;  plbffshing  di  "ct™ 
cover  the  dail>  s  racing  assignments.  Istar  Bulletin,  Honolulu  hOiS  hten  wsA-  .Up  Construction,  who  will  teach 


of  the  Construction,  who  will  teach 


VVilliam  Perry,  assistant  to  Frank  ing  friends  in  South  Bend  during  a  va-  advertising  in  the  Valenzuela  School  of 


King,  Chicago  Tribune  artist,  and  Mrs. 
Perry,  who  as  Betty  Hancock  was  at 
one  time  in  the  Tribune’s  adtaking  de¬ 
partment,  are  the  parents  of  a  daughter 
l)orn  on  Aug.  6. 

H.  R.  Long,  formerly  of  the  Fort 


cation  trip  to  the  United  States. 

WEDDING  BELLS 


Harold  E.  SWISHER,  managing  ujtg  of  the  j 
editor,  Hollywood  (Cal.)  Citizen-  at  Nortl 

.Vcti’j,  to  Viola  Hegyi,  feature  writer  .  ’  Others 


Journalism.  Pablo  S.  Katigbak,  desk- 
man  on  the  Manila  Bulletin,  who  will 
teach  an  introductory  course,  is  a  grad¬ 
uate  of  the  Medill  School  of  Journal¬ 
ism,  at  Northwestern  University,  Chi¬ 
cago.  Others  on  the  faculty  are  mostly 


(Ark.)  Southwest  American  o*}  fhe  newspaper.  Sept.  1,  at  the  home  graduates  of  the  University  of  the 


news  staff,  has  purchased  the  Crane  oi  relatives  of  the  bride. 


(N.  C.)  Times,  to  Miss  Bernice  Wil-  p^of.  John  O.  Simmons,  recently  of 
hams,  of  Charlotte,  N.  C.,  several  jhe  Department  of  Journalism,  Syra- 
weeks  ago.  Ihe  marriage  has  just  ^use  University,  spent  last  week  on  the 
been  annuunced.  editorial  staff  of  the  Cortland  (N.  Y.) 

LeRoy  J.  Mumpton,  sports  editor.  Democrat,  aiding  Editor  Robert  Stil- 
IVorcester  (Mass.)  Morning  Telegram,  well. 


(  Mo.)  Chronicle.  He  assumed  charge  Russell  Rogers,  sports  editor,  Raleigh  or  some  related  w’ork. 
Sept.  1.  (N.  C.)  Times,  to  Miss  Bernice  Wil- 

Ralph  Vincent,  of  the  Portland  Ore-  **a*"S-  of  Charlotte,  N.  C.,  several 
gon  Journal  photographic  staff,  and  "’eeks  ago.  Ihe  marriage  has  just 
Mrs.  Vincent  are  the  parents  of  a  oeen  announced. 

daughter,  Nancy  Maureen,  born  Aug.  LeRoy  J.  Mumpton,  sports  editor, 

28.  Worcester  (Mass.)  Morning  Telegram, 

Charles  W.  Duke,  for  many  years  to  Miss  Gertrude  McNamee,  Worcester, 


Philippines  now  engaged  in  journalism 


Sunday  editor  of  the  Philadelphia  Pub¬ 
lic  Ledger,  was  appointed  publicity  di- 


there  Sept.  4. 

Gordon  Brown,  state  editor,  Wichita 


H.  R.  CAMPBELL  HONORED 

H.  Richmond  Campbell,  for  five 


^ig„  Committee  of  Phila  W  Edith  Liv.ly  of  Dallas,  roc.ntly  in  Dal-  (  „  20^ 

Sept.  1  by  Chairman  Edwin  R.  Co.x.  las.  „  ,  ,  .  . 


Mr.  Duke  assumed  his  new  duties  this 
week. 

Catherine  McFall,  Binghamton  (N. 
Y.)  Press  reporter,  has  written  a  series 
of  short  features,  “Old  Binghamton,” 


J  ’  dered  a  testimonial  dinner  at  Ben 

L  T-  .  c  .u  J  *  •  1  ...ee  Riley’s,  New  York,  Aug.  18,  in  honor 

Grep  Ewing,  of  the  ^.>tor>al  staff,  ^  >  promotion  to  managing  editor 
11  ichita  Daily  Times  Wichita  Falls  \  ^ 


Tex.,  to  Miss  Kay  Cason  of  Austin, 


Tex.,  recently  in  Greensburg,  Ind. 
Miss  Catherine  R.  Blake,  of  the  ad 


Yonkers  Newspaper  Guild,  of  which 
Mr.  Campbell  had  been  president. 


which  is  being  published  daily  m  the  vertising  department  Newark  (N.  J.)  James  Desmond  was  chairman  of  the 
Press  as  part  of  the  historical  informa-  Evening  News,  to  Joseph  J.  Walter,  of  dinner  committee.  For  four  years  Mr. 
tion  preparation  for  Binghamton’s  civic  the  business  office,  -Aug.  27  in  St.  Co-  Campbell  was  a  member  of  the  city  staff 


centennial,  which  will  be  celebrated  Oct.  lumba’s  Church,  Newark.  of"  th^'old  Vew  York  World  aiid  has 

7-10.  Accompanying  illustrations  have  Curtis  Campbell  Critz,  of  the  Hen-  also  worked  on  newspapers  in  Johns- 
been  done  by  Bob  Broughton,  staff  Dispatch,  to  Miss  town.  Pa.,  Waterbury,  Conn.,  Middle- 

Rebecca  .Arenson  Church,  of  Hender-  town,  N.  Y.,  and  as  managing  editor  of 
T.  G.  Armstrong  has  resigned  as  son,  at  Henderson,  Aug.  31.  the  Elizabethtown  (Tenn.)  News.  He 

copy  desk  dealer  on  the  San  Diego  _  was  presented  with  a  silver  cocktail  set 

(Cal.)  Union.  Charles  J.  Savage  sue-  PRESS  ASSOCIATION  NOTES  by  the  guild  membership  as  a  token  of 
ceeds  him.  OBERT  S.  PICKENS.  Associated  esteem. 


of  the  old  New  York  World,  and  has 


Rebecca  .Arenson  Church,  of  Hender-  town,  N.  Y.,  and  as  managing  editor  of 
son,  at  Henderson,  Aug.  31.  the  Elizabethtown  (Tenn.)  News.^  He 

-  was  presented  with  a  silver  cocktail  set 

PRESS  ASSOCIATION  NOTES  by  the  guild  membership  as  a  token  of 


Robert  S.  PICKENS,  Associated  esteem. 
Press  correspondent  in  the  Orient 


Bob  Hicks,  former  newspaperman  Press  correspondent  in  the  Orient 

and  theatre  owner,  has  joined  the  San  and  European  points  for  the  past  sev-  PRESS  CLUB  HAS  $5,700  _ 

Diego  (Cal.)  Union  copy  desk.  eral  years,  will  visit  friends  and  rela-  San  Francisco  Press  Club  officers 

Mvron  E.  Scott,  staff  photographer,  fives  at  Charlotte  N.  C.,  during  Sep-  have  report^  that  the  plub 
Dayton  (O.)  Daily  News,  and  origi-  teinber.  Their  children  are  m  school  chequer  has  been  enriched  with  $3  700 
nator  of  the  All-American  Soap  Box  m  Switzerland  while  they  visit  America  in  cash,  a  rare  position  for  a  press 
Derbv  idea,  accompanied  by  Mrs.  Scott,  Fred  Poland,  editor,  Calgary  bureau  of  treasury  to  be.  After  settlement  of  the 
sailed  from  New  York  A^.  30  on  the  ‘he  Canadian  Press,  and  Mrs.  Pol^d,  affairs  of  the  Mickey  VValker- Young 
•s  S  Prp<;iHent  Wikon  for  Havana  en  route  to  Montreal  on  holiday,  Corbett  III  fight,  spoi^orecl  by  the 

(Cuba)  Panama  and  Los  Aneeles  ^^r.  Poland’s  former  home.  George  Press  Club  and  held  at  Seals  Stadium 

(Luba),  Panama  and  Los  Angeles.  ^  American  Legion  con- 

Harry  Lerner,  rewrite  man  for  num-  on  the  Pa-  vention  week,  a  profit  of  $2,700  was 


(Cnha)  Panama  and  T.os  Anseles  -'H"-  Poland  S  lormer  dome.  Ueorge  rrcbS  V.1UU  anu  iicm  ai  ocais  oiauiu.,. 

(Luba),  Panama  and  Los  Angeles.  ^  American  Legion  con- 

Harry  Lerner,  revvr.te  man  for  num-  on  the  Pa-  vention  week,  a  profit  of  $2,700  was 

^r  of  >ears  on  the  OaklatiA  (Cal.)  Coast.  Norman  Smith,  Vancouver,  turned  over  to  the  club.  A  check  for 

Tribune,  has  joined  the  staff  of  the  relieving  $3,000  was  also  received  from  executors 

San  Francisco  Examiner.  -  of  gsfate  of  the  late  George  Kohn, 

.Archie  Grinalds,  of  the  Augusta  SPECIAL  EDITIONS  wealthy  San  Francsco  yachtsman, 

(Ga.)  Chronicle  staff,  has  resigned  to  O  ALEIGH  (N.  C.)  Times,  North  whose  will  recently  bequeathed  that 
join  radio  station  WBT,  Charlotte,  as  -tV  Carolina  Public  Service  Companies  sum  to  the  Press  Club, 
staff  announcer.  Edition,  8-page  rotogravure  section.  - 


of  the  estate  of  the  late  George  Kohn, 
wealthy  San  Francsco  yachtsman, 
whose  will  recently  bequeathed  that 
sum  to  the  Press  Club. 


Arthur  Bigelow,  formerly  of  the  Aug.  25.  STANLEY  IS 

Philadelphia  Evening  Ledger,  has  joined  San  Francisco  Examiner,  Aug.  28,  Gen.  J.  B.  Stanley,  editor  of  the 
the  rewrite  staff  of  the  Philadelphia  Fall  Fashions  for  Men,  with  sketches  Greenville  (Ala.)  Advocate,  celebrated 


his  9()th  birthday  Aug.  9  with  an  “at- 


Evening  Bulletin.  by  Jeanette,  10  pages.  his  90th  birthday  Aug.  9  with  an  at- 

A  T  Steele  former  citv  editor  of  Eoj  Angeles  Times’  Fall  Household  home  ’  party,  which  was  attended  by 
7^  ,  v  /  cny  eonor  oi  x-  .  12-napp  tabloid  section  covers  a  number  of  fellow  Alabama  editors. 

n  ’  Born  in  1844,  Gen.  Stanley  soon  after 


past  two  years  social  correspondent  of  ‘"^o  colors,  i 

the  New  York  Times  at  Peiping,  (Thina,  San  Francisi 

has  joined  the  Shanghai  office  of  the  Industrial  Prog 
Associated  Press.  8  pages. 

Miss  Ellen  Borghart,  1933  winner  of 
the  Iowa  state  award  for  the  4-H  Club  Progress  Editi 
nine-year  achievement  record,  is  as-  Aug.  25, 

sistant  to  the  farm  editor  of  the  Cedar  TTT 

Rapids  (la.)  Gazette.  ^  ^ASS 

Bill  Loring.  cartoonist  for  the  Okla-  VJ  held  its  nin 


in  two  colors,  Aug.  31. 

Yan  Francisco  Chronicle,  Aug.  31, 
Industrial  Progress  in  the  Bay  Aread, 
8  pages. 


the  Civil  War  founded  the  Advocate, 
one  of  Alabama’s  model  weeklies,  and 
has  edited  it  ever  since,  or  a  period  of 
69  years,  thought  to  be  a  record  for 


Oceonjtdc  (Cal.)  Bl^e-Tribune,  1934  continuous  editorship  of  one  paper.  He 
Progress  Edfiion,  32  pages,  tabloid  s.jii  active,  although  the  heaw  duties 


is  still  active,  although  the  heavy  duties 
of  the  paper  have  b^  turned  over  to 

WaTids  7la‘)  Gazet)r''^ - -  ASSOCIATIONS  - 

r  C'APE  COD  (Mass.)  Press  Club  EHRLICH  VICE-PRESIDENT 

Bill  I^ri^.  cartTOnist  for  the  Okla-  VJ  held  its  ninth  annual  banquet  Aug.  Howard  Ehrlich  has  been  elected 
homa  City  Daily  Oklaho^n  and  Times  30  3^  tj,e  Oyster  Harbors  Qub,  Oster-  vice-president  of  the  McGraw-Hill 
tor  the  past  11  years,  1ms  resigned  to  yjug  Herbert  Chipman  of  Sandwich,  Publishing  Company,  Inc.  In  his  new 
go  to  Chicago.  W.  A.  Greeg  has  sue-  Mass.,  introduced  the  speakers:  Lee  office  Mr.  Ehrlich  will  be  responsible 
ceeded  Loring  in  the  art  department.  Nichols,  of  Bristow,  Okla.;  Walter  D.  for  the  publication  of  Electrical  World 
Jimmy  Robinson,  trapshooting  editor  Allen,  of  the  Brookline  (Mass.)  Chron-  and  for  the  activities  of  the  Electriod 
of  Sports  Afield,  and  R.  H.  Coleman,  icle,  and  Lemuel  C.  Hall,  of  Wareham,  Trade  Publishing  Company.  Effective 
editor  of  the  Dupont  M  X  were  Mass. — all  former  presidents  of  the  Sept.  1,  ElecIricM  World  is  being  pub- 

in  Dayton,  O.,  during  the  week  of  National  Editorial  Association.  Other  lished  every  other  week  instead  of 
Aug.  27  for  the  Grand  American  Trap-  speakers  were:  Representative  Charles  weekly,  as  heretofore. 
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Do  you  know  the  real  truth  about  Nebraska’s 
buying  power?  Do  you  know  that  in  spite  of 
reduced  yields,  Nebraska  farmers  will  have 
$24,056,337  more  from  their  planted  crops 
than  they  have  averaged  the  past  three  years? 
This  does  not  include  $26,500,000  from  com 
forage  and  $12,000,000  from  straw-crops 
never  sold  in  past  years. 

In  addition,  estimated  1934  marketing  of  live 
'  stock  will  bring  $95,000,000.  Butterfat, 
poultry'and  eggs  will  add  $27,000,000. 


CHART  SHOWS  MAMMOTH  GAINS 

These  U.  S.  Government  figures  show  the 
tremendous  increase  in  crop  values.  We 
publish  them  to  put  a  stop  to  certain  “fish 
stories”  that  have  been  whispered  about 
Nebraska  by  misinformed  people. 

BIG  OPPORTUNITY  FOR  SALES 

Sales  and  advertising  executives  will  find 
Nebraska  one  of  the  profitable  markets  this 
fall.  Go  after  it  hard— now — and  get  your 
share  of  Nebraska’s  extra  money — because 
Nebraska  folks  have  the  money  to  spend. 


BIG  BOOM  IN  RETAIL  SALES 

Ask  any  Nebraska  merchant.  He  will  tell 
you  that  folks  are  buying  like  in  1929  and  1930. 
He  is  ordering  new  goods.  Stocking  his  shelves. 
Turning  his  merchandise  faster  than  in  the 
'  past  three  years.  His  customers  are  in  a 
buying  mood.  Copious  rains  in  past  few  weeks 
have  made  them  optimistic. 

Furthermore,  bank  clearings  are  up  25%  to 
50%  in  August  over  same  month  1933. 


These  Facts  Presented  by 
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NEBRASKA 


YOU  WANT  “FISH  STORIES” 
FACTS  ABOUT  NEBRASKA? 


Facts  Show  Nebraskans 
Farm  Income  At  Highest 
Point  In  Past  Four  Years 

AAA  Cash  Benefits  Plus 
Double  Prices  Boost  Farm 
Buying  Power  By 

$24,056,337 

August  Retail  Sales  And 
Bank  Clearings  Show  Big 
Gain  Over  Same  Month  1933 


CASH  GRAIN  FIGURES* 


SOURCE 

Average 
for  1931, 
1932,1933 

1934 

Market  Value 
August  30 

Com . 

$57,660,333 

$16,000,000 

Spring  Wheat . 

959,666 

1,076,000 

Winter  Wheat . 

15,455,333 

16,500,000 

Oats . 

8,643,000 

4,341,000 

Barley . 

2,935,666 

1,920,000 

Potatoes . 

3,917,666 

4,032,000 

Tame  Hay . 

13,985,000 

35,347,000 

Wild  Hay . 

8,250,333 

10,080,000 

Sugar  Beets . 

4,736,333 

3,500,000 

Other  Cropw . 

3,635,000 

2,500,000 

Com-Hog  Benefits . 

30,230,000 

Wheat  Benefits . 

5,759,000 

Equity  In  Com  Under  Seal 

12,950,000 

TOTALS . 

$120,178,663 

$144,235,000 

NET  GAIN— 1934  OVER 

PREVIOUS  3-YF 

t.  AVERAGE 

$24,056,337.00 

NOT  INCLUDING  FOLLOWING  CROPS 
NEVER  PREVIOUSLY  SOLD: 

Corn  forage  ....  $26,500,000 
Straw .  12,000,000 

*U.  S.  Department  of  Agriculture  figures. 
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Editor  &  Publisher  for  September  8,  1934 


AD-VENTURES 

By  ROBERT  S.  MANN 


HEARN’S  CONDUCTING 
HUGE  CAMPAIGN 


The  business  of  trying  to  develop 
newspaper  advertising  in  quantity 
for  radio  programs  was  taken  up  this 
week  by  salesmen  for  Radio  Announce¬ 
ments,  Inc.,  entering  upon  a  field  where 
some  earlier  attempts  have  made  little 
headway.  The  plan  of  the  new  organi¬ 
zation,  as  announced  by  its  president, 
Franklin  Baker,  Jr.,  former  president 
of  Franklin  Baker  Company  and  direc¬ 
tor  of  General  Foods,  Inc.,  shows  sev¬ 
eral  variations  from  previous  plans, 
however. 

As  presented  to  tlie  broadcast  adver¬ 
tiser,  the  plan  calls  for  advertising  his 
programs  in  one  or  more  newspapers 
of  every  city  from  which  his  program 
takes  the  air,  on  each  day  of  the  broad¬ 
cast. 

As  applied  to  the  newspaper,  the 
plan  calls  for  placement  of  the  pro¬ 
grams  in  advertising  space  on  the  radio 
page  at  regular  rates,  copy  going 
through  the  F.  Wallis  Armstrong  Com¬ 
pany,  Philadelphia  agency.  The  pro¬ 
grams  would  be  uniformly  seven  agate 
lines  deep  by  two  columns  wide,  ap¬ 
pearing  under  a  two-column  heading 
“Network  Headliners.” 

Following  a  uniform  style,  each  an¬ 
nouncement  would  begin  at  the  left 
with  the  time  of  presentation  and  dur¬ 
ation  of  the  program.  Title  of  the  pro¬ 
gram  comes  next,  in  caps,  then  the 
name  of  the  local  station  from  which 
it  is  heard.  A  brief  description  of  the 
program  and  the  cast  comes  next,  and 
at  the  right  a  small  space  is  left  for 
listing  of  the  product  advertised. 

Sept.  30  is  definitely  promised  for 
the  beginning  of  the  advertising,  and 
advertisers  already  signed  up  are  stated 
to  include  three  General  Foods  pro¬ 
grams,  and  the  “Hollywood  Hotel” 
program  of  Campbell’s  Soups. 

m  *  n 

Newspapers  to  be  used  are  not 
yet  announced,  although  promotion 
booklets  state  that  non-cancellable  or¬ 
ders  to  start  on  Sept.  30  are  being 
issued  to  newspapers  already.  A  list 
of  30  cities  is  published — those  on  the 
basic  major  networks — and  selection  of 
newspapers  in  those  cities  is  to  be  left 
to  Radio  Announcements,  Inc.,  on  the 
basis  of  “their  advertising  merit  and 
their  attitude  toward  radio  editorially.” 
This  last,  it  is  stated,  has  no  relation 
to  their  acceptance  of  radio  publicity, 
since  the  new  concern  does  not  propose 
to  send  out  any. 

Delivery  of  7,250,000  circulation  is 
guaranteed,  but  circulations  announced 
for  individual  cities,  the  plan  stipulates, 
are  not  guaranteed.  This  apparently 
leaves  room  for  shifts  in  the  list  if 
desired  later. 

Radio  Announcements,  Inc.,  buying 
space  from  the  newspapers  at  card 
rates,  charges  the  advertisers  in  turn 
$325  per  insertion,  daily  or  Sunday, 
taking  its  profits  out  of  the  difference. 
Cities  may  be  omitted  when  not  ade¬ 
quately  covered  by  a  radio  program. 

The  plan,  it  is  insisted,  costs  the  ad¬ 
vertiser  less  than  it  would  for  him  to 
take  enough  space  individually  for  his 
program  to  attract  attention.  At  the 
same  time  the  cost  is  obviously  counted 
on  to  limit  the  programs  listed  to  the 
more  pretentious  ones.  If  taken  up 
by  enough  of  the  larger  advertisers, 
the  “Network  Headliners”  column 
might  become  an  important  guide  for 
radio  listeners. 

*  *  * 

ONE  sales  argument  for  the  new 
plan ;  “There  is  not  one  other 
type  of  entertainment — movie,  theater, 
circus,  football  games,  etc. — that  does 
not  advertise  for  audiences.  Yet  it  is 
obvious  that  radio  with  its  tremendously 
expensive  shows — each  night  new  ones 
— every  one  different — requires  more 
advertising  than  any  other  type  of 
show.” 

*  *  « 

A  PPROACH  of  fall  is  bringing  a 
revival  of  the  “Better  Light — 
Better  Sight”  advertising  which  was 
carried  on  last  year  thrpugh  electric 
utilities  with  the  cooperation  of  lamp 


manufacturers  and  dealers.  Last  year’s 
campagn  brought  in  some  600  or  700 
utility  companies,  and  this  year’s  pro¬ 
gram  is  expected  to  increase  the  num¬ 
ber.  Something  like  half  a  million  dol¬ 
lars  will  be  spent  for  newspaper  space 
throughout  the  entire  country,  accord¬ 
ing  to  J.  W.  Milford  of  the  General 
Electric  incandescent  lamp  department, 
Nela  Park,  Cleveland. 

Newspaper  advertising  mats  and  other 
advertising  material  are  being  prepared 
at  the  headquarters  of  the  Edison  Elec¬ 
tric  Institute  in  New  York  for  distri¬ 
bution  to  the  firms  participating. 

Preservation  of  eyesight  and  human 
welfare  is  the  keynote.  “'Phe  lighting 
industry  is  not  concerned  so  much  with 
the  mere  supplying  of  light  sources  and 
lighting  fixtures,”  according  to  Mr. 
Milford,  “as  it  is  with  the  provision 
of  illumination  prescribed  by  the  Science 
of  Seeing  as  being  of  absolute  impor¬ 
tance  to  the  preservation  of  eyesight 
and  human  welfare.” 

As  one  angle  of  this,  portable  lamps 
of  some  15  manufacturers  have  been 
indorsed  by  the  Illuminating  Engineer¬ 
ing  Society.  The  campaign  will  seek 
to  promote  more  adequate  lighting  in 
homes,  offices,  and  wherever  else  eyes 
are  given  hard  work  to  do. 

*  «  # 

AL  PAUL  LEFTON  COMPANY. 

.  INC.,  Philadelphia  agency,  will 
hold  a  formal  opening  on  Sept.  12  for 
new  quarters  on  the  seventh  floor  of 
the  New  Broad  Street  Station  Building, 
1617  Pennsylvania  Boulevard,  Philadel¬ 
phia.  President  Lefton,  surveying  the 
field  of  business  from  his  new  office 
windows,  adds  this  to  the  statements  of 
other  agency  chiefs  recently  published 
in  this  journal: 

“Business  conditions  today  are  a  good 
deal  better  than  is  generally  recognized. 
Federal,  state  and  municipal  projects 
have  been  helpful;  employment  is  at  a 
new  high;  payrolls  are  larger;  indivi¬ 
dual  paychecks  are  higher.  The  trend 
is  definitely  more  optimistic. 

“It  is  the  consensus  that  retailing  will 
be  decidedly  active  this  fall.  .\nd 
manufacturers,  seeing  their  products 
moving  at  a  faster-than-seasonal  rate 
will  take  heart.  In  this  revival,  adver¬ 
tising  is  destined  to  play  a  dominant 
role. 

“Recognizing  these  indicators  for 
what  they  are,  it  is  our  firm  conviction 
that  this  period  offers  unprecedented 
opportunity  for  the  advertiser  to  win 
good  will  at  a  minimum  cost.” 

«  # 

OF  course  a  lottery  can’t  be  adver¬ 
tised  legally  in  the  newspapers. 
-And  the  16-inch  advertisement  of  one 
Phillip  O’Reilly,  solicitor,  of  Dublin, 
Irish  Free  State,  which  appeared  in 
New  York  this  week,  did  not  advertise 
one.  What  it  did  was  to  warn  against 
infringement  of  certain  copyrights  “ves¬ 
ted  only  in  certain  firms  in  the  Irish 
Free  State.”  The  copyrights  pertained 
to  the  Irish  Hospitals  Sweepstakes 
Tickets  and  receipts,  and  the  watermark 
on  the  paper  used,  which  last  was  stated 
in  full.  Thereby  helping  to  answer  in 
sidewise  fashion  a  skeptical  question  in 
the  public  mind  which  presumably  has 
kept  American  sales  of  tickets  in  pre¬ 
vious  sweepstakes  from  being  even 
larger  than  they  were. 

Circulation,  under  cover,  of  tickets 
for  the  October  drawing  has  just  begim. 
Similar  advertisements  have  been  used 
upon  the  occasion  of  previous  sales  in 
the  last  year. 


N.  Y.  Store  Using  Big  Space  in  All 
Dailies  to  Stress  “No-Dividend” 
Plan — Customers’  Debts 
Canceled 


AKERSON  HAS  U.  S.  JOB 

(By  telegraph  to  Editor  &  Publisher) 
Washington,  Sept.  6— George  Aker- 
son,  secretary  to  President  Herbert 
Hoover  during  the  early  part  of  his 
Presidency,  and  a  former  Washington 
correspondent  for  the  Minneapolis  Tri¬ 
bune.  was  appointed  this  week  an  as¬ 
sociate  member  of  the  Board  of  Vet¬ 
erans’  Appeals,  United  States  Veterans’ 
Administration.  His  salary  will  be 
$6,000  a  year. 


Hearn’s  department  store,  oldest  in 
New  York,  made  a  sudden  and  dramatic 
increase  in  its  newspaper  advertising  in 
the  last  two  weeks,  seeking  to  impress 
itself  upon  the  community  as  a  low- 
price  cash  store.  In  practically  all  news¬ 
papers  of  the  city  it  took;  full-page  or 
dominating  space,  with  the  result  that 
in  the  Times  and  Herald  Tribune,  which 
it  had  previously  used  only  occasion¬ 
ally,  the  linage  in  the  month  of  August 
was  six  to  nine  times  as  large  as  in 
the  whole  month  of  July.  Opening 
days  of  September  saw  the  campaign 
continued.  In  the  New  York  Daily 
News,  which  the  store  has  used  consis¬ 
tently,  Hearn’s  took  nearly  eight  pages 
in  one  day;  upon  occasion  in  the  past 
it  has  used  as  much  as  12  to  14  pages  in 
a  single  issue  of  the  News. 

The  campaign  centered  around  a 
promise  that  for  the  next  year  no 
money  would  be  paid  out  in  dividends 
or  in  salaries  to  the  owner-management. 
Copy  stressed  the  fact  that  “all  the 
Hearn  stock  is  in  the  president’s  safe” 
and  that  the  store  is  “free  of  obligations 
to  stockholders,  bankers,  or  Wall  street 
interests.” 

“Profits,”  said  the  copy,  “are  going 
back  into  lower  prices  for  customers — 
not  for  stockholders.” 

Another  dramatic  gesture  consisted  in 
an  announcement  “to  the  thousands  of 
customers  who  owe  Hearn’s  $176,436.88” 
that  “Your  debt  is  canceled.”  The 
amount  represents  the  remnant  of  debts 
incurred  on  time  payments  before  the 
store  went  on  a  cash  basis  two  years 
ago.  The  advertisement  went  on  to 
urge  that  former  debtors  now  buy  at 
Hearn’s  and  buy  for  cash. 

Still  other  advertisements  used  the 
names  and  pictures  of  General  Hugh 
S.  Johnson,  Alfred  E.  Smith,  and  May¬ 
or  I.aGuardia  of  New  York  as  having 
indorsed  the  Hearn  drive  for  lower 
prices. 

This  week  the  advertisements  an¬ 
nounced  beginning  of  Hearn’s  107th  an¬ 
niversary  sale.  Simultaneously  large 
quantities  of  price  advertising  appeared. 

Maurice  Levin,  president  of  the  store, 
who  bought  it  two  years  ago  when  its 
sales  had  declined  to  the  point  where  its 
existence  was  threatened,  took  full  re¬ 
sponsibility  for  the  unusual  advertising 
when  questioned  by  Editor  &  Pub¬ 
lisher  this  week.  He  keeps  a  close 
watch  on  all  advertising,  although  writ¬ 
ing  none  of  the  striking  statements,  and 
maintains  a  close  check  on  results. 

He  had  nothing  to  say,  however,  as 
to  how  long  the  expanded  advertising 
program  would  last  or  what  it  portended 
as  to  advertising  policy. 

“Of  course  I  believe  in  advertising,” 
he  snapped.  “Wouldn’t  I  be  a  fool  to 
go  on  putting  money  into  it  if  I  didn’t  ?” 

He  declined  to  say,  however,  how 
much  of  the  rejuvenation  of  Hearn’s 
business  could  be  attributed  to  its  ad¬ 
vertising. 

“There’s  a  new  spirit  throughout  the 
whole  store,”  he  commented. 

Since  the  new  management  took  con¬ 
trol,  sales  of  the  store  are  said  to 
have  risen  from  $5,000,000  a  year  to 
$10,000,000,  and  number  of  employes 
has  more  than  doubled.  Much  of  the 
business  and  a  large  part  of  the  ad¬ 
vertising  has  come  from  the  wine  and 
liquor  department,  which  has  been  ag¬ 
gressively  merchandised  since  repeal. 
The  store  recently  held  a  formal  open¬ 
ing  for  a  much  enlarged  liquor  depart¬ 
ment. 

The  no-dividend  policy  is  nothing  new 
for  President  Levin,  who  is  said  to  have 
drawn  no  dividends  nor  salary  from 
the  store  since  he  took  it  over. 

An  interesting  sidelight  on  the  Hearn 
advertising  was  an  advertisement  pub¬ 
lished  this  week  by  S.  Klein,  whose 
“cafeteria”  plan  of  selling  cheap 
dresses  a  few  blocks  away  has  created 
a  huge  business.  Mr.  Klein  addressed 


an  open  letter  to  Mr.  Levin,  congratu¬ 
lating  him  on  the  ^Hearn  plan,  and  tak¬ 
ing  occasion  to  explain  that  he  himself 
had  “refused  all  temptations  to  incor¬ 
porate”  the  Klein  business  because  “I 
did  not  want  any  stockholders  or  bond¬ 
holders  or  Wall  street  interests  to  draw 
dividends  that  would  take  away  from 
the  values  I  could  give  my  customers 
under  my  personal  ownership.” 

DAILIES  OF  NEBRASKA 
START  CAMPAIGN 


UBing  Paid  Space  to  Tell  Story  of 
Increased  Farm  Buying  Power 
to  Offset  Drought 
Stories 


(By  telegraph  to  Editor  &  Publisher) 

Omaha,  Neb.,  Sept.  6 — A  committee  ( 
representing  publishers  of  all  Nebraska 
daily  newspapers  plus  the  Nebraska 
Farmer  met  in  Lincoln  Aug.  30  to 
formulate  plans  for  presenting  true 
facts  about  Nebraska’s  1934  farm  in¬ 
come  and  to  offset  misinformation 
printed  by  eastern  editors.  Ray  Ham¬ 
mond  of  the  Fretnont  Tribune  and 
president,  Nebraska  Daily  Press  Asso¬ 
ciation,  presided. 

An  advertising  fund  was  subscribed 
and  a  committee  decided  to  use  tele¬ 
grams,  direct  mail  and  paid  advertis¬ 
ing  directed  to  major  business  execu¬ 
tives.  Copy  was  prepared  by  the 
Buchanan-Thomas  Co.,  Omaha,  and  ap¬ 
proved  by  a  publishers’  committee  con¬ 
sisting  of  Henry  Doorly,  Omaha 
IV  or  Id-Herald,  W.  W.  White,  Lincoln 
Star,  and  Glenn  Buck,  Nebraska 
Farmer. 

Telegrams  and  letters  are  going  out 
at  once  and  paid  advertising  is  sched¬ 
uled  for  the  first  available  issues  of  the 
following  six  papers:  Editor  &  Pub¬ 
lisher,  Advertising  Age,  Sales  Man¬ 
agement,  Business  Week,  Chicago  Jour¬ 
nal  of  Commerce  and  Wall  Street 
Journal. 

Copy  cites  government  figures  prov¬ 
ing  Nebraska’s  1934  farm  income  is  the 
highest  in  four  years.  Cash  crops  in¬ 
cluding  corn  forage  and  straw  exceed 
the  previous  three  years  average  by 
over  $62,000,000.  Total  1934  buying 
power  is  estimated  in  excess  of  $304,- 
000,000. 

COAST  CIGAR  CAMPAIGN 

Petri  Cigar  Company,  San  Francisco, 
has  released  an  advertising  campaign 
featuring  Natividad  Cigars  through  San 
Francisco  office  of  Emil  Brisacher  & 
Staff.  Two  color  and  black  and  white 
advertisements  are  being  used.  Ihe 
San  Francisco  office  of  that  agency  has 
been  appointed  to  handle  the  advertis¬ 
ing  of  Miller  &  Lux,  Inc.,  owner  of 
500,0000  acres  of  California  farm  lands, 
now  being  advertised  in  a  list  of  Cali¬ 
fornia  newspapers  and  the  Coutitry 
Gentleman. 


SOUTHWICK  REJOINS  FINNEY 

Clarence  T.  Southwick  of  tha  South- 
wich  Company,  New  York,  and  Frank 
Finney,  of  Street  &  Finney,  Inc.,  New 
York,  have  joined  forces  again  after  a 
20-year  separation,  it  was  announced 
this  week.  They  will  operate  under  the 
Street  &  Finney  name,  as  they  did  prior 
to  1915.  Mr.  Southwick  was  for  many 
years  with  the  A.  W.  Erickson  company 
after  leaving  Street  &  Finney  and  be¬ 
fore  establishing  his  own  agency. 
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John  is  one  of  the  mob  that  clam¬ 
bers  on  to  the  Boulevard  car  at  the 
corner  of  Broad  every  evening 
about  5: 10.  There  is  always  a  copy 
of  your  paper  tucked  under  his 
arm,  and  he  gets  through  it  some 
way  before  he  reaches  home.  But, 
believe  John  when  he  tells  you  it 
is  hard  reading.  Hard  enough  to 
keep  his  eye  on  the  letters  at  any 
time  with  all  the  jolting  and  jos¬ 
tling;  harder  still  in  Winter,  when 
it’s  dark  by  5  o’clock  and  the  few 
feeble  lights  in  the  car  blinking 
and  dimming. 

John  is  one  of  the  many  readers 
who  would  thank  you  for  changing 
to  Linotype  Excelsior.  He  needs 
the  help  of  every  bit  of  legibility 
you  can  pack  into  your  columns. 

Excelsior  is  clear  and  readable. 
The  letters  are  round  and  open, 
with  full  counters;  it  looks  bigger 
than  it  really  is  because  of  the  way 
the  white  space  is  distributed 
around  and  inside  the  letters.  And 
it  comes  through  the  ordeal  of 
modern  newspaper  printing  with 
flying  colors;  it  has  no  fine  lines  to 
break  down  under  dry-mat  pres¬ 
sure  ...  no  tight  corners  to  fill  up 
with  ink. 

Excelsior  was  designed  to  meet 
today’s  printing  and  living  condi¬ 
tions.  Your  staff  will  like  it  because 
it  is  easy  to  print . . .  your  subscrib¬ 
ers  will  like  it  because  it  is  easy  to 
read. 

Linotype  Excelsior 
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THE  MODERN  NEWSPAPER  BODY  TYPE 


MERGENTHALER  LINOTYPE  COMPANY,  BROOKLYN,  NEW  YORK 
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Advertising  Agencies^ 

OLDSMOBILE  GOES  TO 
D.  P.  BROTHER  FIRM 

Automobile  Account  U  First  for  New 
Agency  Organized  by  Former 
Vice-President  of  Camp¬ 
bell -Ewald 

The  Olds  Motor  Works  announced 
this  week  that  effective  Nov.  1  the  Olds- 
mobile  advertising  account  will  be 
handled  by  D.  P.  Brother  &  Associates, 
a  new  agency,  with  offices  in  the  Gen¬ 
eral  Motors  Building,  Detroit. 

The  account,  as  part  of  the  Buick- 
Olds-Pontiac  line-up,  was  formerly 
handled  by  Campbell-Ewald  Company 
of  Detroit,  but  for  the  last  year  has 
been  with  Batten,  Barton,  Durstine  & 
Osborn,  Inc.  Last  week’s  Editor  & 
Publisher  reported  that  appointment  of 
a  new  agency  was  under  consideration. 

The  account  is  the  first  for  the 
Brother  agency.  D.  P.  Brother,  the 
principal  in  this  organization,  has  been 
vice-president  and  treasurer  of  the 
Campbell-Ewald  Company  for  the  last 
two  years.  The  staff  is  composed 
mostly  of  Campbell-Ewald  men. 


COLOR  COPY  SUCCESSFUL 

“Remarkable  Increase”  in  Business 
for  The  Fair,  Chicago 

Full  color  advertisements  of  The 
Fair  Store  s  economy  day  sales  in  Chi¬ 
cago  on  Aug.  31  influenced  “a  very  re¬ 
markable  increase”  in  the  business  of 
the  store  on  that  day  as  compared  with 
last  year’s  sale,  according  to  D.  F. 
Kelly,  president  of  the  Fair. 

Last  j’ear  the  economy  day  sale  was 
preceded  with  a  courtesy  day  sale.  This 
year  only  the  economy  day  event  was 
staged  and  the  sales  on  that  single  day 
exceeded  the  sales  of  both  courtesy  and 
economy  day  last  year,  Mr.  Kelly  de¬ 
clared.  He  expressed  himself  as  very 
well  satisfied  with  the  handling  of  the 
advertisements  by  the  papers. 

An  eight-page  separate  section,  with 
two  pages  in  full  color  rotogravure,  ap¬ 
pear^  in  the  Daily  News  on  the  Thurs¬ 
day  evening  before  the  sale.  The  Eve¬ 
ning  American  printed  a  similar  color^ 
separate  section  on  newsprint,  and  the 
Daily  Tinws  had  a  six-page  black  and 
white  ad  in  the  one  regular  section  of 
the  paper. 


nVE  ACCOUNTS  TO  KIERNAN 

Five  new  accounts  are  being  handled 
by  George  P.  Butterly,  Jr.,  account  ex¬ 
ecutive  of  Frank  Kiernan  &  Co.,  41 
Maiden  Lane,  New  York,  to  become 
effective  immediately.  The  firms  in¬ 
clude  Standish  Arms  Hotel,  Brooklyn, 
through  Bond  &  Mortgage  Guarantee 
Co.;  La  Cremaillere  Roof  Garden,  30 
Central  Park  South.  New  York;  The 
Woodward  School,  Brooklyn;  Timm  & 
^hrens,  Brooklyn  real  estate  organiza¬ 
tion  ;  and  the  Garden  Country  Day 
School  of  Jackson  Heights,  New  York. 


ZEMO  CAMPAIGN  SOON 

Zemo,  made  by  the  E.  W.  Rose  Com¬ 
pany,  Cleveland,  one  of  the  Wasey 
Products,  will  ^gin  a  newspaper  and 
magazine  advertising  campaign  in  early 
October.  This  is  in  addition  to  Zemo’s 
sponsorship  of  the  Voice  of  Experience 
in  a  series  of  programs  over  the  Col¬ 
umbia  Broadcasting  System,  beginning 
Sept.  ip.  E.  W.  Rose  Company  adver¬ 
tising  is  directed  by  Erwin,  \Vasey  & 
Co.,  New  York. 


RICHHELD  OF  N.  Y.  APPOINTS 

The  Richfield  Oil  Corporation  of 
New  York  has  appointed  Fletcher  & 
Ellis,  Inc..  New  York,  as  its  advertising 
agency,  effective  Sept.  1.  Newspapers, 
billboards  and  radio  will  be  used. 


TOOTHPASTE  TO  GRAY 

Wrigley  Pharmaceutical  Company, 
Apantic  City,  N.  J.,  maker  of  Spear¬ 
mint  tooth  paste,  has  appointed  Jerome 
B.  Gray  &  Co.,  Philadelphia  advertising 
agency,  to  direct  its  advertising  account. 


Editor  &  Publisher  for 

CRANE  HEADS  COPY  STAFF 

Rejoins  Lord  Sc  Thomas  —  Ralph 
Townsend  Also  Joins  Staff 

Robert  P.  Crane,  nationally  known 
advertising  executive,  has  joined  the 
San  Francisco  office  of  Lord  &  Thomas 
advertising  agency  as  head  of  the  copy 
division,  and  Ralph  Townsend,  Far 
East  travel  expert,  has  been  engaged  as 
copy  writer  for  travel  accounts,  accord¬ 
ing  to  announcement  made  by  K.  C. 
Ingram,  San  Francisco  manager. 

.“kfter  10  years  in  Chicago  office  of 
Lord  &  Thomas,  Mr.  Crane  opened  that 
agency’s  first  Pacific  Coast  office  in  Los 
Angeles  in  1916,  where  he  remained  for 
11  years.  Then  followed  several  years 
with  Henri,  Hurst  &  McDonald  Agency, 
Chicago ;  Calkins  &  Holden,  New  York ; 
and  New  York  office  of  Lord  &  Thomas. 

Mr.  Crane’s  engagement  as  copy  chief 
of  San  Francisco  office  of  Lord  & 
Thomas  makes  22  years  of  association 
with  that  agency  organization. 

Ralph  Townsend  is  a  graduate  of 
Columbia  College  and  University  and 
that  University’s  School  of  Journalism. 

He  began  as  a  reporter  on  Cornelius 
Vanderbilt,  Jr.’s,  tabloid  papers,  fol¬ 
lowed  by  six  years  of  advertising 
agency  work  in  Qeveland  and  New 
York. 

With  recent  additions,  the  San  Fran¬ 
cisco  office  of  Lord  &  Thomas  has  in¬ 
creased  its  staff  more  than  25  per  cent 
and  has  expanded  its  office  in  the  Russ 
building  correspondingly. 


NEW  CINCINNATI  POST  RATE 

The  Cincinnati  Post,  a  Scripps- 
Howard  newspaper,  has  announced  a 
flat  rate  for  national  advertising  of  31 
cents  a  line.  Previously,  the  Post  had 
two  national  rates.  For  the  total  cir¬ 
culation,  33  cents  a  line  was  charged; 
for  “O.K.  Market”  circulation  the  rate 
was  29  cents.  It  was  stated  at  the 
Scripps-Howard  offices  in  New  York 
that  while  Post  circulation  in  the  mar¬ 
ket  has  increased,  outside  circulation 
has,  as  a  policy,  been  reduced,  so  that 
the  original  reason  for  the  two  rates 
no  longer  exists. 


PARTNERSHIP  DISSOLVED 

The  advertising  agency  conducted  for 
the  past  10  years  at  821  De  Yoimg 
Building,  San  Francisco,  by  the  part¬ 
nership  af  Edward  F.  O’Day  and 
Richard  Prosser  was  dissolved  Aug.  31 
and  the  business  will  continue  to  be 
conducted  by  Mr.  Prosser.  Mr.  O’Day 
has  retired  from  the  agency  to  become 
editor  of  the  San  Francisco  Recorder, 
legal  daily  newspaper,  succeeding  the 
late  Andrew  Y.  Wood. 


SEATTLE  IN  AGENCY  NETWORK 

Brewer- Weeks  Company,  San  Fran¬ 
cisco  agency  and  Pacific  Coast  member 
of  the  Continental  Advertising  Agency 
network,  announces  that  the  Efaken  Ad¬ 
vertising  Agency,  of  2226  Third  avenue, 
Seattle,  Wash.,  has  become  a  member 
of  the  network.  The  Daken  Agency  will 
serve  as  the  Seattle  office. 


Ahention  Publishers 

Do  you  want  to  sponsor  a 
cooking  school  that  pays? 
We  are  an  independent 
company.  In  our  cooking 
schools  we  use  the  products 
raised  and  made  in  your 
community.  We  guarantee 
you  a  definite  amount  of 
national  lineage.  May  we 
outline  our  plan  For  you? 

ELIZABETH  CASEY 

COOKING  AND  HOME  MAKING  SCHOOLS 

A  National  Organization 
conducting  Newspaper 
Cooking  Schools. 

S096  Grand  Avc.  St.  Paul,  Minn. 
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AGENCY  INCREASES  STAFF 

Brooke,  Smith  &  P'rench,  Inc.,  De¬ 
troit  advertising  agency,  has  announced 
the  addition  of  H.  F.  Murphy  and 
Arthur  L.  Terry  to  its  creative  and 
executive  personnel.  Mr.  Murphv  was 
formerly  art  director  of  the  Detroit 
office  of  the  Blackman  Company  and 
prior  to  that  with  C.  C.  Winningham 
in  Detroit.  Mr.  Terry  was  formerly 
with  Erwin,  Wasey  &  Co.,  in  New 
York  and  Chicago.  The  agency  has 
also  announced  that  the  Chris-Craft 
Corporation,  .\lgonac,  Mich.,  manu¬ 
facturer  of  motor  boats,  is  planning  its 
1935  advertising  activities  several 
months  in  advance. 


TWO  JOIN  AGENCY  STAFF 

George  W.  McMurphy  and  Miss  Ella 
Howard  have  been  added  to  the  staff  of 
the  Pentland  .Advertising  agency,  ac¬ 
cording  to  Miss  Mary  Pentland,  agency 
head.  McMurphy  will  be  in  charge  of 
the  recently  opened  Seattle  office,  and 
in  charge  of  the  “Renovize  Seattle” 
campaign,  which  will  be  similar  to  that 
conducted  in  Portland.  Miss  Howard 
has  been  advertising  manager  of  the 
Marshfield  (Ore.)  Coos  Bay  Times, 
for  four  years. 


NEW  BUFFALO  AGENCY 

A  new  advertising  agency  has  been 
opened  at  374  Delaware  avenue.  Buffalo, 
under  the  name  of  Baldwin  &  Strachan, 
Inc.  The  partners  are  William  M. 
Baldwin,  former  advertising  manager 
of  the  Pierce-.Arrow  Motor  Car  Com¬ 
pany,  and  Kenneth  Strachan,  former  as¬ 
sistant  general  sales  manager  of  the 
same  firm.  Both  resigned  recently. 


NU-DECO  ACCOUNT  TO  RANKIN 

Nu-Deco  Company,  New  York, 
manufacturer  of  Nu-Deco  wall  finish 
and  tints  for  homes,  offices  and  stores, 
has  placed  its  advertising  account  with 
the  Wm.  H.  Rankin  Company,  New 
York  agency,  effective  Sept.  5.  News¬ 
papers,  magazines,  radio  broadcasting 
will  be  used. 


OPENS  RADIO  AGENCY 

Leonard  F.  Winston  has  resigned 
from  Broadcast  Productions,  and  has 
established  his  own  agency  as  a  general 
radio  representative,  with  offices  at  11 
West  42nd  street.  New  York.  Mr. 
Winston  was  formerly  engaged  in  spe¬ 
cial  promotion  work  for  the  New  York 
American. 


NEW  MeJUNKIN  ACCOUNT 

Mejunkin  Advertising  Company,  Chi¬ 
cago,  has  been  appoint^  to  handle  the 
advertising  of  Ve  Veen,  Chicago  maker 
of  proprietaries.  Newspapers  are  be¬ 
ing  used. 


NATIONAL  PRUNE  COPY 
TO  BE  CONTINUED 

Budget  for  1934-35  Season  Is  Allot¬ 
ted  from  Reserve  Fund  by 
California  Growers’ 
Organization 

California  prunes  will  continue  to  be 
advertised  on  a  national  basis  during 
the  coming  year,  despite  the  fact  that 
the  new  federal  marketing  agreement 
under  which  the  industry  is  now  oper¬ 
ating  does  not  provide  for  any  adver¬ 
tising  or  sales  promotion  program,  ac¬ 
cording  to  announcement  made  by  Ray 
Randall,  advertising  manager  of  the 
United  Prune  Growers  of  California, 
at  San  Francisco  headquarters. 

Funds  to  carry  on  the  prune  industry 
advertising  program  during  the  1934-35 
season  will  be  obtained  from  a  reserve 
advertising  fund  which  has  been  accu¬ 
mulated  by  United  Prune  Growers  by 
setting  aside  a  percentage  of  its  regular 
advertising  appropriations  during  the 
past  two  years. 

More  than  95  per  cent  of  all  the 
prune  growers  of  the  state  have  con¬ 
tributed  to  these  advertising  appropria¬ 
tions  during  the  past  two  seasons 
through  an  advertising  assessment 
which  has  been  paid  on  all  tonnage  of 
standard  grade  prunes  handled  by  the 
United  Growers  and  the  participating 
commercial  packers. 

Expenditure  of  the  reserve  advertis¬ 
ing  fund  for  a  national  campaign  has 
been  unanimously  approved  by  the  board 
of  directors  of  the  growers  organiza¬ 
tion. 

The  responsibility  for  directing  the 
1934-35  program  was  placed  in  the 
hands  of  a  special  advertising  commit¬ 
tee,  consisting  of  Harry  C.  Dunlap, 
Yountville;  W.  H.  Calhoun,  Healds- 
burg;  James  Mills,  Sr.,  Hamilton  City; 
E.  H.  Sharp,  Hollister,  and  Nick  Nel¬ 
son,  Los  Gatos. 


TWO  APPOINT  J.  B.  GRAY 

A.  C.  Roberts,  Kimberton,  Pa., 
manufacturer  of  sausage,  scrapple  and 
other  pork  products,  has  appointed  Jer¬ 
ome  B.  Gray  &  Co.,  Philadelphia  ad¬ 
vertising  agency,  as  advertising  coun¬ 
sel.  Vogel-Ritt,  Inc.,  exterminators, 
has  also  appointed  Jerome  B.  Gray  & 
Company,  Philadelphia,  as  advertising 
counsel.  Local  newspapers  and  direct 
mail  will  be  used. 


KEENAN  PAINT  TO  KIERNAN 

C.  W.  Keenan,  wholesale  and  retail 
paint  dealers  of  Brooklyn,  have  ap¬ 
pointed  Frank  Kiernan  &  Co.  to  hanole 
their  advertising  campaign  in  Metro¬ 
politan  New  York  and  Long  Island 
newspapers. 


Two  Equipment  Items 

Always  in  Good  Company 


I 


The  Wood  Dry  Mel 
The  Wood  Hand  Milt 


.1 


IN  those  newspaper  plants  where 
the  men  mechanically  responsible 
for  producing  the  paper  have  a 
"working  knowledge  ’  of  these  two 
products,  you  will  find  them  spoken 
of  with  genuine  enthusiasm.  They 
lighten  the  daily  load. 

Use  the  coupon 


P«P« . Gtyi  Stale . 

. Trial  Case  (SM  Mala)  ar . Sanple  Mata . ConditiaMd  ar . Ceaiad 

. Staadard  12c . Special  15c . MetrapaGlu  18c  Sbrinkafe  Desired . 

Nsbef  af  Haed  Mitts  Waited . Sige  Tav  Naae . 


FLONG  CORPORAnON 

HOOSICR  FALLS.  N.Y. 
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_ Circulation _ 

SALES  INCREASED  WHEN  ELECTION 
RESULTS  WERE  BARRED  TO  RADIO 

No  Protesb  Received  From  Readers  Following  Texas  Election 
Bureau’s  Experiment  in  Two  Primary  Ejections — 57 
of  85  Member  Papers  Favored  Plan 

(Special  to  Editor  &  Publisher)  newspapers  bent  every  efforl 

Fort  worth,  Tex.,  Sept.  4 —  to  give  the  public  early  and  continuoui 

IllCreaserl  rimilatirkn  <iVtro  ♦li^^  u 


Increased  circulation,  both  of  extra  extras  while  the  chief  races  were  in 
and  regular  editions  in  Fort  Worth  and  doubt. 


atio  n  DAILY  ADDS  NEW  FEATURES 

_ _ _ _ _  Enlarged  in  all  departments,  the 

ri  potion  Pittsburgh  (Pa.)  Sun-Tclegraph  this 
™  1  ivyi  week  began  publishing  its  "enlarged — 

(RRED  TO  RADIO  Rigger  and  Better  Newspaper.”  In 

_  addition  to  increased  space  for  spot 

ders  Following  Texas  Election  news,  the  paper  added  a  new  pictorial 

p  .  ri  iS7  news  page;  more  special  articles,  in- 

'O  rrimary  ejections  57  eluding  a  new  page  on  timely  topics 

ers  Favored  Plan  women;  provided  for  more  com- 

-  plete  market  news  and  added  a  new 

But  newspapers  bent  every  effort  daily  pictorial  education  feature  for 
to  give  the  public  early  and  continuous  school  children.  Additional  Hollywood 


at  other  Texas  cities,  resulted  after  the 
two  recent  state  Democratic  primary 


i.xtras  while  the  duet  races  were  in  news  and  gossip.  A  new  policy  of 
loubt.  cash  prizes  has  been  started  with  daily 

Election  news  stories  bore  copyright  cash  prizes  for  favorite  recipes,  house¬ 


lines.  It  is  considered  likely  the  ban  hold  hints,  for  “Embarrassing  Mo- 


dections  from  the  lexas  Election  will  be  continued  in  effect  without  ma-  nients,”  and  for  “Bright  Savings  of 


Bureau's  prohibition  against  use  of  its  terial  modification. 

election  totals  for  any  purpose  other  - 

than  printed  publication  in  member  ELECTION  E> 

newspapers.  _ 

The  supplying  of  election  results  to  Californians  Depe 
radio  stations  and  for  bulletin  boards  Hot  Ci 

was  banned  by  the  order.  Keen  public  int( 

The  e  ection  bureau,  which  gathers  primary  election  he 
and  tabulates  election  returns  from  the  T'ntr.n  gim 


ELECTION  EXTRAS  ISSUED 

Californians  Depended  on  Dailies  in 
Hot  Campaign 


Children.”  A  weekly  radio  prize  con¬ 
test  offers  $100  in  cash  prizes. 

125  BOYS  ATTEND  PICNIC 

With  a  state  highway  patrol  as  their 
escorts,  125  carriers  of  the  Charlotte 


Keen  public  interest  in  California's  (N.  C.)  Obsenrr  attended  their  an- 
primary  election  held  Tuesday,  Aug.  28  mial  all-day  picnic  and  outing  at  Ritter 


la  u  ares  election  returns  trom  tue  — when  Upton  Sinclair,  former  Social-  Lake,  approximately  100  miles  from 
supported  through  as-  internationally  known  author  re-  Charlotte,  last  week.  Four  busses  and 

XI*  *^^*^'*^?*’ ceived  the  Democratic  nomination  for  several  cars  transported  the  boys  to  the 

le  cost  is  pro-rated  on  a  circulation  governor  by  a  landslide  vote,  and  Act-  picnic  grounds.  An  elaborate  fired 
.  II  r  Governor  Frank  F.  Merriam  re-  chicken  dinner  was  served.  M.  H. 

*!i  of  announc-  ceived  the  Republican  nomination — made  Brannon,  circulation  manager,  was  in 

ureaus  hgures  as  rapidly  as  ^^ore  demands  upon  state  newspapers  general  charge  and  directed  the  games 
ivaf  member  papers  £qj.  diction  figures  than  any  time  in  and  contests  and  the  prizes  were 

\(an  ■  t'f'  ^  new  ruling.  recent  years,  and  for  the  first  time  since  awarded  by  M.  B.  Woolf,  city  circu- 


\  r _ _ !•  •  „  •  1.1  1  iCUCllL  >  Cdl  5,  ailU  lUl  lilt  ill  at  liiiit  a»  <Xl  util  IJV  ,^>1. 

\  10  stations  continued  to  broad-  j-ajio  became  popular  newspapers  ran  lation  manager. 

facilities  ot  election  extras  as  in  years  gone  bv,  - 

, i  !,^  [i  S^^hering  and  tabulating  j^^ge  vote  cast,  close  contests  for  SOFT  BALL  TOURNAMENT 

TtiP  ’  nilhl  ^  best  were  sketchy.  j^3,^y  offices  and  multiplicity  of  candi-  A  newspaper  sports  tournament  with 

iinon  most  part  relied  d^^es  caused  people  to  rely  upon  news-  widespread  opportunties  for  promotion 

iiiforination  ^  delmite  papers  for  accurate  figures  rather  than  throughout  the  entire  southern  portion 

i„  „  f  •  .  •  I  j-  depend  upon  scattering  radio  announce-  of  the  state  swung  into  action  this  week 

For  W^h  ^nH  "lents.  in  Los  Angeles,  sponsored  by  the  Los 

went  even  United  Press  used  six  separate  Angeles  Examiner  with  the  cooperation 

bureau  reouesteH  an/l  n'l-nh  l/t  circuits  for  furnishing  election  results  of  more  than  a  score  of  newspapers  in 

rnlac.nTnf  to  newspapers,  whereas  three  circuits  outlving  cities.  The  contest  is  the  Ex- 

tlie  placing  ot  local  returns  on  bulletin  - - 1  n„ii  t'l. — 


upon  newspaper  extras  for  first  definite 
information. 

^  In  a  number  of  instances,  including 
I'ort  Worth  and  Dallas,  the  newspapers  q-tio' 


HAS  FOOTBALL  SCHO9L 

A  football  school  under  the  direction 
of  two  experienced  college  coaches, 
sponsored  by  the  Holyoke  (Mass.) 
Transcript-Telegram,  was  ojiened  on 
Sept.  6.  The  school  is  oiien  to  all  boys 
oi  18  years  or  over.  Three  svstenis 
will  be  taught  and  the  students  who 
take  the  course  will  be  asked  to  coach 
younger  teams  in  the  city  and  instruct 
them  in  the  methods  learned  at  the  foot¬ 
ball  school. 

SMALL  HOME  GARDEN  CONTEST 

The  Oakland  (Cal.)  Tribune  is  spon¬ 
soring  a  small  home  garden  plan  con¬ 
test  for  the  purpose  of  stimulating  in¬ 
terest  in  small  home  grounds.  Each 
contestant  receives  a  floor  plan  layout 
on  which  a  “home-made”  drawing  is  to 
indicate  how  the  front  and  rear  garden 
of  the  small  home  should  be  constructed. 
Prize  awards  include  $100  in  cash  and 
25  additional  trade  orders  for  merchan¬ 
dise  useful  in  making  a  home  garden. 

CIRCULATOR  APPOINTED 

W.  G.  Andrews  has  been  named  cir¬ 
culation  manager  of  the  Ft.  IVayne 
(Ind.)  A^eii's-Sentinel.  succeeding  the 
late  C.  A.  Ferris.  Mr.  Andrews  was 
formerly  with  the  Des  Moines  Register 
&  Tribufie  circulation  department  and 
prior  to  that  was  circulation  manager  of 
the  St.  Paul  (Minn.)  Dispatch  and 
Pioneer- Press  for  six  years. 

NEW  JOB  FOR  JOHNSON 

Herbert  S.  Johnson,  formerly  circu¬ 
lation  manager  of  the  Greensboro 
(N.  C.)  Record  and  the  San  Jose 
(Cal.)  Ketvs.  has  been  appointed  circu¬ 
lation  manager  of  the  Jackson  (Miss.) 
Clarion-Ledger,  succeeding  the  late  W. 
T.  Buck. 


lioards  or  on  the  air. 


are  operated  normally. 


first  annual  Soft  Ball  Cham- 


ron<!(Hiii«>nt1v'  Associated  Press  not  only  used  pionship  tournament,  in  which  32  teams, 

which  in  fnriupr  nrimario  I  th  facilities  to  the  Utmost  but  victors  in  local  elimination  tournaments, 

\r2s  "n  frS  kept  a  clerical  force  making  tabulations  are  entered.  Nearly  500  players  are 

I  ff-  .  “  at  San  Francisco  headquarters  which  taking  part. 

mr  fa  "ere  not  completed  until  Saturday.  - 

screen  were'absen^artKuK-^H^and  tabulations  for  a  state  FISH  AND  GAME  EDITION 

Aug.  25  orimaries  this  vear  ^  "  election  would  have  been  completed  on  Ketchikan  (Alaska)  C/iro»ic/c 

The  bureau’s  action  in  confinintr  use  ^^^d*i^sday.  In  many  counties  the  large  on  .Aug.  19  published  a  16-page  Fish 
of  its  totals  to  newsnaoer  nubliMtion  many  candidates  was  and  Game  edition  in  two  sections  mark- 

was  taken  at  the  November  meeting  ^  handicap  that  county  clerks  did  jog  thg  opening  of  the  hunting  season 

in  tS  -Texas  of  Z  AssSed  in  Alaska  on  Aug.  20.  In  an  editorial 

Press  \lanacins  Editors'  Association  candidates,  thus  making  it  necessary  for  headed  “Hunter  or  Sportsman”  the 

The  re;olS  pas;ed  bv  the  ZsoS  Associated  Press  to  follow  through  by  ,vanton  distruction  of  game  was  dis- 

tion  did  not  annlv  the  rule  to  the  an  telephone  to  many  points  throughout  the  cussed.  The  edition  was  the  second  of 

Zicemcmt  of  returns  in  ind  viduai  series  of  special  editions  published  by 

cZnS  mdiMdual  throughout  the  state  had  been  compiled,  the  daily  on  ffie  resources  of  .Alaska. 


FISH  AND  GAME  EDITION 

The  Ketchikan  (.Alaska)  Chronicle 


Before  the  July  28  primary,  member 
paiiers  were  given  warning  that  the 


584  CARRIERS  DAILY’S  GUESTS 

.A  four-day  trip  to  the  Century  of 


objected  to  the  rule  and  urged  an  im-  corner  salesmen  climaxed  a  summer  of  f  “ble-page  spread.  Cash  prizes  and 

mediate  return  to  the  old  system.  The  ^.ti^.ity  tor  carrier  salesmen  of  the  the  winners. 

publisher  ot  one  paper  declared  that  Hnffaln  Fvenimr  News  The  35’  win-  - 

,1...  -..1; _ _ Li.Lj  _ _  _  rsunaio  g,\ening  *Ne\\s.  me  win  MnviF  niiinv  fob  run  npPN 


the  ruling  had  resulted  virtually  in  a 
strike  of  county  chairmen  and  had 
handicapped  the  paper  in  the  gatliering 
of  returns. 


ners  of  the  circulation  sales  contest  left 
Buffalo  Aug.  27  on  a  15-car  special 
train,  with  Otto  M.  Walter,  assistant 
city  circulation  manager,  in  charge, 


County  chairmen  were  quoted  as  hay-  assisted  by  Frank  J.  Bodkin  and  16 


ing  said,  in  so  many  words,  that 


district  circulation  managers.  The  Tor- 


you  dont  gi\e  us  state  reports,  we  ^|.jp  given  in  recognition  of 

you  county  re^rts.  loyal  service  of  the  Carrier-liovs  Har- 

The  bureau  then,  through  a  mail  iwll  p^rty  left 'Buffalo 


The  bureau  then,  through  a  mail  jKill 
of  its  memlier  papers,  put  to  a  vote 
the  question  of  whether  the  prohibi¬ 
tion  should  be  carried  out  in  the  .Aug. 
25  primary.  Returns  from  57  out  of 
85  papers  to  which  questionnaires  were 
sent  Aug.  4  favored  continuing  the  new 
])olicy.  Leased  wire  and  pony  service 
jiapers.  considered  separately,  each  gave 
a  “yes'’  majority.  In  view  of  this  vote, 
the  prohibition  was  ordered  to  stand. 

Before  each  of  the  primaries,  most 


Sept.  3,  under  the  leadership  of  Mr. 
Bodkin,  director  of  the  organization. 
Sunday,  Sept.  2,  marked  the  second 
annual  street  corner  salesmen’s  field 
day.  An  athletic  program  containing 
18  events,  climaxed  by  a  softball  game 
and  a  picnic  dinner,  were  highlights 
of  the  day. 

10  BOYS  PASS  RED  CROSS  TESTS 

Ten  Dayton  (O.)  Daily  A’ctes  car- 


member  papers  printed  a  short  page  rier-salesmen  have  successfully  jiassed 
one  announcement  calling  attention  to  the  difficult  regulation  life-saving  tests 


the  ruling. 


conducted  by  the  Montgomery  County 


The  expected  flood  of  complaints  (Chapter  of  the  .American  Red  Cross, 
from  the  public  did  not  materiarize.  The  Dayton  Daily  News  arranged  in 
It  apparently  realized  it  was  poor  busi-  July  with  the  local  Red  Cross  Chapter 
ness  for  a  newspaper  to  give  away,  to  give  the  boys  a  series  of  ten  lessons 
often  to  its  competitors  in  covering  the  and  on  July  10  the  first  lesson  was  given 
elections,  information  for  which  it  had  to  75  boys.  The  lessons  were  given 
paid  considerable  money,  and  with  con-  under  the  personal  supervision  of  O.  E. 


MISSING  WORD  CONTEST 

llie  Terre  Haute  (Ind.)  Tributie- 


bureau  s  figures  were  copyrighted  and  Progress  in  Chicago  for  352  winners  Tribune- 

that  their  unauthorized  announcement  qj  ^  circulation  salesmanship  contest;  o tar  and  the  Indiana  Theatre  spon- 

was  prohibited.  The  ruling  was  well  a  tliree-ilav  trin  to  Toronto  and  the  ^  missing  word  hunt  in  connection 

observed,  although  some  riolatjons  were  LiaZn  'kaSal  ExSon^  3I  with  the  showing  of  “Treasure  Wand” 

reported.  They  are  under  investiga-  niembers  of  the  iN  V  )  Even-  Indiana.  More  than  5,(X)0  en- 

.  .  ing  Nines  Carrier-Boys*  Harmonica-  ‘^red  the  contest  The  missing  words 

But  alter  this  primary  some  pai«rs  Band,  and  a  day's  outing  for  200  street-  scattered  through  19  ads  on  a 


free  tickets  were  given  the  winners. 

MOVIE  GUIDE  FOR  CHILDREN 

The  Detroit  Nenes  is  publishing  a 
movie  guide,  listing  pictures  suitable 
for  children. 

THIS  MAN  IS 
AVAILABLE  NOW 

Authorities  who  KNOW  him, 
have  written — “Splendid 
“organizer  and  salesman  — 
“Extraordinary  newspaper 
“promoter  —  Outstanding  in 
“promotion,  circulation  and 
“advertising — A  thinker, 
“analyzer,  creator,  writer,  who 
“gets  action  and  results — 
“Unique  rare  gift  of  effective 
“letters,  publicity  material, 
“etc.,  and  artistic  presenta- 
“tion — Wide,  varied  experi- 
“ence  —  Strong  personality — 
“A-1  record.”  —  Confidential,  | 
%  Box  A-708 
Editor  &  Publisher 


A  small  plant — 
a  GROWING  paper 

Need  to  cut  comers  every¬ 
where  to  make  press  time, 
or  else  undertake  expensive 
plant  changes. 

The  enterprising  stereotype 
foreman  comes  across  with  an 
idea — change  to  Certified 
Mats.  He  has  been  looking 
into  the  matter  and  is  con¬ 
vinced. 

Easier  molding,  less  time  at 
the  scorcher,  the  first  plate  as 
perfect  as  the  second  or  third. 
“O.K.  for  Certifieds,”  says  the 
relieved  publisher. 

For  dependable  stereotyping 
rely  on  Certified  Mats,  made 
in  the  U.  S.  A. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madiaon  Ave.,  New  York  City 


sequent  injury  to  newspaper  sales. 


Whiteside,  Red  Cross  examiner. 
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KEYSTONE 

STATE 


Industry  Gains  21%  inWages 
and  11%  in  Employment  Over 
a  Year  Ago  ^  ^  _ 

Federal  Reserve  Bank  reports  for  wages  and  employment  as  lately  released 
for  July,  show  the  Keystone  State  one  of  the  foremost  leaders  in  regional 
advancement  along  these  lines,  in  comparison  to  a  year  ago. 

Figures  based  on  statistics  from  1931  manufacturing  plants  employing  more 
than  404,000  workers  with  average  total  earnings  of  nearly  37,300,000  weekly — 
show  Pennsylvania  industry  paid  out  21  per  cent  more  in  wages  and  employed 
11  per  cent  more  shop  workers  than  in  same  period  during  1933. 

This  largely  indicates  the  reason  of  Mr.  Penn’s  steadily  increasing  buying 
power  through  1934  to  date. 

A  large  part  of  this  stimulated  buying  power  is  “going  strong’’  in  the  12 
thriving  Pennsylvania  trade  areas  here  listed,  which  form  of  themselves  one 
of  the  more  prominent  regional  sales  markets,  though  all  within  the  boundaries 
of  the  Keystone  State. 

This  great  group-market  with  its  13  Important  city  trade  centers,  draws  on 
a  busy  population  of  2,886,241 — more  than  one-fourth  of  the  entire  Common¬ 
wealth’s, 

It  plans  to  buy  many  millions  of  dollars  worth  of  all  kinds  of  nationally 
advertised  products  this  Autumn  and  Fall.  The  papers  named,  will  carry 
the  great  bulk  of  this  national  linage — representing  in  results  a  seasonal  profit 
turnover  which  national  merchandisers  have  growm  to  count  on  as  a  “fixture”, 
through  the  years  past. 

The  country  is  on  the  upgrade  in  spite  of  criticism,  opposition  to  the  New' 
Deal,  the  drought,  and  other  retarding  forces,  human  or  by  nature.  The 
national  advertisers  w'ho  can  look  ahead,  even  if  only  a  little  way — should 
“act  accordingly.” 

How — “accordingly?”  “Ask  any  National  .Advertising  Representative,”  or 
write  the  advertising  departments  of  these  new'spapers  for  correct  trade  angles 
or  other  information  covering  their  territories. 


Circu¬ 

lation 

2,.300 

lines 

10,000 

lines 

tfBeaver  Falls  News  Tribune . 

. . . .  (E)  8,380 

.04 

.01 

* ‘Chester  Times . 

...(E)  20,987 

.09 

.08 

“Connellsville  Courier . 

. . .  (E)  6,073 

.05 

.05 

*  ‘(ireensburn  Review-T r ibii  ne . 

.  (.ME)  8,970 

.06 

.06 

tfilazleton  Plain  Speaker . 

•■|(E)  22,271 

.08 

.07 

ttHazIeton  Standard-Sentinel . 

tfLebanon  News-Times . 

...(E)  10,938 

,03 

.03 

“Seranton  Times . 

. . .  (E)  30,437 

.13 

.14 

“Sharon  Herald . 

. . .  (E)  6,333 

.04 

.04 

“Washington  Observer  and  KejMjrter 

.(ME)  13,294 

.06 

.06 

“Westchester  Local  News . 

...(E)  10,402 

.05 

.05 

“Wilkes-Barre  Times  I.e^ader . 

...(E)  27,797 

.07 

.07 

ttVork  Dispatch . (E)  20,931 

“.4.  B.  C.  Publishers’  Statement,  April  1,  1934. 
ttPublishers’  Affidavit,  Oct.  1,  193.3. 

.07 

,07 
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S.  OPPENHEIMER  DIES; 
“BIG  6”  ADVISOR 


Wat  Printer  51  Years — Union  Vet¬ 
eran  Was  Active  in  Fights  for 
Shorter  Hours  and  Higher 
Wages — 74  Years  Old 


Sigmund  Oppenheimer,  a  member  for 
51  years  of  Typographical  Union  No.  6, 
better  known  as  “Big  Six,”  one  of  its 
most  active  advocates  of  shorter  work¬ 
ing  hours  and  increased  wages,  died 
Sept.  2  at  his  home  in  New  York. 

Mr.  Oppenheimer,  who  was  74  years 
old,  was  born  on  the  lower  East  Side, 
and  from  the  time  he  was  14  years  old, 
when  he  became  an  orphan,  he  had  been 
a  printer. 

Beginning  his  printing  career  in  1874, 
as  an  apprentice,  Mr.  Oppenheimer 
worked  for  several  years  in  the  com¬ 
mercial,  or  job  printing  trade.  In  1900 
he  went  to  the  composing  room  of  the 
New  York  Herald,  published  then  by 
James  Gordon  Bennett,  Jr. 

It  was  not  until  October,  1883,  that 
Mr.  Oppenheimer  became  a  member  of 
the  typographical  union,  but  since  then 
he  had  served  on  virtually  every  com¬ 
mittee.  and  had  been  several  times  a 
delegate  to  the  annual  conventions  of 
the  International  Typ<igraphical  Union, 
the  New  York  State  Allied  Printing 
Trades  Council  and  the  New  York 
State  Federation  of  Labor. 

The  work  which  Mr.  Oppenheimer 
had  done  for  the  welfare  of  his  union 
colleagues  was  highly  praised  by  Leon 
H.  Rouse,  president  of  the  “Big  Six.” 
who  said  that  when  he  came  to  New 
York  in  1897,  he  found  the  veteran  well 
into  the  activity  which  he  continued  in 
his  later  years.  At  the  time  Mr.  Oppen¬ 
heimer  was  leading  a  fight  to  reduce 
printers’  hours  from  ten  to  nine  a  day. 

In  1906  a  movement  was  started  for 
institution  of  an  eight-hour  day,  and 
again  Mr.  Oppenheimer  took  the  lead, 
and  in  1921  he  was  active  a  third  time 
in  bringing  about  a  forty-hour  week. 
The  culmination  of  his  efforts  was 
reached  last  July  2.  when  the  40-hour 
week,  with  a  10  percent  increase  in 
wages,  was  provided  in  a  contract 
signed  by  the  printers  and  publishers 
of  the  New  York  newspapers. 

Although  he  held  advisory  positions 
to  every  president  of  the  “Big  Six”  in 
his  later  years,  Mr.  Oppenheimer,  ac¬ 
cording  to  Mr.  Rouse,  consistently  de¬ 
clined  opportunities  to  become  foreman 
of  his  “shop.  He  preferred,  Mr.  Rouse 
said,  to  “remain  a  rank  and  file  man.” 

Mr.  Oppenheimer’s  last  position  was 
with  the  New  York  World-Telegram, 
from  which  he  retired  two  years  ago. 
He  had  been  with  the  World-Telegram 
since  the  merger  of  the  Evening  W arid 
with  the  Telegram,  in  1931,  and  prior 
to  that  had  served  with  the  Telegram 
during  its  successive  operation  by  James 
Gordon  Bennett  Jr.  and  Frank  A. 
Munsey. 

Funeral  services  were  held  Sept.  5. 
The  burial  service  of  the  International 
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Typographical  Union  was  read  by  Mr. 
Rouse.  Samuel  O’Brien,  organizer  for 
the  union,  gave  a  short  eulogy. 


RICHARD  H.  LEE 

LaMryer,  Formerly  on  N.  Y.  Tribune 
Staff,  Backed  Truth  in  Advertising 

Richard  H.  Lee,  57,  a  lawyer  who 
formerly  was  a  member  of  the  adver¬ 
tising  staff  of  the  New  York  Tribune, 
died  Aug.  30  at  his  home  in  Pelham 
Manor,  N.  Y. 

Mr.  Lee  was  known  in  newspaper 
circles  for  his  “Truth-in-.\dvertising” 
campaign.  He  initiated  the  campaign 
while  he  was  with  the  Tribune,  and 
later  led  it  for  the  American  Associa¬ 
tion  of  Advertising  Agencies,  for  which 
he  was  attorney.  Mr.  Lee  was  with  the 
Tribune  from  1917  to  1919. 

Before  he  went  to  the  Tribune  Mr. 
Lee  was  an  attorney  for  the  Post  Office 
Department  in  Washington  in  charge 
of  the  bureau  seeking  out  dishonesty  in 
advertising  through  the  mails.  He  be¬ 
came  known  as  a  speaker  on  honesty 
in  advertising. 

Mr.  Lee  was  attorney  for  the  Amer¬ 
ican  Motorists’  .\ssociation  for  a  few 
years,  and  during  several  municipal 
campaigns  in  Westchester  County  he 
was  president  of  the  Westchester 
County  Home  Rule  Association. 


KILLED  IN  PLANE  CRASH 


W.  W.  TrueUon  Was  Vice-President 
of  Corn  Belt  Farm  Dailies 

W.  W.  Truelson  of  Omaha,  vice- 
president  of  the  Corn  Belt  Farm  Dai¬ 
lies,  was  one  of  five  persons  killed  in 
the  crash  of  an  airliner  near  Ore¬ 
gon.  Mo.,  during  an  electrical  storm 
August  31. 

Mr.  Truelson,  with  three  other  pas¬ 
sengers,  was  trapped  in  the  burning  air¬ 
plane  when  it  crashed  to  the  ground 
after  being  struck  by  lightning.  The 
pilot  also  was  killed. 

Mr.  Truelson  had  been  acting  head 
of  the  Drovers  Telegram  at  Kansas 
City  and  had  been  there  on  business  of 
the  newspaper  two  days  before  the 
crash. 

He  had  planned  to  return  to  Omaha 
in  a  motor  car  with  Lloyd  Neff,  secre¬ 
tary  of  the  Drovers  Telegram,  and 
cousin  of  Ward  Neff,  president  of  the 
Corn  Belt  Farm  Dailies,  but  was  de¬ 
layed  on  duties  connected  with  the  or¬ 
ganization. 

Mr.  Truelson  was  about  62  years  old. 
He  was  manager  of  the  Omaha  Jour¬ 
nal-Stockman  Company,  with  which  he 
had  been  identified  for  32  years.  The 
Corn  Belt  Farm  Dailies  publishes  news¬ 
papers  at  Kansas  City,  Omaha,  Chicago 
and  St.  Louis. 


MISS  WILL  DROMGOOLE 

Literary  Editor  of  Nashville  Banner 
for  30  Year*  Die* 

Miss  Will  Allen  Dromgoole,  literary 
editor  of  the  Nashz'ille  Banner  for  the 
last  30  years  and  widely  known 
throughout  the  south  for  her  poetry, 
died  at  her  home  in  Nashville  Sept.  1. 

Miss  Dromgoole,  whose  verse  would 
fill  several  volumes,  is  best  known  for 
her  poems,  “The  Bridge  Builder”  and 
“When  My  Dolly  Died.”  Her  Sunday 
Banner  feature,  “Song  and  Story,”  was 
widely  read  and  furnished  material  for 
scrapbooks  in  hundreds  of  homes.  Be¬ 
fore  going  to  the  Banner  in  1904  Miss 
Dromgoole  had  published  13  books, 
most  of  them  in  mountain  or  Negro 
dialect.  Some  of  her  lyrics  have  been 
set  to  music  and  a  play,  “The  Tennes¬ 
sean,”  was  produced  with  some  success 
several  years  ago. 

She  was  poet  laureate  of  the  Ten¬ 
nessee  Federation  of  Women’s  Qubs 
and  in  1930  was  elected  poet  laureate 
of  the  Poetry  Society  of  the  South. 


WILUAM  WATT 

William  Watt,  advertising  represen¬ 
tative  of  the  U'oman  Home  Companion 
which  he  had  served  28  years,  died  at 
his  home  in  New  Rochelle,  N.  Y.,  Aug. 
31.  He  was  76  years  old. 


A  Quality  Proposition  for  Newspaper  Men 


An  .ADVERTISING  AND  S.ALES  MAN.AGER,  after  an  unusually  successful  e.xperience  in  retail  and 
wholesale  food  lines,  came  to  New  York,  served  large  manufacturers  and  banks  for  twenty  years,  at  the  peak 
of  their  advertising  and  selling  activities,  finally  working  out  a  plan  to  do  for  the  small  producer  of  QUALITY 
foods,  etc.,  what  Big  Business  has  done  for  itself  with  standard  merchandise, — that  is,  combine  the  advertising 
and  selling  activities  of  ten  or  twelve  producers  of  QU.ALITY  foods,  etc.,  under  one  advertising  and  selling  exjjense. 


THE  PLAN,  as  it  developed,  re¬ 
sulted  in  the  opening  of  a  “swanky" 
store  where  QUALITY  goods  and 
nothing  else  were  sold.  It  was  ex¬ 
clusive.  1 1  was  dist  inct  i  ve.  “Swa  n  ky  ’  ’ 
possibly.  Successful?  Yes!  Ad¬ 
vertising  and  selling  tests,  direct  to 
the  Consumer  along  National  lines, 
were  then  made  through  News¬ 
papers,  with  remarkable  results. 


WITCHERIE  FARMS  SHOPS 

That  was  the  name  chosen.  It  was 
then  protected  by  patents.  Store 
fronts  of  attractive,  distinctive, 
^tented  design.  Distinctive  fillings. 
Distinctive  serv’ice.  Distinctive  Cli- 
entelle. 


THE  NEXT  STEP 
IncorjMration  and  exptansion.  It  is 
too  good  and  too  successful,  in  its 
“diaper”  stages,  to  continue  in  that 
style.  It  has  been  kept  small  during 
its  formative  period,  while  adver¬ 
tising  and  selling  tests  were  being 
made,  while  changes  were  necessary. 


Now  it  is  proposed  to  establish  a  chain  of  WITCHERIE  FARMS  SHOPS  throughout  the  larger  communities 
of  the  United  States,  selecting  locations  where  QUALITY  foods  are  appreciated  and  where  they  can  be  afforded. 
Realizing  the  advantage  of  having  local  capital  interested  in  such  an  enterprise,  a  limited  amount  of  stock  has 
been  set  aside  for  local  distribution  in  cities  where  WITCHERIE  FARMS  SHOPS  can  be  located  advantageou.sly. 
This  stock,  however,  is  to  be  sold  to  newspaper  publishers  and  newspaper  executives — frankly  to  get  their  local 
cooperation  and  it  is  to  be  offered  upon  extremely  liberal  terms. 


Naturally,  advertising  is  to  have  a  great  deal  to  do  with  the  progress  of  WITCHERIE 
FARMS  SHOPS,  and  newspaper  advertising  is  to  be  the  back-bone  of  the  entire  campaign. 


If  you  are  a  newspaper  publisher  or  executive  located  in  a  city  with  QUALITY  trade,  you  are  invited  to 
subscribe  to  a  limited  amount  of  7%  non-cumulative  preferred  stock.  Par  $25,  in  a  corporation  now  being 
formed  under  the  laws  of  the  State  of  New  York;  two  shares  of 
no-p»ar  common  stock  FREE  with  each  share  of  preferred  stock 
sold  from  this  advertisement.  You  may  remit  50%  with  applica¬ 
tion,  25%  in  30  days  and  25%  in  90  days.  Make  check  payable 
to  Witcherie  Farms,  Inc. 


The  following  have  known  me  for  some  time  and  will  testify  to  my  personal  character,  ability  and  determination: — James  Wright 
Brown,  care  of  Editor  &  Publisher,  New  York;  Frank  LeRoy  Blanchard,  39  Plaza  St.,  Brooklyn.  N.  Y.;  Harry  L.  Kenyon,  Pres., 
Bay  Ridge  Dock  Co.,  Brooklyn,  N.  Y,;  Albert  J.  Gibney,  Munsey  Publications,  280  Broadway,  New  York;  Seamen's  Bank  for 
Savings,  Ralph  H.  Stever,  Pres,.  Wall  and  Pearl  Sts.,  New  York;  Louis  H.  Mohr  8t  Co.,  Louis  H.  Mohr,  Pres.,  2899  Valentine 
Avenue.  New  York. 


Pres,  and  Treas. 

18  Vesey  St.,  New  York,  N.  Y. 
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publishers  of  the  Altoona  Times,  which 
was  later  merged  with  the  Altoona 

WT.  BUCK,  SR.,  48,  for  the  past  Tribune.  After  the  merger  he  joined 
•  three  years  circulation  man-  the  force  of  the  Altoona  Afirr or,  where 
ager  of  the  Jackson  (Miss.)  Daily  he  remained  until  his  retirement  several 
Clarion-, Ledger,  died  Aug.  30  after  a  years  ago.  He  is  survived  by  his 
brief  illness.  He  began  his  newspaper  widow  and  five  children, 
career  as  a  route  carrier  for  the  Nash-  Christian  G.  Nissley,  68,  editor 
'Nile  (Tenn.)  Banner  28  years  ago.  He  and  publisher  of  the  Middletouti  (Pa.) 
had  seen  service  with  a  number  of  Press,  died  in  a  hospital  at  Harrisburg, 
newspapers  m  Tennessee,  South  Caro-  ^ug.  25.  He  underwent  a  blood  trans- 
lina.  North  Carolina,  Florida  and  Mis-  '  •  •  ■  •  •  -i-  _ 

sissippi. 

William  D.  O’Donohue,  40,  presi¬ 
dent  of  the  W.  D.  O’Donohue  .Adver¬ 
tising  Agency,  Charlotte,  N.  C.,  met 
sudden  death  on  Sept.  1  while  hunting. 

His  gun  discharged  while  he  was  at¬ 
tempting  to  cross  a  fence,  and  the  load 
struck  him  in  the  head.  His  wife,  three 
sons,  his  mother  and  two  brothers, 
survive. 

Forest  M.  Richeson,  25,  of  the  credit 
department,  Dayton  (O.)  Journal,  was 
drowned  Labor  Day  when  seized  with 
cramps  after  he  had  jumped  from  a 
boat  in  Indian  Lake,  near  Lake- 
view,  O. 

Elmer  Houser,  85,  widely  known 
as  the  dean  of  Methodist  journalism 
in  Michigan  and  former  chief  editorial  Noted  War  Correspondent  Long  111 
writer  of  the  Auburn  (  Y.)  Morn-  in  France  and  Austria 

ing  News  and  Evening  Bulletin,  died  Dr.  Herbert  Adams  Gibbons,  noted 
at  his  home  in  Detroit  Aug.  29  of  a  American  war  correspondent  and  author, 
cerebral  hemorrhage.  Born  in  Genoa,  died  August  7  at  Grundslee,  Austria. 
N.  Y..  Mr.  Houser  founded  a  weekly  aged  54.  He  had  long  been  ill  and  re¬ 
newspaper  at  Lima  (N.  Y.)  Record,  cently  went  to  Austria  from  France, 
when  only  20  years  old.  Three  years  For  more  than  a  quarter  of  a  century 
later,  on  selling  the  weekly,  he  joined  he  was  actitve  as  foreign  correspondent 
the  .Auburn  daily,  and  went  to  Detroit  for  American  newspapers,  representing 
in  1880,  working  for  a  yean  on  a  De-  at  different  times  New  York  Herald. 
troit  newspaper.  He  entered  the  field  Christian  Science  Monitor,  New  York 
of  religious  journalism  in  1881,  join-  Times,  and  Century  and  Harfer's  rmg^- 
ing-  the  Michigan  Christian  Advocate,  zines.  He  was  the  author  of  books 
He  was  best  known  for  his  column,  dealing  with  European,  Asiatic  and 
“Topics  of  the  Times,”  which  he  wrote  South  American  political  and  historical 
for  four  decades.  Survivors  are  his  questions. 

wife  and  two  sons.  - 

L.  D.  Freeman,  74,  veteran  news-  HARRY  L.  ROGERS 

paperman  and  ^itor  of  the  Modem  Harry  L.  Rogers,  47,  Washington 
Harrisburg,  Ark.,  since  1891,  correspondent  of  the  Toronto  Star,  died 
died  there  Aug.  21,  from  an  apoplecuc  Washington  Sept.  3.  After  gradua- 
stroke  and  high  blo<^  pressure.  He  from  Harvard  his  newspaper  ca- 

formerly  was  ^tive  in  the  affairs  of  j.ggj.  took  him  to  many  parts  of  the 
the  Arkansas  Press  Association.  Be-  ^.grld.  Several  years  ago  while  writing 
fore  buying  The  Modern  ^ews  he  ^  series  on  narcotic  smuggling  he  wa> 
worked  as  a  compositior  for  the  Com-  arrested  by  Mexican  authorities  and 
merrial-Appeal  in  Memphis.  confined  in  the  jail  at  Juarez.  During 

James  B.  Stout,  55,  a  comj^sitor  the  night  a  crazed  Texan,  who  shared 
of  the  J\ew  York  Times,  died  Sept.  1  his  cell,  beat  him  with  a  lead  pipe  and 
while  on  a  fishing  trip  off  Sheepshead  seriously  injured  him.  He  suffered 
B_ay.  He  had  been  with  the  Times  from  the  effects  of  this  experience  for 
15  years.  He  was  a  native  of  Texas.  years,  and  had  a  claim  against  the  Mex- 
Mrs.  .Anna  Pratt  Simpson,  former  ican  Government  pending  at  the  time  of 
San  Francisco  newspaper  writer  and  his  death.  Mr.  Rogers  was  connected 
civic  leader,  died  in  New  York  City  with  I.N.S.  for  several  years.  He  was 
Aug.  28,  where  she  had  lived  for  the  a  clever  reporter  and  able  writer  of 


^  knew  that 

SPINACH.wol 

^ake  me  sic_L.! 


DR.  GIBBONS  DIES 


WHY  SPOIL  THEORIES 
WITH  FACTS? 


Theories,  defeatism,  quack  remedies,  tangents,  prejudices — suck 
are  the  incidental  problems  that  confuse  when  a  person,  a  city  or 
a  state  tackles  the  bigger  problem  of  automobile  accidents  and 
their  prevention.  {Size  of  problem:  Prospect  of  36,000  deaths, 
a  million  persons  injured  in  1934.) 


ANY  people  “think”  that  if  we  could  put  a  stop  to  passing  on  curves 

Yet  official  records  show  less 


m  and  hills  we  would  save  many  lives, 
than  one  per  cent  of  the  deaths  due  to  careless  acts  of  drivers  were  caused 
that  way  last  year. 

Someone  else  shouts,  “drunken  drivers.”  Despicable  as  they  may  be, 
they  are  officially  recorded  as  numbering  only  three  out  of  every  hundred 
motorists  involved  in  accidents  the  first  half  of  1934. 

Someone  else  opines  that  it’s  lack  of  hand  signals.  The  non-signaler 
is  annoying  to  be  sure,  something  of  a  menace,  too,  but  not  the  w’orst  on 
the  road.  His  derelictions  were  recorded  as  responsible  for  only  two  per 
cent  of  last  year’s  deaths  resulting  from  mistakes  of  drivers. 

Let’s  look  at  the  facts  for  1933  as  compiled  from  official  records  of 
states,  records  of  accidents  in  which  drivers  were  reported  as  at  fault: 

Percent.age 

Actions  of  Drivers  Causing  Deaths  of  Deaths 

‘Exceeding  speed  limit .  32 . 79% 

*On  wrong  side  of  road . 13.20 

‘Did  not  have  right-of-way . 13.49 

‘Cutting  in .  1.98 

‘Passing  standing  street  car .  .64 

‘Passing  on  curve  or  hill .  .81 

‘Passing  on  wrong  side .  1.22 

Failed  to  signal  and  improper  signaling  .  .  ,  2.21 

Car  ran  away — no  driver .  1.22 

‘Drove  off  roadway . 18.95 

‘Reckless  driving .  8.84 

tMiscellaneous .  4.65 

Tot.al .  100.00% 

*Synonymous  with  "heedless,  usually  needless,  haste." 

^Includes  drunken  driving. 


Like  the  little  boy  who  would  have  preferred  to  think  it  was  the 
spinach,  rather  than  the  green  apples,  that  made  him  sick,  too  many 
g[rown-ups  would  like  to  believe  that  it  is  something  other  than  fretful,  foolish 
haste  that  causes  the  majority  of  the  automobile  accidents.  They  have 
yet  to  face  the  facts  squarely. 


Published  in  the  Interest  of  Safety  by 


The  Travelers  Insurance  Company 
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The  Travelers  Fire  Insurance  Company 
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Letters 


issued  as  one  volume  by  Sterling  North  '^HE  diamond  jubilee  of  the  petro- 
of  Chicago,  the  publishing  organization  A  leum  industry  was  celebrated  by 
set  up  by  Sterling  North,  literary  editor  the  Oil  &  Gas  Journal,  Tulsa,  Okla., 
of  the  Chicago  Daily  A'ezos,  of  which  with  a  334-page  edition,  fitting  col- 
•Mr.  Smith  is  the  noted  managing  edi-  laborator  in  the  honor  accorded  to  Col. 
tor.  The  book  is  called  “Extra!  Ex-  Edwin  Laurentine  Drake,  driller  of  the 


“QPECIAL  CORRESPONDENT’’  taut  in  new  sense  of  power.'  Many 
(Victor  Gollancz,  London)  is  the  Nazi  leaders  were  promoted  thugs, 
personal  record  of  some  of  the  more  Hitler  had  to  reward  those  who  joined 
exciting  events  witnessed  by  the  young  him  when  he  was  an  outlaw. 

English  journalist  and  politician  Robert  The  last  quarter  of  this  book  is  de- 
Bernays  in  the  last  four  years.  After  voted  to  .\ustria,  with  a  couple  of  chap- 


tra !’’ 

“Deadlines”  was  in  its  original  two 
editions  a  much  better  seller  than  “Jos- 
slyn,”  and  naturally  so,  for  the  book  of 
sketches  is  an  indubitable  contribution 
to  the  literature  of  American  journal¬ 
ism.  “Josslyn,”  a  novel  based  on  the  ex¬ 
pansion  of  one  of  the  sketches,  might 


1926  when  he  came  to  London  from  the  ters  apiece  on  Rumania  (with  kind  have  an  art  colony  or  a  uni- 


the  Oil  &  Gas  Journal,  Tulsa,  Okla., 
with  a  334-page  edition,  fitting  col¬ 
laborator  in  the  honor  accorded  to  Col. 
Edwin  Laurentine  Drake,  driller  of  the 
tirst  oil  well  at  'J'itusville,  Pa.,  was 
the  Oil  City  Derrick,  the  names  of 
both  publications  appearing  over  the 
scores  of  pages  which  review  the  prog¬ 
ress  of  the  industry.  The  edition  is 
dated  Aug.  23,  and  commemorates  the 
date  of  Aug.  27,  1859,  established  atter 
considerable  controversy  as  t'ne  actual 
day  on  which  Drake  clima.xed  several 


University  he  was  one  of  the  promising  words  for  Carol,  who  has  not  had  a  versity  campus  for  its  setting  and  it  discouraging  years  ty  striking  the 


Oxford  group  that  shared  in  the  Lib¬ 
eral  Party’s  unsuccessful  attempt  at  a 


good  press  and  really  never  treated  his 
wife  so  badly  or  flaunted  his  mistress) 


come-back  under  the  leadership  of  and  on  Czecho-Slovakia,  a  rickety  re- 
Lloyd  George  and  Sir  Herbert  Samuel,  public  with  two  bulwarks.  Masaryk 


would  be  only  a  little  less  revealing  of 
newspaper  life  than  it  is.  Overlooking 
the  comparative  paucity  of  journalistic 


From  1926  to  1930  he  was  a  leader  and  Benes.  And  a  closing  chapter  says 
writer  on  the  Daily  News,  but  left  that  “England  is  so  different!” 


public  with  two  bulwarks.  Masaryk  atmosphere,  it  is  a  fine  novel  for  read- 
and  Benes.  And  a  closing  chapter  says  >*^6  by  newspaper  folk. 

“Eneland  is  so  different!”  Newspaper  workers,  journalism  teach- 


paper  when  it  took  over  the  Chronicle.  On  the  whole  a  book  of  interest  to  ers,  librarians,  and  laymen  interested  in 
“I  could  write  polemics  from  the  leader  any  newspaperman — because  it  is  by  a  reading  what  is  probably  the  best  record 
writer’s  chair,  but  I  was  far  too  diffi-  newspaperman  (in  so  different  Eng-  m  creative  prose  of  newspaperdom,  will 
dent  ’  (at  the  age  of  28)  "for  the  rough-  land) — and  particularly  to  the  student  want  this  combination  volume,  especial- 
and-tumble  of  reporting.  To  this  day  of  contemporary  European  history.  |>'  since  they  can  obtain  a  well-printed 
I  do  not  know  what  the  good  reporter  Some  of  the  value,  of  course,  is  in  the  Iwok  of  more  than  aOO  pages  for  a  dol- 
does  when  the  Dean  of  St.  Paul’s  sends  point  of  view.  English,  and  so  different,  lar.  Each  ciyiy  is  nunmt^red  and  is 
down  word,  through  his  parlor-maid,  — R.  W.  autographed  by  Mr.  Smith.  Burton 


down  word,  through  his  parlor-maid,  — R.  W.  autographed  by  Mr.  Smith.  Burton 

that  he  never  sees  gentlemen  of  the  ♦  *  ♦  Rascoe,  a  Chicago  literary  editor  him- 

Press.”  “'”pO  understand  the  present  we  must  self  in  by-gone  days,  writes  the  preface 

With  a  roving  commission  from  Tom  the  past  is  the  main  thesis  to  the  new  edition. 

Qarke  (who  wrote  My  Ncrthcliffe  of  A  Preface  to  Economic  History  ^^esides  saying  some  merited  nice 
Diary)  he  started  around  the  world  as  (Harper  &  Brothers)  by  Huntly  Mac-  things  about  the  books  and  their  author 
political  secretarv  to  Lord  Beauchamp,  donald  Sinclair,  formerly  assistant  pro-  Mr.  Rascoe  pleads  for  the  coming  of 
who  was  revisitine  New  South  Wales  fessor  of  economics  and  commerce  in  the  day  when  newspaper  workers  will 
where  he  had  been  governor  30  years  Washington  University.  It  is  not  a  not  be  as  underpaid  and  overworked  as 
before.  The  young  “ruling  class”  Eng-  long  book  and  it  has  another  physical  many  of  mem  still  are. 
lishman  gives  his  imnressions  of  Can-  advantage  all  too  seldom  found  in  vol-  Extra !_  Extra!  is  probably  the 


where  he  had  been  governor  30  years  Washington  Lmversity.  it  is  not  a  noi  ot  as  unuerpa 

before.  The  young  “ruling  class”  Eng-  long  book  and  it  has  another  physical  many  of  mem  sti 

lishman  gives  his  impressions  of  Can-  advantage  all  too  seldom  found  in  vol-  Extra!  Extra!  is  probably  the 

ada,  Honolulu,  and  (less  familiar  to  umes  on  heavy  topics:  it  is  printed  on  best  buy  in  journalism  books  in  many 

American  readers)  .Australia  in  the  very  attractively  light  paper.  But  the  thesis  a  >ear.  R.  E.  vV 


beginning  of  the  depression — Sydney  al¬ 


and  the  mere  plan  of  the  book  make 
uncomfortable  reading  for  the  dyed-in¬ 


liquid  gold.  Ironically  enough,  it  is 
narrated  that  Drake  never  realized  the 
importance  of  his  find  and  died  21 
years  later,  a  pensioner  of  the  State 
of  Pennsylvania  in  recognition  of  his 
services.  proposed  Congressional 
grant  of  $250,000  failed  of  fruition 
through  the  sudden  death  of  Thad. 
Stevens,  its  sponsor. 

Problems  of  the  oil  pioneers  are  dis¬ 
cussed  thoroughly  and  sympathetically 
and  the  story  of  John  D.  Rockefeller's 
organization  of  the  industry  are  dis¬ 
cussed  with  a  refreshing  objectivity. 
Mr.  Rockefeller,  world-wide  symbol  of 
oil,  never  drilled  a  well  or  produced 
a  barrel  of  oil,  it  appears,  even  though 
he  was  present  in  the  Titusville  region 
in  the  Spring  of  1860,  when  the  fever 
following  the  Drake  discovery  was  at 
its  height.  Minute  technical  details  are 
given  in  the  descriptions  of  early  drill¬ 
ing  and  nipe-line  operations,  intelli¬ 
gently  illustrated  by  old  tintypes  and 
drawings  that  must  have  represented 
months  of  patient  searching.  Statistics 
are  complete  and  are  presented  in  a 
form  that  makes  them  usable  outside 


ways  gay,  “a  mixture  of  Chatham  and  uncomtortable  DECAUSE  of  the  antipathy  of  the  of  the  technical  circle.  Personalities 

Cannes. .  .as  if  the  Mediterranean  could  the-wool  nationalist.  Economic  his^ry  Ij  press  toward  radio,  press  agents  are  treated  with  respectful  brevity 
be  transferred  to  Middlesborough  and  is  f^etched  un^r  three  ^^^es:  itie  radio  stations  must  be  unusually  Modern  developments  receive  equally 

the  Lido  to  Liverpool”;  and  Canberra,  Self-Sufficient  adept  and  tactful.  Major  Ivan  Firth,  ra-  careful  attention  as  that  given  to  the 

the  city  made  to  order.  He  got  to  India  Economy  and  The  International  Eco-  executive,  and  Gladys  Shaw  Erskine,  historic  beginnings,  and,  as  might  be 
in  time  for  the  Gandhi  excitement  on  'lomy-  ^  !=>  novelist  and  playwright,  say  in  “Gate-  expected,  the  advertising  pages  provide 

which  he  cashed  in  with  his  book  topically— The  Revolution  m  .\gricul-  ^  i  ^  i. 


Naked  Fakir.  “The  Gandhi  Flop”  is  a  .  .  .  „  .  ■  r- 

chapter  on  the  Round  Table  Confer-  in  Population.  Gone  are  the 

ence,  and  Gandhi  out  of  his  proper  Asi-  self-sufficient  stage  and  the  national 
atic  setting.  stage.  A  new  freedom — relative  it  not 

1)  1  •  "  t:  1  I  •  mil  IJ  absolute — has  come  in  the  wake  of  mass 

educalion.  trade  unionism  and  decline 


topically-— 1  ne  Kevoluiion  in  .Agr  cui-  Radio.”  (Macaulay  Company, 

ture,  in  Manufacturing,  m  Transporta-  §2  50.) 

tion  and  in  Pooulation.  Gone  are  the  i„  „  » 


In  a  chapter  called  “Press  Relations,” 
they  point  out  this  antipathy,  and  state 
the  handicap  of  the  radio  press  agent 
thus : 

The  press  agent  of  a  famous  stage  or  talkie 
star  can  get  away  with  almost  anything,  be- 


was  elected  to  Parliament  for  North  i  ^nmilatinn  The  press  agent  of  a  famous  stage  or  talkie 

Bristol  with  a  plurality  of  13,000.  It  family.  IJ;  anything,  be- 

was  the  first  British  use  of  broadcasting  m  rnminent  to  T*'  '  vast  sums  of  money  spent  on 

In  nnllflnc  cincl  it  n-o  -  o  ft-lnnint.  fnn  shlftS  of  populatlOO  ftom  COntlOCnt  tO  advertising,  and  have  stories  published  that 
in  iwhtics,  and  >t  was  a  triumph  for  ^o„ti„ent,  is  one  of  the  major  marks  of  are  very  far  from  the  actual  truth.  In  radio 

.ndffti®’  IT  the  international  economy.  There  is  a  this  is  not  possible.  _ 


that  in  the  House  the  under-3S’s  out¬ 
numbered  the  over-40's. 

But  more  important  are  Bernays’ 
summaries  of  his  travels  in  Europe  and 
particularly  in  Germany.  In  the  autumn 
of  1932  he  attended  a  Nazi  meeting 
and  found  it  “like  a  mass  gathering  of 
Boy  Scouts,  the  Salvation  Army  and 
Junior  Imperial  Leaguers,  united  by 


definite  antinomy  between  international  ,  Accuracy  and  truth  are  essential,  and  a 
trade  and  war;  any  nation  that  fears  publicity  stunt  rarely  reaches  print, 

war  and  longs  for  national  defense  is  Another  illuminating  paragraph  from 
unwise  to  engage  in  international  trade,  this  chapter : 

Cuba  is  an  example  of  a  country  The  press  department  produces  the  only 
wrecked  economicallv  by  international  advertising,  and  a 

trade  Brarili.n  coffee  vaUarir.tion  and  .raST.rZL'S  KlSatS 
the  Stevenson  rubber  stabilization  snd  ^  successful  program  that  the  station  con- 


Bov  Scouts,  the  Sa  vation  Armv  and  .he  <;tevpnson  rubber  stabilization  and  r  -ne  uccausc  o.  me  prmiea  evmence 

T  ......  aid  K  tne  Stevenson  ruooer  staoilizaiiou  aim  ^  successful  program  that  the  station  con- 

Junior  Iniperial  Leaguers,  united  bv  ^t^er  national  experiments  in  the  cemed  has  exploited.  This  is  the  reason  why 

some  grand  cause.  British  crowds  are  control  of  capitalistic  society  must  in-  broadcasting  companies  go  to  great  trouble  to 
accustomed  to  great  oratory  and  regard  evitably  end  disastrously,  since  under  make  a  star  on  a  sustaining  feature,  as  they 
It  as  good  entertainment.  Not  so  the  international  economy  one  nation  then  have  an  esset  that  can  lie  sold  to  a  client. 

never  heard  anything  cannot  be  segregated  from  the  rest  of  The  book  endeavors  to  show  the  in- 
like  Hitler,  who  on  the  rostrum  was  world.  Laissez-faire  was  a  neces-  terested  person  how  best  to  become  as- 


transformed  from  a  vulgar,  self-seek¬ 
ing  politician  to  a  prophet  with  a  flam¬ 
ing  mission  to  his  people.”  In  Germany 
again  in  the  summer  of  1933,  Bernays 


did  not  even  telephone  to  friends  who  producer  and  consumer  ceased  to  have 
were  kind  to  him  nine  months  before  identical  interests.  “The  world  should 
—any  message  from  an  English  M.P.  ^  ^  unit  floating  in  space,  rather  than 
not  in  sympathy  with  Nazi  might  cause  ^  congeries  of  warring  powers”  is  the 
trouble.  He  interviewed  the  chief  Nazi  closing  sentiment  of  this  book  which 
press  agent  (whom  he  or  his  printers  limits  its  view  to  economic  matters,  ex- 
always  call  “Hammstaengl”),  “a  charm-  eluding  the  whole  field  of  social  wel- 
IJ]?  ebullient  young  nian  ’  \vith  a  possibly,  erring  in  its  inter- 

Saul  and  David  friendship  for  Hitler  pretation  of  economic  trends  through 
whose  moods  Hammstaengl  soothes  with  ^  willingness  to  follow  a  theory  of 
piano  playing.  Hammstaengl  raves  well-defined  and  controlling  patterns.— 
about  the  Jews  and  their  control  of  the  R.W'. 

British  Empire,  but  is  somewhat  plac-  '  ’  *  ♦  ♦ 

ated  by  Bernays’  diplomatic  replies.  JESSE  LYNCH  WILLIAMS’  and 
(Bernays’ great-grandfather  was  a  Ger-  J  Richard  Harding  Davis’  stories  of 
man  Jew,  butjiis  father  was  an  Angli-  newspaper  work  long  ago  earned  their 


sary  result  of  the  opposition  between  sociated  with  the  radio  industry  in  its 
state  control  and  the  interests  of  the  many  phases.  The  subject  seems  to  be 
rising  class  of  capitalists  in  the  early  capably  handled. — J.  W.  P. 
days  of  the  Industrial  Revolution  when 


SWEDEN 


can  rector.)  Then  the  Nazi  asked  who  places  as  the  best  writing  in  the  fiction 
led  the  Parliamentary  party  Bernays  of  journalism.  Since  it  was  written 


belonged  to.  “Sir  Herbert  Samuel” 
was  the  answer  and  so  Bernays  did 


more  than  a  decade  ago  a  third  piece  of 
work,  “Deadlines,”  by  Henry  Justin 


not  see  Hitler.  “Get  an  interview  for  Smith,  has  taken  its  place  by  the  side 
a  sow  of  a  Jew!  said  Hanffstaengl.  of  “The  Stolen  Story  and  Other  Sto- 
Heines  in  charge  of  the  concentration  ries”  and  “Gallegher.”  Often  associated 
camp  at  Breslau  is  described  by  Ber-  with  Mr.  Smith’s  book  of  sketches  of 
nays  as  acting  like  “the  captain  of  a  city  newspaper  life  and  characters  is 
rugger  15  just  made  head  of  the  school,  his  novel,  “Josslyn.” 
gloriously  self-confident,  naively  exul-  Recently  the  two  Smith  books  were 


The  audited  weekly  net  paid  circulation  of 
“Hemmets  Journal”  of  MalmO  for  the  six 
months  ending  June  30th,  1934,  was  153,011. 
Between  June  30th  and  August  14th  it 
averaged  167,750  copies  per  issue. 

Due  to  the  excellent  transportation  facilities 
available  in  Sweden,  this  circulation  is 
nation-wide  and  enters  one  in  every  three 
of  the  substantial  homes  throughout  the 
Kingdom. 

The  August  23rd  and  30th  issues  of  “Hem- 
METs  Journal”  contained  such  advertise¬ 
ments  of  foreign  origin  as  Palmolive  soap. 
Flit.  N'ivea  cream,  Vaseline.  Colgate’s  cold 
cream,  VVrigley's  P.K,s,  Lipton's  tea  and 
Kellogg’s  corn  flakes.  All  appear  regularly 
in  the  columns  of  "Hemmets  Journal.” 

HEMMETS  JOURNAL 

weekly  home  magazine  of  MalmO,  Sweden 
Represented  abroad  exclusively  by: 

JOSHUA  B.  POWERS,  Inc. 

ISO  East  4Snd  S«rM<  N«w  Yeric 

Chicago  London  Paris  Berlin 
Buenos  .Aires  Rio  de  Janeiro  S9o  Paulo 


more  than  a  glance  into  the  future. 
The  production  is  creditable  to  the 
publishers  and  the  industry  they  serve. 
-A.T.R. 
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The  Classified  Pages  _ 


SYSTEM  USED  ON  OAKLAND  PAPER 
KEEPS  TAB  ON  SALESMAN’S  WORK 

Forms  Based  on  Carbon  Copies  of  Original  Sales  Orders  Show 
Individual  Sales  Totals,  Linage,  Active  Accounts — 

M.  J.  A.  McDonald  Describes  Plan 


ISi 


HOW  to  compare  a  salesman’s  work  n; 

with  his  own  efforts  in  former  s( 
territories,  and  with  the  activities  of  ir 
his  predecessors  in  his  present  territory,  b 
was  discussed  by  Morton  J.  A.  McDon-  tl 
aid  of  the  Oakland  (Cal.)  Tributie,  be¬ 
fore  the  classified  departmental  of  the  n 
P.  C.  A.  C.  Advertising  Convention  at  i: 
Portland,  Ore.,  recently.  h 

The  method  presented  was  based  f 
upon  carbon  copies  of  the  original  sales  v 
orders,  and  so  verified  by  the  customers  o 
without  further  audit.  a 

•As  applied  to  classified  departments  v 
of  newspapers,  it  gives,  through  adding  a 
machine  accumulations  of  daily  sales  a 
orders,  the  total  number  of  sales,  total 
for  each  salesman  (therefore  for  his  a 
I  territory)  the  percentage  of  short-time  s 
orders,  total  orders  and  linage  by  classi-  i 
kations,  the  number  of  active  accounts,  s 
the  purchase  of  each,  and  the  frequency 
of  purchase.  j 

All  this  mass  of  information,  some  1 
items  necessary  at  all  itmes,  and  others  : 
only  occasionally,  may  be  obtained  from  1 
the  instructions  which  must  be  written  < 
on  each  piece  of  copy  before  it  is  sent  < 
to  the  printer.  ( 

The  accumulated  totals,  Mr.  McDon-  < 
aid  explained,  are  recorded  on  a  slip  i 
8/^x3j4  perforated  for  insertion  in  a  1 
multiple  ring  binder.  As  the  slips  in 
such  a  binder  over-lap.  permitting  the 
lower  margins  to  project,  the  result  is  a 
visible  record  system  comprising  28  ac¬ 
counts  to  a  page,  in  a  binder  10  by  14 
I  inches. 

j  The  lower  margin  of  each  slip  shows 
I  at  all  times  the  name  of  the  firm,  the 

NEWS  OF^ANK^MADE 
CONVENTION  THEME 

Giving  Public  Information  in  Botb 
New*  and  Advertising  Will  Be 
Difcutsed  by  Financial  Ad- 
vertiier*’  Association 

^  In  line  with  the  convention  theme 
"How  to  Meet  1  oday’s  Demand  for 
Financial  Information,”  Talcott  Powell, 
hdianaffolis  Times  editor,  will  outline 
the  requirements  of  newspapermen 
from  banks  and  bankers  at  the  19th 
annual  gathering  of  the  Financial  .Ad¬ 
vertisers’  -Association  at  the  Hotel 
Sutler  in  Buffalo,  beginning  Sept.  10. 

Mr.  Powell  s  address  will  be  delivered 
at  2:45  P.  M.  Sept.  11  as  one  of  the 
highlights  of  _  the  convention  general 
^sion  at  which  the  subject  of  “The 
Public  Questions  Its  Banks”  will  be 
discussed.  J  he  point  of  view  of  the 
average  man  in  the  street  will  be  pre- 
smted  by  Harrison  Jones,  e.xecutive 
vice-president  of  the  Coca-Cola  Com- 
.  I^y.  -Atlanta,  while  the  position  of 
the  business  man  in  relation  to  his 
hank  will  be  outlined  by  Harry  B. 
Hall,  vice-president  of  the  -American 
Appraisal  Company,  Milwaukee. 

While  the  public  criticism  of  banks  and 
ankers  will  be  one  of  the  most  important 
parts  of  the  general  convention,  an  op- 
Wrtunity  has  been  provided  for  the 
hanks  to  develop  answers  to  these 
criticisms.  The  three  bankers  who  have 
^reed  to  speak  out  in  reply  are : 
Jamc/i  P.  Warburg,  vice-chairman  of 
TO  Bank  of  Manhattan  Company,  New 
^ork,  who  will  talk  on  “Public  Spirited 
Policies”  ;  Roy  L.  Stone,  vice-president. 
First  Wisconsin  National  Bank,  Mil¬ 
waukee,  who  will  speak  on  “Institu- 
Jonal  Performances”;  and  Alex  Os- 
wm,  director  of  the  Marine  Trust 
'-ompany.  Buffalo,  and  vice-president 
Batten,  Barton,  Durstine  and  Osborn, 
*ho  will  talk  on  “Effective  Methods.” 

The  climax  of  the  convention  will 
he  a  general  session  on  Sept.  13  at 
*hich  outstanding  members  of  the  F. 
A.  A.  will  submit  specific  recommenda- 


nature  of  his  business,  and  48  small 
squares,  divided  by  months,  the  latter 
indicating  by  diagonal  lines  in  red  and 
black,  or  their  absence,  the  activity  of 
that  account  each  month. 

The  principal  surface  of  the  form, 
normally  covered  by  overlapping  pages, 
is  ruled  vertically  for  12  months  and 
horizontally  for  4  years.  It  has  been 
found  that  12  code  numbers  cover  all 
worth-while  reasons  for  the  inactivity 
of  an  account,  and  the  insertion  of  such 
a  code  number  in  the  monthly  space 
where  no  linage  is  recorded,  will  tell 
at  a  glance  what  is  wrong  with  that 
account. 

The  numbers  indicate  such  excuses 
as :  Out,  nothing  to  advertise,  no  re¬ 
sults,  broke,  busy,  evasive,  or  using 
other  mediums,  such  as  phone  book, 
signs,  mail,  etc. 

One  volume  is  devoted  to  each  ma¬ 
jor  territory,  and  specially  ruled  fly¬ 
leaves  contain  a  five-year  digest  of  the 
activities  of  the  salesman  and  the  his¬ 
tory  of  the  territory.  Graphs  show 
quickly,  simply  and  vividly  the  number 
of  sales  each  month,  the  number  of 
calls,  the  total  linage  and  total  number 
of  active  accounts.  It  is  thus  possible 
to  show  each  salesman  graphically,  how 
his  work  today  compares  with  that  of 
former  years  in  other  territories,  how 
It  compares  with  his  predecessors  in  his 
present  field,  and  wherein  any  weakness 
in  his  methods  may  lie. 

The  talk  was  illustrated  by  typical 
forms  designed  for  newspapers  and 
other  businesses,  each  of  which  was  ex¬ 
plained  in  detail. 

tions  for  public  approach  by  their  fellow 
bankers.  Speakers  and  subjects  follow  : 
“Business  Development”,  \V.  G.  Murrah, 
business  development  and  advertising 
First  National  Bank,  Atlanta;  ‘'Trust 
Development,”  Ernest  L.  Anderson,  as¬ 
sistant  Trust  officer,  Rhode  Island  Hos¬ 
pital  Trust  Company,  Providence  ;  “Sav¬ 
ings  Development,”  John  J.  McCann,  Jr., 
advertising  manager.  National  Savings 
Bank,  Albany ;  “Public  Relations,”  H. 
L.  Lyon,  vice-president,  Harold  F. 
Strong  Corporation,  New  A’ork  City; 
"Technique,”  Edwin  Bird  Wilson,  presi- 
'  dent,  Edwin  Bird  Wilson,  Inc. 

STORE  FILES  APPEAL 

Asheville  Firm  Protests  Judgment  for 
[  Advertising  Service 

;  Bon  Marche,  -Asheville,  N.  C.  depart- 
1  ment  store,  has  filed  appeal  from  the 
:  judgment  of  the  justice  of  peace  hear- 
:  ing  the  suit  of  Norm  Advertising  Com- 
:  pany,  26  street  and  Lexington  avenue, 

-  New  York,  making  the  store  liable  for 
e  the  $187  alleged  due  for  “interrupted 

-  advertising  service.”  The  store  did  not 
f  resist  the  suit  before  the  justice  of 
s  peace  and  offered  no  testimony. 

!.  However,  in  superior  court  of  Bun- 
ti  combe  county,  testimony  from  W.  H. 

Davis,  of  the  Davis  Advertising  Agency’ 
d  of  -Asheville  and  L.  Roy  Phillips,  adver- 
it  tising  director  of  the  Asheville  Citizen- 

-  Times,  will  be  introduced,  as  well  that 
e  of  Brevard  Hoover,  advertising  man- 
e  ager  of  Bon  Marche,  who  signed  the 
e  contract,  will  be  taken. 

;  An  attempt  will  be  made  to  show  that 
if  the  service  was  misrepresented  and  that 
jv  the  contract  so  printed  as  to  obscure 
d  important  clauses  of  the  agreement, 
t.  The  date  for  the  superior  court  hearing 
1-  is  uncertain. 

!-  NEYLAN  ON  THE  AIR 

st  John  Francis  Neylan,  San  Francisco, 
It  legal  and  financial  adviser  to  William 
n,  Randolph  Hearst  and  the  Hearst  news- 
.”  papers,  gave  a  radio  talk  over  a  na¬ 
il  tion-wide  hookup  Sept.  1  on  the  topic. 
It  “The  Merchant  Marine,  Brain  Trust 
F.  and  Politics,”  from  San  Francisco  sta- 
1-  tion  KPO. 


)  Ewing  Galloway,  N.Y. 


"DON'T  DO  THAT... 
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Retail  News  and  Notes 


By  RICHARD  WEBSTER 

Social  Duty?  with  1929.  Five  general  groups  have 
advanced  in  relative  importance:  food, 
from  27.1  per  cent  of  all  retail  sales  in 
the  state  in  1929  to  30.6  per  cent  in 
1933;  restaurants,  from  2.7  per  cent  in 
1929  to  almost  5  per  cent  in  1933,  when 
they  included  drinking  places;  filling 
stations  from  2.8  per  cent  to  4.2  per 
cent  of  all  retail  sales,  though  sales  of 
new  and  used  motor  vehicles  did  not 
hold  their  relative  importance;  the  gen¬ 
eral  merchandise  group,  which  accounted 
for  17.3  per  cent  in  1933,  against  16.2 
per  cent  in  1929,  though  apparel  stores’ 
per  centage  of  total  sales  dropped  in 
the  four  years  from  7.4  per  cent  to  6.2 
per  cent;  and  drug  stores.  (Of  course 
the  total  for  1933  was  much  lower  than 
for  1929 — 384  million  against  619  million, 
so  that  gains  are  only  relative,  except 
that  filling  stations  actually  did  a  tenth 
more  dollar  business  in  1933  than  in 
1929.  The  relative  gain  shows  change 
in  the  distribution  of  the  consumer’s 
dollar. 

Baltimore’s  predominance  in  the  state 
is  almost  exactly  the  same  as  in  1929 — 
almost  two-thirds  of  the  total  dollar 
sales  of  the  state  and  nearly  three- 
quarters  of  the  state’s  total  retail  pay¬ 
roll. 


T  jAS  the  Retailer 
JLI.  And  if  he  sees  it  and  tries  to  do 
something  about  it,  can  he  escape  the 
criticism  of  insincerity  and  self-seeking? 
In  the  trade  there  was  a  little  gracious 
appreciation  of  the  announcement  that 
Hearn’s,  14th  street.  New  York,  would 
forego  all  profit  for  one  year.  “Just 
a  publicity  stunt’’  was  the  commonest 
characterization.  And  there  seemed  to 
be  a  vague  feeling  that  Hearn’s  was  not 
playing  fair,  taking  advantage  of  its 
unusual  financial  set-up  and  possibly  of 
the  fact  that  the  present  owners  had  re¬ 
cently  got  the  business  at  no  great  out¬ 
lay  and  with  no  heavy  investment. 
There  is  certainly  a  question  whether 
such  criticism  is  itself  sportsmanlike 
and  playing  fair ! 

In  the  August  issue  of  For«m,  Lewis  A. 
Riley,  a  government  engineer,  who  used 
to  be  on  the  staff  of  Senator  Bronson 
Cutting,  discusses  the  greed  of  producers 
and  distributors  at  the  expense  of  the 
consumer.  “The  acquisitive  instincts  of 
our  makers  are  passionately  set  upon 
this  false  conception  of  the  unlimited 
nature  of  profit.  They  gave  no  heed  to 
the  lagging  power  of  the  consumer- 
workers  to  buy  and  use  the  products  of 
this  enormously  expanding  productive 
system.’’  And  he  says  that  from  1923 
to  1929  actual  wages  and  salaries  in¬ 
creased  only  4  per  cent,  total  volume 
of  trade  increased  at  the  same  low  rate, 
but  the  total  purchasing  power  of  in¬ 
terest  and  dividends  increased  almost 
160  per  cent.  The  social  value  of  what 
Hearn’s  is  doing  lies  in  the  fact  that 
attention  is  dramatically  called  to  the 
‘unlimited  nature  of  profit’  in  the  pres¬ 
ent  scheme  of  things  by  this  striking 
gesture  of — not  limiting — but  elimina¬ 
ting  altogether  profit. 

Immediately  after  the  Hearn’s  an¬ 
nouncement,  Modell’s  Sporting  Goods 
Co.,  a  chain  with  one  haberdashery  shop 
besides,  promised  a  similar  noprofit 
policy  for  a  year  from  Sept  1 ;  and  the 
president  of  Modell’s  urged  the  New 
York  Retail  Dry  Goods  Association  and 
the  national  association  of  sporting 
goods  stores  to  promote  the  same  idea 
to  their  members.  The  practice  is  ob¬ 
viously  limited  to  concerns  with  no  re¬ 
sponsibility  to  stockholders  or  banks. 

.  The  Hearn  follow-up  was  striking. 
First,  an  advertisement,  “To  the  Thou¬ 
sands  of  Customers  Who  Owe  Hearns 
$176,436.88.  Your  debt  is  cancelled! 

. . .  Several  thousand  people  owe  Hearns 
for  debts  incurred  on  time  payments, 
before  this  store  went  on  a  cash  basis 
two  years  ago.  To  them  we  say: 
‘Forget  it!  Tliere’s  a  New  Deal!  You 
ewe  14S  nothing.'. .  .Hearns  owes  no¬ 
body.  And  nob^y  owes  Hearns !’’ 

And  then  7-column  advertisements  in 
newspapers,  more  than  half  illustration, 
halftone  with  reverse  lettering.  One 
of  these,  a  woman’s  head,  close  up,  with 
the  words  quoted,  “I’ll  tell  you  what 
we  want — We  want  LOWER  Prices!” 
And  in  the  short,  heavily  displayed  body 
of  the  advertisement:  “To  American 
Business  we  say:  The  quickest  way 
to  Recovery  is  to  sell  more  goods,  put 
more  people  back  to  work.  LOWER 
PRICES — the  Hearns  Plan — will  do 
this!” — And  another  same  size  adver¬ 
tisement  shows  .\1  Smith  in  character¬ 
istic  action  with  the  head:  “says  A1 
Smith,  ‘I’m  proud  of  Hearns!  a  store 
close  to  the  Heart  of  New  York... and 
close  to  my  Heart,  too.’” 

.\  variation  of  this  theme  is  a  Thom 
Mc.^n  advertisement:  “Thom  McAn 
declares  a  dividend  for  his  custo¬ 
mers.  All  Thom  McAn  men’s  shoes 
now  $3 — never  before  priced  lower.” — 
A  few  days  later  the  trade  news  pro¬ 
phesies  lower  priced  shoes  if  sales  don’t 
improve.  But  McAn’s  lower  prices  are 
“because  Them  McAn  sales  have  in¬ 
creased  in  leaps  and  bounds  this  year.” 
*  *  * 

71^ ARY LAND  Retail  Sales  in  More 
JVJ  Detail,  released  by  the  Depart¬ 
ment  of  Commerce  for  .\ug.  30  publica¬ 
tion,  give  the  first  retail  figures  for  any 
state  by  kinds  of  business  in  1933,  and 
the  first  comparison  of  1933  returns 


7[jfETROPOLITAN  New  York 
J.Y1.  Retail  Sales  for  July  and  Half 
of  August  were  scarcely  better  than  in 
the  same  period  last  year.  Indeed  a 
little  worse — about  V/i  per  cent — if  this 
year’s  liquor  sales  are  excluded  to  com¬ 
pare  with  1933.  But  this  is  partly  ex¬ 
plained  by  the  fact  that  last  year  this 
period  had  one  more  open  Saturday 
than  this  year.  Rochester  stores  had 
the  greatest  increase  over  last  year — 
11.6  per  cent. 

More  recent  and  more  genera!  than 
these  Federal  Reserve  Bank  figures  are 
the  Dun  &  Bradstreet  reports  for  the 
last  week  of  August — the  best  of  the 
summer  for  the  retailer  throughout  the 
whole  country,  and  a  great  improvement 
on  the  first  part  of  the  month.  Gains 
were  particularly  noticeable  in  the 
South  and  Southwest,  sometimes  as 
much  as  20  to  30  per  cent. 

*  *  * 

STOCKHOLDERS  Are  Getting  Mote 
O  this  August.  Total  dividends  this 
August  were  $247,470,283  (627  corpora¬ 
tions)  against  $215,851,119  last  August. 
Back  dividends  were  paid  by  34 — only 
12  in  August,  1933.  “The  retail  corpo¬ 
rations  made  an  especially  fine  show¬ 
ing:  chain  stores  paid  this  August  $7,- 
723,845,  compared  with  $4,237,681  last 
August ;  and  dei«rtment  stores  did  twice 
as  well  by  their  stockholders — ^paying 
out  in  dividends  $488,558  against  $242,- 
227  last  year. 

On  Oct.  1,  1934,  First  National 
Stores,  Inc.,  will  redeem  at  110  about 
one-half  of  its  outstanding  $5,0(X),000 
of  7  per  cent  preferred  stock  outstand¬ 
ing — unusual  in  these  days! 

*  # 

CHAIN  Store  Sales  and  Earnings. 

National  Tea  Company  sales  for  4 
weeks  ending  Aug.  11  were  6.9  per  cent 
below  the  same  period  in  1933,  and  for 
32  weeks  ending  the  same  day  sales 
were  4.9  per  cent  below  last  year  same 
period. 

Jewel  Tea  Company  for  28  weeks  to 
July  14  had  net  profit  of  $702,642  this 
year  against  $305,637  last  year.  On 
Sept.  15  the  company  will  pay  all  em¬ 
ployes  continuously  working  from  Dec. 
31,  1933,  to  July  14  a  5  per  cent  wage 
extra,  figured  on  all  income  from  the 
company  up  to  $50  a  week. 

Wieboldt  Stores,  Inc.,  sales  for  three 
months  to  July  26  this  year  were  $4,- 
336,389,  an  increase  of  7.7  per  cent  over 
the  same  period  in  1933.  For  6  months 
the  sales  were  $8,842,942,  an  increase 
of  14.5%  over  the  first  half  of  1933. 

«  «  * 

COLLEGE  Shop  Promotions  and 
Sales  of  School  Wear  are  heavy 
in  all  parts  of  the  country.  “This  is 
the  way  we  go  to  school”  was  a  head¬ 
line  used  by  Bullock’s  in  Los  .Angeles 
and  by  Frederick  Loeser  in  Brooklyn... 


Macy’s  “Knows  the  college  girl  in  all 
her  moods.  Questionnaires,  conferences, 
campus  investigations — naturally  we  do 
all  that.  But,  most  important  of  all, 
Macy’s  is  the  store  that  for  years  has 
gone  to  the  great  Eastern  colleges,  set 
up  shop,  and  sold  the  girls  right  on  their 
ozot  stamping  ground !..  .They  twist  a 
quarter,  squeeze  a  dollar,  wring  a  five. 
They  love  low  prices  and  then  have  the 
temerity  to  demand  high  quality.  Well, 
we’ve  pulled  strings  to  give  it  to  them.” 
...To  sell  to  grammar  school  grades, 
Abraham  &  Straus  of  Brooklyn  used 
two  inside  pages  in  color  of  the  Brook- 
lyn  Eagle  comic  section:  “.A.  &  S.  is 
ready  with  everything  for  school  from 
oxfords  to  berets,  from  pencils  to  suits.” 
...  In  Dallas,  A.  Harris  &  Co.  used  the 
script  headline  “O.K.  Collegiennes  1  “for 
a  series  with  Vogueish  illustrations... 
Elevator  signs  in  Stern  Brothers,  New 
York,  list  a  half  dozen  colleges  repre¬ 
sented  in  the  College  Shop..,. A  6^col- 
umn  advertisement  of  John  Wana- 
niaker.  New  York,  is  headed  “College 
This  Fall?  Then,  of  course,  you’ll  want 
to  know  about  Wanamaker’s;  “and 
takes  considerable  space  for  Col¬ 
leges  and  Universities  Represented  on 
Wanamaker’s  Staff,  including  4  in  Eng¬ 
land,  one  in  Ireland,  one  in  Russia, 
three  in  Canada  and  three  in  Germany 
...In  Detroit,  Himmelhoch’s  ran  ad- 
^ertisements  signed  “Betty,”  inviting 
visitors  to  the  College  Shop  and  an¬ 
nouncing  special  days  for  different  col¬ 
leges,  each  with  an  undergraduate  hos¬ 
tess  who  chose  the  apparel  for  the 
special  window  display.  The  illustra¬ 
tions  for  the  Himmelhoch  series  were 
college-comic  in  style,  imitating  John 
Held... John  Taylor’s  Kansas  City,  re¬ 
produced  a  college  girl’s  diary  describ¬ 
ing  her  successful  shopping  at  this  store. 
...  In  Cleveland,  the  Linder  Co.  said : 
“We  aren’t  going  to  have  a  college 
shop.  Years  ago,  when  we  opened  the 
first  one  in  town,  we  liked  the  idea.  So 
apparently  did  other  stores,  for  it  was 
copied  the  country  over!  This  year  we 
are  turning  the  whole  store  into  a  happy 
hunting  ground.  Lindner’s  College 
Counselors  are  perhaps  the  only  group 
of  girls  who  are  justified  in  ‘knowing  it 
all.’  They  know — and  they  tell  1” 

*  *  * 

TDUSINESS  and  the  Drought.  The 
Ej  Fairchild  publication  has  just  sur¬ 
veyed  business  in  the  drought  area;  the 
report  is  in  the  Sept.  3  issue.  In  Utah 
sales  for  July  and  early  August  were 
better  than  last  year,  thanks  in  part  to 
heavy  drought  relief  funds... In  Ne¬ 
braska,  and  especially  in  Lincoln,  sales 
are  as  good  as  a  year  ago;  and  instal¬ 
ment  payments  keep  up,  and  instalment 
sales,  particularly  where  lower  rates  are 
in  force. ..In  Missouri  the  losses  have 
been  mostly  in  small  towns.  St.  Louis 
sales  for  July  were  2.1  per  cent  better 
than  last  July,  but  30  per  cent  below 
June — a  more  than  seasonal  drop,  fn 
Kansas  City  and  its  territory  business 
has  been  good  and  has  improved:  Kan¬ 
sas  City  bank  clearings  beat  any  other 
city  in  the  country  for  the  rate  of  gain 
in  bank  clearings  over  last  year — with  a 
record  of  plus  39.7  per  cent  increase  for 
the  week  ending  Aug.  15  against  a  na¬ 
tional  average  of  minus  5.9  per  cent.  So 
the  Kansas  City  Star,  promoting  this 
area,  is  saying:  “Is  the  Drought  IN¬ 
SIDE  Your  Business?”. .  .In  Texas, 
around  Fort  Worth,  the  Retailing  in¬ 
vestigators  found  that  the  cotton  pay¬ 
ment  had  given  many  small  farmers 
money  to  spend,  so  that  retail  business 
is  better  than  a  year  ago.  August  sales 
on  the  Lay- Away  plan  and  other  instal¬ 
ment  buying  are  good,  and  the  small 
stores  that  have  suffered  unduly  have 
been  those  poorly  organized... In  Okla¬ 
homa  the  small  merchants  are  in  a  bad 
way,  but  Oklahoma  City  trade  and  the 
big-scale  organization  of  C.  R.  Anthony 
Co.,  oi^rating  stores  in  50  smaller  cities, 
are  shining  exceptions. .  .In  North  Da¬ 
kota,  stores  on  the  Eastern  edge  of  the 
state,  within  a  50-mile  radius  of  Fargo, 
showed  for  July  one  of  the  biggest  in¬ 
creases  in  sales  over  last  July  in  the 
whole  Ninth  Federal  Reserve  District 
— and  bank  clearings  for  July  this  year 
were  more  than  50  per  cent  better  than 
July,  1933  in  Bismarck. 


Advertising  Age  for  Aug.  25  prints 
reassuring  letters  from  editors  of  state 
farm  papers,  showing  that  the  farmer’s 
purchasing  power  is  at  least  equal  to 
1933,  thanks  to  higher  prices,  govern¬ 
ment  aid,  and  (in  some  districts  like 
Colorado)  irrigation^  farming  and  high 
altitude  farming. 

r  *  * 

pROSPECTS  are  none  too  certain. 

Retailers  seem  unworried  by  the 
threat  of  a  textile  strike;  and  they  ex¬ 
pect  September  business  to  be  better 
than  last  year.  Samuel  W.  Reyburn, 
president  of  the  Associated  Dry  Goods 
Corporation,  pointing  out  the  need  of  a 
revival  in  the  heavy  goods  industries 
where  unemployment  is  worst,  had  this 
to  say  about  retailing :  “While  at  this 
time  the  retail  business  in  dollars  is  45 
per  cent  less  than  it  was  in  1929,  the 
number  of  workers  is  estimated  to  be 
not  more  than  17  per  cent  less.  Only 
about  one  million  of  the  nine  million 
unemployed  are  from  the  distributing 
trades.” 

Retailers  are  coming  to  see  that  the 
whole  matter  of  unemployment  and  re¬ 
lief  is  of  vital  importance  to  them.  The 
Midwest  Merchants  Council  is  confer¬ 
ring  with  relief  workers  to  see  how  re¬ 
lief  money  can  be  spent  through  regular 
channels.  It  does  not  inevitably  follow 
that  the  number  of  all  unemployed  must 
be  subtracted  from  total  population  in 
order  to  arrive  at  an  estimate  of  an 
actual  market.  In  New  York  City,  for 
instance,  a  considerable  part  of  the  23 
per  cent  of  the  total  population  which 
was  recently  reported  as  on  the  relief 
rolls  had  been  getting  regular  relief  in 
institutions  for  years  and  was  entirely 
distinct  from  the  class  of  emergency 
needy.  Rough  estimates  of  the  number 
on  relief — with  no  carefully  standard¬ 
ized  definition  of  “relief” — for  several 
large  cities  explain  in  part  the  decrease 
in  buying  power  and  the  increase  in  tax 
burdens:  Philadelphia,  15.16  per  cent 
this  .August,  against  12.94  per  cent  in 
August,  1933;  Chicago,  11.8  per  cent, 
and  all  Illinois,  14  per  cent;  Cuyahoga 
County  (Cleveland),  about  16  per  cent; 
Pittsburgh,  16.1  per  cent;  and  both 
Minneapolis  and  San  Francisco,  about 
10  per  cent. 

*  «  * 

Federal  Housing  Act  is  broaden¬ 
ing  its  credit  plan  so  that  saving 
banks  and  building  and  loan  associations 
required  to  loan  only  against  mortgagee 
.security  may  participate  in  credit 
scheme.... H.  Dorsey  Newson,  formerly 
publicity  assistant  at  Gimbels,  New 
York,  has  joined  the  F.  H.  A.  staff  to 
contact  newspaper  publishers  and  adver¬ 
tising  directors. ...  Macy’s  used  a  full 
page  to  tell  “here’s  how  UNCLE  SAM 
ran  help  you  Modernize  Your  Home... 
Estimate  from  this  list — then  apply  for 
your  loan;”  and  closing  with:  “The 
Federal  Housing  Administration  Fur¬ 
nishes  in  Macy’s  a  Free  Consulting  Ser¬ 
vice  to  Advise  You.”... The  national 
magazines  are  helping — maybe  more 
than  the  newspapers.  The  Crowell 
Publishing  Company  gets  out  a  booklet 
explaining  the  Housing  Act;  and  Time 
advertises  to  dealers :  “For  a  clear  short 
review  of  the  Housing  Act,  send  for 
The  National  Housing  Act,  and  the  list 
of  TIME-advertised  housing  materials 
and  equipment  that  have  the  acceptance 
of  your  Best  Customers.” 

«  *  41 

WITH  TRIBUNE  15  YEARS 

John  Steele,  Chicago  Tribune  London 
correspondent,  and  Lyman  Atwell,  head 
of  the  Tribune  photographic  department, 
each  observed  their  15th  service  anni¬ 
versary  with  the  Tribune  in  August 
Charles  Bartlett,  golf  editor,  and  Quin 
Ryan,  WGN  radio  station  manager, 
each  have  10  continuous  service  with 
the  Tribune. 


CULLENWARD  PROMOTED 

Eric  Cullenward,  new'S  editor,  San 
Francisco  Chronicle,  has  been  promoted 
to  assistant  managing  editor,  effective 
Sept.  1,  according  to  announcement 
made  by  managing  editor  W.  D.  Chand¬ 
ler.  Cullenward  was  a  San  Francisco 
newspaperman  for  20  years,  until  he 
became  secretary  of  the  California 
Highway  Commission  in  May,  1931. 
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Editor  &  Publisher  for  September  8,  19  34 


EXPOSE  CLEANED  UP 
NUMBERS  RACKET 

300  in  Philadelphia  Jailed,  Fined  or 
Paroled  as  Result  of  Newspa* 
per  Drive — Evelyn  Shuler 
Wrote  First  Articles 

{Special  to  Editor  &  Publisher) 

Philadelphia,  Sept.  4. — A  total  of 
300  gangsters  and  small  fry  of  the  num¬ 
bers  racket  here 


have  been  jailed, 
paroled  or  fined 
and  a  similar 
number  are  under 
indictment  await¬ 
ing  trial  as  the 
indirect  result  of 
the  work  of  a 
woman  reporter, 
E  V  e  1  yn  Shuler, 
of  the  Philadel¬ 
phia  Evening 
Ledger. 

Miss  Shuler, 

Evelyn  Shuler  ^ho  had  previ¬ 
ously  investigated 
activities  of  Philadelphia  gangsters,  sev¬ 
eral  times  facing  iwssible  death  if  her 
identity  had  been  disclosed,  made  a  sur¬ 
vey  of  tha  numbers  racket  in  the  spring 
of  1932.  Her  series  stirred  police  into 
action  temporarily,  but  this  crusade  died 
down  soon  after  the  expose. 

Intermittently  during  the  two  years 
following  police  made  spasmodic  at¬ 
tempts  to  clean  up  the  situation,  as  arti¬ 
cles  by  Miss  Shuler  and  others  con¬ 
tinued  to  reveal  the  extent  of  the  racket, 
to  which  was  attributed  a  number  of 
gang  shootings  and  the  mulcting  of 
thousands  of  poor  foreigners  who 
played  the  numbers  in  the  hope  of  “hit¬ 
ting”  and  collecting  a  large  sum. 

Finally,  this  spring  every  Philadel¬ 
phia  daily  hammered  away  at  the 
racket. 

A  special  numbers  court  was  created  by 
Judge  Raymond  MacNeille  to  deal  with 
those  arrested  in  a  new  police  drive,  cli 
rected  by  the  District  Attorney’s  office, 
after  it  was  revealed  that  city  magis¬ 
trates  were  releasing  many  of  the  rack¬ 
eteers. 

Judge  MacNeille  today  announced 
the  numbers  court  judges  have  agreed 
to  impose  nothing  but  jail  sentences  on 
convicted  numbers  writers,  answering 
reports  in  the  newspapers  that  the  fight 
against  the  racket  would  be  eased.  He 
revealed  the  effectiveness  of  the  cam¬ 
paign  begun  by  Miss  Shuler  with  his 
report  that  more  than  600  men  and 
women  have  been  convicted  or  are  fac¬ 
ing  trial. 

_  Members  of  the  clergy  took  to  the 
air  in  the  newspapers’  campaign  against 
the  racket,  one  woman  minister  lauding 
Miss  Shuler’s  courage  in  a  radio  ad¬ 
dress  commending  her  investigation  and 
subsequent  expose. 

ADOPTS  NEW  TYPE  FACE 

The  Albany  (Ore.)  Democrat-Herald 
has  changed  its  type  face  to  the  new 
Linotype  Excelsior,  with  a  7^-point 
face,  instead  of  the  light  7-point  used 
since  1925. 

HOLLISTER  JOINS  L.  A.  TIMES 

Earl  B.  Hollister,  well  known  for  his 
management  of  circulation  contests  on 
the  Pacific  Coast,  has  joined  the  Los 
Angeles  Times  as  circulation  promotion 
manager. 


IIVTERIVATIOIVAL 
SERVICE 
Sydney  R.  Clarke 

President 

76,  Rue  des  Petits-Champs 
Paris,  France 

Telephones  Opera  66-»27 
Cable  Addrre ■  >  Ricantalir,  Paris 

Travel  Experts 

New  York  Representative: 

WQliam  L.  Strauss  &  Son 
660  Madison  Avenue  New  York,  N.  Y. 


DAILY  TO  MARK  BIRTHDAY 

A  community  anniversary  week,  with 
the  observance  of  the  Cape  Girardeau 
(Mo.)  Southeast  Missourian’s  30th  an¬ 
niversary  as  the  principal  feature,  will 
be  held  beginning  Oct.  4.  A  special 
edition  of  the  daily  that  week  will  re¬ 
call  in  stories  and  pictures  many  changes 
and  developments  here  in  the  past  30 
years.  The  special  will  be  somewhat 
unusual  in  that  no  attempt  will  be  made 
to  carry  a  large  number  of  pages,  ac¬ 
cording  to  an  announcement.  R.  K. 
Evans,  of  Jefferson  City,  has  been  em¬ 
ployed  to  direct  the  special  edition. 
The  Missourian  is  published  by  Naeter 
Bros.,  Inc. 

NEW  FLORIDA  SERVICE 

Oscar  M.  Johnson  and  Kent  Warren, 
two  well-known  Florida  newspapermen, 
have  formed  the  Johnson- Watson  Press 
Service  at  Tallahassee.  Mr.  Johnson 
was  formerly  managing  editor  of  the 
Tampa  Tribune.  Kent  Warren  founded 
the  Miami  Beach  Sun  ten  years  ago. 
The  Johnson- Watson  Press  Service  is 
located  in  the  Florida  State  News 
Building. 

TWO  JOIN  MARKETS,  INC. 

Wisconsin  Markets,  Inc.,  Milwaukee, 
Wis.  has  announced  the  addition  of  the 
Marinette  (Wis.)  Eagle  Star  and  the 
Tivo  Rivers  (Wis.)  Reporter  to  its 
groups  in  an  expansion  program  which 
will  take  on  several  additional  principal 
markets  in  the  state.  Frank  R.  Star- 
buck  publisher  of  the  Racine  Journal- 
Times,  is  president  of  the  group. 

GROCERY  SURVEY  COMPILED 

The  Miami  Daily  News  has  just  com¬ 
pleted  a  25-page  survey  of  all  grocery 
stores  in  Miami,  to  determine  which 
brands  of  16  classes  of  merchandise  the 
dealer  pushes  and  which,  in  order,  are 
the  three  best  selling  brands  in  each 
classification.  A  limited  number  of 
copies  are  available  to  anyone  interested 
in  the  Miami  market. 

HAS  NEW  PLANT 

The  Kane  (Pa.)  Republican  cele¬ 
brated  its  40th  anniversary  last  week¬ 
end  occupying  a  new  building  in  North 
P'raley  street  at  that  time.  This  is  the 
fourth  time  expansion  of  the  company’s 
business  has  necessitated  removal  to 
new  quarters.  G.  Scott  Smith  is  pub¬ 
lisher. 

MOYER  SUCCEEDS  ANDERSON 

E.  R.  Anderson  has  resigned  as 
Sunday  editor  of  the  San  Diego 
(Cal.)  Union  to  handle  Gov.  Frank  F. 
Merriam’s  campaign  for  re-election  in 
San  Diego.  He  is  succeeded  by  Cecil 
C.  Moyer,  telegraph  editor,  and  Moyer 
in  turn  is  replaced  by  Will  Freeman 
of  the  copy  desk. 

MURPHY  TO  SAN  MATEO 

Don  Murphy,  formerly  with  San 
Mateo  (Cal.)  Times  and  advertising 
manager  of  the  Centralia  (Wash.) 
Chronicle,  has  joined  Peninsula  Stores, 
Ltd.,  San  Mateo,  Cal.,  as  advertising 
manager. 

Speaking  of  By-Lines 

HERE'S  ONE— 

By:  HOTEL  PICCADILLY 

We’re  convenient  to  advertbing 
^  and  Publishing  Offices,  theatres 
i  and  cafes------ 

You’re  home  when  you’re  with 
us — a  new  hotel,  600  rooms,  each 
with  bath,  circulating  ice-water, 
a  Beauty-Rest  Mattress  on  every 
bed.  Rates  ^2.30  and  up  but 
not  too  far  up. 

HOTEL 
P  I  CC  A  D  I  LLY 

I  A  Hop,  Skip  and  a  Jump  from 

I  B  roadniay  on  W est  45th  Street 


VIVIAN  SHIRLEY  GETS 
‘BREAK’— FOR  2  DAYS  p 

Well-Known  Writer’s  Position  with 
N.  Y.  World-Telegram  Terminated  ^ 
When  Editor  Learns  Her  Hus-  h 
band  Is  M.E.  of  Rival  Paper  n 

-  p 

The  problems  confronting  a  news-  s 
paper  woman  with  a  reputation  all  her  c 
own  in  endeavoring  to  further  her  p 
career  after  marriage  to  a  newspaper 
editor,  also  prominent,  are  posed  in  the 
New  York  experiences  of  Vivian  Shir¬ 
ley,  Philadelphia  Public  Ledger  Syndi-  ^ 
cate  writer.  j 

Although  Miss  Shirley  has  made  a  ^ 
brilliant  reputation  for  her  work  on  the  j 
Ledger  and  with  the  syndicate,  she  has 
been  anxious  to  break  into  New  York 
journalism.  She  was  finally  given  a 
chance  last  week  by  Lee  B.  Wood, 
executive  editor  of  the  New  York  f 
World-Telegram,  and  on  Tuesday  be-  , 
came  woman’s  page  editor  and  column-  ® 
ist  of  the  World-Telegram.  She  sue-  f 
ceeded  Gretta  Palmer,  who  is  in  ill  I 
health.  I 

.■\fter  two  days,  however.  Miss  Shir¬ 
ley  had  to  leave  the  paper,  although 
she  was  doing  her  job  competently. 
The  reason  was  that  Mr.  Wood  learned 
that  Miss  Shirley  is  the  wife  of  Harry 
B.  Nason,  managing  editor  of  the  New 
York  Post,  a  competitor  of  the  World- 
Telegram.  They  had  been  married  Oct. 

7,  1933. 

Mr.  Wood’s  feeling  was  that  Miss 
Shirley  would  be  inevitably  blamed  for 
all  “leaks”  between  the  two  competitive 
offices,  regardless  of  whether  or  not 
she  might  be  responsible,  and  that  it 
was  unjust  both  to  Miss  Shirley  and 
the  World-Telegram  for  her  to  hold 
a  position  with  the  World-Telegram. 
He  praised  her  work  highly. 

Miss  Shirley  first  asked  Mr.  Wood 
for  work  in  .-^pril,  1933,  five  months 
before  her  marriage,  she  told  Editor 
&  Publisher  this  week,  and  assumed, 
she  said,  that  Mr.  Wood  knew  of  her 
marriage. 

Mr.  Wood  attributed  Miss  Shirley’s 
failure  to  mention  that  she  was  mar¬ 
ried  to  Mr.  Nason  when  she  joined  the 
‘  World-Telegram  to  her  enthusiasm  for 
obtaining  a  position  in  New  York. 

She  substituted  for  Prunella  Wood, 

'  woman’s  page  editor  of  the  Neto  York 
American,  two  weeks  in  April  of  this 
year. _ 

FACTS 

■  The  Personnel  Bureau  hasthepersonal, 

>  education  and  experience  records  of 
41 6  members  of  Sisma  Delta  Chi  in 
46  states,  the  District  of  Columbia, 

:  two  island  possessions  and  three 
:  foreign  countries. 

,  They  are  trained  for  and  experienced 
'  in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $520  to  $15,000. 

Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man,  write 


PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER.  Dircctoi 
Stock  Yards  Station  Chicago 


NORMAN  AGENCY  NAMED 

Crown  Products  Corporation,  San 
Francisco,  has  named  the  Kelso  Nor¬ 
man  Organization,  San  Francisco 
agency,  as  advertising  counsel  to  direct 
a  campaign  featuring  Sani-Clor,  house-, 
hold  cleanser.  Gloria  Casperson,  for¬ 
merly  in  production  and  continuity  de¬ 
partments  of  San  Francisco^  radio 
station  KJBS,  has  joined  the  Norman 
Organization  as  head  of  the  radio  de¬ 
partment. 

D.  H.  SMITH  RECOVERING 

David  H.  Smith,  circulation  manager 
of  the  Oregon  Journal,  Portland,  Ore., 
is  recovering  from  a  major  operation 
performed  Sept.  1.  He  will  be  on  the 
inactive  list  for  a  month. 


RUTH  DE  YOUNG  RETURNS 

Ruth  De  Young,  Chicago  Tribune 
club  editor  has  returned  to  the  Tribune 
local  room  after  a  three-month  absence 
due  to  illness. 


ACCURACY 


United  Press 


SPEED 


ALL  THE  NEWS  OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 

is  given  in 

WORLD'S  PRESS  NEWS 

leading  British  organ  of 
{oumalism  and  publicity. 

SabKripden  of  SB  a  ysif  Indiidasi 
SS  ItuiM  al  WerM't  Prats  Haws 
IS  ItMias  of  "Pholetiapky" 

IS  biuat  el  "Priniins" 

IS  Ittaat  el  “Marlcalina  *  Datian" 

^nly  British  member  of  the  A.  B.  C 
in  lb  field.  Largest  net  paid  sale. 

WORLD’S  PRESS  NEWS 
AND  ADVERTISING 


41,  Fatter  Lana 


Lendoa,  E.  C  4 


1/  you  need 
circulation 


men 


Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Wclfeu'c  Com¬ 
mittee  of  the  Intemationsd 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  £.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 
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Editor  &  Publisher  for  September  8,  1934 


WHAT  OUR  READERS  SAY 


SEES  GUILD  A  FUTIUTY 

To  Editor  &  Publisher:  I  am  one 
of  the  few  newspapermen  in  the  U.  S. 
who  lias  belonged  both  to  the  Ameri¬ 
can  Newspaper  Guild  and  the  Austra¬ 
lian  Journalists  Association  and  from 
what  I  can  see  the  one  is  following 
rapidl}-  the  same  dreadful  road  of  the 
other. 

Heywood  Broun,  it  seems  to  me,  is 
doing  his  best  to  turn  the  American 
Guild  into  an  organization  for  the  pre¬ 
servation  of  hack  horses  and  if  he  suc¬ 
ceeds  his  labor  union  will  make  news¬ 
paper  work  as  dull  in  the  U.  S.  as  the 
AJA  has  made  it  in  Australia. 

It  may  raise  the  standard  of  pay  in 
the  Ozark  Mountains,  but  it  will  do  in¬ 
calculable  harm  to  the  individual  in 
Xew  York  and  Chicago.  It  will  do 
what  the  AJA  has  done — it  will  set  up 
a  machine  and  its  mechanical  men  will 
turn  the  Herald  Tribune  and  the  ll  or/d- 
Telegrain  into  Melbourne  Arguses  and 
Sydney  Morning  Heralds,  excellent 
newspapers  of  record  but  as  dry  as  the 
dust  of  Dakota. 

I  am  violently  opposed  to  the  sort  of 
mechanical  journalism  the  AJA  has 
produced  in  Australia.  The  Australian 
journalist  isn't  a  journalist  at  all  in  the 
present  American  sense;  he  is  a  court 
stenographer.  He  is  a  skilled  work¬ 
man  who  carries  a  notebook  and  sets 
down  what  he  hears  in  shorthand.  He 
goes  to  the  opening  of  Parliament  at 
the  magnificent  capitol  in  the  Canberra 
cow  pasture  and  he  pays  no  attention  to 
the  red  coats  and  the  emu  feathers  the 
.\ustralian  soldiers  wear  in  their  hats. 
He  seems  to  have  no  eye  at  all  for  the 
color  of  his  country ;  he  has  lost  his 
descriptive  sense  and  he  wouldn't  dare 
venture  into  interpretation.  He  is  a 
taker  down  of  speeches: 

“Parliament  opened  at  11:33  a.  m.,” 
is  the  way  he  begins  a  story.  Then  he 
writes :  “The  following  was  read  by 
His  Excellency  the  Governor  General 
He  opens  his  notebook  and  begins  copy¬ 
ing  verbatim. 

He  is  exact  in  his  account,  I  will  ad¬ 
mit  :  seldom  does  the  Australian  politi¬ 
cian  wriggle  out  of  a  situation  by  pre¬ 
tending  he  was  misquoted;  but  the  pa¬ 
per  the  -Australian  writes  for  reads 
like  the  Congressional  Record. 

I  suppose  the  pay  of  the  average 
-Australian  journalist  is  considerably 
above  that  of  the  average  American  re¬ 
porter,  but  there  isn’t  much  of  a  top  for 
the  top  man.  There  isn’t  much  of  a  top 
because  the  AJA  steam  roller  with  all 
its  entrenched  legal  positions  has  leveled 
it  down;  the  AJA  has  yet  to  produce 
a  single  Heywo^  Broun  or  Theodore 
Dreiser. 

The  would-be  Brouns  and  Dreisers  of 
Australia — ^the  Lindsay  boys,  for  in¬ 
stance — don’t  go  into  newspaper  work. 
The  -AJ.A  has  set  up  something  which 
doesn’t  appeal  to  them. 

The  Australian  journalist  has  had  to 
pay,  too,  for  his  competence.  He  hasn’t 
the  influence  in  his  community  that  the 
poorer  American  journalist  has;  he 
hasn’t  the  social  freedom,  nor  the  ac¬ 
cess  nor  confidence  of  his  government 
to  the  same  extent.  He  hasn’t  much 
imagination,  either,  and  he  hasn’t  much 
ambition.  He  isn’t  impelled  by  the  same 
motive ;  the  Australian  doesn’t  even 
dream  of  writing  the  great  Australian 
novel.  He  is  a  tradesman  and  news¬ 
paper  work  is  his  trade. 

His  powerful  organization  has 
moulded  him,  has  taken  him  from  the 
middle  classes  as  a  youth,  trained  him 
as  an  apprentice,  dictated  what  he  shall 
do  during  his  first  year  and  during  his 
second  and  finally  has  turned  him  out  at 
S39  a  week  as  a  first-class  hack  writer. 

What  is  the  result?  If  he  is  worth 
his  ^It  he  does,  if  he  can,  what  .Alan 
V’illiers,  Ken  Attiwill  and  Ronald 
Walker  did — he  escapes  on  the  first 
windjammer  for  London. 

And  even  in  London,  as  a  member  of 
the  British  organization,  he  hasn’t  the 
power  of  an  American  reporter.  The 
American  newspaperman  is  the  most 
envied  journalist  in  the  world.  He  can 


lie  of  any  eminence.  It  all  depends  upon 
his  own  ability. 

I  worked  on  the  staff  of  The  Nezos 
in  -Adelaide,  South  Australia,  in  1928. 
I  went  to  the  South  from  Honolulu, 
where  I  had  been  working  on  the  Star- 
liiilletin.  I  got  on  from  the  top,  through 
Dean  Walter  Williams  of  the  Univer¬ 
sity  of  Missouri,  who  was  a  friend  of 
the  publisher.  By  special  agreement 
with  the  News  unit  I  was  allowed  to 
join  the  AJ.A  and  work. 

From  what  I  saw  in  -Australia,  I 
think  Broun’s  sort  of  Guild  will  do 
more  harm  than  it  will  do  good  in  the 
U.  S.,  and  I  am  opposed  to  its  left 
wing  direction. 

Yours  sincerely, 

Ben  Robertson, 
Associated  Press  Staff  Writer. 


THAT  GHASTLY  PICTURE 

To  Editor  &  Publisher  :  Editor  & 
Publisher’s  opinion  of  The  Journal's 
picture  of  a  dead  bandit  is  not  that 
of  Knoxville  judges,  social  workers, 
educators,  law  enforcement  officers  and 
other  "thoughtful  newspaper  readers.” 

1  enclose  clippings  quoting  statements 
of  many  readers  who  are  not  moved 
by  “the  desires  of  the  mob.”  Many 
others  gave  their  commendation  ver¬ 
bally.  Comparatively  few  objected. 
The  district  attorney-general,  Fred 
Bibb,  on  vacation  at  the  coast,  hastened 
to  write  his  approval.  Daily  news¬ 
papers  of  Bristol  and  Johnson  City, 
nearby  smaller  cities,  asked,  were  given 
permission  to  use  the  Journal's  picture 
of  “the  naked  torso  of  the  dead  man.”. 
Editors  of  those  newspapers  should  not 
be  accused  of  “hasty  and  immature  edi¬ 
torial  judgment.”  They  are  seasoned 
newspapermen  not  to  be  sneered  off 
the  scene  by  Editor  &  Publisher  or 
any  other  self-appointed  censor.  Wal¬ 
ter  -Anderson,  Knoxville’s  director  of 
public  safety,  today  informed  us  that 
in  his  opinion  85  to  90  per  cent,  of  the 
better  people  of  Knoxville  approved 
the  Journal’s  printing  of  the  dead  ban¬ 
dit’s  picture. 

But  what  interests  us  most  is  why 
you  saw  and  commented  on  that  pic¬ 
ture.  Your  name  is  not  in  the  Jour¬ 
nal’s  mail  list.  Are  you  a  regular 
newsstand  reader  of  the  Journal?  If 
so,  we  are  flattered. 

Steadily  for  months  the  Journal’s 
circulation  has  been  increasing.  It  was 
the  largest  in  history,  41,337,  before 
the  Bunch  picture  was  printed  August 
31,  seven  days  later,  it  was  44,035.  The 
day  the  Bunch  picture  was  printed, 
-August  23,  street  sales  jumped  more 
than  5,000.  Many  telephone  orders 
came.  .As  you  say  “that  isn’t  very 
important.”  But  Knoxville  home  de¬ 
livered  daily  circulation  of  the  Jour¬ 
nal  has  continued  to  increase  since  the 
picture  was  printed.  Four  subscribers 
stopped  the  paper  because  of  the  pic¬ 
ture.  Hundreds  of  new  subscribers 
have  been  added  for  that  and  other 
reasons. 

Thanks  to  TV.A  and  other  favorable 
circumstances,  advertising  linage  in¬ 
creased  in  Knoxville  in  August  over 
-August  a  year  ago: 

The  Journal  77,336  lines;  27.3  per 
cent. 

News-Sentinel  37,422  lines,  8.6  per 
cent. 

Obviously  reader  prestige  of  the  Jour¬ 
nal  is  increasing. 

-And  was  it  not  something  worthy  of 
journalistic  acclaim  that  when  tipped  on 
a  raid  of  the  house  where  the  bandit 
was  hiding,  the  Journal’s  city  editor 
and  a  reporter  got  there  ahead  of 
county  officers,  waited  long  after  the 
time  for  the  raid,  did  not  see  the  offi¬ 
cers  closing  in  under  cover,  went  after 
city  police,  guided  them  to  the  house, 
narrowly  escaped  being  shot,  got  the 
story  with  their  own  eyes? 

“Enterprising  journalism!”  perhaps, 
you  call  it.  But  I  will  stake  a  long 
reputation  as  news  gatherer  and  pub¬ 
lisher  that  such  alertness  and  coumge 
is  worthy  of  more  than  the  faint,  al¬ 
most  damning  praise  you  gave  these 


boys  in  your  holier-than-thou  comment 
on  their  peerless  reporting. 

I  will  not  ask  you  to  print  this  let¬ 
ter  nor  to  do  anything  else  about  it, 
but  I  suggest  that  you  refrain  from  the 
appearance  of  “hasty  and  immature  edi¬ 
torial  judgment’’  on  your  own  part  in 
future  comments  on  newspaper  news 
in  -America. 

With  best  wishes,  I  am 

Yours  very  truly, 

R.  H.  Cl.\gett, 
General  Manager, 
Knoxville  (Tenn.)  Journal. 


DALLAS’  OLDEST  PAPER 

To  Editor  &  Publisher:  In  your 
Golden  Jubilee  Edition  you  quoted  a 
letter  from  Mr.  E.  J.  Kiest.  publisher 
of  the  Dallas  Tinies-Herald,  as  fol¬ 
lows  : 

“The  Times-Herald  extends  its  hearty 
congratulations  and  best  wishes  to  the 
staff  of  Editor  &  Publisher  on  the  oc¬ 
casion  of  the  50th  anniversary  of  your 
splendid  publication. 

“The  Times,  established  in  1876  and 
the  Herald,  established  in  1886,  and  the 
consolidation  Jan.  1,  1888.  makes  our 
newspaper  the  oldest  continuously  pub¬ 
lished  daily  in  Dallas,  occupying  a  sim¬ 
ilar  position  to  yours  in  the  field  of 
national  journalism. 

“May  you  live  long  and  prosper.” 

A'ou  will  note  that  Mr.  Kiest  in  this 
letter  makes  the  claim  that  his  news¬ 
paper  is  the  oldest  continuously  pub¬ 
lished  daily  in  Dallas,  occupying  a  po¬ 
sition  similar  in  the  field  of  national 
journalism  to  your  publication. 

This  claim  of  Mr.  Kiest  is  erroneous, 
and  we  would  be  pleased  if  you  would 
make  correction  in  some  subsequent  is¬ 
sue  of  Editor  &  Publisher. 

The  Dallas  Morning  News  was  es¬ 
tablished  on  Oct.  1.  1885,  as  an  integral 
part  of  the  Gahrston  Xeivs,  which  was 
founded  on  -April  11,  U'42.  The  corpo¬ 
rate  continuity  of  .A.  H.  Belo  Corpo¬ 
ration  (formerly  -A.  H.  Belo  &  Co.) 
publishers  today  of  the  Dallas  News 
and  the  Dallas  Journal,  runs  straight 
back  to  1842  without  a  break.  We  call 
ourselves  the  oldest  business  institution 
in  the  State  of  Texas,  which  claim  has 
never  been  challenged. 

With  regard  to  the  local  situation: 
The  Dallas  News  is.  without  doubt,  the 
oldest  continuously  published  daily 
newspaper  in  Dallas.  The  old  Dallas 
Herald  was  founded  as  a  weekly  here 
in  1849.  It  became  a  daily  in  1874, 
and  was  so  published  until  Nov.  30, 
1885,  when  it  was  Ixmght  out  “lock, 
stock  and  barrel”  from  its  owners  by 
the  Dallas  Morning  News,  and  the  two 
papers  were  consolidated  under  the 
name  of  the  Dallas  Morning  News. 
Our  paper,  therefore,  dates  from  1849 
in  the  City  of  Dallas,  if  the  claim  of 
the  Times-Herald  is  to  be  allowed  that 
it  dates  from  the  founding  of  the  Dal¬ 
las  Times  in  1876. 

The  Times-Herald  is  correct  in  say¬ 
ing  that  a  second  Dallas  Herald  was 
started  in  1886,  but  this  should  never  be 
confused  with  the  original  pioneer 
paper  which  existed  under  its  own 
name  from  1849  to  1885. 

By  common  consent,  the  respective 
ages  of  newspapers  in  Dallas  are  based 
on  the  dates  when  their  present  names 
were  settled  upon.  Thus  the  Dallas 
Morning  News  is  the  oldest,  dating 
from  lf^5.  The  Times-Herald  is  sec¬ 
ond,  dating  from  Jan.  1,  1888. 

As  to  the  justness  of  our  claim  for 
being  the  pioneer  paper  in  Dallas,  let’s 
see  how  you  claim,  yourselves,  to  be 
celebrating  a  Golden  Jubilee.  On  page 
34  of  the  anniversary  edition  you  state 
that  your  journal  began  March  22,  1884, 
as  The  Journalist.  The  Golden  Anni¬ 
versary  is  based  on  that  name  and 
date.  At  present  Editor  &  Publisher 
is  a  consolidation  of  The  Journalist, 
Newsdotn,  started  in  1892,  and  of  The 
Fourth  Estate,  started  in  1894.  The 
present  name  of  Editor  &  Publisher 
was  not  used  until  June  29,  1901.  No 
one  questions,  however,  that  the  pres¬ 
ent  publication  dates  from  1884. 

Ted  Deale y, 

Vice-President,  Dallas  News 
and  Journal. 


EVENING  PAPER  NEWS 

To  Editor  &  Publisher:  How  long, 

I  wonder,  is  it  going  to  be  before  eve¬ 
ning  newspapers  of  the  country  get 
“hep”  to  themselves  and  claim  what 
is  due  them  with  respect  to  the  re¬ 
lease  of  controllable  news  from  gov¬ 
ernmental  source? 

For  years,  from  Washington  down 
to  Des  Moines,  the  common  prac¬ 
tice  of  news  sources  has  been  to 
preserve,  or  attempt  to  preserve,  a 
meticulous  balance  between  morn¬ 
ing  and  afternoon  newspapers. 

I  submit  that  this  is  neither  fair 
to  the  rank  and  file  of  newspapers 
nor  productive  of  ma.ximum  public¬ 
ity  for  those  with  news.  To  support 
my  contention,  I  point  to  the  fol¬ 
lowing  : 

The  aggregate  circulation  of 
morning  newspapers  in  the  United 
States,  according  to  the  latest  avail¬ 
able  information,  is  13,224,000;  the 
aggregate  circulation  of  evening  news¬ 
papers  in  United  States  is  22,611,000. 

The  total  number  of  daily  newspapers 
in  this  county  is  1,911.  But  of  that  total 
1,533  are  evening  newspapers  and  only 
378  are  morning. 

To  particularize  as  to  Iowa,  there 
is  a  morning  newspaper  circulation  of 
less  than  175.000,  contrasted  with  an 
evening  circulation  of  approximately 
500,000. 

Added  to  this  is  the  fact  that  there 
is  no  morning  newspaper  in  Iowa  that 
does  not  also  have  an  afternoon  edi¬ 
tion,  whereas  there  are  39  evening  dai¬ 
lies  which  do  not  have  morning  edi¬ 
tions. 

In  short,  so  far  as  Iowa  is  concerned, 
nolnxly  is  discriminated  against  when 
releases  are  given  to  the  evening  news¬ 
papers.  -Analysis  of  the  figures  for  the 
whole  nation  lead  me  to  believe  that 
this  same  filing  is  substantially  true  on 
the  broad  scale. 

All  of  which  leads  to  a  guess  as  to 
how  long  it  is  going  to  be  before  eve¬ 
ning  newspapers  wake  and  liegin  utiliz¬ 
ing  the  clear-cut  case  for  preferred 
news  consideration  which  has  been  left, 
virtually  unnoticed,  on  their  doorstep. 

A’ours  very  truly. 

\V.  Earl  Hall, 
Managing  Editor, 

Mason  City  (la.)  Globe-Gazette. 


“WHO  IS  SLICKERED?’’ 

To  Editor  &  Publisher:  I  marvel 
at  the  gullibility  of  many  of  the  na¬ 
tion’s  editors.  For  years  we  have  heard 
the  voluminous  vociferation  against  the 
subtle  and  practiced  hand  of  the  space- 
grabbers— of  the  tons  upon  tons  of  free 
publicity  that  plague  the  harassed 
watchdogs  of  precious  linage. 

Take  up  most  any  newspaper  and 
gaze  upon  the  generous,  if  not  lavish, 
bestowal  of  invaluable  free  publicity 
accorded  the  silly  sallies  of  the  sun- 
touched  cinema  celebrities.  The  recent 
Lupez-Tarzan  humbug  was  a  glowing 
example.  Surely  there  were  editors 
who  must  have  sensed  the  hocus-pocus 
of  press-agentry  in  that  “grab.” 

Movie  artists  are  given  column  after 
column  (outside  the  regular  gossip  sec¬ 
tions)  in  accounts  of  their  flitting  from 
one  husband  or  wife  to  another,  from 
one  flame  to  another;  this  one  denies 
this  and  another  denies  that,  ad  infini¬ 
tum. 

A  burglar  steals  a  pair  of  pa¬ 
jamas  worth  $75  (any  loon  who’d  pay 
$75  for  pajamas  ought  to  lose  them), 
somebody  got  sun-burned,  etc.  Tire¬ 
some,  indeed,  this  exploitation  of  in¬ 
sincere  intimacies,  scrambled  domestic¬ 
ity  and  other  nutty  conduct.  Who 
cares  ? 

Consider,  too,  the  thousands  of  read¬ 
ers  who  look  with  disgust  upon  flagrant 
marital  hopping  from  crag  to  crag  be¬ 
cause  of  religious  or  other  personal 
scruples.  Then,  too,  too  much  of  any¬ 
thing  becomes  tiresome. 

Perhaps  I  am  all  wet  and  that  my 
humble  opinion  isn’t  worth  the  paper 
upon  which  this  letter  is  written.  It  is 
inspired,  nevertheless,  by  bewilderment 
engendered  in  the  reading  th^  constantly 
increasing  hanky-i)anky  handouts  from 
Hollywood,  after  so  much  editorial 
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hullabaloo  within  the  profession  on 
space  banditry. 

Cut  out  the  dishing  out  of  free  news 
space  for  this  sort  of  thing  and  they  d 
soon  abandon  their  asinine  cavorting, 
or  they  would  pay  (I  wonder)  to  see 
an  account  of  it  in  print. 

The  editorial  pretext,  perhaps,  is  that 
such  whoop-de-doo  makes  good  read¬ 
ing.  Heaven  forbid !  All  well-handled 
press-agent  thimblerigging  makes  good 
reading,  some  of  it  better  than  a  lively 
spot  news  yarn.  A  greater  portion  of 
this  stuff  isn’t  even  good  press-agenting. 
At  any  rate,  the  following  seems  worth 
pondering : 

I  have  before  me  an  edition  of  a 
well-known  metroiwlitan  daily.  This 
edition  carries  36  pages.  I  have  selected 
it  at  random,  and  it  is  typical.  .\nd 
note,  please,  that  I  am  considering  only- 
space  devoted  to  this  actor-and-actress 
buncombe  which  is  printed,  in  text  and 
with  art,  in  the  regular  news  columns, 
under  regular  news  heads  and  captions 
— ignoring  completely  the  special  the¬ 
atrical  and  movie  gossip  page  and 
columns. 

On  page  one  alone  there  are  318  lines 
devoted  to  the  stuff.  The  entire  paper 
carries  1.743  lines.  Editor  &  Pub¬ 
lisher’s  directory  of  circulation,  rates 
and  personnel  gives  this  paper’s  mini¬ 
mum  advertising  rate  as  40  cents.  No 
wonder  there  are  others  who  believe 
they  are  entitled  to  some  free  publicity 
— 5^97.20  gone  up  the  flue  in  one  edi¬ 
tion  on  free  personal  publicity.  That’s 
just  what  it  is. 

It  is  the  usual  conglomeration  of 
separations,  whims,  love  balm,  rumors, 
denials,  sunburns  and  pictures.  More¬ 
over,  an  advertiser  couldn’t  buy  those 
318  lines  on  page  one  for  love  nor 
money.  Most  of  this  stuff  was  dug  up 
by  reporters — S697.20  worth  without 
spending  so  much  as  the  price  of  a 
postage  stamp.  You  can’t  blame  the 
artists.  They  must  have  publicity — 
and  how  they  get  it ! 

This  material  is  mostly  one  hundred 
per  cent  gossip — the  eighteen-carat, 
ball-bearing  variety.  It  certainly  isn’t 
news,  so  why  shouldn’t  it  be  boiled 
down  and  relegated  to  the  theatre  and 
feature  sections  where  blurbs  are  free 
(if  they  must  be  free)  as  in  the  case 
of  siKjrts,  society,  etc.  The  temptation 
is  great,  I  know,  because  it  lends  itself 
admirably  to  swell  art.  But  who  is 
more  liberal  with  expensive  prints  for 
just  this  purpose. 

Since  writing  the  above  I  have 
checked  an  edition  which  just  came  in, 
and  I  find  1,()92  lines  of  the  same  trash 
in  the  news  columns — $436.80  worth  of 
that  ever-discussed  space  given  away 
with  (heaven  help  us)  37^  lines  de¬ 
voted  to  another  Lupez-Tarzan  yarn 
with  art,  in  which  it  is  said  they  “get 
along  like  turtle  doves,”  and  in  which 
the  interviewer  is  told  by  Weissmuller: 
"Why,  we’ve  never  had  a  quarrel ; 
that’s  all  talk,  that  fighting  stuff.” 

Now,  I  ask  you:  Who’s  getting 
!  slickered  ? 

'  Ralph  Coates, 

.  New  Brighton,  Pa. 


DIDN’T  REFUSE  DATA 

To  Editor  &  Publisher:  In  your 
issue  of  Aug.  18,  you  published  an 
article  referring  to  the  questionnaire 
on  censorship  of  classified  advertising 
which  was  sent  out  last  spring  by  T. 
F.  Mulhern  of  the  Brooklytt  Daily 
Eagle. 

The  second  paragraph  quotes  him 
I  as  saying  that  the  Xcw  York  Times 
I  did  not  answer  the  question  concerning 
j  the  amount  of  classified  advertising 
j  declined  because  we  “were  unable  to 

I  estimate  the  omissions.” 

I  I  clearly  recall  my  conversation  with 
Mr.  Mulhern  on  this  subject  in  which 
I  told  him  that  we  regularly  decline 
thousands  of  classified  advertisements 
each  year,  but  that  it  is  impossible  to 
estimate  the  amount  of  additional  busi¬ 
ness  refused  at  the  source  by  advertising 
agents  who  are  familiar  with  our 
rigid  rules  governing  the  acceptability 
of  advertising. 

From  the  wording  of  the  article  in 
Editor  &  Publisher  it  might  appear 
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that  the  Times  had  refused  to  answer 
tl.is  question,  which  is  not  the  case. 

iours  very  truly, 

C.  M.  Carroll, 

Classified  Advertising  Manager,  \ew 
York  Tunes. 


A  MONTH’S  READING 

To  Editor  &  Publisher;  It  took 
me  a  whole  month  to  read  your  won¬ 
derful  Golden  Jubilee  Edition,  and  1  am 
writing  to  join  with  your  host  of 
friends  and  well-wishers,  extending  my 
heartiest  congratulations  to  you  and 
your  staff.  It  is  a  splendid  number 
and  an  excellent  example  of  modern 
journalism. 

A.  B.  Kapplix, 

Managing  Editor,  Duluth  (Minn.) 

Xeu'S-Tribune. 


BUYER’S  GUIDE 

^  For  EDITOR  &  PUBUSHER  Readers  ^ 


Auditors  and  Appraisers 


Printins  Plant  Appraisals 

Made  by  Qualified  Experts 


Standard  Appraisal  Co. 

6  Church  Street  N.  Y.  C. 


Service 


ORIGINAL  $20  Each 

Plus  a  small  royalty,  and  you  own  exclusive 
rights,  copyrights,  etc.,  in  your  own  name.  WE 
ALSO  HELP  SELL  the  published  games,  books, 
novelties,  etc.,  which  we  originate  for  you.  KEEP 
YOUR  PLANT  BUSY  AND  UKOFITABLE. 
Satisfaction  Guaranteed.  Associated  Management 
Senice.  1700  East  Sansom  St.,  Philadelphia, 
Fa.  Folder  of  other  Services  Free. 


Circulation  Builders 


Employment 


RESENTS  TRIVIAL  STORIES 


Mayor  LaGuardia  Gives  His  Views  of 
New  York  Reporters 

Mayor  LaGuardia  of  New  York  City 
was  asked  by  Chicago  newspaper  re¬ 
porters  upon  his  arrival  here  last  week 
for  his  Labor  Uay  address  at  the 
World’s  Eair  how  he  got  along  with 
the  newspapermen  since  he  has  been 
mayor  of  New  York.  He  replied: 

"Eunny  how  things  go.  During  that 
battle  in  Washington  the  boys  were  with 
me,  but  the  publishers  weren’t.  Now 
in  New  York,  I  seem  to  have  the  pub¬ 
lishers  but  not  the  reporters.” 

"What’s  happened?”  one  reporter  in¬ 
quired. 

■■Ev;ery  time  I  say  ’damn’  or  throw  a 
paper  down  on  the  desk  in  disgust,  the 
-New  York  reporters  rush  off  to  their 
papers  and  tell  all  about  that  instead  of 
paying  attention  to  the  real  news,”  com¬ 
mented  the  mayor.  "In  Washington, 
the  reporters  didn’t  bother  about  such 
things.  They  were  after  the  real  news.” 


LIPSEY,  JR.,  FOREIGN  EDITOR 

Universal  Service  Promotes  Washing¬ 
ton  Bureau  Writer 

Plautus  1.  Lipsey,  Jr.,  veteran  for¬ 
eign  correspondent,  lias  been  appointed 
foreign  editor  of  Universal  Service. 

Mr.  Lipsey  goes  to  his  new  post 
from  the  Universal  Service  Washing¬ 
ton  bureau,  where,  as  a  staff  member, 
he  covered  the  House  of  Representa¬ 
tives. 

Six  years  of  service  with  the  A.P. 
staff  in  Europe  are  behind  him.  He 
worked  in  London  and  Paris  and  spent 
three  and  a  half  years  in  Geneva,  cov¬ 
ering  the  League  of  Nations. 

He  was  born  in  Tennessee  40  years 
ago.  .\t  college  he  won  lour  ’varsity 
letters.  He  has  been  a  professional  ball 
player  and  a  school  teacher. 

During  the  World  War  he  com- 
maiuied  Company  "L,”  34th  Infantry, 
7tli  Division,  on  battlefields  in  Eastern 
France. 

He  began  newspaper  work  in  1921 
as  city  editor  of  the  Jackson  (Miss.) 
Clarion-Ledger.  He  then  joined  the 
staff  of  the  Neu’s-Sciinitar.  Memphis, 
going  from  there  to  the  A.P. 


SWING  JOINS  THE  NA’HON 

Journalist  Named  Editor  of  Weekly 

— Headquarters  in  Washington 

Raymond  Gram  Swing,  formerly 
London  correspondent  of  the  Philadel- 
I’hia  Public  Ledger  and  the  New  York 
Evening  Post,  has  been  made  editor  of 
The  Nation,  liberal  weekly.  He  will 
make  his  headiiuarters  in  Washington, 
D.  C. 

Since  Oswald  Garrison  Villard  re¬ 
tired  as  editor  of  The  Nation  the  mag¬ 
azine  has  been  edited  by  an  editorial 
board. 

Mr.  Swing  began  his  newspaper  car¬ 
eer  in  Cleveland,  O.  He  was  for  years 
Berlin  correspondent  for  the  Chicago 
Daily  News  and  for  the  Neze  York 
Herald.  He  served  as  examiner  for  the 
War  Labor  Board  in  Washington  and 
was  the  first  editor  of  the  Plumb  Plan 
Journal,  now  Labor,  the  organ  of  the 
Railroad  Brotherhoods.  During  1918- 
1919  he  was  on  the  editorial  staff  of 
The  Nation. 


WATCH  YOUR  MILLINE  RATE 

It  is  the  barometer  of  your  newspaper’s  prosperity. 

Many  publications  are  right  on  the  edge  of  great 
losses,  through  drops  in  their  circulation  figures. 
Let  us  increase  your  circulation. 

HUDSON  DePRlEST  &  ASSOCIATES 

World**  Record  Circulation  Builder* 

246  FIFTH  AVE.,  NEW  YORK 


Clipping  Bureaus 

BUSINESS  MAGAZINE  CLIPPINGS 

We  read  for  clipping  purpoee*  almost  every 
good  businee*  magasine  published  in  America 
^^ome  2000  of  them — as  well  as  labor,  church, 
medical,  farm,  and  other  class  papers. 

AMERICAN  TRADE  PRESS  Clipping  Bureau 

435  W.  23d  Street  New  York  City 


NEW  PROMOTION  BOOKLET 

The  San  Francisco  News  has  issued 
a  30-page  promotion  booklet  entitled 
"Reflecting  the  Personality  of  a 
NEWSpaper  .  .  .  and  Its  Readers. 
Each  page  is  8K>xlI  inches  and 
reproduces  in  miniature  size,  but 
clearly  legible,  a  full  page  taken 
from  a  recent  issue  of  the  News.  Copy 
at  the  bottom  or  side  of  each  page  ex¬ 
plains  the  makeup  or  points  out  dis¬ 
tinctive  features  of  the  paper.  The 
booklet  is  bound  with  the  new  spiral 
binding  process  so  each  page  lies  flat 
for  convenient  reference.  The  circula¬ 
tion  department  is  also  using  the  book¬ 
let,  only  made  up  with  wire  stitching 
instead  of  spiral  binding  at  the  back, 
as  a  manual  for  carriers.  The  booklet 
was  prepared  under  direction  of  H.  W. 
Haley,  promotion  manager. 


STOCK  PAYS  DIVIDEND 

Launching  its  fifth  year  of  unbroken 
dividend  payments  since  the  first  public 
offering  of  preferred  shares,  the  board 
of  directors  of  Hearst  Consolidated 
Publications,  Inc.,  in  meeting  held  at 
San  Francisco  .4ug.  31  voted  the  17th 
consecutive  quarterly  disbursement  of 
43)4  cents  per  share  on  the  Class  “A” 
seven  per  cent  stock.  This  dividend, 
which  covers  the  third  quarter  of  1934 
and  at  the  annual  rate  of  $1.75  per 
share,  will  be  paid  Sept.  15  to  stock¬ 
holders  of  record  on  the  books  of  the 
company  as  of  Sept.  1. 


NAMED  BY  COMIC  WEEKLY 

Robert  E.  Clift  has  been  appointed 
as  director  of  advertising  of  the  Comic 
lYeckly,  with  headquarters  in  New 
York.  For  the  past  two  and  a  half 
years  Mr.  Clift  has  been  western  man¬ 
ager.  He  succeeds  Robert  P.  David¬ 
son,  who  is  to  become  vice-president 
of  Pictorial  Reviezi.’.  Joseph  J.  Bar¬ 
nett  has  been  promoted  to  be  western 
advertising  manager. 


SETS  COPY  PRECEDENT 

A  precedent  in  advertising  property 
for  sale  under  foreclosure  was  estab¬ 
lished  by  Supreme  Court  Justice  Ray¬ 
mond  E.  Aldrich  in  White  Plains,  N.  Y., 
.■\ug.  29  when  he  authorized  an  ex¬ 
penditure  of  $100  for  a  display  adver¬ 
tisement  instead  of  a  regular  legal  ad¬ 
vertisement  for  the  property.  The 
holders  of  the  second  mortgage  appealed 
to  the  court  for  authorization  of  dis¬ 
play  advertisement  on  the  grounds  that 
more  bidders  would  attend  the  sale  and 
that  no  one  reads  or  understands  the 
legal  advertisements. 


Tha  WELFARE  COMMITTEE 
of  tho 

INTERNATIONAL  CIRCULATION 
MANAGERS  ASSOCIATION 
Can  aupply  you  wltb  oompetaDt  dreulatlon 
men  of  capacity  and  ability  capable  to  take 
cbtlre  ebarge  of  your  department  or  to  fill 
Important  poata  In  the  department. 

Addreee  the  Secretary-Treasurer  please, 
Mr.  Clarence  Eyster,  eare  Star  Building, 
Peoria,  lU. 
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Written,  Designed  and  Printed 

WM.  C.  POPPER  &  CO. 

**Printera  since  1893** 

148  Lafayette  Street  New  York,  N.  Y. 
Tell  u3  your  circulation  problems 


WINS  SCHOLARSHIP 

William  McGaffin  Selected  for  $1,000 
G.  M.  Hitchcock  Award 

William  McGaffin,  acting  telegraph 
editor  of  the  Columbus  (Neb.)  Daily 
Telegram,  has  been  chosen  from  28 
applicants  as  the  first  recipient  of  the 
Sl.fXXJ  Gilbert  ?^1.  Hitchcock  scholar-, 
ship  of  the  Columbia  University  School 
of  Journalism,  Dean  Carl  W.  Acker¬ 
man  has  announced.  The  scholarship, 
which  provides  expenses  for  one  year 
at  the  school,  was  established  last  June 
by  Mrs.  Gilbert  M.  Hitchcock  of 
Cjmaha  and  Washington,  D.  C.,  in 
memory  of  her  husband,  the  late  Gil¬ 
bert  M.  Hitchcock,  C.  S.  Senator  and 
founder  and  publisher  of  the  Omaha 
World-Herald.  It  is  awarded  annually 
by  the  faculty  of  the  school  of  jour¬ 
nalism  to  residents  of  Nebraska  who 
are  graduates  of  a  Nebraska  university 
or  college,  or  who  are  editorial  em¬ 
ployes  of  a  Nebraska  newspaper.  Col¬ 
lege  graduates  who  complete  the  year’s 
work  successfully  will  receive  the  Co¬ 
lumbia  school’s  degree. 

Mr.  McGaffin  is  24  years  old  and  is 
married.  He  comes  from  a  family  long 
identified  with  Nebraska  journalism. 
His  father  is  Hugh  McGaffin,  editor 
and  publisher  of  the  Polk  (Neb.) 
Progress,  and  his  grandfather,  W.  H. 
McGaffin,  Sr.,  was  founder  of  the 
Bellwood  (Neb.)  Gasette. 

Mr.  McGaffin  began  setting  type  in 
his  father’s  office  as  a  boy,  and  since 
then  has  not  deviated  from  the  goal  of 
newspaper  work.  Graduating  from 
Polk  High  School  in  1928,  he  went  to 
the  University  of  Nebraska  at  Lincoln. 
There  he  joined  the  staff  of  the  stu¬ 
dent  newspaper,  the  Daily  Nebraskan, 
of  which  he  becam  managing  editor. 

After  receiving  the  A.B.  degree  and 
Certificate  in  Journalism  in  June.  1932, 
Mr.  McGaffin  worked  for  the  Lincoln 
Star  and  Omaha  World-Herald  before 
going  to  Columbus. 


BORBA  WITH  EXAMINER 

Harry  Borba  resigned  effective  Sept. 
1  as  assistant  sports  editor  of  the  San 
Francisco  News,  to  join  the  sports  de¬ 
partment  of  the  San  Francisco  Exam¬ 
iner  as  football  expert  and  all-around 
writer  on  amateur  sports  topics.  Cur¬ 
ley  Grieve,  sports  editor  of  the  Ex¬ 
aminer,  has  announced  that  Dink  Temp¬ 
leton,  track  coach  and  athletics  au¬ 
thority  at  Stanford  University,  has 
joined  the  Examiner  sports  staff  and 
will  cover  coast  football  games  this 
season. 
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UNAGE  DEVELOPS  FROM 
HOUSING  PLAN 


(Continued  from  page  3) 


tising  campaign  here.  Not  much  na¬ 
tional  advertising  copy  as  yet  but  expect 
15,000  lines  local  display  principally 
from  new  advertisers.  Newspaper  has 
formed  local  committee  to  cooperate 
with  plan.  Building  permits  not  in¬ 
creased  yet  but  expect  upward  trend 
once  campaign  is  under  way.  Plan  to 
run  advertising  in  at  least  three-page 
section  in  this  newspaper  four  consecu¬ 
tive  weeks.” 

In  Chicago,  activity  in  connection 
with  the  Federal  Housing  Administra¬ 
tion  repair  and  modernization  program 
was  just  getting  under  way  this  week 
with  the  organization  of  an  executive 
committee  to  conduct  a  community  cam¬ 
paign  which  it  is  hoped  will  benefit  all 
groups  in  this  field  and  bring  consider¬ 
able  local  advertising  linage  to  news¬ 
papers. 

Chicago  newspaper  advertising  man¬ 
agers  in  general  reported  little  or  no 
additional  advertising  linage  to  date  as 
a  result  of  the  FHA.  The  one  excep¬ 
tion  is  the  Chicago  Herald  and  Exam¬ 
iner  which  conducts  a  Better-Homes 
section  in  the  Sunday  paper.  Walter 
J.  Fay  reported  that  on  the  two  pre¬ 
ceding  Sundays,  local  contractors,  build¬ 
ing  material  supply  houses,  plumbing 
firms  and  others  in  the  home  moderniz¬ 
ing  and  repair  business,  used  special 
advertising  copy  in  connection  with  the 
Federal  housing  program.  Mr.  Fay 
emphasized  the  importance  of  news¬ 
papers’  contracting  local  advertisers  in 
this  field,  rather  than  relying  upon 
national  distributors  of  building  ma¬ 
terials  to  use  large  display  space.  He 
declared  every  interest  in  the  building 
field  can  be  benefited  materially  by  ty¬ 
ing  in  with  the  FHA  program  through 
local  newspaper  advertising. 

.-\t  the  Chicago  community  program 
organization  meeting  Sept.  5,  G.  R. 
Schaeffer,  advertising  director  of  Mar¬ 
shall  Field  &  Co.,  pointed  out  direct 
and  indirect  potential  benefits  of  FHA. 
He  declared  it  afforded  unlimited  op¬ 
portunity  to  building  material  and 
plumbing  firms  and  indirectly  to  the 
retail  stores  dealing  in  home  furnish¬ 
ings,  Mr.  Schaeffer  explained  that 
where  moderninzing  and  repair  work 
will  be  done,  many  homes  will  need  new 
furnishings.  In  line  with  this  thought, 
he  announced  Field’s  is  establishing  an 
information  bureau  for  home  owners 
regarding  the  FHA.  It  is  Field’s  con¬ 
tention  that  women  will  be  more  inter¬ 
ested  in  this  program  than  men  and 
for  that  reason  will  seek  information 
from  department  stores  rather  than 
from  banks  or  FHA.  He  announced 
Field’s  intends  to  promote  the  informa¬ 
tion  bureau  with  large  newspaper  ad¬ 
vertisements. 

It  is  the  intention  of  the  Chicago 
committee  to  raise  not  less  than  $100,- 
000  to  be  spent  in  interesting  local  con¬ 
cerns  and  groups  engaged  in  the  build¬ 
ing  industry  to  advertise  and  to  dis¬ 
seminate  information  regarding  meth¬ 
ods  by  which  property  owners  may 
avail  themselves  of  the  national  hous¬ 
ing  act  provisions.  Modernization  Day 
will  be  observed  at  a  Century  of  Prog¬ 
ress  Exposition  Sept.  26. 

In  Buffalo  the  Federal  Housing  pro¬ 
gram  has  produced  thus  far  approxi¬ 
mately  5,0(K)  lines  of  advertising,  ac¬ 
cording  to  E.  D.  Anderson,  of  the 
Buffalo  Evening  Neves.  “The  bulk  of 
this,”  he  stated,  “has  come  from  the 
banks,  advertising  loan  facilities.  Three 
national  advertisers  are  contemplating 
plans  for  advertising  in  this  city.  The 
balance  consists  of  small  ads  of  local 
builders.  Banks  report  many  inquiries 
but  no  actual  loans  have  been  made.” 

The  Omaha  World-Herald  reported 
carrying  three  pages  of  advertising  and 
news  matter  on  the  FHA  program  Sept. 
2.  as  part  of  a  series  to  run  on  13  con¬ 
secutive  Sundays.  Considerable  space 
has  been  contracted  for  the  full  period. 
The  copy  stressed  the  FHA  tie-up  and 
offered  free  estimates.  Thd  thirty  ad- 
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vertisers  included  not  only  dealers  in  ager  of  the  Los  Angeles  Illustrated 

building  materials,  but  also  firms  selling  Daily  News,  said  the  FH.\  thus  far 

such  products  as  grass  seed,  oil  burners,  had  been  responsible  for  110  inches  of 
rugs,  furnaces  and  furnace  repairs,  light  advertising  by  building  material  dealers, 
and  power,  and  banking  service.  .A.d-  but  that  neither  the  public  nor  adver- 

vertisers,  it  was  stated,  considered  the  tisers  had  taken  advantage  of  the  pos- 

response  to  their  copy  generous.  sibilities  of  the  act,  and  that  he  did 

Kansas  City  Star  has  run  to  date  not  look  for  any  substantial  amount  of 

new  linage. 

.Activities  in  other  cities  are  reported 
in  brief,  as  follows: 

Syracuse,  N.  Y. — Campaign  delayed 
purposely  by  Chamber  of  Commerce 

and  Clearing  House  .Association  until 

Sept.  15,  when  well-organized  city  drive 
is  proposed,  said  R.  \V.  Andrews,  ad¬ 
vertising  manager  of  Syracuse  Post- 
Standard.  Housing  program  has  pro- 


about  two  pages  of  local  advertising 
tying  up  with  the  FH.A  program,  also 
has  scheduled  three-quarters  of  a  page 
of  local  copy  every  Sunday  for  six 
weeks,  with  hope  of  increasing  this 
as  time  goes  on.  This  is  in  addition 
to  two  national  advertisements. 

In  St.  Louis,  beside  copv  of  two  gen¬ 
eral  advertisers,  one  department  store 
has  used  a  special  half-page,  and  sev¬ 
eral  banks  have  used  small  space  an¬ 
nouncing  willingness  to  make  loans.  A 
Chamber  of  Commerce  committee  was 
meeting  Sept.  6  to  consider  raising  a 
$20,000  advertising  fund  to  be  used  in 
local  mediums. 

M.  I.  Moffett,  Knoxz'ille  News-Sen¬ 
tinel  said  building  linage  is  running 
about  13  per  cent,  ahead  of  last  year. 
“A  local  committee  is  active,  and  co¬ 
operative  advertising  probably  will  re¬ 
sult,”  he  said.  “In  first  two  weeks  of 
campaign,  over  300  applications  were 
made  for  building  loans.” 

The  Camden  (N.  J.)  Courier-Post 
started  publication  of  a  weekly  better- 
homes  page  back  in  March,  1933,  ob¬ 
taining  about  50,000  lines  of  local  ad¬ 
vertising  annually  thereby,  according 
to  W.  L.  Tushingham,  business  man- 
ager. 

“The  Federal  housing  administrator 
in  the  Camden  district,”  he  said,  “ad¬ 
vises  that  loan  applications  received 
in  two  weeks  approximated  $100,000 
and  that  $25,000  was  authorized  up  to 
Aug.  31.  American  Radiator  is  the 
only  campaign  released  thus  far.  Oil 
burner  manufacturers’  regular  schedules 
have  been  slightly  increased,  most  of 
them  revising  copy  to  fit  the  housing 
program.  Committees  of  various  build¬ 
ing  industries,  contractors,  supply 
houses,  etc.,  are  just  being  formed. 
Camden  County  Chamber  of  Commerce 
is  planning  intensive  survey  and  adver¬ 
tising.” 

Hartford  (Conn.)  Times  likewise 
established  a  modernizing  bureau  in 
1928,  developing  much  modernizing 
work.  “Freeing  of  funds  would  un¬ 
doubtedly  greatly  stimulate  operations,” 
said  Francis  S.  Murphy,  business  man¬ 
ager.  No  local  organization  has  been 
formed  yet,  and  only  two  of  the  smaller 
banks  have  announced  willingness  to 
loan  on  the  FH.A  plan. 

San  Francisco  banks  have  used  news¬ 
paper  copy  to  announce  their  coopera¬ 
tion  with  the  housing  program,  but 
this  was  in  their  regular  space  and 
did  not  represent  additional  advertising. 
The  San  Francisco  Chronicle  has 
started  a  local  better  homes  contest 
closing  Dec.  1  in  cooperation  with  a 
national  contest  sponsored  by  Better 
Homes  and  Gardens  magazine,  offer¬ 
ing  cash  awards,  but  it  is  too  soon  to 
check  results  of  this  promotion.  The 
Chronicle  will  feature  each  Wednesday 
home  m^ernization  pages.  Other  local 
papers  liave  also  been  liberal  with  news 
space. 

The  San  Francisco  Builders  Ex¬ 
change  reports  contractors  are  getting 
some  housing  plan  inquiries.  Daily 
Pacific  Builder  reports  its  comnilation 
of  building  permits  for  August  shows 
a  slight  decrease  in  dollar  valuation  of 
permits  for  Oakland  and  the  East 
Bay  region  and  small  increase  for  San 
Francisco  compared  with  same  month 
last  year.  The  Builder  states  that  local 
building  permit  figures  do  not  yet  re¬ 
flect  increases  in  contracts  caused  by 
the  federal  housing  program  as  it  has 
not  yet  had  time  to  get  fully  under  way 
in  this  area. 

From  Los  -Angeles,  Walter  Pfaffen- 
berger,  advertising  manager  of  the  Los 
Angeles  Times,  said  all  larger  banks 
have  come  out  with  announcements  that 
they  are  ready  to  make  loans,  but  that 
“Sentiment  here  among  architects  and 
builders  is  that  no  great  interest  will 
be  shown  in  Housing  -Act  until  plans 
are  perfected  for  loans  on  new  build¬ 
ings.”  W.  R.  Powell,  advertising  man- 


duced  about  2,000  lines  of  local  adver¬ 
tising  thus  far,  mostly  on  paint  and 
heating. 

Trentox,  N.  j. — Trenton  Times  has 
been  publishing  builders’  page  every 
Sunday  for  last  three  months,  and  finds 
no  increased  linage  from  FHA.  Banks 
report  big  rush  for  information  and 
loans.  Building  permits  for  June,  July 
and  August  this  year  numbered  147, 
for  a  total  of  $115,013,  against  154 
permits  for  a  total  of  $107,552  last 
year. 

Memphis,  Tenn. — Local  program 
now  in  process  of  development,  but  no 
money  raised,  according  to  Memphis 
Press-Scimitar.  .A  few  retail  furniture 
advertisers  have  carried  copy  endeavor- 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Addr...  NENSCO— Worcut.r 


Rebuilt  Presses 


SCOTT  24  and  32-page  Presses,  also  Modern 
Multi-Unit  and  Straight  Unit  Presses  in 
various  capacities. 

GOSS  32-page  with  color  deck,  upper  former, 
good  for  black  and  color  work. 

HOE  32-page  4-deck.  40-page  Simplex,  Z-type 
Unit  Super-speed  Octuple  with  Kohler  Reels. 

COLOR  PRESSES 

HOE  12  Couple  "UniverBal  Unit”  Color  Press, 
all  couples  reversible.  Prints  from  K'  thick 
stereotype  or  electrotype  plates  against  hard 
packing.  Also  8  Couple  Hoe  Color  Press  with 
four  form  roller  ink  distribution.  Both  presses 
handle  full  size  or  tabloid  products.  Both 
equipped  with  wire  stitchers. 

Available  for  early  delivery 

WALTER  SCOTT  &  COMPANY 

Main  OSk»  &  Fsetw; . Plainfield,  N.  J, 

New  Twk  Office . 230  West  41st  Street 

Chiesfo  Office . 1330  MonadoKk  BIkR 


For  Everything  Electric 
See  General  Electric 

The  ctmpliti  G-E  line  enables 
you  to  entrust  cm  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 

For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 
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New  Hoe  Color  Mat 
Registering  Rack 

WITH  this  novel  device,  color  mats  are  quickly 
and  positively  set  to  design,  for  close  register. 

Guess  work  is  eliminated.  It  will  pay  for  itself  many 
times  over  in  reducing  costly  registering  time. 

SEND  FOR  DETAILS 

R.  HOE  &  CO.,  INC. 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 
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in"  to  capitalize  on  FHA.  One  national 
advertiser  placed  a  6,000-line  schedule. 

Little  Rock,  Ark. — Program  not  yet 
in  full  swing,  but  prospects  encourag¬ 
ing,  according  to  Fred  W.  Allsopp, 
Little  Rock  Arkansas  Gazette.  Many 
inquiries  about  program  reported 


CORRECTIONS  ON  SEMI-ANNUAL  UNAGE 
PUBLISHED  AUGUST  25 

IN  AGE  figures  on  page  43  of  the  Aug.  25  issue  as  the  six-month  record  of 


Situations  Wanted 


Circulation  Manager — Knows  city,  subur- 


the  Minneapolis  Journal,  were  actually  the  June  figures,  erroneously  supplied  ban,  country  and  carrier  distribution;  pro- 


throughout  the  stat^  and  erection  of  jjy  newspaper.  The  correct  linage,  and  also  the  linage  of  the  Minneapolis  ^“i‘°met?^iouta'^’  c‘itv®cVrcmati^^”morn“ 
Uvo  large  business  buildings  in  Little  which  was  not  received  in  time  for  inclusion  in  the  table,  follow :  ing.  evenin’^,  sundayf  standard  size  and 

Kock  under  contemplation.  Total  f - National - >  tabloid.  Available  immediately.  Go  any- 

Sax  Antoxio,  Tex.  Consensus  of  Linage  National  Local  Classified  Legal  ceUe'nt^referencVst^mVroyed^no^w.^^A-?^^^^ 

real  estate  and  building  men,  newspaper-  Minneapolis  /onrwa/  ... (es)  4,468,589  1,203,559  2,748,927  516,103  .  Editor  &  Publisher. 

men  and  bankers,  indicates  FHA  will  Minneapolis  Star  .  2,770,217  576,551  1,679,505  312,609  201,552 

materially  benefit  Southwest  Texas  as  gouth  Norwalk  (Conn.) 

soon  as  definitely  in  operation,  says  R.  Sentinel  . (e)  1,089,438  174,482  814,478  100,478  . 


and  metropolitan  city  circulation,  morn¬ 
ing.  evening,  Sunday,  standard  size  and 
tabloid.  Available  Immediately.  Go  any¬ 
where  for  interview  at  own  expense.  Ex¬ 
cellent  references.  Employed  now.  A-749, 
Editor  &  Publisher. 


soon  as  definitely  in  operation,  says  R. 
L.  Milnes,  San  Antonio  Express. 

Increased  advertising  expenditures 
being  planned,  and  industries  affected 
believe  another  60  days  will  mark  a  de¬ 
cided  impetus  in  building  materials  and 
trades  especially. 

Fort  Worth,  Tex. — Local  lumber 


174,482  814,478 


Cliissitled  Manager — 14  years  on  3  papers, 
circulation  25.000  to  200,000;  record 


TAX  BILL  AMENDED  year,  cutting  in  half  the  sum  expected  circulation'  25.000  to  200,000;  record 

-  .  from  the  tax  when  it  was  originally  demonstrates  ability  to  bulld  and  maln- 

Newspaper  Advertising  Exempted  in  planned.  l?!Sdirf^lst.""i--:4t“  E^mfor  Tl^blK 

St.  Louis  Proposal  Unless  the  tax  were  confined  to  retail  ^ - 

.\  bill  providing  for  a  general  sales  sales.  City  Counselor  Hay  pointed  out  Ji,‘l.ter.‘“f^turetT"da!ii?r‘ w^^  s"d 

tax  for  St.  Louis  has  been  amended  so  it  might  be  pyramided  to  six  per  cent  advertising.  Missouri  u.  grad..  '29.  ver- 


romnanioc  rrwfincr  rnmnonmc  tax  lor  ai.  i^ouis  nas  oeen  amcnucu  so  It  migiii  oe  yyramiaeu  to  six  per  cent  auveriising.  aiissouri  u.  graa..  z».  ver- 

compames,  rtwnng  companies,  contrac-  ,  ,  ,  .  articles  nroduced  wholesaled  and  re-  «atlle.  energetic,  ambitious.  A.  K.,  care 

tors,  and  other  part-time  advertisers  ®  v  ®  on  articles  proaucea,  wnoiesaiea  ana  re-  g„„  springfleid.  n.  j. 

have  carried  some  small  advertisements  direct  to  consumers,  thus  elimina-  tailed  in  the  city.  - 

rtporis  Fort  Worth  Star-Telegram.  agencies  of  all  kinds,  newspaper  It  is  estimated  the  two  per  cent  tax 

First  FH4  loan  was  made  At.»  advertising  and  newspaper  service  con-  would  have  amounted  to  between  §165,-  ence.  Age  37.  Union.  a-781.  Editor  & 

Columbus  O _ FHA  program  ere  and  billboards  and  other  outdoor  000  and  §175,000  on  newspaper  advertis-  Publisher. _ 

ated  some  additional  local  advertising  advertising  concerns  as  well  as  whole-  ing  and  between  §45,0(»  and  §50,000  on  News  Writer,  27.  three  years’  experience, 

linaoe  mnstlv  rlaccified  salers  and  manufacturers.  outdoor  advertising  which  would  have  wants  job  as  reporter,  copy  reader  or  city 

linage,  mostly  Classihed,  t^voted  to  home  Vjit  was  nre-  been  nassed  on  to  the  advertisers  ac-  editor.  College  graduate.  A-l  references, 

improvements,  says  the  Columbus  OItto  the  amended  pill,  wnicn  was  pre  oeen  passed  on  to  tne  advertisers,  ac  ^  r.  Markward,  warrensburg.  Mo. 

State  Journal  pared  by  the  special  bi-partisan  revenue  cording  to  the  bill.  - - 

.  .  mtnmittee  of  the  hoard  of  aldermen  ^ew'spftper  £xeciitlv^^^3danageria1,  Edl— 

Other  cities  report  that  organization  cpn^>«ve  01  ine  ooara  01  aiaermen,  cvairtir' ATiair'  a  air' a  c  Drtrtv  toriai.  Production  Specialist,  Teietypesetter 

is  under  wav  and  results  ar#*  linnpd  fnr  Will  be  placed  before  the  wholc  board  SYNDICATING  ANGAS  BOOK  Authority,  seeks  new  affiliation.  Reduce 

in  next  few  m“thr  One  nawSpi?'  by  the  connnitKe  on  Monday.  United  Feature  Syndicate  Inc.  this 


in  next  few  months.  One  newspaper-  by  the  commiUee  on  Monday.  United  Feature  Syndicat^  Inc.  this  cost,,  improve  paper.  Gua^^^^^^ 

man  pointed  out  that  the  buildi^  in-  ^^he  tax,  which  is  to  be  passed  on  to  week  began  syndication  of  The  Com-  - ^ ^ ^ - 

diisfrv  hat:  hecn  cn  harH  Kit  in  the  consumer,  is  two  per  cent  for  the  mg  American  Boom,  by  Major  Law-  htereotype  Foreman,  experienced,  execu- 

years^that  firms  must  be  sure  of  real  for  the  last  rence  L.  B  Angas,  English  business  or 'imaiV  K' 

interest  among  home  owners  before  they  analyst,  published  recently  by  Simon  &  Reference,,  a-768.  Editor  &  Publisher. 

can  justify  themselves  in  any  extensive  expected  to  yield  §6,000,(X)0  for  the  first  Schuster.  Avnter,  Kewrite  Man— 26.  wants  job  on 

advertising  '  •  •  '  •  '  -  newspaper  or  magazine;  graduate,  school 

“■  of  Journalism;  two  years’  practical  sxperl- 

ence.  A-750,  Editor  &  Publisher. 


GRIEVANCES  HEARD 


EDITOR  &  PUBLISHER 

N.  Y.  Daily  News  Committee  Passes  ClftSSlficd  Advertising  win  represent  2  or  3"  dailies  In  New  York 

Ti  ns  -s-T-n  national  field  on  commission  basis.  Per- 

on  Inree  t-ases  ix  A  I  r -S  sonallzed  service.  Your  chance  big  In- 

The  cases  of  three  discharpd  em-  SITUATIONS  (Cash  with  Ord«)  creases.  Box  A.774.  Ed.  &  Pub. 

ployes  of  the  New  York  Daily  News  1  Time  —  .st  per  line  -_= 

were  discussed  by  the  recently  estab-  *  Times  —  .4#  per  line  Investment  Opportunity 

lished  grievance  committee,  composed  ALL  OTHER  CL^SIFICATIONS  -  —  — 7  .  ,  .  ;  TTTTZi 

_  xU  xr_  (Cash  with  Order)  Capable  editor  wanted  to  Invest  35,000 

of  non-union  employes  of  the  News,  j  Tim«  —  75  per  Iw**  with  services  in  California  dally;  city  of 

during  the  summer,  it  was  disclosed  4  Times  —  !m  per  line  WPP’ write  Box 

this  week  in  News  Fix,  the  paper’s  Count  six  words  to  the  Una  A-766.  Ed  tor  &  Publisher. _ 

house  organ.  White  space  charged  at  same  rate  par  lina  Newspaperman  with  325,000  or  more 

The  first  case  discussed  was  that  of  ^  insertion  as  earned  by  frequency  ml  wanted  to  Join  In  effecting  merger  in 

Mio  ui  T-D  msertion.  Minimum  apace,  three  lines,  good  paying  field  with  excellent  future; 

.'IISS  rlelen  l.  irearson,  of  the  audit-  ’The  Editor  A  Publisher  reserves  the  right  to  W’eatern  county  seat  city.  Write  Box 

ing  department,  the  department’s  new-  classify,  sdit  or  rejoct  any  copy.  A-767.  Editor  &  Publisher. _ 

est  member,  who  was  let  out  when  a  =========== 

new  alignment  of  work  made  it  neces-  _ Brokers _  Help  Wanted 

sary  to  cut  the  auditing  staff.  The  Buying,  Sailing,  Merging  af  nswspapars. 

committee  felt  that  the  Hicrharire  liras  No  >•»•••  Or  trades.  No  listing  charge.  City  Editor — Editorial,  news  and  head 
committee  leit  tnai  me  aiscnarge  was  La„  Felghner.  Pythlan  Building,  Nash-  writer  for  small  Florida  evening  dally, 
tair,  but  recommended  that  the  man-  vine,  Mich.,  or  J.  W.  Mapoles,  Murphy’s  A-778,  Editor  &  Publisher. 

agement  give  Miss  Pearson  first  con-  Hotel,  Richmond,  va. -  -  = 

sideration  for  the  next  vacancy.  For  Pariflc  Coast  Daily  and  weekly  Sitnntiona  Wanted 

The  cases  of  two  discharged  watch-  newspapers,  write  M.  C.  Moore,  News-  - - - 

men  were  also  considered.  The  com-  11^—- — Hroker,  Bever^ — ^***®’^^ -  .4dverti8ing  Manager — Now  employed  de- 

mittee  iiritpH  the  reinstatement  n(  r>ne  Honest-^Goodness  PropoMUMis.  ,ires  connection  daily  newspaper  over 

mittee  urgea  me  reinstatement  Ot  one,  weekly  New  York.  weekly  and  Job  50,000  circulation.  Am  organizer,  with 
With  which  nndin?  the  mEtiaRement  plant.  New  Jersey.  weekly  and  joo  original  selling  ideas  that  produce  results. 
ConcurrpH  THiq  wafrhTnan  plant  peni^ylvanla.  **  Enviable  record  as  new  business  producer, 

concurrea.  iniS  watenman,  however,  dends.  J.  B.  Shale,  Times  Building.  New  Know  how  to  handle  staff.  Twelve  years 

lUQ  another  job,  and  his  name  was  York.  advertising  manager.  Educated,  sober, 

placed  at  the  top  of  the  eligibility  list  '  '  ■  --t-—  if  you  want  to  increase  your  linage  and 

for  the  guard  staff.  He  was  dischLged  Circulation  Promotion  and  quaiificaJfons.®laC"y  r^onabie'’.®  Ad! 

because  he  was  not  of  the  proper  height  Better  Daily  Newspaimrs  m  ev.ry  section  dress  Box  A-776.  Editor  &  Publisher, 

for  a  guard.  It  was  brought  out  that  °£ o,”r^uYrtm“nbu*Ud’'  Advertising  Man-Creator  of  saleable 

^  u  T  height  was  made  after  the  ing  canfpiiSni  more  th^  ever  before,  l^tsfandlfr 'arHstl'c  mLr?t’‘  ‘conv'b!  clt« 
guard  had  been  employed.  fr««‘L“‘?erfrdU«s*  o^'builnM^^  and  ?orce"fuL  Four 

The  other  case  involved  a  guard  y£Sr  field  *wrlte  or  wire  collect  The'charleS  Thirteen  years  newspaper;  broad  sales 

Whom  the  News  discharged,  becaui  he  rn^‘'^Sotio'n"^!i?orr%'4^,a%T  oX'”'^ 

spent  too  much  time  off  his  job  (out  _ _  high  grade  paper.  A-777,  Editor  &  Pub- 

88  days  in  two  years).  The  News  insurance  Campaigns  conducted  on  profit-  ^^^her. _ 

management  also  said  that  a  physical  sharing  basis.  Policies  by  highest  rated  Advertising  Manager,  experienced,  Dis- 
examination  showed  this  guard  unfit  for  H«8l»try  Bureau,  pi^y,  National,  classified,  wants  connec- 

lii’ci  'ru_  — _ —-xx  narrisDurg,  ra.  tlon  with  bonus  or  commission  arrange- 

nis  auties.  1  ne  committee  recom-  - - - — — — — -  — -  ■  7-  ment  on  revenue  increases.  Will  finance 

mended  the  guard’s  reinstatement.  This  ?'c*vsP“PC''dom  sL^dingCIrculatlonBuUaePS  property  with  good  possibilities.  A-772, 

I  the  management  refused  to  do,  although  -The  Plan  'rhTt'^Pa%*^d  Proves  it."  Editor  &  Publisher, _ 

It  approved  the  payment  to  the  guard  Scores  of  newspapers  throughout  the  coun-  Circulation  Manager— Specialist  In  build- 
of  a  HkmUQal  allnwancA  atihoI  fn  ^  attest  to  the  excellent  results  we  strong  carrier  boy.  office  controlled. 

I  a  Qismissai  allowance  equal  to  tour  have  secured  and  are  now  securing  for  organizations.  Was  circulator  on  two 

weeks  salary,  them,  write  The  John  F.  Mo^lson  Com-  newspapers  of  over  40,000  home  delivered 

■  pany.  Royal  Union  Life  Bldg.,  Des  varied  experience  during  past  20  years  on 

Nv  asrc>*vnm.ir^  c!>w*n*w  Molnes,  Iowa.  morning,  evening.  Sunday  and  combina- 

•  !•  mCsCs  linij  OEsTlp  10-15 - - - 7 - - -  ■  tlons,  handling  motor  routes,  newsdealers. 

Annual  meeting  of  the  New  Ynrlr  Fromotion,  to  bring  •'better  tlnies,  Hud-  mall,  etc.  Are  you  seeking  a  well  sea- 
Pr^icc  A  mi  u  i.  ij  c  a  Priest  &  Associates,  world  srMoM  soned  llve-w’ire,  who  can  ‘‘pep’*  up  the 

^rcss^  Association  will  be  held  Septem-  circulation  builders.  24S  6th  Ave.,  N.  T,  C.  organization  and  regain  lost  ground? 

ber  13-14  and  15  at  the  School  of  Tour-  -  AU  my  former  employers  win  attest  to 

nalism.  Syracuse  University.  The  pro-  Newpaper.  Wanted _  ‘’p^ernT  "B"e^e/ 

gram  is  being  arranged  by  the  associa-  Advert Islng-Busincg,  Manager  wants  to  years  but  desirous  of  position  with 
tion  and  Dean  M  Lvle  Snencer  of  the  *>uy  interest  in  small  dally  or  good  broader  future.  A-780,  Editor  &  Pub- 

c_L,_l  e  T  ^  weekly  where  his  experience  can  be  made  Usher. 

school  of  Journalism.  useful.  Box  A-773,  Editor  &  Publisher.  — ; - - - — - - 


Special  Representative 


Writer  having  special  knowledge  Euro- 

wm'reSrestnt  "  or^^^daTuM  In  Ne^  Y^rk  conditions,  psychological  training. 

Will  represent  ..  or  o  aailies  in  isew  lOrK  AnAnt  IJ'rAnrh  maaIts  nrinfirtiiTiItv.  rAnnrtAr 


SITUATIONS  (Cash  with  Order) 

1  Time  —  .St  per  line 

3  Times  —  ,4t  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  1^ 

4  Times  —  .M  per  line 
Count  six  words  to  the  line 


national  field  on  commission  basis.  Per¬ 
sonalized  service.  Your  chance  big  In¬ 
creases.  Box  A-774,  Ed.  &  Pub. 

Investment  Opportunity 


Capable  editor  wanted  to  invest  35,000  Mechanical  equipment  tor  hale 

with  services  In  California  daily;  city  of  - - 

10,000;  salary  350  weekly.  Write  Box  Form  ’Tables — All  Metal  or  Wood  Frame, 
A-766.  Editor  &  Publisher.  Elrod  Caster.  CSM  Intertype  and  many 


Count  six  Wfwd.  to  the  lino  A-766.  Editor  &  Publisher.  Elrod  Caster,  CSM  Intertype  and  many 

.  u  -J  X  !•  -  other  attractive  offerings  of  Newspaper 

White  space  charged  at  same  rate  par  line  Newspaperman  with  325,000  or  more  Presses,  Composing  Room  and  Stereo, 

per  insertioa  as  earned  by  frequency  af  wanted  to  Join  In  effecting  merger  in  Dept.  Equipment.  John  Griffiths  Co.,  Inc., 

inserUon.  Minimum  space,  three  lines,  good  paying  field  with  excellent  future;  145  Nassau  St.,  N.  Y.  City. 

The  Editor  A  Publisher  reserves  the  right  te  W’estern  county  seat  city.  Write  Box  ■ — 

classify,  edit  or  reject  any  copy,  A-767,  Editor  &  Publisher.  * 


Help  Wanted  Want  To  Buy — One  22%  in.  cutoff  stralght- 

-  line  Octuple  Press,  preferably  Goss.  A- 

Clty  Editor— Editorial,  news  and  head  Editor  &  Publisher. 

writer  for  small  Florida  evening  dally.  .  ■  1 

A-778,  Editor  &  Publisher. 


fluent  French,  seeks  opportunity,  reporter 
or  editorial  department,  anywhere.  Col¬ 
lege  graduate,  now  doing  features.  Single 
man,  27,  perfect  health,  bargain.  Some¬ 
thing  different.  References.  Box  A-77B, 
Editor  &  Publisher. 

■  I  I  ■ .  ..  .  I  .  I  ■ 

Mechanical  Equipment  for  Sale 


Mechanical  Equipment  Wanted 


Circulation  Promotion 


Situations  Wanted 

.4dverti8ing  Manager — Now  employed  de¬ 
sires  connection  daily  newspaper  over 
50.000  circulation.  Am  organizer,  with 
original  selling  Ideas  that  produce  results. 
Enviable  record  as  new  business  producer. 
Know  how  to  handle  staff.  Twelve  years 
advertising  manager.  Educated,  sober. 
If  you  want  to  increase  your  linage  and 
need  a  fighter,  examine  my  references 
and  qualifications.  Salary  reasonable.  Ad- 


experlence.  Ideal  man  for  copy  service 
and  promotion  work.  Available  only  to 
high  grade  paper.  A-777,  Editor  &  Pub- 


School  of  Journalism. 


Well-Known  Circulation  Manager  with 
proven  record  for  building  clean  circula¬ 
tion  at  minimum  cost,  seeks  connection 
on  worth-while  newspaper,  preferably  In 


HALL  TO  CENTRALIA  Wanted  to  Lease  tIon  at  minimum  cost,  seeks  connection 

A.  J.  Hall,  formerly  advertising  man-  r - 77“^ - TT  newspaper,  preferably  m 

iRer  nf  PatnUimn  ff'^l  )  Two  newspaper  men  would  lease,  with  second  place.  Have  never  failed  to  es- 

“j  retaiuma  Argus-Lourter,  option  ot  buying,  dally  in  city  16,000  to  tabllsh  paper  of  merit  in  first  place  after 

ind  previously  with  M.  C.  Mogensen  6O.OOO.  Prefer  west  or  southwest;  con-  reasonable  length  of  time.  Will  work 
1  Pn  Tnc  no.i.cnfinx,,.  slder  other  sections.  Must  be  county  seat,  on  straight  salary,  commission  on  depart- 

v-o.,  iHL.,  newspaper  aavertising  rep-  main  line  railway,  and  good  Industrial  mental  savings,  commission  on  circulation 
ftsentatives,  has  joined  the  staff  of  the  or  agricultural  center.  No  objection  pa-  increase,  or  combination  suitable  to  pub- 
’'.tntrnlin  fWaeVi  ^  oc  o/4„x,t.  Per  rundown  condition.  Correspondence  Usher.  Interview  at  my  own  expense. 

■  emraiia  tWasn.J  Lnrontcle  as  aUver-  confidential.  No  agents.  A-766.  Editor  A  Now  employed.  A-779.  Editor  &  Pub- 
Bmg  manager.  Publisher.  Usher. 
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Editor  &  Publisher  for  September  8,  19  34 


By  MARLEN  PEW 


CLASSIFIED  advertisement  in  St. 
Paul  Dispatch: 

For  Sale:  One  Homer  Van  Meter  tooth, 
found  near  Marion  st.  and  University 
av.,  where  the  gangster  was  slain. 
Holder  of  tooth  will  part  with  it  for 
$1,000. 

*  «  * 

The  biggest  human  interest  story, 
certainly  of  the  year  and  perhaps 
since  “Lucky  Lindy”  seized  the  public 
mind,  “broke”  thus : 

At  4  a.  m.,  May  28th,  Dr.  Allan  Roy 
Dafoe,  of  Callander,  Ont.,  was  awak¬ 
ened  b}'  the  husband  of  Mrs.  Elzire 
Dionne,  aged  25,  of  the  French-Cana- 
dian  settlement  near  North  Bay,  on  Lake 
Nipissing,  and  urged  to  hurry  to  his 
humble  cottage  to  care  for  the  wife 
who  was  in  the  throes  of  child-birth. 
The  doctor  made  the  trip  as  rapidly  as 
possible,  but  when  he  arrived  the  home 
was  in  confusion,  two  babies  had  been 
born  and  a  third  was  entering  the  world. 
Two  neighbors  were  acting  as  mid¬ 
wives.  The  father  had  disappeared. 
Presently  two  more  babies  came,  all 
alive  and  kicking,  and  the  doctor  and 
volunteer  nurses  had  as  their  immediate 
problem  finding  cloths  in  which  to  w  rap 
the  infants  and  places  to  put  them  to 
bed.  In  the  still  of  the  morning  a 
French-Canadian  wood-chopper,  uncle 
of  the  quintuplets,  came  to  the  house  to 
offer  his  services.  There  wasn't  much 
for  him  to  do,  so  he  created  an  errand 
to  occupy  his  time.  This  led  him  to  the 
office  of  the  North  Bay  Nugget,  a  semi- 
weekly  newspaper.  Encountering  the 
editor,  the  uncle  asked: 

“How  much  does  a  birth  notice 
cost  ?” 

The  price  was  stated. 

“Would  it  be  the  same  for  five  no¬ 
tices  ?” 

“No,  five  separate  notices  would  cost 
five  times  as  much.” 

“But,  you  see,  this  is  one  birth  no¬ 
tice,  but  for  five  babies  all  coming  to 
one  mother  at  one  time.” 

♦  ♦  ♦ 

HE  editor  looked  sharply  into 
the  face  of  the  applicant.  It  was  a 
sober,  rational  countenance.  News  sense 
suddenly  asserted  itself  and  the  editor 
demanded  the  facts.  Seizing  his  hat  he 
rushed  to  the  Dionne  cottage.  And  in 
an  hour  the  flash  was  on  the  wires, 
news  wffiich  “made”  every  newspaper  in 
the  civilized  world  before  the  day  was 
done. 

In  his  official  medical  report  Dr. 
Dafoe  says :  “The  publicity  in  con¬ 
nection  with  the  case  has  been  a  seri¬ 
ous  problem  and  has  caused  me  con¬ 
siderable  trouble  and  worry.  There  has 
been  no  let-up  from  the  moment  of  the 
uncle's  naive  inquiry  to  the  North  Bay 
paper  as  to  how  much  it  would  cost  to 
insert  a  birth  notice  for  five  babies  born 
at  one  time.  At  first  I  resented  what 
I  felt  was  an  intrusion  into  my  private 
and  professional  affairs.  Then  I  came 
to  realize  that  I  had  no  right  to  object 
to  what  has  become  a  matter  of  conti¬ 
nent-wide  interest.  I  have  been  increas¬ 
ingly  grateful  to  the  newspapers  for 
the  invaluable  supplies  and  equipment 
which  from  the  beginning  came  as  a 
result  of  this  publciity.” 

«  s  s 

OTR.ANGE  how  big  stories  some- 
times  break.  “Teaixtt  Dome”  and 
the  humiliating  scandal  of  the  Harding 
regime  did  not  crack  in  Washington, 
but  resulted  from  the  fact  that  Secre¬ 
tary  Fall  was  noticed  by  newspapermen, 
esi)ecially  Carl  Magee,  to  be  spending 
large  sums  of  money  on  his  New  Mex¬ 
ico  ranch.  Where  did  he  get  the  sud¬ 
den  wealth?  Did  this  have  any  con- 
aiection  with  tlie  Navy  oil  land  leases? 


Such  mild  suspicions  led  to  revelations 
that  shocked  the  nation. 

mm* 

The  greatest  criminal  story  that  I 
ever  worked  on,  the  case  of  Mrs. 
Cassie  Chadwick  of  Cleveland,  an 
amazing  swindler,  resulted  from  the 
chance  remark  of  a  father  to  his  son, 
as  they  sat  one  Sunday  morning  at  the 
window  of  their  home  on  Euclid  Ave¬ 
nue.  The  father  was  a  county  judge. 
His  son,  the  late  Charles  Marvin,  was 
star  reporter  on  Cleveland  Press. 
Dressed  in  exaggerated  style,  Mrs. 
Chadwick  sauntered  down  the  avenue 
in  the  Sunday  fine-feather  parade. 
“Who  is  she?”  asked  Charlie.  His  dad 
replied;  “It  is  a  strange  case.  She  is 
the  wife  of  Dr.  Chadwick,  a  prominent 
physician,  who  lives  only  a  few  blocks 
down  the  avenue.  She  is  the  defendant 
in  a  queer  suit  brought  in  my  court 
only  recently.  Some  Boston  brokers 
leaned  her  money  on  allegedly  false  col¬ 
lateral.  and  they  want  to  recover.  I 
am  quite  sure  that,  years  ago,  1  sent 
that  woman  to  Columbus  penitentiary 
for  frauds.  1  feel  sure  I  recognized 
her  when  I  saw  her  in  court  the  other 
daj.”  Charlie  Marvin  took  the  trail 
on  that  tip  and  the  Cleveland  Press 
develoiK'd  a  story  of  swindling  in  mil¬ 
lions  that  set  the  whole  country  by  the 
ears  and  led  to  the  arrest  and  con¬ 
viction  of  the  woman. 

m  m  m 

Another  great  swindling  expose, 
case  of  “Dr."  Richard  C.  Flower, 
came  about  from  a  chance  remark.  I 
attended  a  meeting  of  the  stockholders 
of  the  Lone  Pine  Mining  Co.,  of  which 
Flower  was  promoter,  and  there  was 
talk  of  a  grand  jury  investigation.  A 
lawyer  named  Mills  told  a  stockholder, 
in  my  presence,  that  Dist.  .\tty.  Wil¬ 
liam  Travers  Jerome  would  not  prose¬ 
cute  Flower,  because  they  were  friends 
and  had  “an  arrangement.”  I  told  Je¬ 
rome  of  this  and  he  assigned  Detective 
Sergeant  Nick  Brindly  to  open  negotia- 
tiims  with  Mills  and  Flower,  looking  to 
the  acceptance  of  a  bribe,  if  they 
wanted  to  pass  one.  week  later  Mills 
handed  Brindly  a  roll  of  bills  in  Haan's 
Cafe,  to  bribe  the  District  Attornejj 
and  was  promptly  arrested.  Mills  went 
to  Sing  Sing.  The  whole  Flower  swin¬ 
dle  was  then  exposed.  Flower  escaped, 
in  the  garb  of  a  priest,  but  was  finally 
ai  rested.  Flower  took  millions  from 
gullible  investors,  especially  women. 
m  m  m 

The  New  York  life  insurance  in¬ 
vestigation,  which  gave  fame  to 
Charles  Evans  Hughes,  now  Chief  Jus¬ 
tice  of  the  U.  S.  Supreme  Court,  might 
never  have  occurred  if  a  reporter  for 

Neve  York  World,  lovingly  remem¬ 
bered  as  “Gum  Shoe”  Ferguson,  had 

not  by  chance  read  a  bundle  of  docu¬ 
ments  in  the  office  of  a  Pine  Street  cor¬ 
poration  lawyer,  during  the  lawyer’s  ab¬ 
sence.  Mr.  Ferguson  did  not  steal  the 
documents,  or  do  anything  dishonorable. 
It  is  possible  that  the  lawyer,  for  rea¬ 
sons  of  his  own,  wanted  him  to  read 
the  papers  and  arranged  to  have  them 
open  to  his  view.  At  any  rate,  the  in¬ 
formation  thus  gained  was  printed  and 
resulted  in  the  Equitable  scandal,  and 
the  insurance  reform. 

m  m  m 

IT  was  when  Roland  L.  Dean,  editor 
of  the  Sanford  (Fla.)  Herald,  ques¬ 
tioned  a  statement  made  by  the  Mayor 
of  the  city,  who  was  also  the  leading 
banker,  that  he  had  floated  city  bonds 
in  Wall  Street  at  a  price  much  above 
expectations,  that  the  gentleman  was 
found  to  have  been  using  city  funds  to 
bolster  his  failing  banking  institution, 
followed  by  his  arrest  and  conviction. 


I  SUPPOSE  one  could  write  pages  of 
such  incidents.  The  reporter  as  de¬ 
tective  provides  one  of  the  most  allur¬ 
ing  chapters  in  the  story  of  .-Kmerican 
journalism.  Every  newspaperman  worth 
his  salt  has  his  ear  cocked  for  conver¬ 
sational  leaks  that  may  lead  into  the 
deep  waters  of  vast  news.  And  many 
of  the  most  humorous  stories  that  edit¬ 
ors  and  reporters  tell  in  their  “thirty” 
discussions  concern  the  origin  of  news. 
However,  the  Ontario  incident,  where¬ 
in  the  uncle  of  the  Dionne  quintpulets 
spilled  the  story  by  offering  a  birth  no¬ 
tice  at  the  local  newspaper  office,  will 
remain  in  my  memory  as  an  all-time 
classic. 

*  «  * 

A  VALUED  young  friend  in  the 
South,  editor  and  publisher  of  a 
newspaper  which  he  inherited  from  his 
father,  tried  his  hand  at  fiction  the 
other  day  and  sent  the  result  to  me  for 
publication  or  the  scrap  basket  accord¬ 
ing  to  editorial  opinion.  It  is  touched 
by  cynicism,  but  I  elect  to  print  it. 
because  I  think  it  essentially  represents 
a  great  and  sad  truth. 

By  Valued  Young  Friend 
The  editor  of  the  small  town  daily 
sat  before  his  tyi)cwriter,  undertaking 
to  compose  one  of  the  most  difficult 
of  newspaper  stories — a  column  and  a 
half  on  the  death  of  the  town’s  most 
wealthy  and  prominent  citizen,  Wilbur 
J.  Brown. 

Bigwigs,  whether  living  in  country 
towns  or  big  cities,  cannot  be  dismissed 
with  three  or  four  paragraphs.  Often 
this  is  unfortunate,  but  always  the 
newspaperman  must  spit  on  his  hands 
and  grimly  grind  out  the  eulogy. 
Finally  the  editor  began: 

The  citizens  of  Bloomiugville  were  sad¬ 
dened  today  uiwn  learning  of  the  death 
early  this  morning  of  the  Hon.  W  ilbur 
J.  Brown,  president  of  the  Bloomingville 
National  Bank  and  one  of  the  most 
widely-known  and  respected  leaders  in 
this  part  of  .\labama.  Death  came  sud¬ 
denly  as  he  stood  before  a  bathroom 
shaving  mirror,  a  victim  of  apoplexy. 

Attracted  by  the  noise  of  something 
falling,  Mrs.  Brown  rushed  into  the  room 
and  found  her  husband  sprawling  across 
the  rim  of  the  bathtub. 

m  m  m 

The  editor  paused  to  pack  and  light 
his  pipe.  He  recalled  the  afternoon 
that  Brown  brought  $106  into  the  office 
of  the  Daily  Record.  It  was  on  the 
eve  of  an  election  to  sell  the  municipal 
water  and  light  plant  to  a  power  cor¬ 
poration,  and  the  fight  had  been  bitter. 
Brown  had  explained :  “This  money  is 
what  our  committee  had  left  over  from 
the  campaign  fund.  We  agreed,  be¬ 
cause  of  the  grand  fight  the  paper  made 
with  us,  that  you  are  entitled  to  it.” 

"Nothing  doing,”  the  editor  had  re¬ 
plied.  “The  Daily  Record  happened  to 
be  on  your  side  because  it  believed  you 
were  right.  We  didn’t  do  it  for 
money.  Anyhow,”  he  had  smiled,  “in 
some  future  political  campaign  we 
might  be  lined  up  on  opposite  sides,  and 
if  we  took  this  money  you  could  then 
logically  say  that  the  Record’s  opinions 
are  for  sale.” 

It  was  only  six  months  later  that 
Brown  had  bolted  the  Democratic  Party 
and  was  whooping  it  for  Hoover.  Re¬ 
peatedly  he  told  the  cotton  farmers  who 
came  into  his  bank:  “Don’t  put  any 
confidence  in  the  Record’s  thunder  for 
-Al  Smith.  It  has  been  bought  by  the 
Catholics  and  the  Whisky  Ring.” 

The  editor  forced  himself  back  to  the 
task  in  hand,  and  continued: 

Mr.  Brown  was  a  steward  in  the  Meth¬ 
odist  Church,  and  was  a  devout  Christian. 
He  applied  the  Golden  Rule  by  misrepre¬ 
senting  no  man,  and  remaining  imper¬ 
vious  to  the  misrepresentations  of  others. 

He  was  a  former  mayor,  a  past  presi¬ 
dent  of  the  Kiwanis  Club,  and  was  presi¬ 
dent  of  the  Bloomingville  Country  Club 
at  the  time  of  his  untimely  and  widely 
lamented  death.  .  .  . 

m  m  m 

There  was  the  day,  the  editor  re¬ 
flected,  when  he  and  Brown  were 
playing  golf  for  25  cents  a  hole.  The 
first  was  halved  with  par  fours,  and  the 
bet  was  doubled  and  carried  to  the 
second.  Brown  mounted  the  tee  and 
topped  his  drive  for  75  yards,  while  the 
editor  whaled  one  down  the  middle  for 


200.  Brown  strode  to  his  ball,  and  with  I 
his  brassie  banged  a  lung,  low,  beautiful  I 
shot  which  rolled  on  the  green.  I 

The  editor’s  mashie  was  short,  but  i 
his  next  pitch  had  spun  to  within  three 
inches  of  the  cup  for  a  sure  four,  he 
lying  three,  and  Brown,  six  feet  away, 
lying  two. 

Brown  then  walked  over  to  his  ball 
and  picked  it  up.  “That,  ’  he  remarked 
with  finality,  “is  a  birdie  on  any  man’s 
golf  course,”  and  he  strode  off  to  the 
next  tee. 

The  editor  laid  aside  his  pipe  and 
wrote : 

Mr.  Brown  was  a  rare  and  unselfish 
leader,  generous  of  both  time  and  money 
and  a  supjKirter  of  all  civic  movements. 

He  was  an  excellent  business  man,  but 
never  sought  to  take  advantage  of  his 
fellows.  ... 

m  m  m 

INTO  the  editor’s  ears  rattled  a  rau-, 
cous  laugh.  It  was  Brown’s  laugh  a$ 
he  had  told  of  a  loan  he  once  made  to 
a  Negro. 

“The  nigger,”  he  had  narrated,  “wasl 
old  Sam  Clark.  You  know  him.  \Vell,j 
I  had  known  him  for  20  years,  but  he 
had  never  tried  to  borrow  any  money! 
from  me.  But  one  day  he  came  in  th^ 
bank  and  asked  for  $50  for  two  months^ 

1  let  him  have  it. 

“At  the  end  of  two  months  Sam  came; 
in.  ‘Cap’ll,’  he  said,  '.Ah  cain’  pay  all 
dat  $50  back  lack  Ah  sed,  but  kin  pay 
you  $10  on  it.’ 

“1  told  him  it  would  be  all  right  but 
asked  him  when  he  could  pay  the  bal¬ 
ance.  Sam  said  it  would  be  another! 
month. 

“Well,  another  month  rocked  along 
and  Sam  came  in  again.  ’Heah’s  $10 
mo’,  but  All’s  got  to  ax  you  to  wait  on 
me  another  month  f’r  de  res’,  suh.’ 

“  *Sani,’  I  replied,  ‘you  promised  to 
pay  in  two  months.  Now  three  months 
have  gone  by  and  jou’ve  paid  only  $20 
on  the  $50,  which  represents  the  interest. 
When  are  you  going  to  pay  the  prin¬ 
cipal  ?’ 

“Sam  assured  me  he  would  pay  it 
within  a  few  weeks.  Well,  si.x  months 
went  by,  1  reckon,  and  I  didn’t  see  Sam 
at  all.  Then  one  day  I  was  looking 
over  the  books  and  came  across  his 
account.  He  had  paid  $10  regularly 
each  month,  but  I  had  been  out  of  the 
bank  on  these  occasions  and  had  missed 
him.  I  made  it  a  point  to  be  in  the 
bank  the  next  time  he  came  in,  and 
when  he  did,  I  said,  ‘Sam,  you’ve  let 
your  note  ride  nearly  a  year.  When 
are  you  going  to  pay  it?’ 

“  ’Cap’n,’  he  told  me,  ‘Ah  cain’t  paj 
it  all  rat  now,  but  Ah’s  brung  $10  mo’.* 
At  this  point  Brown  had  thrown 
back  his  head  and  laughed  as  he  ap¬ 
proached  the  climax  of  his  story.  “I 
said  to  him,  I  said,  ‘Sam,  when  yon 
asked  for  a  loan  of  $50  for  two  months, 

I  trusted  you.  I  banked  on  your  in¬ 
tegrity.  I  took  your  note  without  en¬ 
dorsement.  But  during  these  months 
you  have  violated  the  trust  and  (k- 
stroyed  all  my  confidence  in  you.  Now 
I’m  through  with  you.  I  am  going  to 
mark  your  note  paid  and  I  want  you  to 
get  the  hell  out  of  this  bank  and  never 
come  in  here  again.’  ” 

The  editor  had  interposed :  “I  didn’t 
know'  you  were  in  the  short  loan  busi¬ 
ness.  The  nigger  borrowed  $50  from 
you  and  paid  back  $80,  and  then  yon 
cussed  him  out.” 

Brown  had  laughed:  “You  don’t 
know  much  about  banking.” 

m  m  m 

WITH  an  effort  the  editor  recalled 
his  thoughts  and  turned  once  more 
to  the  task  in  hand.  For  an  hour  he  la- 
Ijored  on  Brown’s  eulogy.  When  he 
finished,  it  was  a  good  piece  of  news¬ 
paper  writing,  and  he  was  pleased. 

That  night  while  he  was  eating  sup 
per,  the  editor’s  ‘phone  rang.  It  waf 
Wilbur  J.  Rrown,  Jr. 

“Mother,”  he  said,  “is  awfully  hurt 
over  the  article  about  Father’s  dea4 
in  this  afternoon’s  paper.  You  got  i 
all  wrong.  F'ather  did  not  fall  acros 
the  bathtub  when  he  died,  and  even  it 
he  had.  Mother  thinks  it  would  ha« 
been  in  better  taste  not  to  have  men¬ 
tioned  it.  Why  is  it  that  you  news¬ 
paper  people  never  get  anything  right?" 
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